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Abstract

In this research, the impacts of fluctuating tourists' interest on the socio-economic lives of
inhabitants in Thematic Villages have been examined with a special focus on Kampung Pelangi in
Semarang. Thematic Villages are a program which designates and transforms different villages with a
theme, to become tourist destinations to overcome poverty and create better living conditions. The
city of Semarang in Indonesia, developed a Thematic Kampung Program in 2006 and created 177
Thematic Villages. Out of these villages, the most popular outcome of the Thematic Kampung
Program; Kampung Pelangi (Rainbow Village) was used in this study as a case to represent all
Thematic Villages. Kampung Pelangi was realized via a top-down approach after the village of
Wonosari, a slum village, was chosen to be painted in all the colors of the rainbow following the
mayor's idea to create a backdrop for the renovated flower market. Tourist interest was high
following the transformation, but as the paint started to fade, this tourists interest decreased. To
research the impacts of these tourist fluctuations, mixed qualitative research in the form of
interviews with eleven inhabitants and one government member was conducted. Additionally,
internet research was used to investigate the tourist interest in Kampung Pelangi. It was found that
overall, the realization of Kampung Pelangi as a thematic village had positive effects on the social life
of the village during the touristic peak. The inhabitants became more socially connected, felt pride in
their village, created a cleaner environment, and started managing their village following the
transformation. Economically, inhabitants experienced increased wealth from tourists by selling
more; both food and souvenirs, opening more shops, and receiving fees and donations. Crowding
was reported as a slight negative effect of the high tourist interest. During the decline in tourists,
inhabitants mentioned a feeling of disappointment in the government and experienced a loss of
pride in the village. Overall, the quantity of all positive socio-economic effects faded tied with the

tourist interest fading, but the village remained more socially connected.

It is debatable whether the socio-economic effects will be maximized again, as it is unclear who is
responsible for the management of the village. Thematic villages and the tourists coming with them,
provide positive effects, but proper governance is necessary to keep the effects of tourist equity-
enhancing. Since Kampung Pelangi is more popular than most Thematic Villages, the impact of
tourist fluctuations on the socio-economic lives of inhabitants is amplified and may not be as
significant in smaller villages. All with all, Thematic Villages provide great opportunities for countries
to create equity-enhancing and sustainable urban development. In addition, this study highlights the
importance of establishing clear boundaries regarding responsibility following the transformation

into a Thematic Village to prevent feelings of disappointment among inhabitants.
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Definitions

In this section, the definition of three Indonesian terms used in this research: ‘Warung, ‘Jathilan’ and

‘Kampung’ will be explained.

Warung

According to Purwojatmiko, B. H., & Nurcahyo, R. (2020) the definition of a “Warung’ is a stall selling

food, drinks, sundries, and so on. It is a small business and they are frequently present in Indonesia.

Jathilan

The Jathilan dance is one of the traditional dances that are part of the Reog Obyog art from East
Java, Indonesia. This dance is characterized by the use of horses' masks and the movements that
imitate the movement of horses. The Jathilan dance is a form of cultural expression that portrays the

values and beliefs of the Javanese people (Indriyani, Cahyono, Nurdiyana, & Sugiarto, 2023).

Kampung

‘Kampungs’ refer to a type of village. In Indonesia, Kampungs are classed as informal settlements
which consists of a clustered form of housing and are often illegally constructed on small areas using
low-quality and recycled building materials. While originally on the edge of towns and cities,
Kampungs have become part of the expanding urban life and fulfil many psychical, social and
economic needs for the urban disadvantaged (Suhartini & Jones, 2023). Notably, Kampung
conditions in Indonesia cannot always be generalized as a slum: this it is dependent per village

(Ramadhani, Faqih & Hayati, 2018)
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1 Introduction

As the famous Russian painter Wassily Kandisky (1911) once said: ‘Color is a power that influences
the soul’. Every day we are surrounded by colors. Some we got to choose, as a t-shirt in the store or
the background of your phone. Some are decided for us: like the railing of the university stairs. While
this doesn’t seem to have an influence on our lives, changing all of the colors simultaneously to

create a theme, can add up to make a big difference.

This is also the case in Kampung Pelangi. When the village of Wonosari was painted in all colors of
the rainbow to form a ‘Thematic Village’, the change of colors attracted tourist. Suddenly this village

has turned into a tourist attraction (Christanti, 2023).

So what was the process behind this? The painting of colors was planned by the Semarang
government to attract tourists: as Kampung Pelangi had just been assigned as a ‘Thematic Village’;
which are specifically created as tourists destinations. Before discussing the other purposes of
Thematic Villages, firstly the definition and history, and thereby the problem with Thematic Villages

will be discussed.

A Thematic Village can be defined as an area that shows meaning or identity that is highlighted as a
results of an, often, shared agreement of a potential community or area. Through Thematic Villages
the unique characters and local potential, such as architectural building, local craft products and

social culture, can be presented and experienced for the tourists (Rini, Wijaya, Ridhwan & Syarifah,

2019).

Around 1920, the first Thematic Villages started to emerge, under the name of ‘Created Culture’.
One of the most known and often looked back to ‘Created Culture’ is Colonial Williamsburg in
Virginia in the United states of America. This village was realized in the 1920s after John D.
Rockefeller funded the restoration of Williamsburg to create an historical experience that reflected
life in the 18™ century. The goal was to create culture for entertainment within a living tourist
community. Colonial Williamsburg was being referred to as a cousin of the theme park Disneyland,
yet in contrast of Disneyland, the village of Colonial Williamsburg actually holds on to a living
community. Still, the further creation of strictly tourist driven communities is a relatively new
development of the 20™ century, since the concept stayed unpopular among academia. This was not
without a reason; academia often refer to Created Cultures as ‘forced’ and ‘kitsch’ when addressing

the subject (Swope, 2003).
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In the paper ‘The Mickeynization of the urban landscape’ Fowlone (1996) also refers to the urban
landscape transforming into a form of entertainment, with ‘Mickeynization’ standing for the
progress of turning into something that resembles an attraction out of Disneyland. In the research
this approach of creating entertainment villages is critiqued, as the following is stated: ‘The built
environment is being co-opted by elements of the private sector as one large marketing tool for the
consumption of everything from shoes to houses.’ This raises the question whether turning
inhabitants village into a form of entertainment is actually something that is favorable for the living

community withing, or if they suffer from this focus on the consumption for tourists.

With the current resources this question is hard to answer, since, despite gaining popularity in urban
planning, Thematic Villages or ‘Created Cultures’ are still a widely under researched term according
to Swope (2003). This research will provide an in-depth analysis of the impacts of the transformation
into a Thematic Village on the social-economic lives of inhabitants via the case study of Kampung
Pelangi. This will be done with the goal to find out whether the realization of Thematic Villages by

the governments can be considered as equity-enhancing urban planning for the inhabitants.

Firstly, the purposes of Thematic Villages will be discussed. The purpose of creating Thematic
Villages are, besides increasing tourist destinations, to reduce unemployment and poverty within the
community and to improve the quality of the settlements within the village (Suliyati, Titiek, et al,
2019). Since poverty in urban areas has become a major issue among the regional governments in
Indonesia, the purposes of Thematic Village held attractive opportunities for the country. Many
policies in Indonesia already tried to address the poverty problem in urban areas. While doing so,
several local governments have also focused on developing a special interest in tourism in their
region to improve regional economics. Within Indonesia, the city of Semarang had also developed
this special focus in tourism (Suliyati, Titiek, et al, 2019). Supporting this focus, the Semarang city
Government subsequently created the Thematic Kampung program in 2016 after the proposal of the
mayor of Semarang, Hendrar Prihadi (Rini, Wijaya, Ridhwan & Syarifah, 2019). Before getting into
detail about the realization of the Thematic Kampung Program, firstly a description of the

developments of the city of Semarang, the city where Kampung Pelangi is located, will be given.

Semarang City (Java: Kutha Semarang) is the capital of Central Java Province, Indonesia, and is the
fifth largest metropolitan city in Indonesia after Jakarta, Surabaya, Medan, and Bandung. As one of
the more developed cities on the island of Java, Semarang has a population of more than 1.7 million.

During the Dutch era, Semarang was one of the most important port cities due to its strategical
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locations, which laid out as a connector of the eastern and western parts of Java. Despite its

independence, Semarang’s importance as a port city of Indonesia remains today (Putri, 2020).

Following the independence era of Indonesia, the urbanization process started to increase rapidly.
The trend of migrating from rural to the urban area was popular among the people who wanted to
seek for better living. This growth could not be accommodated for by the government, since it was
too fast-moving, and caused the illegal development of slums and informal settlements all around

the urban areas (Putri, 2020).

On top of the urbanization process, Semarang has experienced rapid population growth since the
20th century. Consequently, one of the most pressing urban problems in Semarang are the slum and
informal settlement caused by the high population density and the high demand for housing
following the rapid population growth and urbanization processes. These urban settlements can

cause poverty, sanitation problems and environmental problems (Suliyati, Titiek, et al, 2019).

