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Abstract: The representation of minority and repressed groups has been a hotly
debated topic in American society. In this regard, it matters just as much who is rep-
resented as it matters who is doing the representing. In this regard, it is important to
study how representation by people from the minority group represent themselves as
opposed to how people from the majority group represent them. This thesis aims to
investigate this question as pertaining to the representation of Muslims in the United
States. This is particularly interesting as past representations, as this thesis will argue,
have mainly focused on representing Muslims as terrorists or as patriotic and American-
ized. By analyzing two American shows made by Muslims (East of la Brea and Ramy),
I show that Muslim produced shows manage to step outside of this dichotomy by using

several techniques in which humor plays an important role.

Keywords: comedy, (American) Muslims, Orientalism, representation, social iden-

tity theory, United States media.
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Chapter 1

Introduction

We’d watch something, and
emotionally connect to characters,
but it still wasn’t us, you know? It

was them

Ramy Youssef on watching TV when

he was little

Ramy Youssef used the words in the epigraph to explain why he made his show Ramy
in a 2020 interview with the New York Times (Marchese 2020). He quickly adds that
his show, on the other hand, is not meant to teach anyone anything: “I don’t want to
provide answers. I just want the show to be thought-provoking”. While there have been
more shows portraying all kinds of Muslim people, a show like his seems to be a unicum
in the TV world at the time of writing. A major difference between past representations
is the fact that his show has been created by a Muslim, as opposed to earlier shows
where Muslim characters have been created by non-Muslims. Besides Ramy, the current
television field seems void of any other shows centered on Muslims created by Muslims.
The only possible exception is Fast of la Brea, a show that aired on Instagram and is
produced by Indie studio Powderkeg.

This sparks a discussion of whether a Muslim character created by Muslims differs
from those created by non-Muslims. Previous investigations have identified past repre-
sentations of Muslims in the United States as being focused on Muslims as terrorists
or as explicitly non-terrorists (Shaheen 2003} Alsultany 2012; Arghavan [2020; Georgi-
Findlay 2020). In both cases, there is said to be an Orientalist discourse in place, after

Said (2019)), in which ‘the west’ is portrayed as morally superior to ‘the east’. While
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past portrayals often did so by arguing that ‘the east’ contained terrorists and was thus
dangerous (e.g. (Shaheen [2003)), modern portrayals often include ‘good Muslims’ in
highly diverse casts. This puts forward a narrative of the West/the US as an equal
society but erases the past and existing inequalities Muslims faced and still face.

Ramy specifically has been said to go against the Orientalist narrative (Hanna|2021)),
which is particularly prevalent in other media productions, as described above. It seems
worthwhile to investigate to what extent media representations produced by Muslims
differ from those by non-Muslims in terms of Orientalist stereotyping. As most of the
previous literature has focused on stereotyping of ‘Muslims as terrorists’ or ‘Muslims as
not terrorists’, this provides the most interesting point of comparison. Therefore, the
research question in this thesis is the following: How do representations of Muslims by
Muslims in United States series differ from representations produced by non-Muslims
pertaining to Orientalist terrorist-non-terrorist stereotypes?

The topic of representations of Muslims by Muslims is both academically as well as
societally relevant. It is societally relevant as there is still much social debate about the
position of Islam and Muslims in American society. The terrorist attack on the twin
towers on September 11th (often referred to as ‘9/11°) has been a culturally significant
event, having influenced the way many non-Muslims view Muslims in the United States.
Jamal and Naber (2008), for example, argue that ‘Muslim’ has become a racialized cat-
egory, equaled to ‘Arab’ or ‘Middle Easterner’. They also argue that ‘Islam’ has become
deeply entangled with the idea of fundamentalism and danger. This way, Muslims went
from a nearly invisible, but marginalized category to a hypervisible and marginalized
one (2). 9/11 therefore can be seen as a turning point (4).

In response, Muslim representation in American TV shows has put forward a counter-
narrative along the lines of "not all Muslims are terrorists” or ”Islam is a peaceful
religion”. Mamdani (2002)) argues that a discourse of ‘good’ and ‘bad’ Muslims has
been produced. The so-called ‘bad Muslims’ are ‘terrorists’ and the ‘good’ ones are the
ones that anxiously renounce the happenings of 9/11. In these narratives, Muslims are
often thought to be ‘bad’, until proven ‘good’.

Both these commonly reiterated narratives have had an effect on how Muslims have
been represented in US media (Shaheen 2015; Alsultany 2012). Social Identity Theory
(Breakwell |1993) posits that groups have a tendency to emphasize on the negative
qualities of the out-group and stereotype these. In the case of Muslim representation by
American non-Muslims, American Muslims are seen as an out-group and are stereotyped

as such. As relatively few Muslims are involved in the production of media, these



CHAPTER 1. INTRODUCTION

stereotypes tend to make their way to the big and small screen. An example of this is
Homeland, in which a Muslims are mostly portrayed as terrorists (Arghavan 2020)).

Added to this, US media representation also reinforces problematic and stereotypical
ideas about Muslims, causing them to linger. One therefore sees a continuous interaction
between societal and cultural ideas and representation: societal ideas inform represen-
tation, while representation reinforces ideas. It is therefore worthwhile to study how
representations do or do not follow stereotypes, as representations are in direct contact
with societal and cultural ideas (Breakwell [1993; Hall [1997)).

As for the academic relevance, there have not yet been (to the best of my knowledge)
studies that compare US series representation of Muslims by Muslims to representation
of Muslims by non-Muslims. This investigation therefore fills a gap. The investigation
builds on previous theoretical frameworks, but aims to provide new insights into what
specifically differentiates types of representation (i.e. representation by others vis-a-vis
representation by Muslims themselves) from each other.

I will discuss the (self-)representation of Muslims by analyzing secondary literature
on the topic and comparing the literature to two Muslim produced shows: Ramy and
East of la Brea. Ramy is a show broadcast by streaming service Hulu and written and
produced by Ramy Youssef. It is situated in New Jersey and has aired two seasons at the
time of writing, in 2019 and 2020. Fast of la Brea is a web series which has been viewable
on Instagram since 2019. It was written and produced by Margari Aziza Hill and Sameer
Gardezi and takes place in Los Angeles. Both of these shows are recent productions
written and produced by American Muslims. Ramy is about an Egyptian American
Muslim while Fast of La Brea is about an African American Muslim named Aisha and
a Bangladeshi American Muslim named Farha. Except for both being comedies and
produced by American Muslims, the shows are quite different. They therefore together
provide a wider overview of what has been produced by American Muslims for American
audiences.

