Appendix I: English advertisements

Live Healthy.

Relaxation: ,.
CO mfo r't. - Capacity: 12.000BTU

- Remote control

- Works smoothly

- Air purifiers

- Deodorants and
disinfectants




ROBIN VAN GENNEP

Where images come to life.
- Screen Size 40 Inches

- Resolution of Full HD (1902 x 1080px)

- Scan rate (CMR) of 100Hz

-Videos via USB

- Imaging Technology: Color Enhancer

Belvisi®
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Dentane

Toothpaste

The number 1 brand
accordirig to.dentists
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Appendix II: Mixed advertisements

Live Healthy.

Relaxation.

Comfort: - Cong sufit: 12.000BTU

- Diéu khién tu xa

- Hoat dong ém ai

- Loc khéng khi

- Khir mui, diét khuan
- Ty ddng lam sach
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Where images come to life.

- Do I6n man hinh 40 Inches

- D6 phan giai Full HD (1902 x 1080px)

- Téc dé quét hinh (CMR) 100Hz

- Xem phim qua céng USB

- Cong nghé hinh anh : Bé nang cap mau mao réng

Belvisi®
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Dentane

Toothpaste

Nh&n hiéu s6 1 nha
Si-kKhuyendung * -

THE BEST OF BOTH WORLDS



ROBIN VAN GENNEP

Appendix Ill: Viethamese advertisements

Cué6c song khoe manh

[hugian. |
* [ hoal mai. - Céng suét: 12.000BTU
% o - Diéu khién tir xa

- Hoat dong ém ai

- Loc khong khi

= Khd mai, diét khudn
§ - Tu ddng lam sach
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that nhu cudc séng

- Do I6n man hinh 40”

- o6 phan giai HD (1902 x 1080px)

- Téc dd quét hinh (CMR) 100Hz

- Xem phim qua céng USB

- Cong nghé hinh anh : B6 nang cap mau mad réng

Belvisi®

THE BEST OF BOTH WORLDS

8



ROBIN VAN GENNEP

Dentane

kem danh rang

Nhan hiéu s6 1 nha
$i-khiyénding «
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Appendix IV: Questionnaire in English

Questions 1 to 16 were repeated per advertisement

You are invited to participate in a research study into attitude towards product
advertisements being conducted by the department of Communication and
Information Sciences at the Radboud University of Nijmegen, The Netherlands. As
part of this study, we would like to ask you a few questions about the way you
evaluate product advertisements. You will need about 10-15 minutes to answer all
the questions in this questionnaire.

The information in the study records will be kept confidential. Data will be stored
securely and will be made available only to persons conducting the study unless you
specifically give permission in writing to do otherwise. No reference will be made in
oral or written reports, which could link you to the study.

Your participation in this study is voluntary; you may decline to participate without
penalty. If you decide to participate, you may withdraw from the study at any time
without penalty. If you withdraw from the study before data collection is completed,
your data will be returned to you or destroyed. Return of the completed survey
(questionnaire) constitutes your consent to participate.

Instructions

In the next pages you will be shown four product advertisements with some
questions about these advertisements afterwards. The last pages contain some
general questions. Take a good look at the advertisement first, before you fill out the
questionnaire. Please check one circle in each question that best represents your
opinion.

An example of the questions you can expect:

In my opinion, the advertised product is
Trendy @] @] @] @] @] @] @] Outdated

The circle in the middle reflects a neutral opinion. When you have accidentally
marked the wrong circle, just cross this one and color your final choice again.

Example of correction: x o

The questions in the different sections of the questionnaire should be considered in
the sequence in which they have been presented. Therefore, we would ask you not
to go back to reread questions that you have already answered.

We emphasize that in this questionnaire there are no correct or incorrect answers.
We are interested in your opinion.

You can ask the researcher any question about any part of the research being
conducted.
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1. This product is:

Innovative 0 0 0 0 0 0 0 Conventional
Bad 0 0 0 0 0 0 0 Good
Out-dated 0 0 0 0 0 0 0 Modern
Trendy 0 0 0 0 0 0 0 Old-fashioned
Cheap 0 0 0 0 0 0 0 Expensive
High quality O 0 0 0 0 0 0 Low quality
7. The text of the advertisement is functional:
Totally Totally
Disagree Agree
Functional 0 0 0 0 0 0 0
Irritating 0 0 0 0 0 0 0
Sympathetic 0 0 0 0 0 0 0
Attractive 0 0 0 0 0 0 0
Ugly 0 0 0 0 0 0 0
Comprehensible 0 0 0 0 0 0 0
Easy 0 0 0 0 0 0 0

14. | would consider buying this product:
Totally disagree 0 0 0 0 0 0 0 Totally agree

15. | would recommend this product:
Totally disagree 0 0 0 0 0 0 0 Totally agree

16. This product meets my needs:
Totally disagree 0 0 0 0 0 0 0 Totally agree

The following questions relate to your attitude towards the English language in
general. The advertisements you have seen are not relevant for these
questions.

17. | find the English language to be:

Pleasant 0 0 0 0 0 0 0 Unpleasant
Beautiful 0 0 0 0 0 0 0 Ugly
Appealing 0 0 0 0 0 0 0 Abhorrent
Modern 0 0 0 0 0 0 0 Old-fashioned
Elegant 0 0 0 0 0 0 0 Inelegant
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To what extent would you regard the products in the advertisements as
luxurious products?

Not luxurious Very luxurious
Water: 0 0 0 0 0 0 0
Flat screen TV: 0 0 0 0 0 0 0
Toothpaste: 0 0 0 0 0 0 0
Air-conditioning: 0 0 0 0 0 0 0

How would you rate your proficiency in English regarding the following skills?