Part of addressing these urban issues, the Thematic Kampung Program was realized by the
government of Semarang. Following the realization of the Thematic Kampung program, Thematic
‘Kampungs’ started to develop in 2016. Within Kampungs various community characters are created
by social, economic, and cultural conditions (Suliyati & Yuliati, 2021). Delineation for each Thematic
Kampung in Semarang is not rigid, but generally consists of approximately 50 to 500 houses
administratively located in the sub-district area and often contain a sign in the entrance gate (Image
1 and 2) (UCLG Committee, 2018). There are currently 177 thematic villages in Semarang. All of
these thematic villages are the initiations of the Semarang City government supported by Corporate
Social Responsibility (CSR) companies and non-governmental organizations (Yuliastuti et al., 2023).
Since there are currently 235 villages in Semarang, this means that 75.3% of villages in Semarang are
regarded as Thematic Villages (Nikmatuniayah et al., 2018). As for today, the Semarang City
Government will continue to perform maintenance in existing Kampungs by providing assistance
based on the evaluation conducted (UCLG Committee, 2018). The Thematic Kampung program has
officially ended in 2018 following the evaluation after emerging obstacles as limited managerial
ability, lack of ability to manage market and lack of community participation (Rahmawati et al.,

2024).

As sated before there are currently 177 Thematic Villages in Semarang. Officially, as a Thematic
Village, Kampungs need to escalate their facilities to meet tourism standard such as:

1. Attractions, consisting of site attractions (either nature or man-made) and event

attractions (such as sports, culture or any activity involving the tourists);

2. Amenities, including many accommodation facilities, such as service and

10



Bachelor Thesis Thematic Villages Madelon van Loon

receptions (like shops, restaurants, information offices), finance (like banks), personal amenities (like
salons), public security and basic infrastructure;

3. Accessibilities; giving the tourists access to reach the tourism destination in a way that is both
practical and affordable;

4. Advertises as tourism attractions (Ramadhani, Faqih & Hayati, 2018).

Nevertheless, this need for escalating the facilities to form a Thematic Village is not always met. This
is because delineation for Thematic Kampungs is not rigid and since there are no rules for what is
considered a Thematic Kampung. Together, this causes the transformation of a ‘normal’ village into
a Thematic Kampung to sometimes go unnoticed.

For example, to realize the Thematic Kampung ‘Hayusiwi Lamper Lor’, only a gazebo was built near
the playground, to be used by children as a place to learn and gather and as a reading house

(Kecamatan Semarang Selatatan, z.d.).

According to Suliyati & Yuliati, 2021 it is 5 2. 'MP““G KRIPIK L
5 ‘f‘h;_nﬁ“‘-"“ TIMUR R7T

important for the themes of Thematic
Villages to be evident, in order to be
successful. Since there are no rules as to
what is considered as a Thematic Village in
Semarang and the themes are not always
evident, there is a high contrast between

the success of Thematic Kampungs. Some

examples of Thematic Kampungs in ;
Image 1 (Zd) Kecamatan Semarang Selatatan:

Semarang that were less successful Kampung Tematik Kripek Sukun

according to Suliyati & Yuliati (2021) on

the basis of in-depth interviewing and field observations within the village, were Kampung Jahe
(Ginger), Kampung Keripik Sukun (Breadfruit Chips)(lImage 1) and Kampung Sapi Perah (Dairy Cow
Milk)

11
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In contrast; Kampung Pelangi: the ‘rainbow
village’, is the most successful, and most
known outcome of the Thematic Kampung
Program as of today (UCLG Committee,
2018). Other examples of Thematic
Kampungs in Semarang that got successful
include: Kampung Jamu/Jawu , Kampung
Batik/Djadhoel (image 2), Kampung Nasi
Ayam (Chicken Rice) and Kampung
Photography (Suliyati & Yuliati, 2021).

As said before, Kampung Pelangi is the most popular Thematic Village out of the Thematic Kampung
Program, yet the tourist stream visiting Kampung Pelangi has fluctuated. Through a qualitative
research approach featuring in depth-interviewing and content analysis the incoming, but
fluctuating, tourist stream visiting Kampung Pelangi and it’s impacts on the social-economic lives of
inhabitants will be analyzed. This method will give this research the ability to reach the earlier
discussed goal, which is to find out whether the transformation into a Thematic Village is part of an

equity-enhancing and sustainable urban development for the inhabitants.

12
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2 Research questions

To reach this goal to find out whether the transformation into a Thematic Village is part of an equity-
enhancing and sustainable urban development for the inhabitants, the following main and sub
guestions have been formed. Together, the main and sub questions will form the common thread of

this research.

2.1 Main question

The following question will be the main question of this research.

o "What is the impact of fluctuating tourist interest following a government initiated

Thematic Village program on the socio-economic lives of their inhabitants?"
Kampung Pelangi, Semarang. Period of analysis: 2016-2024.

The goal of this question is to research the impacts on the socio-economic lives of inhabitants in
relation to tourism fluctuations after the creation of a Thematic Village on the basis of the casus

Kampung Pelangi in the time period of 2016-2024.

2.2 Sub questions

To answer this main question the following sub-question have been formulated.
e How was Kampung Pelangi as Thematic Village realized?

The goal of this question is to research the key factors involved in the transformation of Kampung
Pelangi into a Thematic Village. It seeks to understand the steps taken, strategies employed, and

stakeholders engaged in realizing this transformation.

e What are Kampung Pelangi's tourist interests over time following the realization as a

Thematic Village?

The goal of this question is to examine how tourist interest in Kampung Pelangi has evolved over
time since its transformation into a Thematic Village. By tracking the changes in tourist interest
during three time periods: before the realization as Thematic Village, during the peak and now are

taken as guidance roads. This question will form the basis to answer the following sub question.

o What are the socio-economic lives for Kampung Pelangi's inhabitants like before, during

the peak and now after the transformation as a thematic village

13
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This question aims to analyze the socio-economic conditions of Kampung Pelangi's residents across
three key periods: before, during, and after its realization into a Thematic Village. By examining
these phases, the goal is to evaluate the impact of the transformation into a Thematic Village on the

inhabitants' lives over time.

3 Reading guide

In this chapter the results of the interviews with respondents and literature study are discussed. The
findings of the research in regards to the sub questions can be found in the following categories.

Together, these sub-question will form the basis to form an answer to the main question.

e What are Kampung Pelangi's tourist interests over time following the realization as a

Thematic Village?

Can be read in ‘Tourist interest’ that is given in all three time frames: ‘before transformation’,” peak
of Kampung Pelangi as tourist destination (2017-2019)’ and ‘situation now during decline Kampung

Pelangi’.

® What are the socio-economic lives for Kampung Pelangi's inhabitants like before, during

the peak and now after the transformation as a thematic village

Can be read in ‘Economic lives inhabitants’ and ‘Social lives inhabitants’ that is given in all three time

1o

frames: ‘before transformation' “ Peak of Kampung Pelangi as tourist destination (2017-2019)"”” and

‘situation now during decline Kampung Pelangi’..
e How was Kampung Pelangi as a Thematic Village realized by the government?
Can be read in ‘creation of Kampung Pelangi as Thematic Village’.

Together, the sub questions form an answer to the main question

14
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4 Relevance

In this chapter, firstly the academic and secondly the social relevance will be discussed to showcase

the importance of this research.

4.1 Academic relevance

To showcase the academic relevance, earlier research towards the effects of a Thematic Villages, will

be discussed.

Tobiasz-Lis et al (2018) researched the effects on inhabitants of a Thematic Village called
Maslomaczin in Poland in his research ‘Thematic village as the new anchor for local development: a
lesson from Mastomecz, Poland’. In his research, it was found that in theThematic Village the
“cultural roots” were strengthened (or started to grow) following the transformation and that the
creation of the Thematic Village formed a foundation for the creation of mutual trust, which is
referred to as the cornerstone of any society. Besides this outcome,Tobiasz-Lis et al. (2018) makes a
recommendation for future research. In this recommendation the following is stated: ‘Pay attention
to the singular facts, stories of the life of people, intertwined in the specific conditions of the place —
related to nature and culture’; this attention would, according to Tobiasz-Lis et al. (2018), bring a
necessary perspective to describe, explain and interpret local development. This showcases the
importance of the qualitative aspect of this research on Kampung Pelangi; the stories of the life of
people, intertwined with the conditions, can be researched via the use of in-depth interviews which

gives the ability to show a new perspective.

Closer to Semarang, research has been conducted on ‘The Dynamics of the Community of Kampung
Batik Semarang in Overcoming Slumness’ by Suliyati, et al. (2019). The results of this study indicate
that in the creation of Kampung Batik, one of the creations of the Thematic Kampung Project, social
capital has been fostered from the start. On top of that, the close relationship between mutual
cooperation and citizens and the concerns for the environment has encouraged community
participation in managing their villages. In their research it is found that the effects of becoming a

Thematic Village are perceived as largely positive at that time (Suliyati et al. 2019).

