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Abstract 
Following the m edia and other  discourse on  over tour ism  in  Am sterdam , a 
negative im age is created, with  a m ultitude of negative im pacts on  the residen ts 
of the city. In  the m eanwhile, the hospitality sector  in  Am sterdam  is heavily 
providing from  this over tour ism . This research focuses on  how the perspectives 
of hospitality workers challenge or  confirm  the curren t discourse on  over tour ism  
in  Am sterdam . This is done through qualitat ive sem i-structured in terviews with  
a specific focus on  personnel in  eater ies, establishm ents with  a relaxed am biance 
and relat ively sm all pr ices, and docum ent analysis of a selection  of newspaper  
ar t icles. The research uses the concepts of habitus, capital, and field  by Bourdieu 
to explain  the differences between  tour ists and residen ts of the city of 
Am sterdam . The research found that  the perspectives of hospitality workers 
challenge the curren t discourse. The perspectives of hospitality workers are 
generally posit ive, while the curren t discourse is very negative. This difference in  
perspective can  be explained through the differences in  im pact found. The 
hospitality workers exper ience posit ive im pacts, while the curren t discourse is 
m ore focused on  residen ts who exper ience nuisance.  
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1. Summary 
1.1 Research design 
The m otivation  for  th is research is found in  curren t m edia reports on  the policy 
on  over tour ism  in  Am sterdam . These policies do not seem  to work, and tour ists 
keep on  visit ing Am sterdam  in  m asses. Therefore, the m edia and scien tific 
discourse seem  very negative about over tour ism  in  Am sterdam . Overtour ism  
causes problem s in  the city, like nuisance, crowding and the city turn ing in to an  
am usem ent park. In  the m eanwhile, the hospitality sector  thr ives on  the num ber  
of tour ists in  Am sterdam . The restauran ts, hotels, and cafés are doing very well 
and seem  to have no negative opin ion  on  tour ism  at  all. This difference is being 
investigated in  th is research with  the following research question : 

How do the perspectives of hospitality workers in  Am sterdam  challenge or  
confirm  the general discourse on  over tour ism ? 

To answer  th is research question , the following sub-questions are form ulated: 

• Wha t a r e the in fluences of over tour ism  on  Am ster da m 's hospita lity sector ?  

• Wha t is the gener a l discour se on  over tour ism  in  Am ster da m ? 

• Wha t a r e the per spectives of hospita lity w or ker s in  Am ster da m  on  
over tour ism ? 

Scien tifically speaking, there has already been  plen ty of research done on  
tour ism , over tour ism , and over tour ism  in  Am sterdam . Hospitality and tour ism  
are also studied together  a lot . Still, th is study is relevan t because the 
perspectives of hospitality personnel have not been  accounted for  in  th is 
previous research, and m ost of the t im e, the research highlights perspectives 
from  residen ts who on ly exper ience negative im pacts from  tour ism . Also, a 
com parison  with  the curren t discourse has not been  m ade. Socially the research 
is very m uch relevan t because it  will be good to give a platform  to people often  
over looked while research on  over tour ism  is being done. It  would also be 
relevan t to the way the city of Am sterdam  m akes policy, as curren tly, the policies 
do not seem  to work. 

This research builds on  the concepts of habitus, capital, and field  of Bourdieu, as 
descr ibed in  the scien tific ar t icles of Woodward (2018) and Piroddi (2021). 
Habitus is a concept that  determ ines how you look at  the world and it  is the 
in ternalized structure of a group of people, it  is individual but also shared 
am ongst people. Capital en tails the sources you have, in  the form  of econom ic 
capital, social capital, cultural capital, and sym bolic capital. Lastly, field  is the 
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place where you m eet with  other  people with  other  habitus. Based on  th is 
habitus, differen t power  relat ions exist . These power  relat ions can  change 
between  fields. Applying these concepts of Bourdieu to tour ism , it  is eviden t that  
tour ists and residen ts both  have differen t habitus and capital. The tour ists are in  
a field  they do not know and are not used to. This m eans that  com plicated power  
relat ions can  occur , in  which fr ict ion  can  form  between  the tour ists and 
residen ts.  

Another  m odel is discussed in  th is research, which was created by Gößling et  al. 
(2020) to investigate how people form  opin ions on  over tour ism . This m odel is 
used in  th is research to form  questions for  the in terviews and even tually explain  
why som e people have posit ive or  negative opin ions.  

These in terviews are sem i-structured in terviews with  hospitality workers, in  the 
con text of qualitat ive research. Seven  in terviews are done with  people in  close 
con tact  with  the custom ers, th is m eans m ore m anaging posit ions and waiters. 
In terviews are done in  real life, in  the businesses where the people worked, and 
over  the phone. The in terviews focused on  the opin ion  on  over tour ism  from  the 
perspective of the businesses and the personal perspectives of the personnel. I 
also did a docum ent analysis to have a clear  picture of the curren t discourse on  
tour ism . For  th is, fifteen  recen t newspaper  ar t icles discussing over tour ism  in  
Am sterdam  were analyzed.  

1.2 Findings 
One of the first  th ings that  was noticed, was the very eviden t use of English  in  
the businesses. Their  m enus were all t ranslated in to English , the personnel 
spoke English  a lot  and were selected on  th is dur ing their  in terview before even  
taking the job. Som e of the personnel were in ternational because it  d id  not m ind 
that  they did not speak Dutch.  

Tourism  also causes peak seasons, which is already eviden t in  regular  business. 
But if take tour ists in to account, th is effect  of peak seasons is rein forced. This 
results in  extrem e rush days, extra revenue being created, and personnel 
shor tages being fixed with , am ongst others, in ternational personnel.  

What also cam e to light  in  the in terviews were the differences between  
custom ers. Tourists generally behaved differen tly in  the com pany than  Dutch 
people, m ostly residen ts. Often , the Dutch guests are m ore demanding, while the 
tour ists are satisfied m ore easily. The t im e Dutch guests spen t with  the com pany 
was m ore, while the tour ists were m ore in  a rush. Still, the tour ists were kind and 
en thusiast ic. There were also differences in  the way the differen t nationalit ies of 
tour ists behaved, som e were m ore kind than  others, and it  was also eviden t in  
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t ipping culture. The in terviewees talked a lot  about the stereotypical drunk 
English  tour ists that  visited Am sterdam , and how they did not at tract  them  to 
their  com panies.  

A few th ings cam e to light  in  discussing the im pacts of tour ism  on  the daily life of 
the in terviewees. First ly, the city is extrem ely busy. The concept of crowding by 
Gerr itsm a (2019) was very eviden t in  the in terviews. The in terviewees even  
som etim es actively avoided tour ists because they thought tour ist ic places were 
not cool or  just  too crowded. It  was also noted that  the policy m ade for  tour ists 
had an  im pact on  the lives of the in terviewees.  

Professionally speaking, the perspectives were very good. The in terviewees did 
not m ind welcom ing tour ists to their  businesses. Essen tially, the tour ists on ly 
had posit ive consequences, they were n ice and generated revenue. Most of the 
posit ive perspectives are form ed because of the lack of negative consequences: 
the businesses did not receive bad behaved guests, did not exper ience too busy 
days, or  had trouble finding enough personnel at  the r ight t im e.  

Personally, the opin ions were m ore negative. The in terviewees did not like the 
hustle in  the city. But st ill, these opin ions were less negative than  what the im age 
the m edia por trays.  

From  the analyzed newspapers, it  was eviden t the m edia had a very bleak 
outlook on  over tour ism . The newspapers por tray an  im age of the stereotypical 
Am sterdam  visitor , drunk and on  drugs, often  m ale, Caucasian , and from  the 
United Kingdom . This is the sam e stereotype the in terviewees talk about. The 
m edia blam es th is stereotype for  m ost of the trouble in  Am sterdam  on  
over tour ism  and cr it icizes the governm ent for  not generating working policies.   

1.3 Conclusion 
Wha t a r e the in fluences of over tour ism  on  Am ster da m ’s hospita lity sector ?  

The in fluences of over tour ism  on  Am sterdam ’s hospitality sector  are big. 
Tourism  ensures a cer tain  am ount of revenue, causes peak seasons and 
extrem ely busy days, and therefore personnel shor tages. It  also m akes the 
com panies use English  a large am ount, in  the form  of English  m enus, English  
personnel, and the necessity to speak English  by Dutch personnel. There is also a 
clear  dist inction  visible in  the differen t guests the businesses welcom e, 
differences between  guests and tour ists, and differences between  the groups of 
tour ists. These differences can  be explained by the concepts of capital and 
habitus.   
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Wha t is the gener a l discour se on  over tour ism  in  Am ster da m ?  

The general discourse on  over tour ism  in  Am sterdam  is very m uch negative. The 
scien tific literature com m ents negative impacts of over tour ism  in  Am sterdam , 
descr ibing the disturbance of norm al life for  people working in  the city cen ter . 
The m edia is also very negative. They m ostly com m ent on  the negative stereotype 
of drunken  English  tour ists, which causes m ost of the problem s in  and around 
the Wallen  area in  the city cen ter  of Am sterdam . The m edia also com m ents 
negatively on  policies m ade by the m unicipality. But last ly, the in terviewees had 
a m ore nuances perspective on  over tour ism . They did not like the business of the 
city but grew to accept it . And did not perceive that  m any negative im pacts of 
over tour ism . Overall, the general discourse on  over tour ism  is negative, m ostly 
caused by m edia and by scien tific literature.   

 

Wha t a r e the per spectives of hospita lity w or ker s in  Am ster da m  on  
over tour ism ?  

We can  conclude that  the perspectives of hospitality workers in  Am sterdam  are 
not form ed through the process that  the m odel of Gößling et  al. (2020) descr ibes, 
but  better  using the concepts of habitus, capital, and field . Still, the outcom e of 
using his concepts is not as expected, probably explained by the exchange of 
capital. The perspectives of hospitality workers in  Am sterdam  on  over tour ism  
are posit ive. Most of them  do not exper ience enough bad im pacts to turn  their  
opin ion  of the tour ists bad. Within  the com panies, m ost of the im pacts are 
posit ive, i.e. m ore incom e, kind tour ists, and enough work. This results in  the 
people working in  hospitality in  Am sterdam  having a posit ive outlook on  
over tour ism , which is the sam e as the conclusion  of the rapport  of the KHN 
(2019).   

How do the per spect ives of hospita lity w or ker s in  Am ster da m  cha llenge or  
confir m  the gener a l discour se on  over tour ism ?  

The perspectives of hospitality workers in  Am sterdam  challenge the general 
discourse on  over tour ism . This is because hospitality workers have a posit ive 
opin ion  of over tour ism , while the general discourse is very negative. This 
posit ive perspective is because they do not  exper ience the bad im pacts of tour ism  
but earn  m oney because of it . This poin t  of view is not h ighlighted by the m edia, 
they often  look from  the poin t  of view of the resident. They exper ience m ore 
negative im pacts that  outweigh the posit ive im pacts.  
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2. Introduction 
2.1. Motivation 
In  ear ly 2023, the m unicipality of Am sterdam  spread videos to repel par tying 
Brit ish  tour ists from  the city (Hielkem a, 2023). The videos showed the dangers 
of par tying in  Am sterdam , where a drunken  boy was arrested and fined, and 
som eone ended up in  the hospital after  taking too m any drugs. The residen ts of 
Am sterdam  laughed at  th is cam paign , and Brit ish  tour ists did not stop com ing to 
Am sterdam .  

This video is an  exam ple of one of the m any ways that  the m unicipality is trying 
to stop over tour ism . But cur tailing tour ism  is difficult , as is exem plified by the 
records of the past  year : 2023 was a record year  for  tour ism  in  the Nether lands. 
About 49.7 m illion  people stayed at  least  one n ight in  a hotel, cam ping, or  
bungalow park (In tres, 2024). The m ost im portan t  location  for  these tour ists? 
Am sterdam . About 9 m illion  people stayed in  our  capital city, repor ts the 
m unicipality of Am sterdam  (In tres 2024).  The m edia is not shy in  h iding their  
opin ion  about th is: they report  that  tour ists have a bad in fluence on  the livability 
of the city (Micajkov, 2024), changing it  in to a them e park with  an  abundance of 
cheese, bubble tea, and Nutella stores.  

The Parool, (Hielkem a, 2023) a big newspaper  in  the Nether lands, also speaks of 
tour ists in  Am sterdam  behaving badly and needing to be rem inded that  
Am sterdam  is not a lawless city. The m unicipality m ade sm oking weed illegal in  
cer tain  places and handed out h igh fines for  the use of drugs, alcohol abuse, and 
ur inating in  public. This is an  exam ple of the negative outlook of the m edia and 
m unicipality on  over tour ism  in  Am sterdam .   

The scien tific discourse on  th is subject  is not  posit ive either . A popular  theory on  
over tour ism  is the Ir r itat ion  Index, for  instance, used by Eichelberger , S., 
Bichler , B. F., & Pikkem aat, B. (2023). This m odel concludes that  when  the 
num ber  of tour ists r ises over  t im e, the at t itudes of the residents will worsen , and 
Am sterdam  has seen  th is r ising num ber  of tour ists for  quite som e t im e (In tres, 
2024). The Ir r itat ion  Index is a general m odel, not  specific to one city, but  there 
are plen ty negative exam ples for  Am sterdam  on ly. For  instance, Gerr itsm a 
(2019) descr ibes over tour ism  in  Am sterdam  as overcrowding public spaces and 
therefore increasing noise and lit ter ing. Pinkster  and Boterm an  (2017) 
concluded in  their  research that  residen ts see their  neighborhoods changing in to 
‘them e parks’ and ‘m useum s’: increasing inappropriate behavior , in tensive 
crowding, loss of functions of the neighborhood, and overall disruption  of 
norm al life in  Am sterdam . This proves over tour ism  in  Am sterdam  is a perceived 
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problem  by the m edia and m unicipality, and heavily supported by scien tific 
discourse.  

But there is one industry heavily benefit t ing from  all these tour ists: the 
hospitality sector ; the hotels, restauran ts, and cafés. (Koninklijke Horeca 
Neder land, 2019). They are there when  the tour ists are hungry, when  they need a 
place to stay, or  when  they wan t to par ty. The hospitality sector  is the biggest  
sector  with in  the tour ism  industry, with  about 12 billion  added value to the 
tour ism  industry in  2018 (Koninklijke Horeca Nederland, 2019).  