Before delving into the subject, some attention should be paid to terminology. A
note should be made on the distinction between ‘Muslims’, ‘Islam’, ‘Arabs’, ‘the Middle
East’ and other terms. It should go without saying that not all Muslims are Arabs or
live in the Middle East and not all Middle Easterners are Muslim or Arab. However, the
terms are often used interchangeably. At this point, it is good to state that this paper is
concerned with Muslims, and not limited to Arabs or the Middle East. Chapter 3 will

provide more notes on how these labels have been used in American society.

In the next chapter, [Theoretical Framework: Representation and Social Groups| I
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will provide the necessary background to this thesis. It will discuss theories of (self-)
representation and stereotypes, and the relation between them. It provides the defini-
tions that I will use in the rest of this thesis such as those of ‘stereotypes’ and ‘cultural
representation’. Understanding these concepts and the recent literature on them is nec-
essary to be able to say anything meaningful about how different representations differ

from each other concerning stereotypes.

The second chapter, |Orientalism and Representations of Muslims: Terrorist or Not?]

is concerned with previous research on the way Muslims have been represented in non-
Muslim produced shows. It therefore provides the first side of the comparison. This
chapter is based on previous academic literature. It starts out by discussing Orientalism
as proposed by Edward Said and then continues to discuss how this has been reincarnated
into newer theories. From this, a narrative of ‘good’ and ‘bad’ Muslims has emerged,

which has found its way into TV show representation. Some examples will be discussed.

In the third chapter, [Muslim-Produced Shows]| the two TV shows under investigation

will be discussed, focusing on to what extent the themes from the previous chapter are
present and how they are discussed. I will argue there that the two shows use different
comedic tools to escape the ‘bad’ and ‘good’ terrorist bind.

This thesis ends with a conclusion in which the research question is answered by
combining insights from the previous chapters. I will argue that American Muslim
produced shows indeed differ from previously investigated non-Muslim produced shows
in the way they address stereotypes surrounding Muslims. The different tactics such as

humanization, exaggeration and self-effacing humor work to this effect.



Chapter 2

Theoretical Framework:
Representation and Social

Groups

In order to be able to discuss representation of marginalized groups, it is important to
understand something about the theory of representation and the theory of group inter-
action. The following section discusses both of these theories in relation to stereotypes.
As will be discussed, stereotypes form an important part of the intersection of these two
theories. It is necessary to have a solid understanding of how stereotypes come to be in

order to discuss how representations can differ from one another.

2.1 Representation theory and stereotyping

The first theory to be discussed is that of representation. In this section, I base myself
on the book by Stuart Hall (1997). Hall was not the first to describe this theory, but he
provides a clear overview of the main points and how they relate to each other. He takes
a constructivist point of view, which I follow in the rest of this thesis. There are two
central principles in the constructivist perspective. The first is that people use symbols

to convey meaning:

Representation involves making meaning by forging links between three dif-
ferent orders of things: what we might broadly call the world of things,

people, events and experiences; the conceptual world - the mental concepts
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we carry around in our heads; and the signs, arranged into languages, which

‘stand for’ or communicate these concepts (Hall, 61)

That is, in making meaning of something (for example, understanding what is hap-
pening in a TV show), one connects three types of things: things in the ‘real’ world,
things in the conceptual world and symbols or signs. The conceptual world is the men-
tal concepts we have of things. Symbols can be anything that we use to refer to these
concepts, such as words, but also flags or other symbols. Making meaning is therefore
linking symbols to concepts, which in turn relate to the real world.

The second important aspect of this theory is that those meanings change over time:
“As meanings shift and slide, so inevitably the codes of a culture imperceptibly change”
(Hall [1997, 62). That is, the way in which people generally make connections between
the three different types of things changes with time and place. This is because people
are continuously making new connections. Examples of changing meanings is how words
can get different meanings over time or how associations with symbols differ. These can
be symbols such as the floppy disk being the sign for ‘saving’ or the hammer and sickle
having become the symbol of communism.

The constructivist perspective can be used to analyze stereotypes: to convey stereo-
types creators of cultural products link symbols to meanings. But what exactly are
stereotypes? According to Hall (1997, 257) “[s|tereotyping reduces people to a few, sim-
ple, essential characteristics, which are represented as fixed by Nature [sic]”. In terms
described above, we see that in stereotyping, we make concepts that become a simplified
version of groups of things in the real world. We use symbols to refer to these simplified
concepts and we apply them to everything we perceive to be part of the group in the
real world. The symbols invoke these associations. In our representations of the world,
we often rely on stereotypes.

However, there is more to stereotypes than simply fixing characteristics. Hall ar-
gues that stereotyping is very much about delineating who is ‘in’ and who is ‘out’
“[s]tereotyping reduces, essentializes, naturalizes and fixes ‘difference”’ (258). That
means that stereotyping focuses on what makes the stereotyped object different from
the ‘normal’ or ‘known’. These differences are then essentialized in that they become
the most defining features of the stereotyped object. These differences and the fact that
we focus on these differences is portrayed as normal and logical, thus naturalizing the
difference. In doing so, stereotyping makes a distinction between what is accepted and
what is not. This creates two groups: what is acceptable is in the ‘in’-group and what is

not acceptable is in the ‘out’-group. Highlighting the difference is often called ‘splitting’,
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as it creates a ‘split’ between the two groups.

Furthermore, stereotypes are paradoxical in a certain sense: they act as if their
characteristics are fixed forever, while they are changing themselves. As discussed above,
ideas about how to connect symbols to meaning change continuously. One acts as if
the relationship between a clog-wearing, windmill-loving Dutch person is fixed, logical,
eternal, but it is not. It came to be at a certain point and will cease to exist at another
point, probably to be replaced by another stereotype of Dutch people.

Furthermore, Hall argues that stereotypes help maintain symbolic and social order:
“Stereotyping tends to occur where there are gross inequalities of power” (258). In order
to understand what is meant by this and how this works, I discuss social identity theory

in the next section.

2.2 Social identity theory

We now turn to a discussion on interactions within and between social groups, as put
forward by Tajfel (1978]). Social identity theory rests on the claim that people want a
positive social identity and that this influences relations between different social groups.
Individuals of one group try to create a positive image of their own group by selecting
generalized positive aspects of their own group and highlighting generalized negative
aspects of other groups. These become the delineating stereotypes that take a role in
cultural representations.