Nevertheless, it is important to provide a new more recent study since the COVID-19 pandemic has
stopped people's activities and decreased tourism temporarily. The poverty rate in Semarang City
has increased by 4.56% in the last three years (Yuliastuti, Besariti, Pressili & Syaeful, 2024). For this
reason the results from previous research can be outdated and not generalizable for Thematic

Villages of this time.

15
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4.2 Social relevance

The social relevance will be indicated firstly via the social development goals and secondly by the
relevance for urban planners. The Social development goals were created as a historic global political
agreement that was made in September 2015 when 193 countries signed the United Nations
Sustainable Development Goals for 2030, the so-called SDG’s or “Global Goals” (Pedersen, 2018).

The following three development goals are essential for the social relevance of this research.

NO 8 DECENT WORK AND PEACE, JUSTICE
POVERTY ECONOMIC GROWTH AND STRONG
INSTITUTIONS

s
Ve
/e

Y,

Figure 1: Pederson (2018) ‘The UN Sustainable Development Goals (SDGs) are a Great Gift to Business!’ via

www.researchgate.com

According to Yumnahani & Rukayah (2023), thematic villages are considered successful in
encouraging economic and social improvement in slum villages. By revitalizing the neighborhood and
attracting tourism, the initiative Kampung Pelangi may contribute to reducing poverty (1) and
providing decent work and enhancing economic growth (8) by creating opportunities for local
businesses and employment and form an example for policy making in other cities. Assessing the
change in the daily lives of the inhabitants of Kampung Pelangi, can result in peace, justice and
strong institutions (16) in future governance. When it comes forward during this research that the
inhabitants experience that they are being exploited, this research can serve as an example for the
risk of this innovative governance for inhabitants. Adding to this, it is important to provide the world
with a more recent research that researches the impacts of the creation of a Thematic Village over
time. This chronological overview of the possible effects, is particularly important for urban

planners.

Professional planners rely on knowledge but also on several different information sources to guide
their work, including general professional knowledge, past experience, formal education, new data
collection and interactions with various community members and decision makers (Krizek et al.,
2009). Understanding how Thematic Villages, which are created to attract tourists and revitalize
urban areas, affect the socio-economic dynamics of the people living there, is essential for effective
urban planning because it provides planners with new data that is created through interaction with

community members. On top of that, it can become clear whether the Thematic Kampung Program

16


http://www.researchgate.com/

Bachelor Thesis Thematic Villages Madelon van Loon

has had the positive effects, as intended, on the inhabitants. Urban planners can use this knowledge
of past experience to get a better understanding of possible results over time, in similar future
development projects. In the broader sense, since the Thematic Kampung Program is a top-down
approach (Suliyati & Yuliati, 2021), urban planners can get a better understanding of how such an

approach impacts inhabitants' socio-economic lives over time.
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5 Theory

In this section, the important theories regarding the subject of Thematic Villages will be discussed.
Thematic Villages are a complex subject, since the transformation of a Kampung into a Thematic
Village makes the Kampung obtain a dual function (figure 2). The Thematic Kampung remains as
housing area for its residents, but the access will be open for public and tourist as its function as

tourism attraction (Ramadhani, Fagih & Hayati, 2018).

Living place
for residents

Tourist
attraction

Thematic
Village

Figure 2: The dual function of a Thematic Village

Because of this dual role, an exploration of several social and theoretical perspectives will be
needed. To establish a solid theoretical foundation for this research, the following sections will delve
into relevant theories on firstly placemaking, secondly tourism and thereby lastly governance. These

theories will be applied to the case study of Kampung Pelangi over the course of this chapter.

5.1 Placemaking

Firstly the theoretical and social framework behind ‘living place for residents’ will be discussed
through the concepts of place and placemaking and the conceptualization of social capital of
Bourdieu (1986) lastly the viewpoint of Jacobs (1961) will be incorporated. As stated before, firstly
the concept of place will be discussed. Each place has its own unique character which is an
important issue in social science; humans can create strong emotional bonds with a place. Following
this, the meaning of place is a certain space that has been influenced by the meaning and value of its
users (Gustafson, 2001). According to Tuan (1977), place is the center of meaning constructed by
experience. Tuan adds that space is physically a place when individuals are bound meaningfully with
a geographical location. In Thematic Villages, the transformation into a tourist destination impacts
these meaningful bounds. On top of that, and more measurable, the transformation into a Thematic

Village also influences the livelihoods of inhabitants by influencing both the economic and social
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dimensions of residents' lives. Livelihoods refer to the means through which people secure the
necessities of life, encompassing a variety of economic activities, resources, and capabilities
(Chambers & Conway, 1992). This conceptual framework of livelihoods could have been used for the
conceptualization of this research about Thematic Villages. Yet, since this research is about the
transformation of a place, and place itself is a social aspect, the ‘Conceptualization of social capital’
theory of Bourdieu (1996) will be used to be able to measure the changes in social and economic
capital within Thematic villages, which gives the ability to research the Impacts of Thematic Villages

on the lives of inhabitants.

Bourdieu (1986) focusses on the keywords Fields, Capital and Habitus. The keywords are relevant to
this research and are explained below, used in the context of Kampung Pelangi. In the words of
Bourdieu, a field is a setting, such as a specific location or a social context, in which agents and their
social positions are located (Bourdieu, 1994). This theory of Bourdieu (1986) suggests that by
examining the altered forms of capital and the resulting habits, one can understand the positioning
of the agent (which are the inhabitants) within a new field setting. In this context, the
transformation into a Thematic Village is the new field setting. Thus, the new position of the local
inhabitant within a new field setting, can be researched by examining the changed capital forms and
thereby newly created habits of the inhabitant. But how can this capital be researched? For
Bourdieu, Capital can be divided into three forms: economic capital, social capital and cultural
capital. The economic capital is in simple words just the amount of monetary wealth you have. Social
capital is the total of the relations and networks a person has. Cultural capital is the knowledge, skills
and education someone can obtain, and the values and ideas belonging to a culture (Bourdieu,
1986).In this research the focus will be on two out of three forms of capital: economic, and social, to
give shape to the possible change in daily lives of the inhabitants of Kampung Pelangi. Cultural
capital is not specifically indicated, but the personal values and ideas of inhabitants will be included
under the guise of social capital. Lastly, habitus are sets or systems of dispositions. These
dispositions are formed by the combinations of the different forms of capital. The dispositions
generate, organize and shape practices. It is the collective shape of the habitus: it is a collective,
shared, social positionality that explains the ‘normal routines’ of that group of people (Bourdieu,

1990).

Following up on the concept of place, ‘place’ has many supporting concepts, one of which is sense of
place. Sense of place is a concept that transforms a typical space into a place with special behavior
and sensory characteristics for certain people. This means that humans connect themselves to the

place by understanding the daily activities and symbols associated with it. Sense of place forms and

develops when humans live or are in a certain environment (Relph, 1976). Not only does sense of
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place create a harmonious relationship between humans and the built environment, it also creates a
sense of security, happiness, and emotional awareness for the individual (Canter, 1977) . Adding to
that, according to Canter (1977), sense of place itself has a direct influence on the level of
community participation in a development of place. As said before, following the realization of a
Thematic Village, the Kampung obtains a dualistic function, in which it remains as a settlement for
their residents as well as being a tourism destination as their commercial function. In this case, not
only the physical aspects will be affected, but also non-physical dimensions such as socio-cultural
aspects are expected to change. This change is predicted to affect the perception of sense of place of
the people who live in the Kampung before and after the development of the Thematic Kampung.
Yet as said before, according to Canter (1977) it could be expected sense of place also influences the
community participation within the Kampung. Jane Jacobs (1961) can be connected to this concept
of community participation coming from sense of place. Her bottom-up approach aligns with
placemaking principles, which aims to involve communities in shaping their environments to reflect
their needs and identities.