The report  of the Royal Hospitality Industry Nether lands (2019) also sees that  
the hospitality industry has a very posit ive at t itude towards the developm ent of 
tour ism . Most of the tour ism  en trepreneurs see there is a possibility for  growth 
in  their  sector  (Koninklijke Horeca Nederland, 2019). They find them selves 
th inking about the possible revenue they could get  from  this growth, but  are they 
th inking about the possible other  im pacts caused by the growth  of tour ism ?  

3. Problem definition 
Following the in troduction , on  the one hand, there is the m edia and scien tific 
literature that  puts tour ism  in  Am sterdam  in  a very negative light . On  the other  
hand, there is the hospitality sector  and the rapport  of the KHN (2019), which is 
posit ive on  tour ism  in  the con text of the hospitality sector  and loves to see th is 
grow. From  this, is seem s that  hospitality en trepreneurs in  Am sterdam  could 
have a very differen t at t itude towards tour ism  in  the city of Am sterdam  than  the 
one the m edia shows. To investigate th is problem , I have form ulated the 
following research question : 

How do the perspectives of hospitality workers in  Am sterdam  challenge or  
confirm  the general discourse on  over tour ism ? 

To answer  th is research question , the following sub-questions are form ulated: 

• Wha t a r e the in fluences of over tour ism  on  Am ster da m 's hospita lity sector ?  

• Wha t is the gener a l discour se on  over tour ism  in  Am ster da m ? 

• Wha t a r e the per spectives of hospita lity w or ker s in  Am ster da m  on  
over tour ism ? 
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4. Relevance 
4.1 Scientific relevance 
4.1.1 Tourism  
There has already been  a lot  of research done on  tour ism , especially on  the 
relat ionships between  hosts and guests, which th is research focuses on . Richard 
Sharpley (2014) showed the abundance of research done in  h is ar t icle, m aking a 
sum m ary of recen t research on  host-guest  relat ionships. He concluded that  the 
host-guest  relat ionships are com plex and m ulti-dim ensional. There are differen t 
encounters between  residen ts and tour ists, based on  con text, roles, and 
expectations (Shar lpley, 2014), and th is leads to differen t groups of hosts having 
differen t perspectives on  tour ism  and tour ists.  

This thesis builds on  the research and conclusion  of Sharpley (2014). If the 
m edia perceives (over)tour ism  in  Am sterdam  as bad, is that  just  because they are 
talking to a specific audience? This research will zoom  in  on  the first  group of 
residen ts Sharpley talks about in  h is ar t icle, the group that  has the m ost  
in teraction  with  the tour ists, specifically in  the way of doing business with  them  
(see Figure 1). They are in  con tact  with  the tour ists the m ost and therefore are 
the biggest providers for  the tour ist  business. 

Focusing on  Am sterdam , Pinkster  and Boterm an  (2017) did research looking at  
residen ts in  Am sterdam  and their  perspective on  over tour ism . They concluded 
that  the residen ts of Am sterdam  still love their  neighborhood, but as m en tioned 
in  the in troduction , fear  that  the city cen ter  is turn ing in to respectively a 
m useum  or  them e park. The residen ts are especially annoyed by the behavior  of 
the tour ists. But st ill, the residen ts see the appeal of the canal belt  and want to 
share th is with  the tour ists. As th is research is a lit t le older , and the num ber  of 
tour ists has increased since 2017 (In ters, 2024), it  is in teresting to see if th is 
at t itude has changed. In  the m edia, it  seem s unchanged or  even  worsened 
(Hielkem a, 2023), but  m aybe th is is not the full t ruth  and there could be a 
nuance found.  

Specifically, over tour ism  and att itudes of residen ts toward over tour ism  have 
been  studied a lot  in  quan titat ive form , through surveys and stat ist ics. For  
instance, the research by Tokarchuk et  al. (2017) explores the well-being of 
residen ts in  ten  Germ an  cit ies through differen t var iables. The research found a 
relat ionship between  the num ber  of tour ists in  urban  areas and the well-being 
and life satisfaction  of the residen ts. This m eans, that  when  m ore tour ists go to 
the cit ies, the life satisfaction  gets worse (Tokacrhuk et  al., 2017). Quan titat ive 
research is very valuable to use as background in  qualitat ive research. The 
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research of Tokacrhuk et  al. (2017) proves, at  least  in  those Germ an  cit ies, that  
the relat ionship between  life satisfaction  and the num ber  of tour ists exists. With  
th is general claim , m y thesis can  dive fur ther  in to the specific reasons why life 
satisfaction  decreases when  the num ber  of tour ists increases. 

Quan titat ive research has its lim its. Because num bers are collected for  stat ist ical 
analysis, quan titat ive research cannot dive deeper  in to the m ean ing of those 
num bers. Quan titat ive research is a good tool to m ake a claim  that  holds up in  
m any cases, but  with  qualitat ive research, we can  discover  why th is is the truth  
(Creswell, 2013). Qualitat ive research enables us to dive deeper  in to the m ean ing 
of th is claim  and the reasons th is claim  exists. It  helps us to look in to the specific 
con text of the claim .  

4.1.2 Hospitality sector  
To br idge tour ism  and the hospitality sector , the Royal Hospitality Industry 
Nether lands (Koninklijke Horeca Neder land, 2019) created a report  on  tour ism  
and the hospitality industry in  the Nether lands. In  the report , the vision  of Dutch 
hospitality en trepreneurs on  growing tour ism  is researched through quan titat ive 
m ethods. In  con trast  to the m edia, the en trepreneurs are rem arkably posit ive 
about tour ism , and 56% of the en trepreneurs see room  for  growth in  tour ism  in  
their  region  (Koninklijke Horeca Neder land, 2019) 

Therefore, th is repor t  serves as a key reason  for  conducting th is research. As 
highlighted in  the in troduction , both  science and m edia typically presen t  a 
negative view on  the topic of over tour ism , whereas th is repor t  offers a posit ive 
perspective. It  is in teresting to even tually com pare the findings of th is research 
with  the report  by the KHN (2019), because the report  is from  2019, and tour ism  
has been  growing since then . Also, th is repor t  focusses on  the whole of the 
Nether lands, not zoom ed in to Am sterdam , as I will do. This is in teresting 
because Am sterdam  is the on ly city in  the Nether lands exper iencing a ser ious 
form  of over tour ism  (Gerr itsm a, 2019).  

In  addit ion  to the report  of the KHN, I choose to focus on  the hospitality sector  
based on  Sharpley’s scien tific m odel (2014), Figure 1, in  which he argues that  all 
people living in  tour ist  destinations are hosts (Sharpley, 2014). Because 
residen ts of toured areas essen tially par t icipate in  providing (working in  the 
hospitality sector , clean ing, or  even  providing food as local farm ers) for  the 
tour ists or  exper ience the consequences of the tour ists recreating in  the place 
where they live.  

This scien tific m odel, Figure 1, categorizes the differen t residen ts in  tour ist  
places. The m odel categorizes residen ts concern ing the am ount of con tact  they 
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have with  tour ists. This gives us a h in t  on  how m uch im pact the tour ists have on  
the residen t’s lives, and vice versa. In  m y research, I choose not to focus on  the 
opin ion  of all the residen ts of Am sterdam  at  once. Instead, I choose to focus on  
the group of people that  has the m ost con tact  with  tour ists, based on  the m odel 
of Sharpley (2014). From  this group, I choose the people working in  hospitality. 
From  the differen t categories of residen ts, they have the m axim um  num ber  of 
in teractions with  tour ists. This m akes them  valuable to talk to about tour ists.  

 

Figur e 1 - Guests-host  m odel (Sha r p ley, 2014) 

4.2 Social relevance 
As m entioned in  the in troduction , over tour ism  in  Am sterdam  is often  seen  as a 
problem . But at  the m om ent, the hospitality industry is the industry benefit ing 
m ost from  these tour ists.  

Looking at the concept of over tour ism  from  the perspective of the people 
working in  the hospitality sector  can  create new insights in to th is presum ed 
problem . This could lead to new policies by the m unicipality of Am sterdam  that  
m ight work better  than  curren t policies, such as the videos in tended to dissuade 
Brit ish  tour ists from  visit ing Am sterdam  (Hielkem a, 2023). The city’s m ayor , 
Fem ke Halsem a, em phasizes that  the new policies will focus on  enhancing the 
im age of Am sterdam , but pr im arily on  benefit ing its residen ts (Hielkem a, 2023). 
This research could help with  providing a basis for  these new policies, as it  is 
focused on  a specific subset  of the residents of Am sterdam .  

Besides th is, it  is a platform  for  the people of Am sterdam  working in  the 
hospitality industry to voice their  opin ions on  th is m uch-discussed subject . The 
problem  of over tour ism  has been  in  the m edia a lot , but  m ostly from  the 
perspective of policym akers and residen ts, not  from  the perspective of people 
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in teracting with  tour ists on  a day-to-day basis, who are the ones exper iencing 
im plications of the behavior  of tour ists and over tour ism . The people working in  
hospitality were happy to have a sm all platform  to voice their  opin ions.  
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5.1 Theoretical framework 
5.1. Bourdieu and tourism 
5.1.1 Habitus, Field, and Capital 
The theoretical lens used in  th is research is based on  the works of Bourdieu on  
the concepts of habitus, field , and capital. Pierre Bourdieu was a sociologist  from  
France, who was born  in  1930 and passed away in  2002 (Medvetz & Sallaz, 
2018). H is life m ust be understood in  the con text of the twentieth  cen tury of 
French society, with  str ict  class boundar ies and lim ited in tergenerational 
m obility. It  is not  strange Bourdieu’s work focusses on  class structures, unequal 
societies, and preferences that  d ictate your practices (Medvetz & Sallaz, 2018). 

To explain  th is fram ework, I lend differen t explanations for  the three concepts of 
capital, habitus, and field . To explain  the concepts of capital and habitus, I look 
at  the ar t icle of Woodward (2018) in  The Oxford Handbook of Pierre Bourdieu, 
on  the relevance of Bourdieu’s concepts for  studying the in tersections of pover ty, 
race, and culture. Kerry Woodward explains the term s of capital and habitus 
clear ly, useful for  th is research, and the reason  to choose for  her  explanation  of 
Bourdieu’s concepts.  

Woodward explains that  capital can  occur  in  three differen t shapes: econom ic, 
cultural, and social capital, where the last  two can  be turned in to econom ic 
capital by the input of labor  (Woodward, 2018). Econom ic capital sim ply refers 
to your  stat  of wealth  in  the form  of m oney and other  physical possessions. 
Cultural capital is m ore com plex than  th is, and Bourdieu broke th is concept 
down in to three subcategories, em bodied, objectified, and institutionalized. The 
first  is m ade up of a person’s habits and preferences, which they pick up 
naturally and without  even  realizing it . The second refers to the cultural 
possessions you own, like ar t  and books. Lastly, inst itutionalized cultural capital 
sign ifies the education  you had. The less com m on the cultural capital you own, 
the m ore valuable it  is. For  instance, a very high education  like a PhD is not that  
com m on, and therefore very valuable. Cultural capital exists in  the connections 
or  social networks you have as a m em ber  of a group and as an  individual.  

There is a four th  type of capital Bourdieu frequen tly speaks of, sym bolic capital, 
as Woodward (2018) descr ibes as the prestige or  author ity one m ay have as a 
result  of other  types of capital. This four th  type is sim ply econom ic or  cultural 
capital when  it  is known or  recognized. These differen t types of capital all form  
the structure of relat ionships between  differen t people and therefore form the 
structure of social space. These term s helped Bourdieu understand the differen t 
class relat ionships (Woodward, 2018).  
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Habitus is a concept that  is related to th is. As Woodward (2018) states, it  is the 
em bodied form  of capital, which shapes your  physique, m ovem ent, and 
disposit ion . It  is the m ental structure in  which people understand their  
surroundings of the world (Woodward, 2018). In  th is sam e way, Costa et  al. 
(2018) descr ibe habitus as an  in ternal archive of personal exper iences rooted in  
the dist inct  aspects of an  individual’s social journey. Following th is explanation  
of habitus is Corrado Piroddi (2021), who states that  habitus is a system  of long-
last ing and adaptable habits that  com e from  past  exper iences. It  helps people 
see, judge, and act  in  the world. It  allows people to handle a wide var iety of tasks 
by applying fam iliar  patterns to new but sim ilar  situations. To conclude, habitus 
exists of past  exper iences, your  em bodied capital that  dictates the way you act  in  
cer tain  situations.  

To explain  how this in teraction  between  capital and habitus works, there is one 
m ore term  that  needs clar ification . Bourdieu also uses the concept of field in  h is 
works. As explained by Piroddi (2021), th is is a social environm ent with  its 
norm s, rules, and structures, a specific social con text, that  allows for  the 
possibility of differen t social actions.  

These concepts of capital, habitus, and field  all work together  to dictate the 
social actions taken  by individuals. As Piroddi (2021) explains, Bourdieu 
believed that  social actions com e from  the relat ionship between  the field  and 
capital. Social actions happen  when  people’s tendencies, their  habitus, m eet 
possibilit ies for  action  in  their  social environm ent. If you explain  th is through an  
exam ple of soccer , the soccer  gam e is the social ‘gam e’ that  is being played. You 
as the soccer  player  know the ru les of the gam e, th is is in  your  habitus, form ed 
because of your  capital. The field  is sim ply the soccer  field , where cer tain  rules 
and norm s apply, that  do not apply outside th is field  (i.e. supporters can  touch 
the ball with  their  hands, the players can  not do th is). Your  knowledge of soccer  
determ ined by your  habitus allows you to kick the ball the r igh t way, thus 
m aking a social action .  

This also explains that  the field  offers differen t opportun it ies, and people can  
reach the sam e goal using differen t strategies, with  a differen t habitus, but  st ill 
playing with in  the ru les and norm s of the field  (Piroddi, 2021).  