Tajfel (2001)) identifies five functions of stereotypes. The first set of functions is in-
dividual and the second set is social (134). The primary cognitive or individual function
of stereotyping is “categorization”; this is the creation of categories to deal with a world
that would be too complex to deal with without categories (134). Furthermore, this cat-
egorization aims to protect an existing value system. A stereotype, as explained above,
also has distinguishing value. It tends to occur more often and be more persistent when
the stereotype has positive or negative value for the individual as opposed to a neutral
value (137-139). Besides these two individual functions, there are three social functions
(140-141). The first is explaining “causality”, in which a certain group is blamed for
something. For example, ‘immigrants’ as a category have been accused of stealing jobs
in tight labor markets. The second is ‘justification’, in which a group is stereotyped
to justify some kind of intervention towards that group. For example, large groups of
people have been portrayed as dumb or incapable of self-government, and therefore in

need of governance from the dominant group. This way, the dominant group justified
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their rule. The third function is ‘differentiation’, which maintains and reiterates that
the group is to be distinguished from one’s own group. Note that the former two func-
tions cannot be without this third function, but that this third function can also exist
on its own. After all, we cannot justify actions or explain causal relations if we do not
first differentiate between groups. On the other hand, there can be just differentiation,
without justification or causality.

These functions have been shown to be of influence on cognitive processes. For ex-
ample, negative behaviors of members of minority groups tend to be overrepresented
in memory of members of the majority group (136). It is hypothesized that this is the
case because it helps the majority group maintain a distinction. Furthermore, negative
behaviors appeal to stronger emotions, making a greater impression. Lastly, overrepre-
senting negative behaviors means that there is no need to reevaluate a world view in
which the minority group is viewed negatively. These cognitive effects of stereotypes

make them persistent.

2.3 The relationship between social identity theory
and social representation theory

The two theories come together when we analyze a cultural product in which groups
of people are represented. Breakwell (1993) provides a way to combine the two theo-
ries described above. It is first of all important to look at the producer of a cultural
product that relies on representation (3). Furthermore, there is the question of who is
being represented in the cultural product. Then finally, we must determine whether the
producer and the product are both of the same relevant social group. This final point
is rather difficult, because social groups are fluid social constructs themselves and differ
from time to time and place to place. As discussed in the introduction and as will be
elaborated upon in the following chapter, it has been noted that there is a tendency
in US society to distinguish different racial, ethnic and religious groups, among which
Muslims.

If the producer and cultural product pertain to different social groups, we can start
looking for power differences between the groups (3-4). Social identity theory argues that
individuals from a more powerful group tend to hold stereotypical ideas about individuals
from a less powerful group. If these individuals from the stronger group then produce
cultural products in which they represent individuals of the less powerful group, it is

likely that these representations showcase their stereotypical ideas. Different previous
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investigations have found that this then reinforces negative ideas of the dominant group
about the less powerful group (often a minority group) (Zerebecki et al. 2021; Brown
Givens and Monahan [2005). Thus, representations using stereotypes are believed to
reinforce existing ideas in the majority group.

If we look at the theory as a whole then, we expect representations by a majority
group of a minority group to use stereotypes to maintain the imbalance of power. On
the other hand, representations of a minority group by that same minority group have
no reason to maintain this imbalance of power and might therefore not use stereotypes.
One could even argue that they would benefit from using positive representations to
change the stereotypes.

On the other hand, Tukachinsky, Mastro, and Yarchi (2017) showed that attitudes
of minority groups towards their own minority group are negatively influenced by poor
representation, while attitudes towards the majority group are not. One could therefore
also expect members of a minority group to start representing themselves in a nega-
tive, stereotypical manner because of the influence of dominant discourse. This would
thus predict that representations of minorities by minorities do not differ much from
representations by others.

We thus have two hypotheses: either representations by the minority group differ
significantly from those by the majority group, or they do not. The remainder of this

thesis aims to investigate precisely this for the case of Muslims in the United States.
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Chapter 3

Orientalism and
Representations of Muslims:

Terrorist or Not?

This chapter looks at the past representations of Muslims in ‘western’ media as discussed
in academic literature. It starts with a general introduction of Said’s Orientalism and
then moves on to discuss more recent theories based on this book. Finally, some recent
representations will be discussed. A discussion on previous research of representations of
Muslims provides insight into representations of Muslims by non-Muslims and therefore

provides one side of the comparison that is relevant for the overall research question.

3.1 Orientalism

Traditionally, one of the first extensive texts on the coverage of ‘the Middle East’ was
Edward Said’s Orientalism. Since its publication in 1978, it has formed the basis of most
discussions on the topic since. Said describes the hegemonic intellectual relationship of
the ‘west’ over the ‘east’. Originally, this is mostly about the relationship between
Europe and the ‘east’, but his theory has been adapted many times to also apply to the
relationship between the US and the ‘east’.

Orientalism, according to Said, refers to three things (2-3). The first is the (academic)
study of ‘the Orient’, nowadays often referred to as ‘(Middle) Eastern studies’. The

second is a worldview or discourse in which there is a distinction between ‘the Orient’

12
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and ‘the Occident’, or ‘the east’ and ‘the west’. This distinction is not as much based
on truth, but rather on ideas and discourse. In Said’s case, ‘discourse’ refers to the
collection of all usages and occurrences of the topic in any type of conversation, whether
it be oral, written, nonverbal or any other type. Orientalism as a discourse concerns
the way ‘the Orient’ is represented in these different texts. The dominating discourse
argues that there is a meaningful distinction between ‘the Orient’ and ‘the Occident’.
Said argues that this falls apart upon closer inspection (4-5). For example, when asking
different people which countries are part exactly of ‘the Orient’, you will get very different
answers.