In the book 'The Death and Life of Great American Cities’ (1961), written by Jane Jacobs, Jacobs
critiques the modernist approach to planning and discusses her ideas on what makes places
successful and ‘vibrant.” She states that urban planners ruin cities because they do not know the
social interactions that take place within a space. Jacobs emphasizes the importance of pedestrian-
friendly neighborhoods, vibrant street life but most importantly, the role of local residents in
maintaining and shaping their communities (Fuller & Moore, 2017). While Kampung Pelangi is
definitely vibrant, it is a top down case. From the sources of Aurelia et al. (2021), Suliyati & Yuliati
(2021) and Yumnahani & Rukayah (2023) it has become clear that Kampung Palangi was realized
after the major initiated the project in the Thematic Kampung program, despite the stories shown in
the media that try to represent the Thematic Kampung Program as a community idea. Being a top-
down approach, the Thematic Kampung Program would not be able to, according to Jacobs (1961),
include the cities (or villages) social interactions. Besides, the sense of place cannot be remodeled in
one go, according to Janes. Janes (1961) states the following in her book 'The Death and Life of Great
American Cities”: “The remarkable intricacy and liveliness of downtown can never be created by the
abstract logic of a few men”. This raises questions; what is the logic to transform a downtown in a
tourist attraction, and who are the men (or woman) who decide to do so? The following segments
will discuss firstly the possible effects from the incoming tourist following the transformation into a
Thematic Village, and the second segment will discuss the importance of governance in this tourist

sector.
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5.2 Tourism

This segment will discuss the effects of tourism, both positive and negative, to provide a
comprehensive understanding of why governments focus on promoting tourism and the associated
risk with this focus. The consumption of a ‘tourism product’ can have various positive effects on an
area. According to Romao & Saito (2017) tourism can contribute to the well-being of residents and
the overall economic development of a region. According to research from Aref (2011) not only can
the economic state of an area obtain positive effects from tourism, also the quality of life can be
improved. In this research by Aref (2011) it was revealed that tourism had a positive effect on the
quality of life of residents. The strongest tourism impacts are found to be linked with community
well-being, emotional wellbeing, employment and income. This notion that tourism can contribute
significantly to poverty reduction strategies is attracting great interest from institutions and other
organizations around the globe (Aref, 2011). Yet, the positive effects are not always sustainable.
According to Fedyk et al. (2020), who did a case study on Wroctaw, Poland, tourist traffic often leads
to over tourism, caused by overcrowding in appealing areas and transport. On top of that, excessive
tourism can cause degradation of natural and cultural resources and rising prices. The effects of an
excessive number of tourists include an unfavorable change in the local community’s attitude
towards tourists (Fedyk et al., 2020). This is also seen in slum tourism. Township tourism and favela
tourism have currently reached mass tourism characteristics. In countries of the Global South,
including Indonesia, slum tourism occurs and providers see huge growth potential. While the
practice of slum tourism has raised much attention in the topic of morality and opinionated debates
in the media for several years, academic research has only recently started addressing it as a global
phenomenon (Fenzel, Koens & Steinbrink, 2012). The way tourists visit these slums during visits is as
if they were to go to a zoo, which exploits the slum in a morally controversial way. The slum tourists
continue to shape their image of the Global South through their posts, photos and
reports,contributing to the production of the slum as an attraction (Fenzel, Koens & Steinbrink,
2012). Christinti (2023) also critiques the ethical part of Kampung Pelangi. In the research of
Christanti (2023) the people of Kampung Pelangi are referred to as ‘actors playing in community
practices within the village’, turning the village into a spectacle to be observed rather than a place to

live.

Apart from these ethical disagreements, it has been found by Louis, Lucas & Hubert (2024) that
tourism is a significant generator of employment in local economies. Tourism has emerged as this
key driver of economic growth, as it stimulates various sectors, generates income, and creates direct

or indirect employment opportunities. Yet, the decrease of tourists decreases those economic
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effects. Louis, Lucas & Hubert (2024) acknowledge that tourism can be fluctuating, which can result
in only part-time or temporary employment, and potential issues related to working conditions,
wages and job quality. On top of that, a decline in tourism attention can reduce the financial
resources available for, for example, the management of an area. While the decrease of tourism
often is an ongoing process, the tourist sector is also vulnerable to cases of crises. In the case of a
crisis, both natural and human-induced developments made from the tourism industry are
disrupted. These crises have a significant impact on traveler spending and behavior and often pose a
threat to the tourism sector (Xiong & Tang, 2023). The most notable crisis is the COVID-19 outbreak.
The United Nations World Tourism Organization (UNWTO) (2020) reported that "the worldwide
outbreak of COVID-19 has brought the world to a standstill," and stated that "tourism has been the
worst affected of all major economic sectors’(UNWTO,2020). More than 120 million tourism workers
have lost their livelihoods due to COVID-19 showing the fragility of the tourism sector and the
profound impact of this crisis. Casus of crises may often bring change, but the tourist industry has
not undergone a profound transformation, staying vulnerable as a result (Xiong & Tang, 2023).
Overall, tourism is a vulnerable sector due to its dependence on tourists. Nevertheless, proper
governance can reduce the vulnerability of the tourist section. In the next section the role of

governance regarding the tourist sector will be discussed.

5.3 Governance

In this segment the role the government has to take within the tourist sector, according to prior
research, will be discussed. According to Scheyvens & Momsen (2008) the government plays an
important role in keeping the positive effects of tourism. In order for the new tourism stream to be
sustainable and equity-enhancing, the governments need to establish an effective policy
environment and play a strong regulatory role. To protect an area from the fluctuations of tourism,
policymakers can, according to (Louis, Lucas & Hubert ,2024) encourage the diversification of
tourism experiences and products. This involves identifying niche markets and supporting the
growth of creative industries. Diversification creates additional business opportunities, attracts
different types of tourists and overall increases visitor expenditure. Besides diversification, the
positive impact of tourism on employment can be maximized via a focus of policy makers on
capacity-building, training and skill development (Louis, Lucas & Hubert ,2024). According to the
UCLG Committee, (2018) the Thematic Kampung program falls under the cultural heritage tourism
form. Good policy is especially important for cultural and heritage tourism, according to Mzembe,

Koens & Calvi (2023). Mzembe, Koens & Calvi (2023) even finds appropriate and effective
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governance processes, such as government policy and partnerships, to be the fundamental
determinants for achieving sustainable development. The development of equity-enhancing and
sustainable tourism is crucial, for the inhabitants to experience and keep on experiencing the
positive effects that tourism can bring. But even in the case of equity-enhancing and sustainable
tourism, tourism will always stay one of the most vulnerable industries in the face of a crisis (Xiong &

Tang, 2023).

23



Bachelor Thesis Thematic Villages Madelon van Loon

6 Conceptual model

On the basis of the main question and sub questions and the thereby relevant theories, the following

conceptual model (figure 3) has been created. Firstly the conceptual model will be explained.

The government's Thematic Village Program (pink) leads to the creation of Thematic Villages
(purple). The creation of these villages can generates Tourist interest (light green), which then
results in Tourist engagement (light green). The level of Tourist engagement (light purple) then
influences the Tourist impact (light green), which subsequently affects the socio-economic lives of
the inhabitants (blue). The creation of Thematic Villages (purple) influences the Changes of socio-
economic lives of inhabitants his influence occurs under the condition of Tourist having impact(light
green), which can vary. The variations in tourist interest can also cause fluctuations in the Socio-

economic changes for inhabitants.

All with all, The Government focus on improving urban conditions through tourism (peach)
influences the Changes socio-economic lives of inhabitants (blue) through the creation of Thematic

Villages (purple), under the influence of tourists having an impact, which can fluctuate.

- Tourist interest — Tourist engagement

Government focus on
bettering urban
conditions through
tourism

Tourist impact ————~
Thematic Village . Creation ' Changes socio-economic
Program Thematic Village lives inhabitants

Figure 3: Conceptual model
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7 Methodology

In this chapter the methodology of this research will be discussed. In the first paragraph the choice
for the approach of this study will be explained. After the explanation for the approach, the data

collection method will be discussed. To further explain the this data collection method, the plan of
approach before, during and after the analysis will be discussed. The final paragraph will reflect on

the process of data collection.

7.1 Approach

This study is defined as a qualitative, case study that uses interviews internet-research and
observations as data sources. The following sub paragraphs will explain why this study will be

researched through this manner. Lastly a summary of the used approach will be given.

7.1.1 Qualitative research

In this research a qualitative approach is used because this can create a more thorough image of the
social implications of Thematic Villages. Qualitative research can be defined as a kind of inquiry that
deals with non-numerical data and is naturalistic. It seeks to understand and explore rather than to
manipulate and explain variables (Nassaji, 2020).According Milena & Dainora (2008) qualitative

research methods are preferable when the investigation is oriented to determine perceptions,

beliefs or motivation. Dealing with non-numerical data means that there is an ability to go more into
depth, which is necessary for a research that includes the impacts on the socio-economical lives of

inhabitants.

7.1.2 Case study

In this research the research technique of a case study will be used. According to Gerring (2014) a
case study is best defined as an intensive study of a single unit with an aim to generalize across a
larger set of units. In the context of this research towards Kampung Pelangi, a case study could help
bridge the gap between theoretical expectations of the Thematic Villages Program and the actual
socio-economic impacts as experienced by the residents. By focusing on a single case, in this case
Kampung Pelangi, it gives this study the possibility to delve deeply into the research, and be more
specific, providing more detailed insights that may not be achievable with multiple case studies

(Gerring, 2014).
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7.1.3 Interviews

Within qualitative research, data collection can be done through analyzing interviews. According to
Vennix (2016) different types of interviews are possible. In this research the semi-structured in-
depth interview technique will be used. According to (Milena, Dainora & Alin (2008), in-depth
interviews are an effective qualitative method for getting people to talk about their opinions,
experiences and personal feelings. During the in-depth interviews, the person being interviewed, or
respondent, is considered as the expert and the interviewer is considered the student. This creates
an opportunity to gain insight into how the respondents order and interpret the world (Milena &
Dainora, 2008). This technique will be used in this research to project a thorough picture of the
inhabitants and support the government's perspective on the research topic of Thematic Villages.