This in terplay between  the term s helped Bourdieu to explain  why people acted in  
the sam e repetit ive ways, and why people’s preferences could be predicted 
(Woodward, 2018). It  also helped him  look differen tly at  classes that  were very 
eviden t in  France at  the t im e he was alive. Good to note is that  Bourdieu has 
never  writ ten  anything on  tour ism . In  th is research, I will use the concepts 
coined by Bourdieu, as explained by Woodward (2018) and Piroddi (2021), and 
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use these concepts to understand the social in teractions between  tour ists and 
residen ts.  

5.1.2 Application  on  tourism  
Other  researchers are using Bourdieu’s concepts to explain  cer tain  phenom ena in  
tour ism . For  exam ple, Rafiq Ahm ad (2012) explores Bourdieu’s concepts of 
habitus, field , and capital in  the field  of tour ism  consum ption . Ahm ad 
operationalizes the concept of habitus as sociological choices that  tour ists m ake 
in  the realm  of tour ism  consum ption . Ahm ad concludes that  the choices tour ists 
m ake are shaped and perpetuated by their  respective class habitus and are 
structured by social capital. This proves the concepts of habitus, field , and 
capital are usable with in  the field  of tour ism .  

Taking the concepts of habitus, field , and social capital as a lens and looking at  
tour ism , the tour ists and residen ts do not have the sam e capital and therefore do 
not have the sam e habitus. The field , which is for  th is research is Am sterdam , 
which is known by the residents. They have the ‘r ight’ habitus to act  in  th is field . 
The tour ists are new to th is field , as they travel from  their  known field  to 
Am sterdam , a field  in  which they are not fam iliar . Their  habitus can  be lim iting 
in  knowing what rules and norm s th is field  has. Meaning, that  they behave in  a 
way that  is seen  as strange by the residents, who do know the rules and norm s of 
the field . This can  be confron ting, and because of th is fr ict ion , bad att itudes can  
form  between  the tour ists and hosts.  

This theory of Bourdieu connects to the way Sharpley (2014) looks at  host-guest  
relat ionships in  tour ism . The relat ionship between  hosts and guests is 
fundam ental for  tour ism , and Sharpley (2014), em phasizes that  those relat ions 
are unequal. One of the reasons Sharpley (2014) gives for  th is is the cultural 
dist inctions between  hosts and guests. This can  be seen  in  the differen t capitals 
of the residen ts and tour ists, result ing in  differen t habitus.  

Differen t capital in  one field  can  lead to the exchange of capital. In  the case of 
econom ic capital with in  the boundar ies of tour ism , th is is quite eviden t. Most of 
the t im e, the tour ists have a bigger  econom ic capital and are willing to exchange 
th is with  residen ts in  exchange for  services or  resources. Cultural capital is 
another  concept that  can  be proper ly applied in  the field  of tour ism . Tourists 
cam e to receive m ore cultural capital, in  the form  of architecture, differen t 
cultures, or  m useum s. The residen ts already have th is capital because they live in  
the place the tour ists visit .  

In  th is research, the concepts of Bourdieu will not  be used as in tended by 
Bourdieu, but the m ean ing of the concepts helps m e explain  the differences 
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between  tour ists and residen ts, and why conflicts could exist  between  them . 
Besides th is, the concepts could help m e explain  differen t outcom es of th is study, 
as done in  the Chapter  on  findings and the conclusion .  
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5.2 Shaping of perspectives on tourism 
5.2.1 The Gößling et al. model explained 
For  th is research, it  is im portan t  to know how residen ts shape their  perspectives 
on  tour ism , as th is will be looked at  in  the con text of hospitality workers. In  
2020, Gößling et  al. established a m odel on  how residen ts of a tour ist ic place 
form  perspectives on  over tour ism . This is a quite com plicated socio-
psychological m odel, but  very relevan t to th is research (see Figure 2). The m odel 
discusses the way residen ts form  a perspective on  tour ism  - specifically on  
over tour ism  - and therefore concepts of th is theoretical m odel will be used in  the 
operationalization  later  in  th is research and could help explain  the results of th is 
research. The m odel explains that  responses the residen ts have on  over tour ism  
happen  through four  stages (Gößling et  al., 2020).  

In fluences on  r ea ct ions to the pr esence of tour ists in  the com m unity 

This stage descr ibes the differen t in fluences that  are caused by tour ism  on  the 
residen ts. The in fluences are divided in to three categories, endogenous factors, 
exogenous factors, and the social density of the tour ists in  the destination . 
First ly, the endogenous factors descr ibe the relat ionship of the residen t with  the 
place, and how attached they are to ‘their ’ town. Exogenous factors explain  the 
in fluences of outside the residen ts that  in fluence their  perception  of tour ism . 
Think about the governance of tour ists, the exposure to tour ists, like Sharpley’s 
m odel (2014), and how the tour ists are perceived in  the m edia. The social 
density of the tour ists is defined by the ‘crowding’ effect: how m any tour ists are 
in  a place at  once? Do residen ts find th is ‘too busy’? This is about the actual 
physical presence of tour ists. This is also the in fluence of m ost quan titat ive 
research m easures.  

Socia l psychologica l pr ocesses 

For  th is research, it  is not  necessary to explain  the actual psychological processes 
going on  inside the brains of the residen ts, but  it  is im portan t  to h ighlight the 
four  ways th is m odel finds in  which the in fluences have an  effect  on  the place 
perception  by the residen ts. This is done by the theor ies of st im ulus over load, 
and arousal which leads to the feeling of losing con trol over  the place, and a 
changing attr ibution  to the place.  

Pla ce per ceptions 

The in fluences of tour ism  lead to the social psychological process which leads in  
their  place to the changing place perceptions of the residen ts. This can  either  be 
a negative or  posit ive change from  a negative or  posit ive perception . A posit ive 
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perception  can  turn  negative, a negative perception  can  become m ore negative, 
etc.  

 

 

Beha vior a l & em otiona l r esponses  

Of course, a posit ive place perception  leads to other  behavioral responses than  
negative att itudes. In  the posit ive case, residen ts will often  par t icipate, engage, 
and become real cit izens in  the com m unity. In  the negative case, residen ts will 
aver t  from  the tour ists, and m ay even  show aggression . 

The m odel above gives the theoretical approach to the form ation  of perspectives 
on  over tour ism  by residen ts. It  will be used in  th is research to have a theoretical 
background to refer  to when  m aking questions for  the in terviews, and finally 
understand where the perspectives of the in terviewees com e from .  

5.2.2 Connection  to Bourdieu’s theory 
To m ake th is m odel helpful in  explain ing the outcom es of th is research, it  is 
essen tial to connect the m odel of Gößling et  al. (2020) to Bourdieu’s theory. The 
differen t concepts est im ated by Bourdieu, that  of habitus, field , and capital can  
be found in  th is m odel. First ly, the habitus of people is created and custom ized 
by th is process. Their  differen t opin ions are established in  their  habitus but can  
be changed through the process explained in  the m odel (Figure 2). And vice 
versa, th is habitus is a par t  of the Endogenous factors, em bedded in  the people 
them selves.  

The field  in  the m odel is found through the physical location  where the person  is. 
Differen t fields have differen t playing rules, and th is is seen  that  differen t 
locations taken  in to the m odel can  have differen t outcom es. Also, in  differen t 
locations, the residen ts can  have m ore power  than  tour ists and vice versa, 
depending on  their  habitus and capital. This can  lead to differen t behavioral and 
em otional responses.  

Capital is considered in  the in fluences par t  of the m odel. The endogenous factors 
lean  on  cultural capital and social capital. Social capital is also found in  the 
Exogenous factors. St ill, som e factors in  the m odel rem ain , where the thought of 
Bourdieu cannot be applied.   
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Figur e 2 - Model on  for m ing per spect ives on  tour ism  (Gößlin g  et  a l., 2020) 
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6. Methods 
This research has a qualitat ive approach. The research investigates the opin ions 
of people in  a bigger  social con text, th is is easier  to capture in  qualitat ive 
research than  in  quan titat ive research (Creswell, 2013). The reason  for  th is is 
that  quan titat ive tends to m ake general claim s based on  stat ist ics. Using 
qualitat ive research m akes m e able to dive deeper  in to the con text and focus on  
the opin ions of people. 

This research is a case study, which m eans a phenom enon  is investigated in  the 
con text of a cer tain  geographical con text. In  th is case study, the geographical 
con text is the city of Am sterdam . The case study approach is chosen  to see if 
cer tain  theor ies explained in  the theoretical fram ework are also shown in  a 
specific con text like the city cen ter  of Am sterdam . In  the field  of tour ism , m any 
case studies are being done, because every tour ist  area is differen t. The areas 
have differen t cultural con texts, differen t tour ists, d ifferen t challenges, and 
differen t solutions to these challenges. This m akes it  in teresting to take a closer  
look at  Am sterdam , instead of looking at  tour ism  m ore broadly.  

6.1 Interviews 
For th is research, I collect  data by doing in -depth  in terviews with  people working 
in  the hospitality sector . To get  a represen tative im age of these people working in  
the hospitality sector , seven  in terviews were conducted, with  seven  people 
working in  differen t com panies and with  differen t jobs with in  these com panies. 
The aim  was to do ten  in terviews in  total, but  after  having done about five 
in terviews, the sam e answers were repeated, which hin ted at  the saturation  of 
the data. The inability to find new in form ation  m ean t it  was proficien t  to conduct 
seven  in terviews instead of the planned ten . 

The in terviews conducted were sem i-structured. I brought som e questions to the 
in terview, but there was st ill plen ty of space for  the responden t to tell other  
in teresting stor ies on  the subject  of tour ism  and hospitality. The in terview guide 
for  these in terviews can  be found in  at tachm ent 1. Conducting sem i-structured 
in terviews enabled m e to not on ly look for  facts, but  gain  a better  understanding 
of the phenom ena in  the con text of the par t icular  responden t, and the other  
opin ions of the responden ts (Creswell, 2013). The consequence of having the 
in terviews sem i-structured is that  they were harder  to com pare them  with  each 
other  (Creswell, 2013).  
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As all of the responden ts were Dutch, the in terviews were held in  Dutch. Doing 
the in terviews in  the language the responden t is m ost com fortable with , creates 
an  atm osphere in  which they can  talk easily and creates open  and honest  
in terviews (Creswell, 2013). The in terviews were held in  in form al sett ings, to 
st im ulate the conversation  and keep an  open  environm ent for  honest  answers. 
This m ean t m ost of the in terviews were held in  the restauran ts the people 
worked, or  over  the phone. The in terviews done over  the phone can  be thought of 
as lower  quality than  the real-life in terviews. It  was harder  to understand the 
specific con text of the restauran t the in terviewee was talking about. This was 
straightaway the biggest  benefit  of the in terviews held at  location . 
Understanding the con text and seeing the specific restauran t was an  added 
value. Never theless, the data gathered by the in terviews over  the phone is st ill 
very good.  

The in terviews were also taped, th is helped with  transcr ibing and analyzing the 
in terviews, but th is was on ly done if the responden ts gave form al perm ission  for  
th is. Besides th is, in  reporting the data, pseudonym s are used. This is to ensure 
the anonym ity of the responden ts. This was com m unicated with  the responden ts 
to enable them  to speak freely on  th is subject . Especially when  opin ions are m ore 
negative, for  instance on  tour ism , people tend to keep them  to them selves 
(Heaton , 2021). In  ensur ing their  anonym ity, the responden ts are m ore likely to 
convey their  actual opin ions. I also m ade sure to keep the restauran t nam es out 
of th is repor t  and com m unicate th is before the in terviews to the responden ts. 
This is also done to m ake sure the responden ts can  speak freely about their  
restauran t, and not t ransform  their  in terview in to a prom otion  of their  
restauran t.  

6.2 Respondents 
The research populat ion  consists of all the hospitality workers of Am sterdam , as 
form ulated in  the theoretical fram ework. In  the hospitality sector  about half of 
the people work in  tour ism  which coun ts about 232,000 fullt im e jobs in  the 
Nether lands (Koninklijke Horeca Neder land, 2019). In  th is research, the focus 
will be on  the people working in  hospitality in  Am sterdam , specifically in  the city 
cen ter  of Am sterdam . This choice is m ade because tour ists often  do not go 
beyond th is area (Walbeek, 2023), which m akes it  for  th is research unnecessary 
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to look beyond th is area. A clear  overview of the city cen ter  distr ict , as depicted 
by the m unicipality, is found in  Figure 3. 

 

Besides focusing on  on ly one area in  Am sterdam , the focus of th is research will 
not  be on  the com plete hospitality industry. The industry is narrowed down to 
on ly ‘eetcafés’. Nam ed eater ies in  English , these are often  sm aller  establishm ents 
with  a m ore in form al am biance, serving affordable lunch and dinner  item s. In  
the sum m er, the com panies often  include terraces. The choice of eater ies is m ade 
for  a few reasons. First ly, the researcher  has affiliat ions with  the specific 
am biance of eater ies, as she has been  working in  one for  quite som e t im e and 
loves to study there too. This m akes it  easier  to understand the con text of the 
in terviewees. Besides th is, as they often  serve m ore affordable food, the eater ies 
are very attractive to m ost tour ists. Together  with  the in form al am biance and 
space for  personnel to talk to the tour ists, it  is a good category to find out if the 
over tour ism  is perceived as negative as the m edia says. 

Fur ther  narrowing down of the research population  is done based on  the 
in teraction  with  tour ists. For  th is research, it  is unnecessary to talk for  in stance 
to the chef of a restauran t, as they don’t  directly in teract  with  the tour ists while 
working. The focus will be on  people in teracting with  tour ists, such as waiters, 
hosts, bar tenders, or  m anagers. The choice to focus on  people in teracting 
directly with  tour ists is m ade based on  research by Sharpley (2014), he states 

Figur e 3 - Am ster da m  city cen ter  (Gem een te Am ster da m  Kla a s-Bin der t  de Ha a n , n .d .) 
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that  the people working with  tour ists daily, and being in  direct  con tact  with  them  
have the m ost im pact on  the tour ists, and tour ists have the m ost im pact on  them .  