The third and final meaning of Orientalism refers to Orientalism as a political in-
strument of domination. This is to say that Orientalist discourse as described above is
used as a political tool by citing Orientalist ideas as a reason to maintain domination.
This final point is of utmost importance in understanding the contemporary relationship
between ‘the east’ and ‘the west’. In the discourse that has been created, there is an

idea of European superiority over the rest:

It can be argued that the major component in European culture is precisely
what made that culture hegemonic both in and outside Europe: the idea of
European identity as a superior one in comparison with all the non-European
peoples and cultures. There is in addition the hegemony of European ideas
about the Orient, themselves reiterating European superiority over Oriental

backwardness (Said, 7)

That is to say, what makes ‘Europe’ ‘Europe’ and what makes ‘European’ culture
‘European’ are that they are not ‘Middle Eastern’ or in some other way ‘non-European’.
Europe is defined to be not ‘non-European’. Furthermore, in this division of ‘Europe’
versus ‘non-Europe’, Europe is posited as superior. Europe is modern, educated, strong,
etc., while ‘the Orient’ is backward, uneducated, weak, and most of all: in need of Europe
to tell them what to do. This way, the discourse legitimizes European intervention in
‘the Orient’.

According to Said, the three forms of Orientalism are intertwined; with help of
knowledge of the Orient (first definition) and by demarcating it as something different
(second definition), one can maintain power over the Orient (third definition). One of
Said’s important examples of this is how Napoleon used knowledge of the Orient for his
conquests. He read up on traveler’s reports and learned about culture and customs and

politics. He then used this knowledge to make himself leader of the region. After that,

13
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British and French colonial rulers did so as well. In the book Colonising Egypt, Timothy
Mitchell (1991)) describes how the British Empire used ‘research’ to conclude that the
Egyptians were innately ‘indolent’ as opposed to the ‘industrious Britons (104-108).

This ‘knowledge’ was then used to justify extensive education projects in Egypt.

3.2 Reincarnations of Orientalism

As mentioned before, Said mostly focuses on Europe as a colonial power. I will now move
the discussion towards the United States and argue that there is a similar discourse of
demarcation and dominance. First of all, there is the discourse surrounding US foreign
policy and the Middle East. Second, there is the discourse surrounding Muslims/Middle
Easterners that live in the US. I will mostly focus on the second discourse, as Muslims
living in the US are the primary group that is represented in American TV shows.

As Orientalism focuses on the Middle East, it might seem like I limit myself to this

area, but this is not the case. This has two reasons:

1. The ideas underlying the theory of Orientalism can be applied to many more
marginalized groups and colonized territories, not limited to the Middle East,
nor limited to the followers of Islam. Academics started applying these ideas to
other regions quite quickly after publication of Said’s work, see e.g. Minear (1980)
application to Japan. Other more recent examples include applications to (the
study of): East Asia (Bush 2013]), Africa (Andreasson 2005)), and Latin-America
(Camayd-Freixas [2013). What these applications have in common is that they
posit that majority groups in Europe and the United States assume superiority
over (previously) colonized territories, produce a discourse in Said’s sense of the
word to maintain this superiority and produce predisposed ‘research’ to justify this
domination. Furthermore, Orientalism can also be applied to people living in the
United States but associated with any of the territories to which Orientalism has
been applied (Kerboua[2016). So while Orientalism originally pertained to people
living in ‘the Middle East’, the concept has been successfully applied to people
living in the United States of Middle Eastern descent.

2. The most recent reincarnation of Orientalism, sometimes dubbed ‘neo-Orientalism’,
concerning Islam has, as a discourse, viewed all these terms (Muslims, Islam,
Arabs, the Middle East, etc.) as the same thing (Kerboua [2016|). Therefore, in

order to fully understand the Orientalist discourse surrounding, e.g., a Muslim
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from Indonesia, we need to understand the discourse surrounding a Muslim from
the Middle East, and vice versa, precisely because contemporary discourse binds

them together and homogenizes the two.

These two points together make that I will talk about ‘Orientalism’, but refer to this
in a broader sense than just the Middle East. Rather, it refers to a cultural hegemonic
discourse in which there is a presupposed superiority of non-Muslims over Muslims. In
this discourse, furthermore, ‘Muslim’ has become a racialized category, equal to ‘Arab’
or ‘Middle Easterner’. This means that the terms are often used interchangeably by
people that support orientalist discourse.

In the remainder of the thesis, I will talk about ‘American Muslims’, ‘American
Middle Easterners’, etc. These labels are social constructs and do not contain any
natural way to divide people into or not into these groups. Rather, they are quite
arbitrary. Yet, as society uses them as if they do make sense and for a lack of better
terms to talk about the groups that society designates, I will also use these labels in this

thesis.

3.3 Neo-Orientalism: Pre- and post-9/11

In order to understand the position of Muslims in contemporary American society, it is
important to understand the cultural consequences of 9/11. After terrorist group Al-
Qaeda hijacked multiple planes and crashed two of them into the World Trade Center,
and one of them into the Pentagon, Islam has been associated with terrorism. Jamal
and Naber (2008)), in their introduction to the book Race and Arab Americans before
and After 9/11, argue that Arab Americans were nearly invisible in the pre-9/11 US
(1). Arab Americans were not quite white but also not quite considered people of color,
leading them to be excluded even from other socially excluded groups. If they were
visible, they were stereotyped as “billionaires, bombers and belly dancers” (Shaheen
1984)).

In a post-9/11 society, the categories of ‘Muslim’/‘Arab’/‘Middle Easterner’ merged
into a single stereotype. In this way, a religion became a race, which several authors call
the racialization of Islam. For example, Galonnier (2015) shows that even converts to
Islam can become racialized (i.e. are considered non-white) where they were not before
conversion. Furthermore, Sikhs have been subject of anti-Muslim violence even though
Sikhism is a completely different religion from Islam (Considine [2017, 10-12). Thus
after 9/11, the category ‘Arab’ became hypervisible (Jamal and Naber 2008, 2). Where

15
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previously little attention was paid to Muslims or Arabs from any party in society,
suddenly there was attention from both white supremacists (the number of hate crimes
grew) and charitable organizations for Arabs and/or Muslims.

The link of ‘Muslims’ or ‘Arabs’ to terrorism, while present before, became much
stronger. This led to a discourse of ‘good’ and ‘bad’ Arabs or Muslims. The ‘bad’
Muslim is an extremist, a terrorist, aiming to destroy the American way of life. This
is visible in representations in many crime shows, such as Homeland (Arghavan 2020)),
NCIS: Los Angeles (Torres [2013), Bones (Tasker 2012, 59), but also comedies that use
jokes that rely on the association between Muslims and terrorism (Zimbardo [2014]).
The ‘good’ Muslim is a patriot, fighting against and continuously denouncing the ‘bad’
Muslims. Examples include All American Muslims (Alsultany 2012) and NCIS: Los
Angeles (Torres 2013)). TV shows can thus employ both the ‘good” Muslim and ‘bad’
Muslim stereotype.