The portraits of respondents from the inhabitants of Kampung Pelangi can be read in chapter 9.

Adding to that, to support the claims of the inhabitants with numbers and to get a general idea of
the perspective of the government, the head of control, planning, management, and conservation of

Semarang was interviewed. In the following table the demographics of this interview are shown.

Pseudonym Gender Role government

Budiman Man Head of control, planning,
management, and

conservation of Semarang

7.1.4 Media engagement

In this research, the amount of tourist interest in an area will be also researched through the
amount of media engagement in that area. According to Ho & See-To (2018), there is a positive
influence of the user's attitude on the tourist attraction, and the intention to visit the attraction after
consuming online social advertising campaigns. In fact, the main aspects involved in attracting
travelers and enhancing the visibility of cities are having an online presence and successfully
managing social media. This is because the process of planning the trip is increasingly being
dominated by online tools and travelers’ opinions. As a result, global tourist destinations are

competing to attract tourists (De Las Heras-Pedrosa et al., 2020).
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7.1.5 Observations

To be able to display the current life of inhabitants in Kampung Pelangi, the data collection method
of observations was used. Observations in qualitative research is one of the oldest and most
fundamental research methods approaches (McKechnie,2008). According to McKechnie (2008) the
approach of observations involves collecting data using one’s senses, especially looking and listening
in a systematic and meaningful way. This use of senses was also done in the casus of Kampung
Pelangi by walking around in different parts of the village, and writing down what was seen, heard or
even smelled.

7.1.6 Summary approach

All with all, the following table will explain the approach through the variables as discussed in the
conceptual model firstly by showing how the variables will be researched and secondly by what type
of variable the variables are.

Variable Research area Type variable

Government focus on bettering urban conditions | Literature study Independent variable

through tourism

Thematic Village Program Interviewing government | Independent variable
casus Kampung Pelangi*

Literature study

Creation Thematic village Interviewing government | Independent variable
casus KP*

Literature study

Tourist interest Analyzing media Independent variable
engagement casus KP
Interviewing inhabitants

casus KP

Tourist engagement Analyzing media Mediater variable
engagement casus KP

Interviewing inhabitants

casus KP

Tourist impact Interviewing inhabitants | Moderating variable
casus KP

Changes socio-economic lives inhabitants Interviewing inhabitants | Dependent Variable
casus KP

Observations from

walking around casus KP
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7.2 Data collection

In this segment the method of data collection before and during the interviews, and the latter

processing of data, including internet research, will be discussed and explained.

7.2.1 Before interviews

Firstly the process that took place before the conduction of interviews will be discussed. Before the
interviews took place, two simple questionnaires were designed. The questions were based to relate
to the research plan and two different questionnaires both for the inhabitants and the government
were created. In chapter 17 ‘Appendix’ these questionnaires, as used during the interviews, are
displayed. Questionnaire one (17.1) was to be used with the inhabitants and questionnaire 2
(chapter 17.2) was to be used with the government. Nevertheless, to make sure the interviews with
respondents went in depth, this questionnaire was used as a foundation to differ from. A translator
that translated the conversation from Indonesian to English was used for all of the interviews with
the inhabitants. For the interview with the government worker it was asked if he was okay with
conducting the interview in English as it was expected this gave a chance to create more structure in
the interview, since there was less of a need for this interview to be in depth. He was comfortable

speaking doing so, thus the interview was conducted in English.

To interview the inhabitants of Kampung Pelangi both randomly and face-to-face, it was necessary
to visit Kampung Pelangi. After the arrival in Semarang, the respondents were found by walking
around Kampung Pelangi and approaching random inhabitants. There were no requirements
regarding age and gender but it was made sure different parts of Kampung Pelangi were included by
visiting the diverse regions of the village. For the in-depth interview with inhabitants, at least eight
respondents were favorable to give voice to the local inhabitants and gather information about their
possible change in daily life after the transformation of Kampung Pelangi. To further give depth to
the stories of inhabitants, at least one member of the Semarang government was to be interviewed.
More information regarding the demographics of the inhabitants and the member of the

government can be read in chapter 7.1.3 ‘Interviews’ and in chapter 9 ‘Portraits of respondents’.

28



Bachelor Thesis Thematic Villages Madelon van Loon

7.2.2 During interviews

To make sure the respondents could be asked about their possibly impacted socio-economic lives
over time, it was firstly asked if they have been living in Kampung Pelangi since at least 2016 till now
(2024) to make sure they were a right fit as a respondent in this research. It was also necessary for
them to agree to being recorded, to make sure the data could get processed. After these main
important questions were asked and agreed to, the interviewing could begin. As stated before in
chapter 7.2.1 during the conduction off all interviews with inhabitants, a translator was used. For the
interview with the government, it was not relevant where the respondent lived but what the
occupation was. Since this respondent had the relevant occupation to gain information about

Kampung Pelangi, the interviewing, using a different interview guide, was conducted.

7.2.3 Processing of data

After all the interviews were done, the data needed to be analyzed. This was done in the following
manner: at first all the interviews have been transcribed on the basis of the recordings. After the
transcripts were complete, the transcripts were analyzed via the program Atlas.Tl to help in coding.
The codes were based on the theoretical framework and the main question and sub-questions. The
processing of data via the use of Atlas.Tl first mainly focused on giving codes dependent on
timeframe, before during the peak and during the decline of Kampung Pelangi. For example, when a
respondent talked about their job before the transformation into a thematic village the code:
‘Occupation before transformation’ would be given. Secondly, the impacts of tourists that were
named by respondents were given codes. For example the code ‘Selling more” was created following
the stories of multiple respondents on how their Warungs sold out more quickly. Out of the codes
different themes were created that could be discussed over the basis on the three time stamps :
before the transformation, during the peak of Kampung Pelangi as tourist destination (2017-2019)
and situation now. Within these timestamps a distinction between themes regarding tourist interest,
social factors and regarding the economic factors are made. Quotes of respondents have been used
to further explain how inhabitants experienced the change. Because a translator was used during
the interviewing, who translated the respondents answers into the third person sentence (for
example ‘she said...’), the context is changed to first person to show that it is the respondents

experience during the quotes.

To further explain this approach, the example of ‘Selling more’, will also be used to explain how the
results chapter was created following the data collection. After the creation of the quote, it was
firstly analyzed in which timeframe it could be placed. In the casus of ‘Selling more’ that would be in

the time frame of ‘Peak of Kampung Pelangi as tourist destination (2017-2019) ‘. Secondly it was
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analyzed whether if the code could be placed under the sub categories of tourist interest, economic
factors or social factors. In the case of ‘Selling more’ this was economic factors. Lastly, it was
analyzed which theme could be created, or in which theme the code could be placed. In the context
of ‘Selling more’ the code was added to the theme of ‘Added wealth’. Following this, quotes that
gave more context to the used codes were searched for and then added. The result of this example

of ‘Selling more’ can be read in chapter 12.1.1 under ‘Added Wealth'.

To research the fluctuations of tourist interest and to support the stories of inhabitants, the media
presence of Kampung Pelangi was analyzed. For the collection of data about media presence,
internet research was used to illustrate a broad image of the amount of social media representation
during the different time stamps of the transformation. Google’s trend analyzer was used to analyze
how trending Kampung Pelangi was on Google over time. To further analyze the fluctuations of
tourist interest the peaks in social media representation of Kampung Pelangi, meaning the pages and
posts having the most engagement in the form of likes or followers regarding Kampung Pelangi ,are

incorporated in this research.

Lastly, an independent chapter; chapter 11 ‘Creation of Kampung Pelangi as tourist destination ‘'was
added between the timeframes ‘Before the transformation’ (chapter 10) and ‘Peak of Kampung
Pelangi as tourist destination (2017-2019)’ (chapter 12). This was done to showcase how Kampung
Pelangi was created and to give more context to chapter 12. To research how Kampung Pelangi was
realized as Thematic Village, not only the answers but also the documents provided by the

interviewed government member have been used.
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7.3 Reflection

This section will reflect on the process of collecting the data to conduct this research. On the first of
April 2024, we (Madelon, Marein and Bregje all of the Radboud University) had arrived in the city of
Semarang to conduct our research. Yet, while inhabitants of Semarang were familiar with the decline
of Kampung Pelangi, starting the research in the Netherlands made it virtually impossible to have
known about this decline beforehand. Thus it was necessary to visit the village before preparing the
interviews and to create the questions within the questionnaires. This visit made it clear that the
paint of Kampung Pelangi has faded significantly and that the Village was not as popular as it once

used to be. This was at first a bummer.