 

 

For  th is research, it  is hard to choose random  responden ts. The responden ts 
need to work in  the hospitality sector , specifically in  an  eatery, and need to be 
willing to do an  in terview. Besides th is, it  is not  relevan t for  the research to 
consider  fur ther  dem ographical character ist ics such as age, gender , ethn icity, or  
incom e. The lack of caused by the specific focus of th is in terview. The 
in terviewees are already selected on  their  am ount of in teraction  with  tour ists, 
workplace, and geographical location  of the workplace. There are already so 
m any var iables that  the responden ts are selected on , dem ographical 
character ist ics are not that  relevan t anym ore. This m eans that  the research will 
not  look at  these aspects when  selecting responden ts, to m ake the process 
slightly m ore random  and the responden ts m ore represen tative of the research 
population .  

I approached differen t hospitality businesses via em ail asking for  responden ts. 
Before approaching the specific business, I established whether  the business fits 
in to the fram ework of an  ‘eetcafe’. Besides th is way of finding responden ts, the 
researcher  asked around with  fr iends and found som e responden ts through 
others, th is is called snowball sam pling. Of course, I have checked whether  they 
worked in  a business that  could qualify as an  eatery.  

6.3 Quality of the sample 
In  the end, 37 businesses were approached, which resulted in  seven  in terviews. 
All of the businesses were in  the Am sterdam  cen trum  region , som e on  the very 
border , but  others close to the m ain  tour ist  area, the train  stat ion . A m ap of the 
differen t businesses is found in  Figure 4. The few nam es that  popped up are 
blurred, to keep the anonym ity of the businesses. This was prom ised in  the 
in terviews, to let  the in terviewees speak freely and not m ake it  a prom otion  of 
their  business. As shown in  the m ap, the differen t in terviewees are spread out in  
the Am sterdam  cen trum  area, which m akes the sam ple quite good location-wise.   

Of the seven  in terviewees, I spoke to four  people in  a m anager ial posit ion  with in  
the business and three waiters. All of the people in  the m anaging posit ions had 
exper ience with  hospitality and waitressing, so all of the in terviewees could tell 
m e a sign ifican t am ount about all of the aspects of data needed for  the research. 
Altogether , the quality of the sam ple was good. Differen t people, in  differen t 
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business that  all could qualify as eatery, and all in  differen t places in  the 
Am sterdam  city cen ter .  
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6.4 Document review 
Besides collecting data through in terviews, it  was necessary to investigate cer tain  
m edia docum ents to assess all the par ts of the research questions. These 
docum ents were selected by assessing if they could be used to answer  the 
research questions. 16 newspaper  ar t icles were used, found on line. They were 
from  differen t newspapers in  the Nether lands (see table 1). In  the table is stated 
what the polit ical tendency of the newspapers is, because news on  the subject  of 
tour ism  can  have a polit ical tendency too. The newspaper  ar t icles are dated 
between  the 11th of Septem ber , 2020 and the 1st of May, 2024. Together  with  the 
in terviews, these data sources did effectively provide enough in form ation  to 
answer  the research question . Note that  th is docum ent review will not  be the 
m ain  focus of the research, the m ain  focus of the research is collecting pr im ary 

data through in terviews.  

Newspaper  Polit ical t en dency (Dex, 2023) Num ber  of ar t icles 

Algem een  dagblad (AD) Neutral 1 

AT5 (Echt  Am sterdam s 
news) 

Local paper , left ish  3 

Finacieel dagblad Right 2 

Het  Parool Left  4 

NH Nieuws Neutral 1 

NOS Nieuws Neutral 1 

Telegraaf Right 3 

Trouw Left  1 

Figur e 4 - Ma p of in ter viewed busin esses 
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Ta ble 1 - Dist r ibut ion  of n ew spa per s 

6.5 Analysis 
After  collecting the data, the in terviews were transcr ibed in  Dutch, to m ake sure 
no words got twisted. After  analysis, som e quotes can  be translated in to English , 
and of course, findings will be presen ted in  English  to fit  the rest  of the research. 
The analysis was done with  the help of the com puter  program  Atlas.t i. Atlas.t i 
(version  24) was used because of the conven ience of th is program . It  
autom atically gives overviews of the m ost used words, can  m ake word webs, and 
overall, practically helps with  doing a good analysis. Besides th is, I have som e 
exper ience using th is program , which m akes it  the best  choice. This program  was 
used to analyze the in terviews and docum ents.  

The analysis of in terviews and newspaper  ar t icles was done through open  coding. 
With  th is way of coding, the codes and categories are not established beforehand 
but m ade through the analysis. This fits the exploratory approach of the research 
and m akes sure the researcher  is not fixed on  specific codes or  results dur ing the 
coding process but keeps an  open  m ind.  
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7. Findings 
7.1 Impact of tourism on the hospitality sector 
The im pact of tour ism  on  the hospitality sector  can  be sum m arized in to three 
categories: first  the role of English  in  the differen t businesses, the in fluence of 
peak seasons on  the businesses, differences in  the behavior  of tour ists and Dutch 
custom ers, and between  differen t tour ists. The nam es used with  the quotes of 
in terviewees are fake nam es, the real nam es are known by the researcher .  

7.1.1 The use of English 
One of the m ost obvious signs that  you are in  a restauran t in  the city cen ter  of 
Am sterdam , is the English  m enus everywhere. It  is norm alized in  the hospitality 
culture of Am sterdam , and I even  got weird looks asking if the businesses had 
English  m enus.  

Som e of the restauran ts chose com plete English  m enus, som e had English  and 
Dutch versions, and one of the businesses even  provided Germ an  m enus on line. 
This was con tractionary with  one of the other  businesses, they deliberately 
choice to not m ake m enus beside Dutch and English  ones.  

“English [m enus] dot. No, I’m  not t r a nsla ting them  a ll in  Fr ench, Ger m a n , etc., 
no” 

Linda, the for ty-year-old fem ale m anager  of a big restauran t in  the city cen ter  of 
Am sterdam , explained to m e that  the com pany had a changing m enu, and it  
would cost  too m uch m oney and t im e to also translate th is is other  languages 
besides English . But she also told m e, as d id other  in terviewees, that  m ost  
tour ists are okay with  on ly the availability of English  m enus. Even  tour ists from  
countr ies less com fortable with  English  had ways of figur ing out what they 
wanted to order . This would be with  the help of in ternational waiters, Google 
Translate, etc.  

One of the other  com panies had an  opposite opin ion  about th is. They had taken  
the t im e and effor t  to also translate their  m enu in to m ore languages than  on ly 
English . This difference can  be explained by the location  and audience of the 
com panies. Com pared between  the two businesses, was the first  one m ore out of 
the hear t  of the city and received fewer  tour ists than  the second business.  
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Two of the com panies I spoke with  had them ed dishes, an  Am erican  bakery, and 
Thai food. They both  had com pletely English  m enus, but no problem s occurred 
with  th is, and th is can  be dictated to the specific dishes. The Am erican  bakery 
had sandwiches and pies. It  isn ’t  necessary to translate th is in to Dutch, and 
Dutch custom ers didn’t  com plain  about th is because it  fits the concept of the 
place they are visit ing. Sam e with  the Thai place. They had the or iginal Thai 
nam es of the dishes on  the m enu, together  with  the English  translation . Because 
th is also fits the concept, no com plains about th is were heard. This is illustrated 
by the following quote from  Marcel, the m anager  of the bar  where they served 
m ostly Thai food when  asked about how their  m enu looked like: 

“Ther e is then  a nother  English tr a nsla tion  behind it . I think tha t  m a kes it  less 
obvious tha t  we on ly ha ve English m enus. The Dutchm a n  who, yes he r ea ds the 

Tha i na m e a nd then  the English na m e a nd then  it  is a ll clea r  w ha t it  is.” 

What I not iced was that  a few of the com panies hadn’t  bothered to translate their  
dr inking m enus in to English . On  the tables, there was an  English  and/ or  Dutch 
eating m enu and on ly a Dutch dr inking m enu. When  I asked about th is, the 
in terviewees told m e that  the Dutch dr inking m enus had never  been  a problem . 
People always kind of know what they wan t to dr ink or  could be easily helped by 
the waiters.  

Another  obvious im pact of tour ism  is the speaking of English  by the waiters of 
the restauran ts. As David, the m anager  of a sm all restauran t very close to the 
cen tral stat ion  of Am sterdam  told m e: 

“I don’t  even  think a bout this [spea king English w ithin  the com pa ny]. Som e 
t im e a go I hir ed som eone… And then  I hea r d som eone sa y, like, her  English is 

ver y ba d… Shit .” 

This proves that  in  Am sterdam , it  alm ost goes without th inking that  everybody 
speaks English  to som e level. Even  so, it  is not  considered in  job in terviews. 
Because of tour ism , the waiters m ust speak English . This has the consequence 
that  m ost of the businesses also do not m ind hir ing people who are not proficien t  
in  the Dutch language.  
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This developm ent is seen  m ore and m ore in  the hospitality businesses I spoke to. 
The biggest  reason  to h ire in ternational personnel for  business was out  of 
necessity. After  COVID-19, there was a big staff shor tage, and m any of the 
businesses chose to h ire in ternationals living in  Am sterdam , for  instance, Marel, 
who has on ly been  the acting m anager  for  th is Thai restauran t bar  for  a couple of 
m onths now, decided that  change was needed: 

In ter viewee:  “Tha t [hir ing of non-Dutch per sonnel] ha s on ly been  r ecen tly. 
Actua lly the r ule ha s a lwa ys been  tha t  on ly Dutch spea king per sonnel wa s 

hir ed. But fr om  the m om ent I ca m e her e it  cha nged. And tha t  wa s a ctua lly bor n  
out of necessity.” 

In ter viewer :  “Beca use of shor ta ge of sta ff or  for  a nother  r ea son?” 
In ter viewee:  “No, beca use of shor ta ge of sta ff” 

The com panies that  work with  in ternational staff told m e they don’t  find any 
problem s with  th is with in  the business itself. This probably has to do with  the 
fact  that  all of the Dutch personnel can  also speak English  quite well. But in  
in teraction  with  guests, there exists som e fr ict ion  som etim es.  

There are som e Dutch guests, m ostly people from  Am sterdam  who have 
problem s with  going to restauran ts and having to order  in  English  because of the 
English  staff of the business, as I learned from  m y in terviews. They feel like the 
Dutch culture is being lost  with  th is developm ent, as is also being invoked by an  
ar t icle in  the Algem een  Dagblad, a popular  Dutch newspaper  (Boere, 2023). But 
because the businesses I talked to don’t  work with  exclusively English  staff, there 
was always a workaround for  th is, for  instance, Dutch personnel ready to take 
the order . This is one of the on ly negative in fluences of the non-Dutch stuff 
found in  the in terviews.  

Som e com panies decided on  th is basis to not h ire in ternational personnel. One of 
the com panies had tr ied out working with  non-Dutch staff, but  found out the 
regular  guest  did not like that , as Esther , the m anager  of an  Am erican  lunchroom  
told m e when  I asked her  if she had in ternational personnel working for  her : 

“But we ha ve a lso ha d English-spea king people behind the ba r , or  in  the ser vice, 
but  we ha ve, in  a ddit ion  to those tour ists fr om  other  coun tr ies, we a lso ha ve 

just  a  lot  of people w ho do com e her e a s r egula r s, a nd they just  indica ted, they 
find tha t  just  a nnoying, if they ca n-not spea k Dutch” 

This quote illustrates the consideration  m ade with in  the business. They told m e 
they do st ill have non-Dutch people working in  places where they do not have 
in teractions with  custom ers (i.e. their  bakery and kitchen), and th is works just  
fine. Other  com panies told m e they have considered hir ing in ternational staff, 
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but ended up not doing th is, m ostly because of the regular  custom ers that  are 
very happy to be able to speak Dutch.  

Another  in terviewee, Yasm ine, a twen ty-year-old studen t who worked as a 
waitress in  the lunchroom  owned by her  dad, told m e that  they house so m any 
tour ists, that  the Dutch personnel som etim es star t  speaking in  English  to every 
custom er , without even  having in ternational personnel. They had received 
feedback back from  custom ers that  they did not like that , but  st ill, they catch  
them selves doing it  frequen tly. This illustrates two poin ts: the com pany houses 
so m any tour ists, that  it  is m ore efficien t  star t ing in  English  and switching to 
Dutch if needed than  the other  way around. And English  is com pletely em bedded 
in  Am sterdam  hospitality. This is what she told m e about th is: 

“Yes, we've a lso ha d som e of those com m ents fr om  loca ls, who didn 't  like tha t  
ver y m uch, tha t  we sta r t  in  English, so w e ha ve to pa y a tten t ion  to tha t  

our selves. Sta r t ing in  Dutch a nd then  m oving on  to English. So tha t , tha t 's a  
lit t le thing.” 

 

Because of tour ism , English  plays a very big role in  the differen t com panies, th is 
shows in  issues around m enus and the spoken  language by em ployees.  This use 
of English  can  be connected to the discussion  on  habitus, capital, and field  as in  
Woodward (2018). The tour ists and personnel com e from  other  places, and have 
other  m other  tongues, but  st ill can  com m unicate with  each other  through shared 
cultural capital. Learn ing a language falls in to the category of institutionalized 
cultural capital because often  English  is learned in  school. So even  though people 
have com pletely differen t habitus, they st ill can  figure out a way to behave in  the 
way the field  allows. This corresponds with  what Piroddi (2021) explains in  h is 
ar t icle, that  even  though people can  have a differen t habitus, the outcom e of the 
social action  can  st ill lead to the sam e goal, playing with in  the rules and norm s of 
the social field .  

7.1.2 Peak seasons 
All hospitality businesses m ust even tually deal with  peak seasons, especially 
restauran ts (Bergam in , 2019). In  win ter t im e, fewer  people are going to 
restauran ts then  there are in  sum m ertim e. This m eans fluctuat ions in  revenue, 
h ir ing of personnel, and lots of unpredictability. The in terviews show that  th is 
effect  of peak seasons is rein forced by the com ing and going of tour ists. This is 
shown in  a few differen t item s: extrem e rush days, the creation  of extra revenue 
com pared to slower  seasons, and personnel shor tages. 
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Most of the business told m e that  the peak season  star ts around Easter , and goes 
on  un til around Septem ber/ October , depending on  the weather . Also, around 
Christm as break, the com panies see m ore tour ists than  norm al. This has an  
im pact in  a way that  the city is way m ore crowded, but also m ore people com e to 
eat  at  their  places. This is seen  especially in  places that  have terraces in  the 
sum m ertim e. The places can  house m ore people than  they can  in  win ter t im e, 
which m eans that  it  can  get  busier  than  norm al. Even tually, th is can  lead to 
extrem ely busy days in  already busy m onths. Yasm ine tells m e th is about these 
busy days: 

“And we do ha ve, in  fr on t, w e put a  line, then  som etim es, we ha ve to. But m ost 
tour ists a nd loca ls ha ve no pr oblem  wa it ing. So they just  wa it  in  line then . And 

if we ha ve a  spot they ta ke a  sea t .” 