Mamdani (2002, 2004) shows how this discourse of ‘good’ and ‘bad’ Muslims also
continuously pops up in the discussion of different political events, such as US inter-
ference in Afghanistan. While the ‘bad’ Muslim fights against the western standard
while the ‘good” Muslim has adapted to it. In both cases, therefore, the United States
is seen as the standard and the goal that needs to be protected, showing the Orientalist
tendencies Said introduced. Both sides are centered around terrorism; ‘bad’ Muslims
commit terrorism, while ‘good’” Muslims denounce it and fight against it. As one can
see from the list of examples above, the ‘good’/‘bad’ Muslim dichotomy has made its
way into Muslim representation in movies and TV shows. The next section will discuss

this in more detail.

3.4 Past representations of Muslims

The first extensive overview of the representation of Muslims is by Jack Shaheen in
his book Reel Bad Arabs. Shaheen extensively discusses past portrayals of Arabs in
Hollywood films. He finds that these portrayals are overwhelmingly often negative.
In the past, these representations were related to wealthy sheikhs, belly dancers and
occasionally terrorists (Shaheen|1984). However, with the changes described above after
9/11, this reached ”a new more violent level” (Shaheen 2015, 4). In the preface of his
2015 edition, he writes:

They are portrayed as the civilized world’s enemy, fanatic demons threat-

ening people across the planet. Oily sheikhs finance nuclear wars; Islamic
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radicals kill innocent civilians; bearded, scruffy “terrorists,” men and women,
toss their American captives inside caves and filthy, dark rooms and torture

them. (Shaheen, 4)

Hence, representations have become more centered around terrorism, with a new
level of violence associated with it. He briefly covers the ‘why’ of all this and describes
it as non-Muslims wanting to feel superior: ”Well, it also makes some of us feel better to
see ourselves as superior to someone else. If one is no longer allowed to feel superior to
Asians, Jews, Latinos, or blacks, at least we can feel superior to those wretched Arabs”
(Shaheen 2003, 190). This is clearly in line with social identity theory as described in
the previous chapter. It also showcases how ‘bad’ Muslims are represented.

A more recent investigation is by Arghavan (2020)), who investigated two seasons of

Homeland and the movie Syriana. On Homeland, Arghavan writes:

Homeland represents the anti-American threat of Islamist terrorism as an
ever increasing menace within the U.S. borders and against the U.S. forces
and allies in the Middle East. The Islamist terrorists are represented as
cunning enemies of the West, but Carrie and Saul [both white characters]
will always overcome the challenges of neutralizing their plots. (Arghavan,

8)

Ergo, the show participates in a ‘bad’ Muslim discourse, which poses a threat to the
way of life in the United States.

Part of the leading social discourse is that anything associated with Islam becomes
suspect or ‘bad’. For example, Shaheen (2015]) notes how the word ” Allah” has become
problematic: ”Producers fail to recognize that “Allah” is Arabic for God, that when
they pray, Arab Christians and Muslims use the word “Allah”” (17). Furthermore, the
phrase ”Allahu akbar” has become associated with terrorism, while this is also (and
more often) something uttered in prayer, as it simply means ”God is great”. This goes
to show that everyday activities of Muslims have become entrenched with associations
to terrorism.

Not all representations uncritically follow the pattern of ‘bad’ Muslim representation.
Georgi-Findlay (2020) provides a different type of interpretation of two often discussed
American TV shows in relation to Islamophobia: The West Wing and 24. She argues
that, despite what previous research might argue, both shows do not blindly follow
Islamophobic discourses, but rather provide the viewer with a polyvocalic view of the

debates of the time pertaining to Islam. This is done in multiple ways. For example, the
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different characters in the show provide different points of views in in-show discussions.
Furthermore, terrorists are also often (which is especially relevant in 24) non-Islamic,
but, for example, homegrown white people. Furthermore, in both cases, there are also
many problematic white Americans, showing that the threat is often bigger from within
than from the ‘Other’. However, both shows do not seem to be able to escape a ‘politi-
cized’ mediation of Islam, meaning that both shows still discuss Islam in relation to
terrorism.

It indeed seems rare to find a portrayal of Muslims outside of terrorism. Even in
purportedly ‘positive’ portrayals of Muslims, there is often a link to terrorism, if only
to oppose it. For example, Alsultany (2012) has analyzed a 2011 reality TV show called
All-American Muslim, which follows five Muslim families in Michigan. Asultany writes
that the show employs familiar ‘positive’ Muslim stereotypes, such as choosing families
with jobs that are ‘patriotic’ (police officers, federal agents, but also a football coach or
a county clerk) and placing emphasis on post-9/11 hate crimes and discrimination. She
argues that these representations are an improvement over past representations such as
”terrorists, oil sheiks, belly dancers, and oppressed veiled women” (146), but also argues
that this simply forms a new set of limited representation, promoting a limited form of
diversity. This reality show therefore forms a good example of representation of ‘good’
Muslims. It is worth noting that simply by portraying ‘good’ Muslims, the show already
created controversy simply for portraying Muslims outside of terrorism (147). The show
received significant social backlash by white supremacists arguing that the show was
propagandistic in nature.

Finally, Zimbardo (2014) discusses how humor has been used to both portray Mus-
lims negatively as well as to attempt to subvert stereotypes. She starts off by describing
how Muslims have often been described as humorless (63). They are portrayed as the
group who cannot take a joke. They do not adhere to ‘rational communication’ or ‘ratio-
nal’ thinking, one of the signs of a terrorist. This becomes especially clear in relation to
the murders associated to Charlie Hebdo and the outrage over Danish comics portraying
prophet Mohammed (Miles 2015 169). On the other hand, comedy has also been often
used by Muslims to subvert these and other stereotypes. This is the topic of the next
chapter.
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Chapter 4

Muslim-Produced Shows

This chapter is concerned with the representation of Muslims in Muslim-produced shows.
It discusses two case studies, Fast of la Brea and Ramy, and to what extent the two
case studies provide counter-narratives to the stereotypes described above (particularly,
the ‘good’ and the ‘bad’ Muslim). This chapter therefore provides the other side of
the comparison needed to answer the main research question. It does so by identifying
tactics often used by comedians based on previous literature and then investigates the

extent to which they are present in the shows under consideration.