Yet, these experienced fluctuations in tourist impact provided me with the possibility to study the
influence of these tourist fluctuations on the socio-economical lives of inhabitants. Because of this,
Kampung Pelangi was still considered an appropriate casus. Thus, ten in-depth interviews ended up
being conducted for this research resulting in eleven respondents: ten inhabitants and one
government worker. The use of a translator speaking both English and the mother language of the
respondents, Indonesian, gave the inhabitants the chance to talk comfortably. This resulted in a

wealth of information, since the inhabitants could freely share their experiences.

This did make it hard to keep structure in the interviews. The creation of Kampung Pelangi brought
up a lot of emotion, stories and personal interest that people couldn’t wait to share. This was due to
their hope to be able to communicate their wish for their village to be repainted again with the hope
of it being communicated higher up. Since the interviews were to be in-depth, the interviewees
could share their information without being disrupted. To make sure the lack of structure wouldn’t
cause gaps in the results from certain aspects not coming to light, the phone numbers of
respondents were collected to make it possible to come in contact after the analysis of the data. The

phone numbers ended up not being necessary.

Even with precautions, external factors like having to leave the village due to sudden storm, and
having to stop an interview due to prayers did have its effects. Having to adjust to a new culture and
country, while carrying out research at the same time, did cause the interviewing process to cost

more time than expected beforehand.
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8 Context of Kampung Pelangi

Before focusing on the portraits of the inhabitants, a context of Kampung Pelangi is needed to
further showcase the lives of the inhabitants of Kampung Pelangi. To form this context, firstly some
general information regarding the village will be provided. Kampung Pelangi was chosen to be a
Thematic Kampung following the renovation project of the Kalisari Flower Market in 2016. Despite
the rejuvenation of the flower market's beauty, the surrounding village, a slum area, did not
complement its appearance. Thus in response, the plan was created to revitalize the settlements
around the Kalisari Flower Market, aiming to enhance its overall ambiance and attractiveness
(Suliyati & Yuliati, 2021). This was a big project, since around 2.266 people live in Kampung Pelangi
(Pemerintah Kota Semarang, 2018). Among these inhabitants, the educational attainment is
generally low, with no individuals having received higher-level education. This limited access to
education is also reflected in the diversity of occupations within the community. Most men in the
village work as laborers, while women typically engage in domestic work, such as housekeeping.

Often the women also operate small home-based shops (Fatimah, Sarli, Soewondo & Zakiyya, 2020).

Geographically, Kampung Pelangi lies next to the Semarang river, and can be entered through
bridges (Pemerintah Kota Semarang, 2018). The terrain of the area is characterized by steep slopes,
leading to irregular spacing between buildings and a lack of defined boundaries, resulting in a
densely clustered layout (Agitha & Kurniati, 2018). Due to the steep slope of the land most of the
roads are shaped like stairs. Between one house and another there is overlap. This is due to housing
needs, which kept increasing while the available land was limited (Pemerintah Kota Semarang,
2018).The area has clear boundaries, which are bordered by Dominico Savio Middle School to the
north, Bergota Public Cemetery to the east, Dr. Kariadi to the south, and Jalan Raya Doctor Sutomo

to the west (Aditabayo, 2023).

As for today, the plan for Kampung Pelangi to serve as a colorful backdrop for the flower market is
realized: the town has been painted in all colors of the rainbow in 2017(UCLG Committee, 2018).
With the rapid spread of information in the media, people outside Pelangi started arriving to watch
and take pictures after the so-called transformation from slum to rainbow village (Christanti, 2023).
Although the paintings in the colors of the rainbow in 2017 (image 3), a visit to Kampung Pelangi

shows many colors have faded (Image 4).
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Image 3 : Buddy (2017)

Kampung Pelangi in peak

Image 4: M. Van Loon (2024)

Faded colors of Kampung Pelangi in the
same street (watch arrow for comparison

point)
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8.2 Area explanation

In this section the context of Kampung Pelangi in geographical context will further be explained.
Firstly some geographical context about Semarang will be given. The city of Semarang is located in
Central Java (figure 4), Indonesia (figure 5). Semarang consists of two major landscapes, namely
lowlands and coastal areas. The northern part of Semarang, comprising the harbor, airport, railway

stations and city center, is relatively flat (Abidin et al, 2013).

Java Island

Indonesia

Figure 4: P.N Indradjati (2022) ‘Location of Semarang City, Central Java, Indonesia’ via www.researchgate.net

Ntsiny
Indonesia

Figure 5: ND (n.d) “‘Where is Indonesia?’ via www.geology.com
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Within Semarang is Kampung Pelangi (figure 6 and 7). Kampung Pelangi is located in Randusari

Village, in the south of the city, in a hilly area.
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9 Portraits of respondents

This chapter will indicate the portraits of the inhabitants of Kampung Pelangi, who were interviewed
during this research. The portrait of the government respondent can be read in methods (7.1.3).
From the conduction of eleven interviews, twelve respondents answers will be used in this research.
This is in view of the fact that during one interview with an inhabitant of Kampung Pelangi, the
respondents family member joined in. To accurately indicate the portrait of respondents, firstly a
table will be laid out with the main demographics from the inhabitants. Secondly the portrait of
three inhabitants: Aulia, Damar and Aji will go further in detail to give a more detailed indication on

who the inhabitants that have been interviewed are and what they believe.

9.1 Table respondents

Firstly, some information will be provided to better understand the table. In the following table, the
demographics of the inhabitants can be read. The occupation over time means the occupation
(including unpaid side jobs) before the transformation to Kampung Pelangi, during the peak of
Kampung Pelangi, and now as for today. In the far right column the years lived in Kampung Pelangi
are shown. Notably, this is for eight out of ten respondents their whole life. As a further remark
pseudonyms names have been used in the table below and over the course of this research. These
pseudonyms names have been used since the respondents were promised that the interviews were
to be anonymous. This was done to stay clear of any possible negative side effects their stories could

cause.
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Pseudo name Gender age Occupation Occupation During Occupation after Years lived in
Before peak peak Kampung Pelangi
Sari Woman 25 Student Student / Tour guide | Student Whole live
Kartika Woman 42 Housemom / Housemom / Housemom Whole life
Warung Warung
Dewi Woman 21 Student Student/ Tour guide | Student Whole life
Bima Men 64 Project building | Taxi + Parking Taxi 63 years
security
Amisha Woman 57 Warung Warung Warung Whole life
Damar Man 17 Student Student Student Whole life
Ahmed Man 38 Coffee Warung Coffee Warung Flower market Whole life
Aulia Woman 64 Disabled/ Disabled/ donations | Disabled/ Whole life
housemom housemom housemom
Rowan Man 41 X Flower Market + Flower market 8 years
Parking security
Aji Man 54 Chief Kampung | Flower market Flower market Whole life
Pelangi
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9.2 Image presentation.

To further shape the image of the interviewed respondents, the following three inhabitants have
randomly been chosen to get a more detailed description. This will be done by firstly describing

Aulia, a 64 year old woman, secondly Damar, a 17 year old boy and thirdly Aji, a 54 year old man.

9.2.1 Aulia

Aulia is a woman living on the higher part of the village, surrounded by children and other family
members. She is interviewed at her front door with a view over the rest of the village. Despite the
influx of tourists, Aulia did not derive significant financial benefits from their visits. Occasionally,
tourists that listened to her story would give her some money out of sympathy for her disability, but
this was not consistent. She also talks about how it would sometimes get a bit crowded when a lot of
tourists would visit but it got completely quit during COVID-19. Overall, Aulia believes that the
government made a good decision in transforming Kampung Pelangi, even though the long-term
maintenance and benefits have been lacking. She sees potential for improvement if the government

resumes its support and maintenance efforts.

9.2.2 Damar

Damar is interviewed early in the morning, before he needs to leave for school on one the staircases
leading to his house. Early on, he states the feels like the community didn’t get closer following the
realization but also talks about how he did not actively manage the village. Damar didn’t actively
take part In the transformation, but rather observed the changes from outside. He describes the
village before the transformation as primarily a residential area with people often leaving for
activities elsewhere. The transformation led, according to Damar, to improvements in infrastructure,
including roads and houses, making the living environment better. He has also observed an increase
in commercial activities, with more people selling goods post-transformation. He has also observed
that the village has lost some of its popularity and several businesses have closed following the
decline. He believes that repainting the village could help and suggest that government support and
repainting the village could help revive its attractiveness to tourists. Overall, despite not taking an
active role he feels proud of the village’s transformation, especially when it was a popular tourist
attraction. He notes that celebrities visited the village, boosting its visibility and his pride in living
there. Besides, he emphasizes the need for continued media coverage and promotional activities to

sustain interest in Kampung Pelangi.
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9.2.3 Aji