So, the tour ists and locals have no problem  waiting for  a seat , and th is is also 
what the other  in terviewees told m e. Notable is that  none of the businesses 
com plained about the extrem ely busy days, they were all okay with  it . It  is hard 
work, but of course, it  is hospitality work. It  is par t  of it .  

 

 

 

 

Besides the extra busy m onths, som e days were extrem ely busy for  the 
hospitality I spoke to. These days were extrem ely sunny days, for  the com panies 
with  terraces. Many tour ists and regular  Am sterdam  people want to sit  outside in  
the sun , on  the terrace en joying a beer  or  wine. These were extrem ely busy days 
for  m ostly com panies with  terraces. One com pany I spoke to did not have a 
terrace and com plained that  these were their  quite days. Logically, of course. The 
other  extrem ely busy days are national holidays when  Am sterdam  itself is 
already incredibly busy. Think of days like Pr ide, Kings Day, or  Liberation  Day. 
But st ill, none of the com panies com plained about these extremely busy days.  

One of the m ain  reasons for  not  com plain ing about the extrem ely busy days is 
probably because of the extra revenue created by tour ists. This is especially true 
for  com panies with  terraces. David, the owner  of a sm all restauran t close to the 
cen tral stat ion  told m e th is about creating extra revenue: 
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“For tuna tely, we ha ve a  sm a ll pa tio. So tha t 's a bout a nother  1/ 3r d or  so of 
sa les, I think, in  the sum m er  m onths. Im a gine tha t  the ter r a ce is thr ee t im es 

your  business, wha t ha ppens on  Leidseplein…” 

*Leidsep lein  is one of the big  squa r es in  Am ster da m , tha t  ha s m a ny ter r a ces in  the sum m er  

This m eans in  sum m er m onths, with  a ter race 1/ 3rd of the business, they 
generate 1/ 3rd m ore revenue. This extra revenue fits in to the fram e of the peak 
seasons. It  is obvious that  it  is caused by the arr ival of that  m any tour ists. Most 
of the hospitality in  Am sterdam  depends on  the tour ists and peak seasons:  

“It  does ha ppen  tha t  in  the, tha t  in  sum m er  we ea r n  the m oney fr om  win ter  so 
to spea k. In  the w in ter  no m oney is m a de, uhm , a nd in  the sum m er  a ll tha t  is 

com pensa ted.” 

This quote by Marcel, the owner  of a restauran t on  the border  of Am sterdam  city 
cen ter  shows these extrem e fluctuations between  sum m er, win ter , and transit ion  
seasons.  

One of the biggest  impacts because of the fluctuations is personnel shor tages. 
When  in  slow m onths very lit t le personnel is needed, the busy m onths need 
m any hours extra. Not on ly as waiters but also in  the kitchen . Many businesses 
with in  the hospitality sector  are struggling with  th is, the in terviewees told m e 
they always need new personnel. As hospitality is for  m ost people a side job 
besides their  studies, they can  work m ore in  the busy m onths when  less t im e is 
consum ed by their  studies.  

This is the reason  Esther , the owner  of an  Am erican  lunchroom  concept, works 
m ostly with  studen ts: 

“Well, it 's a lwa ys, ther e's a lwa ys a  cha llenge though, beca use wha t I sa id, we 
wor k w ith a  lot  of studen ts, so tha t 's a n  a dva n ta ge they a r e so fr ee a lso on  

va ca tions a nd so on , but they do depend on  school a s well.” 

Other  com panies also tell m e it  is always a challenge to find enough personnel to 
work with  in  the busy m onths, because there are m ore shifts, so m ore hours need 
to be filled. In  an  everchanging team , it  can  be a big challenge. Since Covid-19, 
when  a lot  of hospitality personnel sought work in  other  branches, it  has been  
hard to find enough personnel for  businesses. Looking back on  the previous 
chapter , th is has also been  the reason  for  a lot  of businesses to h ire in ternational 
personnel.  

In  Figure 5, an  overview is m ade of the differen t im pacts tour ists have on  the 
hospitality sector , according to previous paragraphs. So, to sum m arize, because 
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of the presence of tour ists, peak seasons are rein forced. This results in  extra 
revenue being generated but is also the cause of personnel shor tages. These 
personnel shor tages are som etim es fixed by hir ing in ternational personnel. 
Besides th is, the presence of tour ists rein forces the use of English  in  the 
com panies, which also results in  the h ir ing of English  personnel.   

 

Figur e 5 - Over view  im pa cts of tour ists 

This overview is par t  of the answer  to the first  sub-question : what are the 
in fluences of over tour ism  on  Am sterdam ’s hospitality sector? 

Connecting th is to the concepts of Bourdieu, as explained in  the theoretical 
fram ework, there is a clear  focus on  the extra revenue generated. This can  be 
seen  as econom ic capital, which the personnel profit  from . The use of English  
im plies the gain ing of cultural capital, where the personnel and tour ists both  
gain  a better  understanding of a language and therefore gain  cultural capital, to 
use for  the exchange of economic capital.  

7.1.3 Differences between  guests 
In  the in terviews I have done, the in terviewees also noticed som ething else, the 
difference between  tour ists and Dutch guests. The dist inction  between  
Am sterdam  habitan ts and Dutch tour ists is hard to m ake here because the 
difference is not that  obvious. Therefore, in  th is chapter , the dist inction  is m ade 
between  Dutch people and tour ists. Differences were spotted between  Dutch 
guests and tour ists, and between  differen t groups of tour ists.  

One of the very first  responses I got  from  alm ost every in terviewee was the 
difference in  expectations with  which the custom ers cam e to the businesses. 
Most of the in terviewees found the Dutch guests m ore dem anding, and the 
tour ists satisfied m ore easily. This quote by Marcel, a m anager  of one of the 
in terviewed restauran ts illustrates that: 

“But gener a lly, uhm , loca l people a r e a  lit t le m or e dem a nding tha n  tour ists. 
People fr om  the neighbor hood gener a lly know ver y specifica lly wha t they wa nt. 

Uhm , a nd yes, a lso like to wa nt  it  the wa y they see it . Which in  itself they a r e 
en tit led to, of cour se, they a r e guests of our s. In  gener a l, which I ca n  a lso 

im a gine, tour ists a r e often  like oh it 's fine.” 
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Another  difference between  the two groups is the difference in  t im e spen t with  
the com pany, as David, explained to m e while we were sit t ing in  h is sm all 
restauran t r ight after  lunch t im e: 

“Well for  exa m ple her e on  the big ta ble, w ith tha t  gr a y-beige-like coa t  on , those 
people a r e Dutch, a nd they've been  sit t ing  her e for , like, 2 1/ 2 hour s, those 

la dies ha ve been  sit t ing her e for  3 hour s, a nd the r est  a r e a ll gone w ithin  a n  
hour .” 

This is of course a big difference and a logical difference. Most Dutch people go 
to the business to talk to fr iends, have a good m eal and spend quite som e t im e 
there. But when  you are on  vacation , you want to eat  quickly, because you have 
so m uch to do and see in  a lim ited t im efram e of the holiday. The advan tage of 
th is is that  a faster  circulation  rate m eans m ore people can  be hosted dur ing rush 
hours, and m ore revenue can  be generated. This is posit ive for  the businesses but 
doesn’t  m ean  they do not want to receive the Dutch people who want to sit  there 
and chat  for  a couple of hours. They hospitality business I spoke to en joyed both  
of the differen t groups.  

Most of the places I visited also had som e regular  guests they knew and spoke to 
often , who were very differen t from  the way the tour ists behaved. For  instance, 
older  people just  wan t to en joy a good cappuccino in  the sunshine, alone for  
som e t im e. Or  regular  guests com ing in  to talk to personnel and have a beer  at  
the bar . This is differen t from  tour ists. But even  though the personnel liked 
talking to regular  guests, they also en joyed the lit t le chit-chats with  tour ists. 
They liked their  at t itude and am azem ent about Am sterdam . The difference 
between  tour ists and Dutch people was also often  seen  in  how loud they were: 
the m ore en thusiastic and happy tour ists were way m ore presen t in  the 
restauran ts, but  the Dutch people were often  quieter . But, as Anne, one of the 
waitresses I in terviewed noted, it  “could a lso be beca use w e a r e Dutch too, a nd 
we a r e m or e used to this cultur e.”  

Most of the people I spoke to lived or  had lived in  Am sterdam  too and were 
proud of the beauty of the city. They were happy to see the tour ists appreciate it  
as m uch as they do. And they pretty m uch en joyed talking to them  about th is. 
This difference in  at titude was one of the th ings the in terviewees also noticed, 
like Anne, a twen ty-year-old studen t who works as a waitress in  a café:  

“I m ight even  ha ve fun  conver sa tions w ith tour ists m or e often  beca use, beca use 
they'r e sur pr ised by things, they'r e m or e likely to a sk things a bout som ething. 

So, yes, how to get  som ewher e w ith cer ta in  public t r a nspor t ...” 
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The last  big difference between  the groups is the t ipping culture. Although th is 
depends on  the nationality of tour ists, m ost in terviewees noted that  tour ists 
often  don’t  t ip, illustrated by the following quote from  Rom eé, another  waitress 
that  I in terviewed when  I asked her  about the differences between  residen ts and 
tour ists: 

“The fir st  thing tha t  com es to m ind is st ill, I  think the t ip  is often  less, ha ha ha . 
So tha t  str ikes m e then , of a h yes, tour ists, they don 't  t ip , or  som ething like 

tha t .” 

These differences between  tour ists and residen ts can  be declared by the concepts 
of habitus, capital, and field , used in  the theoretical fram ework. Because 
everybody has a differen t habitus, people are differen t and will behave 
differen tly. With  th is as a theory, it  was in teresting to see m ost of the tour ists 
behaving som ewhat the sam e. This can  indicate their  shared habitus as ‘tour ist’, 
and not knowing in  what place you are in  the field , relat ive to the residen ts.  

This difference in  t ipping culture is closely related to culture differences between  
differen t groups of tour ists, as shown in  the following quote from  Rom eé: 

“Som etim es, Am er ica ns or  so, they do ha ve, they don 't  quite know how  m uch to 
t ip  a nd then  sudden ly they r ea lly give 20 eur os, you think oh, oka y, but 

gener a lly tour ists a r e m or e like hm m m , then  m e a nd m y collea gues a lwa ys kind 
of look a t  them  like oh a nd did they t ip , you know.” 

But besides differences in  t ipping culture, the differences between  tour ist  groups 
are notable, and m ost of the in terviewees told m e som ething about th is. For  
every coun try, som e specific stereotype existed, like the English  were alm ost 
always very sweet and loved to chat . The Germ ans were often  straighter  to the 
poin t  and gruff, while the Span ish  and Italian  tour ists were loud and expressive. 
Som e personnel liked to guess where people cam e from , but other  than  th is, 
these differences did not have a big im pact on  the in terviewees.  

The differences between  groups of tour ists can  be explained by differences in  
habitus and cultural capital, following the concepts coined by Bourdieu, as 
explained in  Woodward (2018). All differen t cultures have differen t cultural 
capital, and therefore differen t habitus. This is shown in  the clear  dist inction  
between  tour ists from  differen t coun tr ies of or igin . In  the end, these differen t 
groups can  in fluence each other , and even  the residen ts, by exchanging capital in  
the form  of econom ic capital and social capital, and therefore changing each 
other’s habitus.  
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All of the in terviewees did speak about a cer tain  negative stereotype as also 
shown in  m edia a lot: the drunk, English , bad-behaving tour ist , as Marcel, one of 
the m anagers I have in terviewed explained: 

“And if you wa nt to m a ke m oney fr om , yes, dr unk English tour ists, uhm , be m y 
guest , you should do tha t , but  yes then  I a lso think you shouldn 't  whine tha t  

ther e a r e so m a ny dr unk English tour ists. “ 

This stereotype of the drunk English  tour ist  shows up in  the in terviews a lot . It  
can  be connected to the concept of sym bolic capital by Bourdieu. This is the 
recognized capital you own, which gives you respect  and status. Prejudices 
against  certain  types of groups, based on  stereotypes can  in fluence the sym bolic 
capital of the people in  question . These prejudices will negatively in fluence the 
status of the tour ists, while they st ill have cultural and econom ic capital. This is 
not recognized anym ore, which is in  theory a bad developm ent.  

Still, all the in terviewees tell m e that  they have not exper ienced such a type of 
tour ist  in  their  establishm ent. They all explain  th is the sam e: cer tain  places 
at tract  a cer tain  type of guests. And th is is very im ageable, a bar  in  the red-light 
distr ict  has a differen t appearance than  a cute sm all eatery fur ther  away from  the 
super  busy city cen ter . And all the people I spoke to, worked in  the cute and 
sm aller  businesses, as was the setup for  th is research. All the eater ies had a 
cer tain  appearance that  did not at tract  the stereotypical bad behaved tour ist . 
Marcel, the m anager  of a restauran t near  the border  of the city cen ter  of 
Am sterdam  explains th is very clear ly:  

“J ust  ha s a nything to do w ith wha t clien tele you get  in .  Uhm , if you 'r e going to 
sta r t  a  pub a m ong the hooker s in  the Red Light Distr ict , yea h I think you ha ve 

to expect to get  ver y indecen t  tour ists in . I m ea n , tha t 's, tha t 's kind of the choice 
you m a ke. Uhm , a nd uhm , if you dr ess a  business like us in  a  cer ta in  wa y....  
Then , w ith tha t , you get  a  kind of clien tele of tha t , a  kind of guests of tha t . It  

both r esponds to wha t a tm ospher e you br ing your self. " 

This quote reflects what all of the responden ts told m e: with  their  com pany, they 
tr ied to at tract  a cer tain  of guests, which  m eans they do not exper ience any 
disturbances from  the ‘drunk English  tour ist’ as often  called out in  the m edia. 
And besides th is, they were very happy with  the type of tour ist  they welcom ed to 
their  com panies. Overall, they were n ice to conversate with , behaved well, and 
were very m uch welcom e in  the eater ies I spoke to.  