4.1 Case descriptions

This chapter is concerned with two shows: Fast of la Brea and Ramy. The first is about
two American Muslim women living in Los Angeles. It has been produced by Margari
Aziza Hill and Sameer Gardezi. It stars Geffri Maya as Aisha, a Black woman, and
Kausar Mohammed as Farha, a Bangladeshi American. The show has six ten minute
episodes, each with their own general topic. For example, one episode is concerned with
how the two women can make more money because they are often broke. Aisha decides
to eat out less, while Farha decides to sell things online. The episode is about how that
goes for the two of them. Another episode is about the difficult relationship between
Farha and her sister. The episodes tend to address large social issues. For example,
one episode discusses who can and should speak up for the rights of others. In Farha’s
case, she speaks up against a brand of hair products aimed at Black women, while in
Aisha’s case, she speaks up against a colleague that makes racialized comments. They

both quickly receive backlash from this from the people they are speaking up for, for
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different reasons. This opens up the discussion on who can speak up for who and why
and makes the viewer think about what is right and wrong in these types of situations.

The second show under consideration is Ramy. This show has been created by Ramy
Youssef and centers around a character with the name Ramy Hassan. Besides Ramy,
the show focuses on his family and friends. He lives with his parents, Maysa (portrayed
by Hiam Abbass) and Farouk (portrayed by Amr Waked), and younger sister Dena
(portrayed by May Calamawy) in New Jersey. Different episodes have different topics,
such as the position of Ramy’s faith in his (Americanized) live, or personal problems
such as his addiction to sugar and pornography. Some episodes focus on a specific family
member, such as Dena (in ‘Refugees’ or ‘3riana grande’) or Maysa (in ‘Ne Me Quitte
Pas’ or ‘They’). The show has two seasons at the time of writing, which aired in 2019

and 2020.

4.2 Counter-narratives by using humor

I will now review some previous literature that has investigated how humor can be
used to subvert stereotypes. In general, a cultural product tries to provide a counter-
narrative against the current leading narrative. According to Miles (2015| 168), counter-
narratives can be seen as those narratives that go against the current hegemonic cultural
representations and discourse. They therefore try to subvert stereotypes.

A clear example of a counter-narrative can already be found in the choice of charac-
ters in Fast of la Brea: an African American Muslim and a Bangladeshi Muslim are not
the stereotypical Muslims, which are, as described in the previous chapter, considered
to be limited to Arabs.

However, the shows also focus on providing counter-narratives in the topics dis-
cussed. As discussed in the previous chapter, the current, most popular narrative in
the US surrounding US Muslims is one of being ‘Other’, being dangerous. As Zimbardo
(2014) explains, humor can be “powerful in the capacity to “unfix” dominant meanings
through subversive satire and parody, and affix new meanings that destabilize the un-
derlying assumptions of the stereotype” (62). Ergo, humor can help change the meaning
associated to certain symbols. If we go back to our discussion on Hall in Chapter 1, we
remember that stereotypes come to be because groups of people attach certain mean-
ings to certain symbols and categories. Humor can help change the meanings attached.
Furthermore, humor can expose underlying assumptions under stereotypes that were

implicit up until that moment. After exposing the assumptions, people often realize
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how odd the stereotype is. This works because, as Hall (1997) notes: “Interrogating
stereotypes makes them uninhabitable - it destroys their naturalness and normalcy”.
Ergo, after having exposed the underlying assumptions, one quickly realizes that while
the stereotype may have seemed normal or natural in the beginning, it is not.

From this, it follows that it is important to provide counter-narratives that highlight
the underlying assumptions in stereotypes and provide new meanings to attach to signs
(in our case: signs related to Islam). In the remainder, I will look at different ways
of providing counter-narratives in comedy. The first way depends on exaggerating the
normal narrative (often the stereotype) to absurd proportions, in turn highlighting its
absurdity. The second way depends on recontextualizing and humanizing situations that
have become stereotyped. Finally, a producer can use self-effacing humor to attack the
position of the dominant group. These methods will now be discussed in turn. Each
time, they will first be illustrated by examples from the literature and then by examples

from the case studies.

4.2.1 Hyperboles and exaggeration

In this type of tool, the producer uses a stereotype and then exaggerates it to absurdity.
Zimbardo (2014) discusses a sketch by The Daily Show with a Muslim version of The
Cosby Show, named The Qu’osby Show: Allah in the Family. In this sketch, a hyper-
American Muslim family is shown doing a few sitcom-like scenes, after which a focus
group audience is asked to provide feedback. The feedback-audience indicates that they
find the hyper-Americanness of the sketch unbelievable, because it does not fit with their
ideas about Muslims. The audience argues that in order to increase believability, some
more stereotypes should be added. In this way, the sketch highlights the absurdness of
the audience’s believes that Americanness and Muslims are irreconcilable. On the one
hand, the sketch is funny. On the other, it makes the viewer realize that indeed the
majority group holds ideas about Muslims; that they are un-American and to a certain
extent irreconcilable with Americanness. In this way, the sketch makes viewers more
conscious of existing stereotypes.

Another example of this is the 2008 performance The Azis of Fwvil, which is full with
these exaggerated stereotypes. This in turn provides insight into or reminds the mixed
audience of what the experience of Muslims in America is like, for example in terms of
racial profiling at airports (67).

This type of addressing of stereotypes does not actually step out of the stereotype.

One can therefore have a discussion about the extent to which it actually subverses the
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stereotype. In any case, it is unsuccessful if the viewers do not realize the intent of
the creator; it only works if a viewer realizes the ridiculousness of what the creator is
doing/saying and then links this to the ridiculousness of the underlying stereotype. If a
viewer of the sketch described above simply agrees with the feedback-audience that it is
unbelievable to have an Americanized Muslim family, then no gain is achieved in terms
of subverting stereotypes.

An example of exaggeration is found in “Do the Ramadan” in Ramy. At a certain
point in this episode, Ramy prays outside of a diner with a group of Muslims and an old
friend of his starts asking questions about what they are doing. It quickly turns into an
awkward conversation about what has been going wrong in this friend’s life; him getting

a woman pregnant, his mum getting cancer, etc. Then he says:

And I see you doin’ this prayers, and, ya know, it just got me thinkin’, like...
I’'m not religious or nothin’, ya know, but I'm feelin’ like... I could use a
little help from up there. [...] So listen, do—do me a favor, all right? Pray
for her. Okay? (9:10-9:30)

Ramy then says that he will, after which the friend encourages him to do a quick
prayer right now where Ramy had just done the prayer with the group before. Ramy
tries to explain that Muslims pray five times a day and it does not work like that, but
the friend does not want to hear it. He finally says “Do the Ramadan”, showing that he
believes the prayers to be the same as the Ramadan. Ramy then improvises a prayer.