Aji is met in a Warung after he comes to greet Rowan during Rowan’s interview. Rowan and Aji are
friends and Rowan explains that Aji used to be the chief of the village before the transformation.
Following the small talk, Aji agrees to be interviewed. Aji is the first respondent to wear branded
clothing and uses his phone to give examples. He talks about how residents were initially surprised
by the transformation into a Thematic Village. He exchanges his views on the change in life style for
the inhabitants. The lifestyle changes included better waste management and overall cleanliness,
which were positively received by Aji. Yet, Aji does not like the idea of donations, since he feels like
people would only keep it to themselves. Aji emphasizes the importance of a creative economy, with
ideas to further enhance local commerce through food and souvenir sales. He does feel like the
community interaction has improved following the transformation, with a sense of collective effort
and pride in maintaining the village. There are mentions by Aji of past challenges, such as
motorbikes obstructing spaces, which have been overcome through better organization. Yet
currently, he feels disappointed in the other inhabitants. He feels like it was the responsibility of the
inhabitants to maintain the village and keep on attracting tourists, which they failed to do, according

to Aji.
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10 Before the transformation

In this chapter the situation of Kampung Pelangi before the realization as a Thematic Village will be
discussed. This will be done by firstly discussing the tourist interest before the transformation
(chapter 10.1) secondly the economic lives of the inhabitants before the transformation (chapter
10.2) will be discussed and lastly the social lives of the inhabitants before the transformation
(chapter 10.3) will be discussed. Following the run-through of the lives before the transformation,
chapter 11 will further go into detail how Kampung Pelangi was realized as Thematic Village.
Following this, the structure of firstly tourist interest, secondly economic lives and thirdly social lives
will also be continued during the other two time frames: during the peak (chapter 12), and during
the decline (chapter 13) of Kampung Pelangi. Together forming a chronologic timeline of Kampung
Pelangi. Before doing so, this chapter will summarize the lives of inhabitants before the

transformation.

10.1 Tourist interest before the transformation

Before the transformation the name of Kampung Pelangi used to be different: It was a Kampung
under the name of Wonosari. In the picture below it can be visible how Kampung Pelangi looked like
before the transformation into a Thematic Village (image 5). The after is during the peak of

popularity for Kampung Pelangi in 2017.

Image 5: Arie Prakhman (2017) ‘Village improvement program.’ Via Instagram.com

As told by the respondents, There was no tourist interest in the village before the transformation of
Wonosari. Despite Wonosari being considered a slum by Saji, there was no case of tourists visiting

the village under the guise of slum tourism.
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10.2 Economic lives inhabitants before transformation

In this section the economic lives of inhabitants before the transformation into a Thematic Village
will be discussed. This will be done via the sub heading of “Working outside the village’, a theme that
reoccurred during the interviews with multiple respondents.

10.2.1 Working outside the village

According to the respondent the now called Kampung Pelangi, only used to be a place to sleep, and
people would leave for work before the transformation into a Thematic Village. The Kampung only
served the dual function of a place for the graveyard and the flower market. This was also all the
village was known for, according to respondents. Damar recalls the following: ‘Before the
transformation, this place was only used as a living place. So, people usually go outside’ (Damar,
2024). Overall, the economic lives of inhabitants experienced no added benefits from tourists before

the transformation.

10.2.2 Social lives inhabitants before the transformation

Following the economic lives of inhabitants before the transformation, this section will further
illustrate the social lives of the inhabitants before the transformation. Overall, Kampung Pelangi
used to be a normal, but, according to the respondents, socially separated and ‘dirty’ village. The sub
headings of ‘Seperated’ and ‘Bad habits’ will further go into detail regarding the social lives of the

inhabitants before the transformation.

10.2.3 Separated

According to Saji, Kampung Pelangi used to be more separated due to the height difference within
the village before the transformation. She states the following: ‘Kampung Pelangi used to be a part
up, above, and Kampung Pelangi used to be a part down below... after the transformation they came

together’ (Saji, 2024).

10.2.4 Bad habits

The lifestyle of inhabitants before the transformation of Kampung Pelangi used to be different. The
inhabitants used to be less mannered according to Aji. Aji recalls that before, inhabitants would go
out of their house without a shirt on and would throw their trash in the river or on the road.
According to Sari, the village was more like a slum. She refers to the village before the
transformation as ‘kind of rundown’ (Sari, 2024).The village and bridges were filled with motorbikes
and the people were not concerned with cleanliness, causing thrash to lie around making the village
appear dirty. The trash and gray water disposal in the Semarang river also caused the water quality

of the Semarang river to be in a bad condition, according to Budiman.
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11 Creation Kampung Pelangi as tourist destination

This chapter will further go into detail as to how Kampung Pelangi was realized as a tourist
destination. This will be done chronologically via the sub headings of ‘Goal within creation’,

‘Stakeholders’ , ‘Realization Transformation’, and lastly ‘Responsibility following transformation’.

11.1 Goal within creation

Aji states the following regarding the start of the transformation that took place in 2016: ‘When it
[The renovation of the flower market] opened, the mayor came, he looked at this village and he said
like: If this was turned into a rainbow village, it would be nice’ (Aji,2024). This started the process of
the creation of Kampung Pelangi. The government later arranged goals and plans to further realize
the vision of the mayor of a rainbow village. According to the government document (Pemerintah

Kota Semarang, 2018) and Budiman, the following points were the main goal of Kampung Pelangi:

e Toincrease the physical significance of the area by painting buildings and the environment

so that harmony and can be formed for environment and beauty of the city;
e To create a tourism to the thereby increasing economic value of the area;

® To get a better condition of the Semarang river by reducing thrash and gray water disposal.

11.2 Stakeholders

In this section the stakeholders included in the realization of Kampung Pelangi as a Thematic Village
will be discussed. During the beginning of the interview, Budiman stated that the inhabitants were
included in the planning process of Kampung Pelangi. Following this, Budiman could not provide me
with a number of how many inhabitants were involved and no plans of including the inhabitants are
indicated in the documents regarding the planning of Kampung Pelangi. Furthermore, all
respondents interviewed state they were not involved in the planning process. Aji states the
inhabitants were not included in the planning process, as a result making the start of the
transformation come as a surprise. Picking up the threads of general stakeholders, Budiman states
the other stakeholders involved in the planning of Kampung Pelangi were the following: a spatial
planning agency, public work, housing agency, an industry agency and the companies funding the
paint (Budiman, 2024). Following the planning, money was needed to realize the plan. The funding
for the Kampung Pelangi project came from community donations, city government and company
CSR funds (Suliyati & Yuliati, 2021). According to Fatimah et al. (2020) Sanlex, an Indonesian wall

painting company, also funded the program. These companies can also be considered stakeholders.
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11.3 Realization transformation

The transformation started according to Aji with the first paint stripe on April, the 13th, in 2017.
Despite the surprise of inhabitants, as discussed in segment 11.2, the inhabitants liked the
transformation and further helped painting and accessorizing the village (image 6) with help from
some outsiders like students and workers from the government. The workers from the government,
or public servants, helped with the more complicated painting jobs and fixing broken parts of
infrastructure and the creation of a lookout post, according to Budiman. Following the physical
transformation, a few trainings were provided by the government to educate inhabitants on how to

make use of the economic possibilities.

g w

R Vhins

Image 6: Suryo Wibowo (2017): ‘Residents complete painting and renovate houses’ via Merdeka.com

11.4 Responsibility following transformation

After the realization of the transformation, the village of Kampung Pelangi was painted and
accessorized in all colors of the rainbow. Yet, over the years the paint has been fading. This segment
will further expend on who is responsibility for the maintaining of the village. Firstly, since the paint
is fading, the government wants to repaint Kampung Pelangi, according to Budiman, but only if there
is ‘left over’ budget to do so. Budiman states that he feels it is also part of the responsibility of the
inhabitants to repaint Kampung Pelangi. He states the following: ‘If the color is not good anymore,
they can paint by themselves. Or they can make some proposal to the company, to get some paint’

(Budiman, 2024). Thus the government lays the maintenance of Kampung Pelangi as a tourist
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attraction by the inhabitants ‘If the inhabitants don't also have responsibility, it’s not sustainable’

(Budiman, 2024).

This approach towards the inhabitants is also seen in the Culture 21 report, in which the following is
stated; ‘The main obstacles encountered in the course of the project were the lack of awareness by
communities regarding the potential of their respective Kampungs. Some members of the community
also tend to consider that government assistance through these projects only targets infrastructure
upgrading, and does not improve sustainable local economic development as a whole’ (UCLG
Committee, 2018).This approach is also visible in the execution of creating social media pages for
Kampung Pelangi. To further illustrate this, there were design ideas of the social media sites shown
in the government documents of Pemerintah Kota Semarang (2018), but they have not been

created; the responsibility for the social media pages representation is laid at the inhabitants.
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12 Peak of Kampung Pelangi as tourist destination (2017-
2019)

During the peak, a lot of tourists visited Kampung Pelangi. Aji refers to the touristic peak of the
village being from 2017 to 2019 following the transformation into Kampung Pelangi that started on
April 13th, 2017. This timeframe from 2017-2019 will also be used in this chapter to discuss the
impacts the transformation brought to the village of Kampung Pelangi. As said before the structure

of chapter 10 will be followed.