Another  explanation  for  not at tracting the typical drunk English  tour ist  is 
already em bedded in  the quote above. Most in terviewees said their  
establishm ent was outside the busyness of the cen tral area of the city cen ter , and 
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therefore also did not receive unwanted guests, because seem  to stay m ore in  the 
busy Wallengebied, the red-light distr ict  in  Am sterdam .   
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7.2 Impact on the daily life of the interviewees 
In  the in terviews, I d id not on ly discuss the im pact of tour ism  on  the hospitality 
sector , but  I also spoke about the im pact of tour ism  on  the daily lives of the 
in terviewees, to form  a com plete opin ion  about the perceived problem s of 
over tour ism . The im pacts tour ism  has on  the daily lives of the in terviewees can  
be categorized in to three subjects, the bust le in  the city cen ter , the active 
avoidance of tour ists, and the im pact of policy. Of the seven  in terviewees, 
everybody has lived in  Am sterdam  for  at  least  a year . Som e lived in  the city 
cen ter , som e m ore on  the outskir ts of the city, but  all of them  exper ienced som e 
im pacts of tour ism  in  their  daily lives, not  on ly with in  the com pany. 

7.2.1 Bustle in  the city 
One of the first  th ings that  the in terviewees brought up as soon  as I star ted about 
over tour ism 's im pacts on  their  daily lives, was the bustle in  the city. Especially 
the city cen ter  was poin ted out as an  area where there were so m any people 
together  all the t im e. Notable was that  not  all of them  linked that  directly and 
on ly to over tour ism . They found that  the city cen ter  is also very busy because of 
the regular  Am sterdam  inhabitan ts visit ing the city cen ter . This is also what 
Gerr itsm a (2019) descr ibed in  her  study with  the concept of crowding. She writes 
about over tour ism  m ore as a concept of crowding, the physical presence of too 
m any people in  a sm all place. This m eans, the presence of not on ly tour ists but 
also residen ts in  the city cen ter . This concept is becom ing a very clear  im pact of 
tour ism  in  the in terviews. Rom eé, a twen ty-year-old wom an who just  fin ished 
her  studies:  

“It 's [their  hom e] a lso ver y close to downtown, a nd if I go shopping for  a n  hour  
I a lwa ys com e hom e com pletely over st im ula ted. Fr om  the a m ount of people 

st im uli.” 

Yasm ine, a twen ty-year-old studen t, told m e that  som e days, the city overflows 
com pletely with  people, and these are the days when  she does not like to be in  
the city cen ter . These are m ostly national holidays, when  there are par t ies in  the 
street  and the crowding is not the on ly problem  anym ore. People are abusing 
alcohol, and sudden ly the tour ists are the problem  again . The in terviewee told 
m e that  the tour ists often  do not know how to behave at  that  type of par ty, and 
that  is not the problem  for  m ost  local people. Som e of the in terviewees tell m e 
that  tour ists have a bad im pact on  their  lives on  days like th is.  

Another  exam ple of when  the bustle in  the city is to be allocated to tour ists is 
problem s regarding biking behavior . Again , locals know how to bike, they know 
the biking rules and how to safely get  from  A to B by bike. This is in  the Dutch 
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culture. And because it  is in  the Dutch culture, m any tour ists also like to try th is. 
However , as the in terviewees told m e, the tour ists are not that  good at  biking, 
which causes chaos from  tim e to t im e. But not all the opin ions on  th is are 
negative. Linda, a 40-year-old wom an, told m e, that  if no acciden ts happen , she 
finds it  kind of adorable to see them  struggling with  biking, as she explains in  the 
following quote:  

“No, I  don 't  ha ve a ny... Yes, you 'r e bother ed by it  in  the sense tha t  they'r e 
a lwa ys, tha t  they ca n 't  r ide a  bike a t  a ll. Yes, com pletely blocking your  r oute 
thr ough the pa r k a nd so on , but tha t  is ha r dly wor th m ention ing. No, for  the 

r est , uhm , it  doesn 't  bother  m e.” 

Besides tour ists on  their  bikes, the in terviewees also found som e im pact on  their  
biking through the city because of tour ists and the crowds. Anne, a twen ty-year-
old studen t who just  m oved to Am sterdam , told m e th is:  

“De Pijp  is a lso tour ist ic, but  you ca n  bike thr ough ther e just  fine. But yes, I bike 
quite often  a long Am ster da m  Centr a l Sta t ion , tha t  is a  fool’s er r a nd. But hé, it  

is oka y a ctua lly.” 

*De Pijp  is a  popu lar  d ist r ict  in  Am sterdam  

The in terviewees notice that  is very hard to bike in  Am sterdam  som etim es, but 
m ost of them  have accepted th is. They live in  Am sterdam  for  a reason  and do not 
m ind th is anym ore. The im pact on  their  lives is not that  big.  

In  conclusion , when  I asked the in terviewees about the im pact of tour ists on  
their  daily lives, m ost  of them  com m ented som ething like th is, the bustle in  the 
city and how overwhelm ing th is can  be. But notable is that  th is effect  is not  on ly 
caused by tour ists, but  by people in  general. Exam ples of the extrem e bustle in  
the city are national holidays and biking behavior . But problem s regarding both  
are m ost of them  are caused by tour ists solely. 

7.2.2 Active avoidance of tour ists 
A consequence that  I heard repeatedly dur ing the in terviews, was that  because of 
the num ber  of tour ists in  the city cen ter , or  tour ist  places, people star ted to 
actively avoid tour ist  places, as Rom eé, an  ex-studen t who has lived in  
Am sterdam  for  som e years tells m e: 

“I st ill think a  lit t le, on  the one ha nd, a  lit t le benefit  of being dr unk... a nnoying 
m a ybe loud people w ho think I 'm  not hom e, so I ca n ... I ca n  get  a wa y with 

ever ything, a  lit t le bit  of tha t  pr ejudice, a nd m a ybe a lso a  lit t le bit  of the idea  
tha t  wha t tour ists a r e kind of m a instr ea m  is not r ea lly cool." 
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She told m e that  she gets overwhelm ed by all the tour ists in  the hear t  of the city 
cen ter , and she avoids them  because of that  reason . On  top of that , she does not 
go where the tour ists go, regarding going out for  instance. Som e clubs can  be 
cool places, but  th is can  change quickly when  the tour ists ‘discover’ th is club. As 
the quote illustrates, it  probably has to do with  cer tain  stereotypes and 
prejudices people have about tour ists.  

Another  twen ty-year-old fem ale studen t, Anne, told m e that  tour ists com e up in  
th is way when  discussing with  fr iends what they are going to do, as shown in  the 
following quote:  

 

“Som etim es it 's like oh, sha ll we chill som ewher e? Yes, Vondel, a nd then  
som eone sa ys, but  Vondel is so tour isty... Tha t does com e thr ough then .  But in  
the end, w e a lwa ys ha ve super  m uch fun  in  Vondel, a nd is a lw a ys super  cozy. I 

don 't  know, I like tha t  it 's busier  tha n  w hen  you 'r e sit t ing in  a  com pletely 
deser ted pa r k sa y. “ 

*With  Von del, the Vodelpar k is m ean t , a  big park in  the city cen ter  of Am ster dam  

This shows that  not everyone actively avoids the tour ists, but  th is fr iend group 
does reflect  upon  the fact  that  there will be m any tour ists presen t. Considerable 
the active avoidance of tour ists depends on  the kind of person  you are. Som e of 
the people I spoke to were m ore outgoing and seem ed to m ind the presence of so 
m any people m uch less. The m ore in troverted people seem ed to m ind the 
presence not that  m uch either  but were less on  the lookout for  the bustle, even  
actively avoiding them  at  t im es.  

7.2.3 Im pact of policy on  residen ts 
This last  subject  did not em erge m uch in  the in terviews, but it  was too 
in teresting not to discuss. At the m om ent, the city of Am sterdam  has str ict  rules 
regarding tour ism , alcohol consum ption , drug consum ption  etc. 

One of the consequences of these policies that  I hadn’t  reflected on , was the 
im pact they have on  the residents of Am sterdam , as Rom eé: 

“Beca use in  cer ta in  p la ces you 'r e not a llowed to dr ink in , yes, not in  the open , 
not a llowed to dr ink in  public, a nd sm oking weed a nd things like tha t . And then  

it 's well, like... On  Leidseplein , you ca n 't  wa lk dow n the str eet  w ith a  beer , 
beca use they'r e ver y just  ver y str ict  a bout  tha t .  And I think tha t 's a  p ity, 

a ctua lly.” 

*Leidseplein  is on e of the big squares in  Am sterdam 's city cen ter  
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The in terviewee reflects on  how the policies, or iginally poin ted at  tour ists, also 
have an  im pact on  their  lives. This m eans, that  even  when  they can  handle 
dr inking in  public without expressing unwanted behavior , they are not able to do 
th is, because of the rules for  tour ists. They are disappoin ted about th is, not  being 
able to be com pletely free in  what they do and cannot do. This realization , that  
policies targeting tour ists can  also in fluence the lives of residen ts is a good one 
to notice.  

Figure 6 sum m arizes the im pacts the tour ists have on  the daily life of the 
in terviewees. It  is shown that  the tour ists lead to crowding in  the city, but  th is 
also has an  im pact on  the residen ts them selves. This crowding in  the city is seen  
in  the difficulty of biking in  the city cen ter  and the extrem ely busy days that  
som etim es occur . This crowding leads to residen ts actively avoiding tour ist ic 
areas, which is rein forced by the regulations poin ted at  tour ists.  

 

Figur e 6 - Im pa ct  of tour ists on  per son a l life 

7.3 Opinions on overtourism in Amsterdam 
Following these in terviews, differen t opin ions on  tour ism  were expressed. This 
chapter  is to gather  all these opin ions and m ake a sum m ary, before answering 
the m ain  questions of th is research. The opin ions are divided between  two 
subjects: the opin ions of the in terviewees from  the perspective of the com panies, 
and their  personal perspectives. Also m uch discussed in  the in terviews was the 
room  to grow for  m ore tour ists in  Am sterdam .  

7.3.1 Professional perspectives 
Overall, the people working in  hospitality are posit ive about tour ism , as 
im agined. This posit ive at t itude consists of several reasons explained to me in  
the in terviews. One of the biggest  reasons the businesses gave to m e, was the 
absence of the stereotypical drunk tour ists in  their  establishm ents. Therefore, 
they did not exper ience m any bad im pacts from  tour ism . This neutral at t itude 
turns in to a very posit ive at t itude when  you take the generated revenue and 
secur ity of tour ist  visitors in to the calculation . Besides th is, the tour ists they do 
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welcom e are kind, n ice to conversate with , en thusiastic about the city, and easy 
to satisfy as they are less cr it ical and m ore relaxed.  

Most of the owners of the establishm ents I talked to, told m e it  is of course very 
hypocr it ical and naïf to have a negative opin ion  of tour ists when  I asked them  if 
they had a negative opin ion  of tour ists. Linda, a for ty-year-old wom an in  a m ore 
m anaging posit ion  is very clear  on  th is: 

“No, no, look, I, no, not a t  a ll. Tha t would be a s hypocr it ica l a s it  gets, it 's a  
hugely im por ta n t  r evenue sour ce. Not just  for  us, but  for  the en tir e dow ntown.” 

And they were not the on ly ones to tell m e som ething like th is. All the people I 
spoke to m ade m oney from  tour ists, it  would be alm ost weird if they had a 
negative opin ion  on  tour ists.  

 

 

 

This form ing of at t itudes cannot be explained by the m odel by Gößling et al. 
(2020) m odel, as in troduced in  the theoretical fram ework. This m odel tr ies to 
explain  the shaping of either  negative or  posit ive at t itudes toward over tour ism  
by residen ts, but  I am  not able to use th is for  the shaping of professional 
at t itudes. This is because the m odel looks at  cer tain  factors that  do not seem  
im portan t to the en trepreneurs and waitresses, to form  their  professional 
opin ion  at  least .  

It  seem s that  the shaping of these at t itudes is m ore of a consideration  between  
the negative im pacts and posit ive im pacts, where the posit ive im pacts win . This 
turns the at t itude of the hospitality workers posit ive. This way of th inking 
rem inds m e of an  eth ical theory called utilitar ian ism , as explained in  LaFolette 
(2020). This eth ical theory explains that  the m oral value of an  act  is depicted by 
the outcom e of it . The best  act  is the one that  results in  the biggest  happiness or  
utility for  the greatest am ount of people. This could be applied to th is research. 
From  the results, it  seem s that  people’s opin ions result  from  a consideration  
m ade between  posit ive and negative consequences, as is done in  utilitar ian ism  
(LaFolette, 2020).  

These att itudes also correspond with  Bourdieu’s concepts of habitus, capital, and 
field , as explained by Piroddi (2021). He explains that  social actions in  a 
par t icular  field  can  be with in  the norm s and rules, even  if the people perform ing 
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the social acts have a differen t habitus. As explained, tour ists and residen ts both  
have differen t habitus, the actions of the tour ists are st ill appropriate in  the field  
dom inated by the residen ts. This results in  lit t le fr ict ion  between  the residen ts, 
or  here the personnel working in  the restauran ts, and the tour ists, which in  turn  
results in  posit ive opin ions on  the tour ists and tour ism  by the personnel.  

7.3.2 Personal perspectives 
In  the daily lives of the people I spoke to, there were num erous negative im pacts 
which resulted in  a m ore negative outlook on  tour ism . Most of the responden ts 
had in  som e way exper ienced disturbances by the m any people in  the city cen ter . 
This disturbance could be the overwhelm ing am ount of people, the bad behavior  
of tour ists, not  being able to bike to places because of the crowds, or  noise 
pollution . The following quote by David, one of the m anagers who has lived in  
Am sterdam  for  a long t im e, explains th is: 

“Yes, a nd so in  pr iva te spher es, you do hea r  other  people sa ying it 's becom e 
wa y too cr owded in  Am ster da m , I ca n 't  get  thr ough a nywher e a nym or e, it 's not  

like it  wa s twen ty yea r s a go, tha t  kind of thing.” 