This incredibly awkward scene shows many misconceptions about Islam; unclarity
on how Muslims pray, what is the role of the Ramadan, what these prayers look like,
etc. Ramy highlights these misconceptions by creating an over-the-top awkward scene.
This way, the audience is made aware of how weird the questions and requests of the

friend actually are.

4.2.2 Recontextualization

With this tool a producer puts a symbol that has a certain stereotypical association
with it into a new context. If this is done consistently, it can alter the associations to
that symbol. For example, as discussed before, the word ‘Allah’ has gotten a negative
association in many white American populations. If a show links this word to contexts
completely unrelated to terrorism, this can help change the associations of the word

‘Allah’.
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Another example is given by Zimbardo (2014} 74-76). They describe how the hashtag
#MuslimRage was originally tied to adverse reactions of Muslims to a demeaning video
of prophet Mohammed, but was then subverted for comedic intent. It started being used
in mundane, everyday contexts, such as having a good hair day and no one noticing it or
wearing a white burga to an event with a white background. Some of these also started
to address stereotypes explicitly, such as “When everyone in history class turns to you
once 9/11 is brought up. #MuslimRage” (76).

A more complicated example, which also uses exaggeration as described above, is
that of The Patriot Act with Hasan Minhaj. Magsood (2021) describes how this stand-up
comedy act combats stereotypes of Muslims, most notably the stereotypes that Muslims
are humorless, unintelligent or terrorists. The title of the performance specifically shows
how the show aims to combine ‘Muslim’ with ‘patriotism’, something stereotypically
opposite. By naming the show this way, Minhaj gives the suggestion that “a Muslim is
examining the government and the society, [is] in [its] own [a] form of patriotism: a form
that aims to raise awareness about certain issues, potentially correct misrepresentation,
and educate through satire” (7). Thus, the sketch gives the idea that by examining
how the government and American society still rely on damaging stereotypes, Minhaj (a
Muslim) is being patriotic because he highlights how American society can be improved.
This way, he recontextualizes both what it means to be Muslim as well as what we
associate with patriotism.

An example of recontextualization in Ramy is how different characters constantly
say “Allahu Akbar” in the context of prayers (Hanna 2021, 23-24). This deviates from
previous portrayals where this is mostly shouted right before a terrorist attack. By
continuously showing this phrase in the context of prayer, it can get recontextualized.

Another case of recontextualization is how the mosque is portrayed in both shows.
In crime series, the mosque is a place where terrorists are to be found; the police officers
often infiltrate a mosque to filter out the terrorists (see e.g. Tasker (2012 59). In the
shows under consideration here, the mosque is a place of faith, but also a place where
personal struggles occur. Ramy is often shown in the mosque where he prays, but also
interacts with friends and family. Fast of la Brea opens with a scene where Aisha tries
to pray but keeps getting called by Farha. Later on, she has an awkward conversation
with a woman believing Aisha is a recent convert. This recontextualizes the mosque a

place of faith where normal life also occurs.
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4.2.3 Humanization

In extension to recontextualization lies humanization. With this process, a whole group
of people that has previously been ‘Othered’ or dehumanized is now recontextualized in
a more positive light. This is done, for example, when Muslims are shown in everyday
activities that have nothing to do with the stereotypes they are normally associated
with. If done successfully and consistently, new links to the whole group can be created.

In both shows under consideration, humanization is an important factor. This is
simply already the case because all characters involved are shown in everyday contexts,
having problems that all people have. They are not terrorists, they are simply people
trying to live their lives in a certain society. A specific example of this is episode ‘Ne Me
Quitte Pas’ from Ramy, which centers on Ramy’s mother Maysa. In this episode, we see
how Maysa tries to make friends, struggles with technology and attempts to get healthy.
All these problems are likely familiar to many people, irrespective of their ethnic or
religious background.

Hanna (2021} 40) thus writes that Ramy, in its intersectionality, is about the human

experience;

In humanizing the experience of Arab Americans through his characters,
Youssef shows people who are conflicted, complex, and those who have to
contend with complex situations. On the surface, the show presents the is-
sue of race and religion, but the layered intersectionality of conflicts includ-
ing age, gender, sexuality, and disability addresses all forms of Otherness.

(Hanna, 40)

Hence, in showing all kinds of problems experienced by all kinds of groups of people,
Ramy becomes intersectional and becomes relatable to everyone in a certain sense. One
might not directly relate to the experience of being a Muslim in the United States, but
one can relate to being a woman, or being older, or being disabled, etc., or all of the
above, which humanizes the character and makes the struggle relatable.

Similarly, Fast of la Brea also discusses a wild range of everyday-life topics such as
being broke, having family struggles or having a fight with your best friend. Simply put:

it is a representation of American Muslims as people with people problems.

4.2.4 Self-effacing humor

This type of humor does not necessarily reposition the minority group but rather tries

to reposition the majority group. According to Juni and Katz (2001) self-effacing humor
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can be best described as luring the majority group into a situation which then blows up
on them when the joke maker performs a kamikaze maneuver, thus taking the majority
group with them as they go down by the joke. By doing so, the joke maker gets the
opportunity to make the joke against the majority group without coming across as too
aggressive, because they brought themselves down as well.

In FEast of la Brea we encounter a case of self-effacing humor. In one episode, Farha
tries to make money by selling ‘exotic’ looking, ‘authentic’ items on an online second-
hand market. She starts making a lot of money by it, because ‘White people’ want to
buy ‘this shit’ for its authenticity, while she got most of it from random stores. In the
end, she gets kicked off the website for selling ‘inauthentic’ items, which Aisha then
makes fun off. This way, it looks like the joke is about Farha. However, the viewer
knows that the joke is about the White people that paid too much money for the items,

in search for ‘authenticity’. Farha is simply taking advantage of it.

4.2.5 Combination of tactics

The different tactics can also be combined, for a multilayered and confusing, but thought-
provoking story. In the episode ‘Strawberries’, we see Ramy as a young boy in school.
His friends ask him if he has ever masturbated and he starts to lie, saying that he has.
Later, he goes to the toilet, only to return to the classroom to find out that the 9/11
terrorist attack on the twin towers just happened. In the remainder of the episode, we
see how Ramy is ostracized both for not masturbating and for being Middle Eastern.
His friends start to say that because he is lying about having masturbated, he is also
lying about not being a terrorist.