Not Very
Proficient Proficient
Reading: 0 0 0 0 0 0 0
Writing: 0 0 0 0 0 0 0
Speaking: 0 0 0 0 0 0 0
Listening: 0 0 0 0 0 0 0
18. Age:
19. Gender:
0 Male
0 Female

20. Educational level:
0 Primary school

0 Secondary school
0 University
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Appendix V: Questionnaire in Viethamese

Questions 1 to 16 were repeated per advertisement

E 5% ~
o

Q]

AT Ny
Crre®

Radboud Universiteit Nijmegen

Hao sat vé quang cdo san pham

Gi@i thiéu va co’ s& nghién ciru

Ban duwgc moi tham gia vao mot céng trinh nghién cru vé thai do déi vai san pham.
Puoc thye hién bdi Khoa Truyén théng va Khoa hoc thdng tin cta dai hoc Radboud
Nijmegen, Ha Lan. Chudng tdi mudn hoi ban mdt sé cau hoi lien quan dén cich danh
gid quang cdo san pham. Va thoi gian dé tra |oi tat ca cac cau hoi cau hoi la khoang
10 — 15 phut.

M@&i théng tin trong hd so nghién ctru s& dugc bao mat. Viéc tham gia vao bai nghién
ctru mang tinh ty nguyén. Ban c6 thé bé d& gitta chung viéc tham gia nghién clru vao
bat cu luc nao.

Huwdng dan

Nhitng trang ti€p theo s& trinh bay 4 sdn pham quang cling mét s6 cau hoi lién quan.
Nhitng trang cudi bao gdm mot vai s6 cdu hdi chung. Ban nén xem k{ cac qudng cdo
trwdc khi dién vao bang cau hdi. Vui long t& dam nhung cau tra I6i thé hién y kién
cla ban.

Dwdi day la vi du vé nhitng ciu hoi:
Theo t6i, cac sdn pham quang cdo la:
Ré tién 0 0 0 0 0 0 0 dat tién

Vong tron & gitra thé hién y kién trung 1ap. Trong trudng hgp ban vé tinh t6 nham,
vui long t6 dam nhung cau tra 10i thé hién y kién ciia ban mot [an nira:

Cach slra: x ®

Chung t6i mudn nhan manh 13 khdng cé ciu trd 1&i nao duogc coi la ding hay sai.
Chung toi rat mudn duoc lang nghe quan diém cla ban.

Né&u ban mudn hiéu rd hon vé nghién cru nay, xin vui ldng lién hé Robin van Gennep
MA cadidate, email: RMvanGennep@student.ru.nl
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Cam on rat nhiéu

Theo tbi, cac s&n pham quang céo la:

1. Moi mé 0 0 0 0 0 0 0  Truyén théng
2. Toi 0 0 0 0 0 0 0 T6t
3.¢C6 0 0 0 0 0 0 0 Hién dai
4. Hop thoi 0 0 0 0 0 0 0 Léi tholi
5. Ré tién 0 0 0 0 0 0 0 dat tién
6. Chét lwongcao 0 0 0 0 0 0 0  Chdt lwgng thdp
Véan ban cla quang cdo co...
Hoan toan Hoan toan

khéng déng y déngy
7. H*u dung 0 0 0 0 0 0 0
8. Phién Todi 0 0 0 0 0 0 0
9. Tién loi 0 0 0 0 0 0 0
10. Hép dén 0 0 0 0 0 0 0
11. Thé kéch 0 0 0 0 0 0 0
12. Dé hiéu 0 0 0 0 0 0 0
13. bon gidn 0 0 0 0 0 0 0

14. Toi s& xem xét viéc mua san pham nay:

Hodn toan khéng déngy 0O 0 0 0 0 0 0 Hodn toan ddng y

15. Toi s& khuyén ban tdi nén sdn pham nay:

Hodn toan khéng déngy 0O 0 0 0 0 0 0 Hodn toan ddng y

16. San pham nay dap ng nhu cau cla toi:

Hodn toan khéng déngy 0O 0 0 0 0 0 0 Hodn toan ddng y

Céc cau héi sau day lién quan dén thai dd cha ban ddi véi tiéng Anh. Cac quang cdo
ban d3 thay khong cé lién quan cho nhirng cau héi nay.

Toi thiy ngdn ngit tiéng Anh:

1. Dé chiju 0 0 0 0 0 0 0  Phién Todi

2. Pep 0 0 0 0 0 0 0 Thé kéch

3. Tha vi 0 0 0 0 0 0 0 Ténhat

4. Hién dai 0 0 0 0 0 0 0 Léithoi

5. Tao nhd 0 0 0 0 0 0 0 Thiéu tao nha
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Ban coi cac san pham trong quang cdo nhu san pham sang trong dén mic d6 nao?

Khong R4t sang
>ang trong
trong i
6. Nuéc uéng 0 0 0 0 0 0 0
7. TV man hinh phéng 0 0 0 0 0 0 0
8. Kem ddnh rdang 0 0 0 0 0 0 0
9. Mdy diéu hoa 0 0 0 0 0 0 0
Ban danh gid trinh do ti€ng Anh cGa ban thé nao?
Rat
Khong R
thanh thao thanh
thao
10. Poc 0 0 0 0 0 0 0
11. Viét 0 0 0 0 0 0 0
12. NGi 0 0 0 0 0 0 0
13. Nghe 0 0 0 0 0 0 0
Nhan khau
14. Tubi:
15. Gidi tinh:
Nam O Nt O
16. Gido duc cap:
Truwdng tiéu hoc 0 Truong trung hoc 0 Pai hoc O
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