 

 

 

 

Most people are upset  about the num ber  of people in  the city cen ter  and find th is 
the th ing which m akes them  m ore negative about tour ists. This refers to the 
research of Gerr itsm a (2019), who descr ibes the concept of crowding as a 
negative im pact of tour ism  in  a city like Am sterdam . It  also corresponds to the 
Butler  m odel, as used in  Eichelberger  et  al. (2023), where m ore tour ists in  a 
tour ist  place worsens the at t itude of residen ts towards these tour ists.  

Another  im pact of tour ism  one of m y responden ts, Linda, a for ty-year-old 
m anager , noticed, was the appearance of the city and the businesses in  it :  

“Wha t bother s us a s r esiden ts, uhm , business owner s a r e, is other  policies of the 
m unicipa lity, wher e they, a ppa r en tly ca n 't  get  it  together  to build  yet  a nother  
wa ffle stor e, ca ndy stor e... Yes, just  a ll tha t  ga r ba ge out ther e but, yes wher e 

a ppa r en tly a  per m it  com es in .” 

She tells m e about their  holiday in  Rom e, where the m unicipality apparen tly 
m ade sure there were no ugly signs put up, which increased the authen ticity and 
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beauty of the city. She m isses th is in  Am sterdam  and sees that  so m any 
businesses are founded on ly for  the sake of tour ists. That is what she m eans with  
waffle and candy stores. Other  responden ts noticed th is as well: the businesses 
were on ly established for  the sake of tour ists. Think of establishm ents as 
restauran ts with  very easy m enus, rubber  Duck stores, souven ir  shops, etc. This 
developm ent also in fluences the opin ion  of the responden ts on  tour ism . 

On  the other  hand, there is a nuance to be found in  th is negative opin ion . Most 
people I spoke to, are also incredibly proud of Am sterdam , illustrated by the 
following quote from  the in terview with  Linda too, who has lived in  Am sterdam  
for  a long t im e: 

"No, well, it 's a lso just  r ea lly a  fa n ta stic city. And uhm , I ca n  im a gine tha t  
tour ists love com ing her e. Especia lly beca use it 's so conven ien tly a r r a nged, 
beca use it 's, it 's t iny, if you com pa r e it  to, um , a ny other  big Eur opea n  city.” 

The residen ts of Am sterdam  love their  city and totally understand that  tour ists 
love the city too. They don’t  m ind shar ing their  beloved city with  them , as long as 
they behave n icely. Also, the in terviewees that  grew up in  Am sterdam , or  lived 
there for  a long t im e are com pletely used to shar ing their  city with  tour ists. In  
that  way, they do not  m ind the hustle.  

What m ost  in terviewees also note, is that  the residents who find them selves 
annoyed by the hustle, the tour ists, and the noise, should not live in  downtown 
Am sterdam . Even tually, they choose to live there, and following the 
in terviewees, should not com plain , that  is what can  be taken  away from  this 
quote by Linda:  

 

 

“And I under sta nd tha t  in  a  wa y, but on  the other  ha nd, you m oved in to the 
cen ter  of the city. I a ctua lly a lwa ys find tha t  ever yone who goes to live in  

Am ster da m  then  sta r ts com pla in ing tha t  the neighbor s a r e noisy. But tha t 's, 
then  you should live in  the coun tr yside a nd not in  a n  a pa r tm ent building w ith 

lots of other  people.” 

Concluding, the personal opin ions of people are very var iable. Most of them  are 
slightly m ore negative, but  also see the good in  the tour ists, and do not 
exper ience any nuisance in  their  daily lives, so they do not m ind all of these 
tour ists. Also, in  th is case, the m odel of Gößling et  al. (2020) does not really 
apply. Because the opin ions are m ore var iable, it  is im possible to place them  all 
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in  one box, either  negative or  posit ive. It  shows there is no clear  dist inction  
between  the negative and posit ive opin ions.  

The sam e as the professional opin ions, the personal opin ions seem  to have 
concluded from  a personal consideration  on  the benefits and disadvan tages. This 
looks like the eth ical theory of u tilitar ian ism  as discussed in  the chapter  on  
professional opin ions, where people consider  the pros and cons before choosing 
the ‘r ight’ option . Because personally speaking, the benefits are less than  then  
professionally speaking, it  m akes sense the personal opin ion  is m ore negative.  

7.3.3 Room to growth 
Lastly, one of the questions asked in  the in terviews was if the in terviewee saw 
room  for  growth regarding the num ber  of tour ists in  Am sterdam . Alm ost all of 
them  answered that  there was a cer tain  lim it  to the am ount of visitors 
Am sterdam  could handle, and th is was alm ost reached. They were im pressed by 
the predictions m ade by m edia and researchers and worr ied how this would 
affect  the city and them selves. This was m ostly perceived from  a personal 
perspective.  

Som e of the owners looked at  th is growth  in  num ber  of tour ists in  a m ore 
professional way and concluded that  there was for  sure room  for  growth, which 
totally corresponden t with  the rapport  m ade by the KHN (2019), which stated 
that  in  the whole of Nether lands, the en trepreneurs would not m ind growing 
num ber  of tour ists. The businesses of the Am sterdam  en trepreneurs were busy, 
but not always packed. They told m e the tour ists should be spread out m ore 
even ly, over  the city cen ter  of Am sterdam , and over  t im e. The win ter  m onths 
were st ill far  quieter , so they would not m ind m ore tour ists dur ing that  per iod. 
The businesses on  the outskir ts of the city cen ter  were also sure they were able to 
handle m ore tour ists if they exceeded the boundar ies of the Red-Light distr ict  
m ore, as Esther , one of the owners of the businesses explains to m e: 

“Only, we r ea lly st ill ha ve m oments, you know, in  the m or n ing, for  exa m ple, it 's 
st ill ver y quiet  for  us, so I, yes, if those cur r en ts of those tour ists a lso r un  a  lit t le 

differ en t ly m a ybe, a nd of cour se tha t 's w her e the city is a lso ver y busy, w ith 
a ccessibility a nd ever ything, then  ther e r ea lly is st ill r oom  in  ther e.” 
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7.4 Discourse on tourism 
Through docum ent analysis of recen t newspaper  ar t icles, the discourse on  
tour ism  is established. As expected, m ost of the ar t icles speak negatively about 
over tour ism  in  Am sterdam . I will discuss in  which way the ar t icles spoke 
negatively about over tour ism  and other  findings of the analysis.  

7.4.1 Negative discourse on  overtourism  
The newspaper  ar t icles spoke very negatively about over tour ism . The on ly 
posit ive note that  I found was th is:  

“He r ecognizes tha t  tour ism  a lso gener a tes em ploym ent” (Kr a n iotis, 2022) 
 

This quote was by the Min ister  of Economic Affairs of Am sterdam , Sofyan  
Mbarki when  he in troduced a new package of m easures to m anage the num ber  of 
tour ists in  Am sterdam . Besides th is quote, all ar t icles speak negatively on  either  
tour ism  in  Am sterdam  or  the policies m ade for  tour ism  in  Am sterdam .  

What stands out is that  as well as the in terviewees, the newspapers all refer  to 
the negative stereotype of the drunk English  tour ist , who supposedly behaves 
badly and hur ts the residen ts of Am sterdam . In  the newspapers, the problem  
with  the incredibly busy city is caused solely by th is negative stereotype, the 
par ty tour ist . They are unwanted and should be lim ited. Som e of the newspapers 
m ake a lit t le nuance in  the differen t tour ists. They also speak about the m ore 
cultured, h igh-income travelers. They are not blam ed for  problem s and are very 
welcom e, in  con trast  to the par ty tour ists. But th is is on ly som e of the 
newspapers, m ost of them  lum p them  all together , as one of these newspapers 
quotes:  

“And Richa r d fr om  Heem sker k sa ys:  ‘Nobody is w a it ing for  the type of tour ist  
tha t  visits Am ster da m . Ther e is no n ightlife a nd coffee shops her e, so tour ists 
tha t  com e to Am ster da m  for  tha t , don’t  ha ve business her e’”. (Wa lbeek, 2023) 

*H eem skerk is a  sm all city abou t  30 kilom eter s from  the city cen ter  of Am sterdam  

The newspapers also seem  to have spoken  to a sufficien t  num ber  of residen ts, as 
they often  quote about the angry Am sterdam  inhabitan ts, that  don’t  wan t  
tour ists anym ore. Multiple ar t icles talk about the residen ts as one m ass of 
people, that  are done with  the tour ists. This is quite a con trast  to the people I 
spoke to in  m y in terviews, as they did live in  Am sterdam , but was far  m ore 
posit ive than  the im age received from  the newspapers. It  even  goes so far  as 
in terviews with  people in  surrounding cit ies of Am sterdam , showing they are 
also already done with  the tour ists. While they do not even  live in  Am sterdam .  
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Concluding, the im age the m edia produces of tour ists and the opin ion  of 
residen ts on  tour ists is far  from  posit ive. It  m akes the problem atic tour ists look 
like one un iform  m ass, and it  tars all the residen ts with  one brush as well. This is 
sim ilar  to what the scien tific literature discusses. As already descr ibed in  the 
in troduction , the scien tific literature has a negative opin ion  of over tour ism  in  
Am sterdam . Gerr itsm a (2019) descr ibes the negative im pact of th is subject  in  
her  chapter  on  the overcrowding of public spaces in  Am sterdam , m ostly caused 
by tour ists, which has an  im pact on  increasing noise and lit ter ing. Pinkster  and 
Boterm an  (2017) did research am ongst residen ts, and concluded they did not 
like to see their  neighborhoods change in to ‘them e parks’ and ‘m useum s’. They 
saw increasing inappropriate behavior , in tensive crowding, like Gerr itsm a 
(2019), loss of functions of the neighborhoods in  the city cen ter , and overall 
disruption  of norm al life in  Am sterdam . This is very unnuanced and negative 
discourse, just  like the m edia reports on  th is subject . 

7.4.2 Policy regarding tourists 
As the newspapers often  react  to th ings that  are happen ing in  Am sterdam , quite 
a few are about new policies. Som e of these are the stop with  r iver  cruises in  
Am sterdam , a hotel stop, and the Stay Away cam paign , as already discussed in  
the in troduction . And because they are newspapers, the authors often  have an  
opin ion  on  these policies. And often , they are negative.  

Lim iting tour ists 
The concept of city m arketing is often  discussed in  the newspapers. Because the 
par ty tour ists cause so m uch trouble, Am sterdam  tr ies to redefine its im age from  
a par ty city where everything is allowed, to a city for  cultured tour ism , focused 
on  the m useum s and a h igher  level of restauran ts and other  cultural exper iences. 
This is called city m arketing and is discussed in  newspapers too.  

One of the exam ples of city m arketing is done by the Stay Away cam paign  as 
explained in  the in troduction . It  consisted of videos, shown to people abroad, to 
show the dangers of par tying in  Am sterdam . It  did not help, and the m edia 
laughed about th is.  

Another  way of keeping the par ty tour ists out is increasing the tour ist  tax, which 
is already exceptionally h igh. The m edia and exper ts have cr it iqued th is, but  they 
do not th ink it  will work to keep the par ty tour ists out. The hotel stop also helps 
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to keep the tour ists out. Besides som e already licensed hotels, no m ore hotels can  
be built  in  the city of Am sterdam . The m ost heard cr it ique is that  the tour ists will 
swerve to cit ies outside of Am sterdam , and travel to Am sterdam  for  the day.  
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Lim iting nuisa nce 
Policies try to lim it  the num ber  of tour ists com ing to Am sterdam , but so far , 
nothing seem s to work, if we listen  to the reports m ade by the m edia on  th is 
them e. So when  the tour ists are already in  Am sterdam , they m ust com ply with  
other  policies in  the city cen ter  of Am sterdam . Most  of these policies are focused 
on  the par ty tour ists because they would create the m ost nuisance.  

Policies like these are a public weed sm oking ban , a public dr inking ban , a public 
ur ination  ban , and m uch m ore surveillance on  the streets by police, to check on  
these bans. Besides th is, the hospitality sector  has sharpened open ing hours, 
m ean ing they close ear lier , and th is is checked m ore often . These policies are less 
cr it iqued by the m edia, but  they are cr it iqued by for  instance studen ts, as already 
explained in  Chapter  7.2.3.  

Still, som etim es these do not work. David, a 50-year-old m anager  who has lived 
in  Am sterdam  for  over  fifteen  years, told m e he went to a m eeting for  habitats in  
Am sterdam  recen tly, where the m unicipality explained a new way of dealing with  
the drunk par ty tour ists.  

“Alm ost  a ll nuisa nce is ca used by English, Ca uca sia n  m a les in  gr oups. And they 
tr a ined a  couple of tea m s, they a r e her e dur ing pea k hour s, they go sta nd her e 

a nd in  differ en t  p la ces a t  the Wa llen , a nd they a r e tr a ined to r ecognize the 
Alpha  m a le in  the gr oup. And they ga ve them  a  br a celet , w ith, you a r e this, 
these a r e the r ules, a nd you a r e r esponsible for  your  tea m . And tha t  wor ked 

fa n ta stic.” 

*The Wallen  is the Red-Ligh t  Dist r ict  of Am ster dam , the busiest  area of the city cen ter  

This policy shows the willingness of the city of Am sterdam , to m ake par tying fun  
for  everybody, and reduce the nuisance and creativity in  solutions. And although 
it  costs lots of m oney, it  helps.  

Spr ea ding out tour ists 
The m edia is also very cr it ical of the policies to spread out tour ists over  
Am sterdam  and to stop the cluster ing of tour ists in  the city cen ter . One of the 
in terviewees told m e about a policy that  was called the Red Carpet (Rode Loper  
in  Dutch). Essen tially, the city of Am sterdam  m ade boulevards throughout the 
city, connecting the big tour ist  at tractions, im proving the roads the Red Carpet 
passes, and hoping it  would spread out the tour ists m ore even ly through the city. 
This policy is being applied in  differen t areas of the city, for  instance with  the 
Blue carpet . It  follows a differen t route than  the Red carpet . The figure 
underneath  shows the route of the Red Carpet.  
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Figur e 7 - Red Ca r pet  in  Am ster da m  (Cen tr um  Ma a kt  De Ba la n s Op Va n  Rode Loper , Loop  Mee! - 
PvdA Am ster da m  Cen tr um , 2015) 
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8. Conclusion 
In  the chapter  above I have given  a structured overview of the results of the 
in terviews and docum ent analysis and connected th is to theory. In  th is chapter , I 
will answer  the research questions. The research questions were as follows: 

How do the perspectives of hospitality workers in  Am sterdam  challenge or  
confirm  the general discourse on  over tour ism ? 