The viewer cannot help but notice how these two seemingly unrelated and completely
different experiences are linked together. By juxtaposing the two significant events in
the life of the fictional character, the viewer sees that Ramy is just trying to blend
in and get friends, like any kid his age would. This is both made difficult by general
struggles that every kid goes through as well as more specific ones related to his religious
identity. This humanizes Ramy. On the other hand, the connection to something so
mundane, common, but also secret and nonpublic as masturbation also feels surrealistic.
It therefore helps show the absurdity in both of the cases. Finally, there is a clear self-
effacing aspect in this episode: Ramy’s inability to masturbate is made fun off, while

also showing the absurdity of the children in associating terrorism and masturbation.
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4.3 Unique to Muslim-produced shows?

The previous sections have discussed how Ramy and Fast of la Brea use humor to
address stereotypes. The question now is: is this unique to Muslim-produced shows?
The answer to this is complicated. The shows under consideration are at least different
from the dominant narratives seen in the previous chapter. So ignoring for a moment
whether shows produced by non-Muslims can successfully address these stereotypes, it
seems that they rarely do so (or if they do, it has not garnered much attention from the
academic world). This on its own right is part of the answer to the research question
posed in the introduction.

There is at least one type of stereotype addressing that is likely unique to Muslim-
produced shows: the critiquing of stereotypes that exist within the minority group.
Martinez and Ramasubramanian (2015 suggest that it is considered less stereotypical or
culpable when someone of the minority group makes a stereotypical joke at the expense
of that minority group than when someone not from the group does so. This makes
sense: a non-Muslim will quickly be accused of Orientalism if they were to critique the
Muslim community. Youssef, on the other hand, is able to work with this. The way
Youssef links 9/11 to coming of age and masturbation would probably be rude and
insensitive if done by anyone else.

Similarly, in Fast of la Brea, Aisha tells how she was approached by another Muslim
who thought Aisha was a recent convert and was doing something wrong during prayer
(0:50-1:00). This way, stereotypes are exposed, even those that occur within the Muslim
community; a Black woman stereotypically is a recent convert. It would have also been
insensitive if other people had addressed this stereotype.

Rasoulpoor Masouleh (2021)) argues that Ramy also shows the norms layed upon
him by other Egyptian Americans and how they work on him. This is a fine line;
when is a Muslim reiterating stories and experiences from their own lives and when
are they reinforcing stereotypes? For example, Zaied (2021}, 79) has argued that Ramy
“also contribut[es] to some new misrepresentations of Muslims, especially those who are
first-generation Americans, as parts of his performance suggest a more secular, less-
pious attitude that disregards some central tenets of the Islamic faith”. Thus Zaied
argues that Ramy puts forward a new stereotype by addressing a problem that Youssef
experiences in his community.

Youssef himself has stated that his aim is not to showcase the experience of all Mus-

lims, but simply of a Muslim. Hanna (2021)) notes that one must not forget that Ramy
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is not about the experiences of all Muslim Americans or even all Egyptian Americans,
but rather about a few of them (41). This shows how difficult it is to determine to what
extent it is ‘socially allowed’ or desirable (in terms of working towards a more equal

society) to address problems within one’s own community in this way.
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Chapter 5

Conclusion

In this thesis, I discussed recent representations of Muslims by Muslims and by non-
Muslims in US media. I first discussed theories of representation, arguing that people
tend to form groups, highlighting the differences between their groups by means of
stereotypes (Hall|[1997; Breakwell[1993} Tajfel 1978]). In past representations of Muslims,
the most prevalent stereotype has been the one of the Muslim as terrorist (Shaheen
2015; Arghavan |2020)). Besides that, there have also been stereotypes of Muslims as
the opposite of terrorism (Alsultany [2012). This forms a dichotomy of ‘good’ and ‘bad’
Muslims (Mamdani {2004} [2002).

In analyzing academic literature and two case studies of Muslim produced American
shows, I found several ways in which these shows try to break free of the ‘good’ and
‘bad” Muslim band (Zimbardo [2014; Hanna [2021)). First of all, the shows tend to use
exaggeration to show the absurdity of the stereotypes and their underlying assumptions.
Another tactic is to recontextualize concepts that have been associated with a negative
stereotype by putting them in more positive contexts. Furthermore, the shows both try
to humanize the characters by putting them in everyday situations and problems that
are not directly related to their religious or ethnic identities. Finally, the shows employ
self-effacing humor to address issues in the majority group.

What we can note from the list above is that the shows sometimes explicitly try
to break with the ‘bad’” Muslim stereotype, but not as much with the ‘good’” Muslim
stereotype. However, they often still manage to step out of it by showing flawed char-
acters which are not perfect in any way (as one can see in the examples discussed in
the previous chapter). The episode ‘Strawberries’ from Ramy shows well how one can

distance themselves from the terrorist stereotype without resorting to a ‘good” Muslim
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trope.

Furthermore, both shows address issues that exist within American Muslim commu-
nity. While this is controversial (e.g. Zaied 2021), this can also be seen as an indirect
departure from the ‘good’ Muslim trope in which the Muslim is perfectly American and
upholds all idealized American values. As Youssef himself has argued: “I just was really
excited about the idea of making Muslims look imperfect, not create something that
was some P.R. thing, but create something that was, you know, really just a realistic
portrayal of what we go through, how we are” (Fadel [2018)).

These constitute differences in the shows that are produced by Muslims as opposed
to shows that are produced by non-Muslims. I thus argue that Muslim produced shows
tend to partly break free from the ‘good’ Muslim - ‘bad’ Muslim band by using different
types of humor. Furthermore, they tend to address issues within the minority group,
where this might be difficult for people outside of the minority group without receiving
backlash.

However, it is still an open question to what extent people outside of the minority
group can employ the tactics described in this thesis and to what extent this would
be successful. This therefore provides an interesting avenue for future research. Fur-
thermore, this investigation was limited to American shows. It would be interesting for
future investigations to compare American shows to shows from other countries. This
investigation was also limited to comedy shows. It would be interesting to include other
types of shows such as police procedurals in future investigations as well.

In any case, it seems that Muslim-produced American shows are interesting in their
own right and worthy of investigation; it helps redetermine which ‘us’ and which ‘them’

are shown on television.
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