To answer  th is research question , the following sub-questions are form ulated: 

• Wha t a r e the in fluences of over tour ism  on  Am ster da m 's hospita lity sector ?  

• Wha t is the gener a l discour se on  over tour ism  in  Am ster da m ? 

• Wha t a r e the per spectives of hospita lity w or ker s in  Am ster da m  on  
over tour ism ? 

8.1 Influences of overtourism on Amsterdam’s hospitality 
sector 
Wha t a r e the in fluences of over tour ism  on  Am ster da m ’s hospita lity sector ? 

The in fluences of over tour ism  on  Am sterdam ’s hospitality sector  are big. First ly, 
the in fluence of tour ism  is recognizable in  the use of English  in  the eater ies in  
Am sterdam . Most of the m enus were in  English , which was com pletely 
norm alized, the personnel also needed to speak English  well enough to 
com m unicate with  the tour ists and som e com panies h ired in ternational 
personnel who did not even  speak Dutch. Tourism  also has an  im pact on  the 
num ber  of visitors to the businesses. Tourism  rein forces the effect  of peak 
seasons and causes extrem ely busy days in  som e cases. Tourism  generates 
because of th is a surplus of revenue, which  is very welcom e for  the com panies. 
On  the other  side, the peak seasons cause personnel shor tages, which also results 
in  businesses h ir ing in ternational staff. An  overview of these im pacts of tour ism  
on  the hospitality sector  is found in  Figure 5.  

 

Figur e 8 - Over view  im pa cts of tour ists 
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Another  way of im pact on  businesses caused by tour ism  is the difference between  
their  regular  guests and tour ists. Most of the t im e, the tour ists would stay 
shor ter  with  the com pany, while the regular  residen ts would spend m ore t im e. 
The residen ts are often  m ore dem anding, and tour ists are m ore easily satisfied. 
Som etim es, the tour ists would t ip less than  the residen ts, but  th is is probably to 
be explained by cultural differences. There were also differences with in  the 
group of tour ists. Most of the businesses explained they often  had a n ice 
clien tele, with  behaved people, who were kind and patien t . All the in terviewees 
talked about the negative stereotypes tour ists in  Am sterdam  have but told m e 
they did not receive them  in  their  businesses. This can  be explained by the 
appearance of the businesses. Within  the group of tour ists, another  dist inction  
can  be m ade between  differen t cultures. Often , tour ists from  the sam e countr ies 
of or igin , behaved som ewhat the sam e way. These differences between  tour ists 
and residen ts and with in  the group of tour ists can  be explained using the 
concepts of habitus, field , and capital.  

8.2 General discourse on overtourism in Amsterdam 
Wha t is the gener a l discour se on  over tour ism  in  Am ster da m ? 

The general discourse on  over tour ism  in  Am sterdam  is very m uch negative. The 
scien tific literature com m ents negative impacts of over tour ism  in  Am sterdam , 
descr ibing the disturbance of norm al life for  people working in  the city cen ter . 
The m edia is also very negative. They m ostly com m ent on  the negative stereotype 
of drunken  English  tour ists, which causes m ost of the problem s in  and around 
the Wallen  area in  the city cen ter  of Am sterdam . The m edia also com m ents 
negatively on  policies m ade by the m unicipality.  

But last ly, the in terviewees had a m ore nuanced perspective on  over tour ism . 
Tourism  im pacts the residen ts m ostly in  the way of form ing extrem e crowding in  
the city cen ter . This results in  struggles to bike in  the city and extrem ely busy 
days, m ost ly national holidays. Because of the crowding in  the city, som e of the 
residen ts I spoke to began  to actively avoid tour ist  areas. This is also caused by 
the regulations poin ted at  tour ists, because the policies also im pact the regular  
residen ts. Still, m ost of the in terviewees had a very nuanced view of over tour ism . 
They also did not m ind shar ing the beauty of the city and were understandable to 
the tour ists. Overall, the general discourse on  over tour ism  is negative, mostly 
caused by m edia and by scien tific literature.  
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8.3 Perspectives of hospitality workers 
Wha t a r e the per spectives of hospita lity w or ker s in  Am ster da m  on  
over tour ism ? 

I can  conclude that  the perspectives of hospitality workers on  over tour ism  are 
very posit ive. For  th is, it  is necessary to d ist inguish  their  personal opin ions from  
their  professional opin ions. I will look on ly at  opin ions from  the poin t  of view of 
the very optim istic businesses. Most of the in terviewees conclude that  it  would 
be naïf if they were negative about over tour ism . Overall, over tour ism  generates a 
big am ount of their  revenue, and in  the end, has m ore posit ive im pacts than  
negative im pacts. The m odel of Gößling et  al. (2020) did not help explain  the way 
the at t itudes were form ed, but it  seem ed like the opin ions are form ed by 
balancing the negatives and posit ives. This can  be connected to the eth ical theory 
of utilitar ian ism . It  can  also be explained by the concept of field  as explained in  
Woodward (2018), where the actions with in  a field  can  be with in  the rules of the 
field , even  with  people with  differen t habitus.  

8.4 Conclusion 
How do the per spect ives of hospita lity w or ker s in  Am ster da m  cha llenge or  
confir m  the gener a l discour se on  over tour ism ? 

Sum m arizing the discussions above in  th is specific chapter , the perspectives of 
hospitality workers in  Am sterdam  on  over tour ism  are posit ive. They seem  to be 
consider ing on  posit ive and negative im pacts of tour ism  and at  the m om ent, they 
conclude that  the posit ive im pacts have the overhand, so therefore, their  opin ion  
is posit ive. On  the other  hand, the m edia and scien tific discourse is very negative 
on  the m atter . They h ighlight a negative stereotype of m isbehaving tour ists, 
causing m ajor  issues in  the city cen ter  and beyond.  

These opin ions con tradict  each other . Thus, I can  conclude, that  the perspectives 
of hospitality workers in  Am sterdam  challenge the general discourse on  
over tour ism , in  a way that  the opin ions con tradict  each other . This can  be 
explained in  several ways. 

The general discourse is negative for  a reason . The m edia is supported by 
scien tific discourse and discusses relevan t negative im pacts caused by 
over tour ism . Still, the hospitality workers seem  to not exper ience these im pacts 
in  the sam e way. This is probably because they exper ience such a great  deal of 
posit ive im pacts, m aking the negative im pacts ir relevan t to th is specific group of 
people.  
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This has im plications for  the way of th inking on  how these perspectives are 
form ed. The residents whom  the m edia speaks about exper ience a large num ber  
of negative im pacts (i.e. crowding, nuisance, decreasing livability of the city 
cen ter). On  the other  side, the hospitality workers exper ienced a lot  of posit ive 
im pacts because of the tour ists. The tour ists create a great  deal of their  revenue, 
and the hospitality workers have a lot  of posit ive exper iences with  the tour ists. 
This m akes it  clear  that  in  th is case, at t itudes are probably form ed by balancing 
the negatives and posit ives against  each other . This consideration  m ade between  
negative and posit ive im pacts can  be explained by the eth ical theory of 
utilitar ian ism , which poin ts is that  people behave like th is often  when  trying to 
m ake the ‘r ight’ decision  (LaFollet te, 2020). 

It  can  also be explained using the take Piroddi (2021) has on  the concept of field  
of Bourdieu. Piroddi explains that  people with  differen t habitus in  the sam e field  
can  st ill all behave in  the desired way, with in  the rules and norm s of that  field . 
This is because the sam e actions can  com e from  a differen t habitus. Applying th is 
to the case of th is research, the tour ists and residen ts have differen t habitus, but  
with in  the social field of the restauran ts, behave with in  the rules and norm s. 
Therefore, the opin ions of the hospitality workers can  be so posit ive com pared to 
the im age expressed in  the m edia.  

9. Discussion 
9.1 Limits of the research 
9.1.1 In terviews  
The in terviews in  th is research were done in  real life and over  the phone. Doing 
in terviews over  the phone had som e im plications, nam ely having less con text of 
the actual restauran t and also less in teraction  with  the in terviewee. On  the 
phone, facial expressions are lost . This has an  im pact on  the quality of the 
research because these in terviews were of lower  quality than  the ones done in  
real life. Still, these in terviews were very usable.  

Str iking was also the num ber  of hospitality businesses that  did not react  to the 
em ails sen t  to them , asking for  an  in terview. It  could  be that  they were too busy 
to do an  in terview. If th is was caused by over tour ism , it  could m ean  the 
personnel of that  specific business had a d ifferen t opin ion  than  the in terviewees 
I had now. This is one of the r isks of in terviewing businesses that  belong to th is 
kind of research.  

9.1.2 Research population  
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Also, the specific research group was not represen tative of the com plete 
hospitality industry. The choice of on ly in terviewing eater ies likely had 
im plications for  th is research. In  Am sterdam , there are so m any differen t types 
of restauran ts and hotels, that  the im plications of over tour ism  is likely differen t 
everywhere. This m eans, that  if the sam e in terviews were held with  personnel of 
for  instance the typical tradit ional ‘Bruin  cafés’, Dutch pubs, the conclusion  
could be differen t, regarding the opin ions of hospitality personnel on  
over tour ism .  
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9.2 Recommendations 
9.2.1 Fur ther  research 
Based on  the lim its of th is research, I would recom m end doing the sam e research 
but on  other  categories with in  the hospitality sector . This way, a m ore com plete 
im age of the hospitality sector  can  be generated and com pared with  the general 
discourse. It  would be in teresting to see what other  categories with in  the 
hospitality sector  th ink of the perceived problem s of over tour ism .  

Besides th is, m ore sociological-psychological research in to the differences in  
culture between  tour ists and hospitality and why th is does not have problem s 
and fr ict ion  as a consequence would be very in teresting. 

9.2.2 Policy 
For  policy purposes, as talked about in  the social relevance, som e policy 
suggestions were m ade by the in terviewees. Most  of them  regarded the lack of 
collaboration  between  residen ts and the policym akers. Som e of the in terviewees 
told m e they were also in fluenced by the policies, which hur t  them . This m eans 
the city of Am sterdam  should have the residen ts in  m ind when  m aking the 
policy, and have a better  understanding of how they also in fluence the residen ts 
of Am sterdam .  

Besides th is, som e of the in terviewees found that  the policies in  place at  the 
m om ent did not work that  well. It  would be good for  the city to evaluate its 
curren t policies before establishing new policies to m anage the tour ists. All of 
the in terviewees thought there was a cer tain  lim it  to the am ount of tour ists the 
city could welcom e, and th is lim it  is very close. They all would like to see the city 
of Am sterdam  try harder  to lim it  the num ber  of tour ists that  visit  the city. But in  
what way, they did not know yet.  
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11. Attachments 
11.1 Interview guide 
In tr oductor y piece:  

First  of all, thank you so m uch for  the opportun ity to conduct th is in terview, it  
helps trem endously with in  m y research. As br iefly in troduced, th is research is 
about hospitality workers' perspectives on  over tour ism  in  Am sterdam . I am  also 
looking at  the im pact of tour ism  on  the hospitality industry and personal 
opin ions on  tour ism  in  Am sterdam . Is it  okay if th is research is included? This 
will help in  processing the survey. Answers will be included in  the thesis 
anonym ously, and the or iginal data from  the in terviews is on ly available to m e 
and m y supervisor . In  addit ion , I should always add that  th is research is 
volun tary and som e questions m ay be stopped or  refused to be answered at  any 
t im e. But I assum e th is is not necessary. If there are questions in  between  or  
questions are unclear , feel free to in terrupt m e.  

Open ing questions:  

- Can you please in troduce yourself? 
o Nam e, age, posit ion  with in  the com pany 

- Can you descr ibe the com pany? 
o Has the com pany existed for  a long t im e? 
o Have they them selves been  working at  the com pany for  a long t im e? 
o What kind of guests does the com pany receive? 

- Have you been  working in  the hospitality industry for  a long t im e? 
o In  Am sterdam  as well? 
o What do you like about it? 
o What kind of com panies have you worked for  before? 

- Do you also live in  Am sterdam ? 
o For a long t im e already? 
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o Do you live in  a place where m any tour ists com e? 
 
Questions on  tour ism  within  the com pa ny:  
 

- Do m any tour ists visit  the com pany? 
o What kind of tour ists are these? 

- Does the behavior  of tour ists differ  from  that  of other  guests? 
- Do the tour ists directly im pact the business? 
- For exam ple, in  term s of turnover , h ir ing staff, peak seasons, the spoken  

and writ ten  language with in  the business, what is on  the m enu 
- What is your  opin ion  of the tour ists com ing to the business? 

o Negative or  posit ive? 
- Are the tour ists good or  bad for  the business, or  is th is m ore nuanced? 
- Is there room  for  growth in  the num ber  of tour ists com ing to Am sterdam ? 

o More of fewer  tour ists, or  a differen t kind of tour ist  
 

Questions on  per sona l exper iences w ith tour ism  

- What is your  exper ience with  tour ists in  everyday life? 
o Do you encounter  them  often  in  daily life? 
o Do tour ists have an  im pact on  your  life? 

 Negative or  posit ive? 
 Or in  a differen t way? 

- What would be a good way for  you to address tour ism ? 
- Is tour ism  a hot topic with in  your  circles?  

o Negative or  posit ive? 

End of in ter view  

Thank you so m uch for  par t icipating in  th is in terview, th is helps trem endously 
for  m y research. Is there anyth ing additional that  we did not discuss, but  fits th is 
topic? If you have any questions afterwards about the research or  the processing 
of th is in terview you are always welcom e to con tact  m e at  ayla.brouwers@ru.n l, 
the em ail address I or iginally con tacted you with . 
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