12.1 Tourist interest during peak of Kampung Pelangi

This section will firstly discuss the tourist interest in Kampung Pelangi during its touristic peak and
secondly a sub heading has been created to focus on the media engagement during the peak of
Kampung Pelangi as a tourist destination. Predominantly, following the transformation into a
Thematic Village, tourists quickly started to arrive and showed interest in the village. The inhabitants
were also interested in bonding with the tourists, since the inhabitants report the tourists as being
open an friendly. The inhabitants started a guestbook on the 6th of June 2017 and let the tourists
write their name, address (or country of origin) and ‘a testimony’ down. Roughly twenty visitors a
day write in the book. It can’t be said with certainty that twenty tourists visited on an average day,
because not every tourist wrote in the book and some tourists wrote in regards of their family or
fellow tourists. AlImost all comments left behind are positive, mostly praising Kampung Pelangi’s
beauty and the hospitality of the inhabitants of Kampung Pelangi. The guest book continued but
gaps in days kept increasing, as a result of the effort slowly becoming less, making the book come to
an end on the 30th of October, 2017. From the guestbook (Image 7) a lot of information about the
tourist can be read. Most of the tourists came from around Semarang. Sometimes also foreign
tourists visited. In the book these foreign countries are highlighted (Image 8). The foreign tourists

were mostly Dutch, French, and English.
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Image 7: M. Van Loon (2024) Image 8: M. Van Loon (2024)

Kampung Pelangi guest book Highlighted foreign names in guest book

To further illustrate as to why tourists would visit, this segment will explain what a day for a single
tourist visiting Kampung Pelangi during its peak, could look like on the basis of stories told by
respondent. The tourists usually arrive on Saturday or Sunday, and firstly pay a parking and entrance
fee together costing around 6.000 RP (0,37€). After several tourist come in, they are greeted at the
dome, which is at the entrance of Kampung Pelangi. A traditional dance, the Jathilan, is performed
by the inhabitants of the village. Then the tourists are guided through the village by the younger
inhabitants of the village, who have taken the roll as tour guide. Before the tour, the tourists gets

the change to write in the guest book.

Tourists walk around and take in the colorful and vibrant murals painted on houses and buildings.
This is one of the main attractions of Kampung Pelangi. During this walk, the tourists get the change
to take pictures for social media or their own enjoyment and have the ability to use accessories
provided by the inhabitants. They follow their tour guide to the higher parts of the village. This can
be quite a climb. During the day, tourist often buy food and beverages from local Warungs.
Following their visit, tourists frequently visit Kampung Pelangi more often, sometimes multiple times

a month.

12.1.1 High media engagement

This section will further go into detail about the media coverage of Kampung Pelangi during its peak.
The media presence of Kampung Pelangi was high at this time. Together, the social media,

celebrities visiting and news articles brought attention to Kampung Pelangi. As a result, people
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started looking up Kampung Pelangi on Google (table 1). Subsequently, the social media for
Kampung Pelangi gained attention; for example the Facebook page ‘Kampung Pelangi Semarang’.
This page is the biggest page featuring Kampung Pelangi and has obtained 1.4 thousand followers
and a total of 1.3 thousand likes (Kampung Pelangi Semarang, 2024). These numbers increased
following the visit of celebrities. Damar and Aji both recall a special moment when Dewi Sandra, a
famous Indonesian singer, visited Kampung Pelangi. Visits from celebrities like Dewi Sandra, brought
in news articles and caused more engagement which in turn made media engagement higher. Her
post, posted on 22 of June 2017 gained over 49.500 likes (Sandra,2017). This all together caused

Kampung Pelangi to attract more tourists.

Table 1: Trend analysis of Kampung Pelangi Issued at May 29th, 2024

The popularity in Google searches on Kampung Pelangi, over the time period of January 1st 2016 till May 29th 2024, are
projected. A number of 100 represents peak popularity for a term: this is when the highest number of people are googling
a term. A value of 50 means the term is half as popular, and 25 means the term is a quarter as popular. Data source:

Google Trends (https://www.google.com/trends)

B increase possibly due to start of this research

Yet, false media representations regarding Kampung Pelangi were also spread. News articles and
blogs dress up Kampung Pelangi as a top down approach set in motion by a local school principal.
The following is stated in life untraveled ‘As a native of Kampung Wonosari, a local high school
principal, Slamet Widodo, came up with the brilliant idea of painting the houses in bright colors and
patterns (Lydia, 2023)‘. This matches the Jakarta post, which refers to the initiator as a 54-year-old
junior high school principal (Suherdjoko, 2017). In contrast, from the interview with the inhabitants
it has become clear that this is a hoax, and that Kampung Pelangi is in fact, a top down approach.

Despite the falseness, articles like this also attract more tourists.
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12.2 Economical lives of inhabitants during peak Kampung Pelangi

This section will further illustrate the economic lives of inhabitants during the peak of Kampung
Pelangi. Overall, the flow of tourists arriving faced the Kampung Pelangi inhabitants with economical
change. According to Saji the income increased, and the economy overall became better. This was
added wealth, since most inhabitants did keep their original job. Since their jobs are often low paid,
this added wealth was favorable. The following segments of ‘added wealth’ and secondly ‘Investing

their money’ will further illustrate this added wealth, and how this wealth was used.

12.2.1 Added wealth

As stated before in chapter 12.1, tourists often bought food and drinks at local Warungs during their
visit to Kampung Pelangi. Subsequently, Warung owners saw their food selling out quicker than
before the transformation. For example Kartinka, who sells mainly food, water and ice tea in her
Warung, noticed her food getting sold out more quickly. According to Amisha, the sodas also sold
out quickly. She states the following: ‘People put fridges of Coca-Cola in front of their house and it
was all sold out by each house’ (Amisha, 2024). When asked if this was specific for Coca-Cola she
replied that other sodas were also sold out. According to Bima, some inhabitants started a Warung
for added wealth during the peak. This was encouraged by the mayor. Bima recalls this in the
following statement: ‘The mayor actually said that maybe the people that live here could prepare
traditional food for the people that come and sell the traditional food’'(Bima, 2024). Damar also
experienced this; he recalls that a lot of people around him started selling food and drinks. This was
also visible in the number of Warungs in Kampung Pelangi; according to Budiman the number of
Warungs increased from 77 to 133 during the peak of Kampung Pelangi; almost doubling. Besides
food and drinks, also souvenirs were sold. Overall, tourists were not shy spending their money.
Amisha states the following: ‘Sometimes even the tourists, when they buy stuff, they just show me
their wallet ‘take money from here’ because of the currency of course’ (Amisha, 2024). Yet, the
added wealth did not only come from the tourists buying goods; donations were also made.
According to Aulia, tourists would sometimes give her money when they found out she couldn’t walk
due to her disability. Tourists also often donated money after taking pictures, especially if they took
pictures in front of the houses of inhabitants, according to Sari. Inhabitants also put boxes in front of
their house, for donations or for visiting the restroom in their house. Paying for donations is
voluntary for tourists but many did it anyway. Amisha recalls tourists gave money despite not having

to, out of politeness: ‘They just gave the money, they didn't have to, they were polite’ (Amisha,2024).
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Yet, the visit to Kampung Pelangi was not completely free. A part of the added wealth also came
from the parking and entrance fee during the touristic peak of Kampung Pelangi. These fees was also
managed by the inhabitants. Rowan and Bima both collected the toll for parking and provided
security. Parking one motorbike costs Rp.1.000 (0.06€) or Rp. 2.000 (0.12€). The entrance fee was Rp
5.000 (0.31€). Bima and Rowan got a percentage of the money to collect the fees and to provide
security to the village as side jobs. Even though both Bima and Rowan financially gained from

Kampung Pelangi, part of the money was also invested. This can be read in the following segment.

12.1.2 Investing the money

A percentage of the tolls collected went to the management for managing the village. According to
Bima, 30% of the total incoming money went to the management. Besides, the inhabitants often
voluntarily invested their money in accessories. They did this for multiple reasons. Firstly the
inhabitants wanted to provides accessories for the tourist to take pictures, since this often brought
in more donations. Secondly, the people decorated their street bridge to make it look nicer, hoping
to win the "Prettiest Bridge Competition" in Kampung Pelangi. Karika explained that in this
competition, each bridge competes to be the most beautiful and unique. The competition was done

for the honor.
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12.3 Social lives of inhabitants during peak Kampung Pelangi

In this segment the social lives of inhabitants following the realization as Thematic Village will be
discussed. Overall, the transformation of Kampung Pelangi brought social benefits but also some
problems to inhabitants. The sub headings of ‘Bonding with tourists, each other’, ‘Active
management and ‘Pride’ will discuss the social benefits. The sub headings of ‘Crowds’ and ‘Un
agreements funding’ will discuss the social implications following the realization of Kampung Pelangi

into a Thematic Village.

12.3.1 Bonding with tourists, each other

Many of the inhabitants became close to the tourists. They refer to them as polite, and always greet
them. ‘So, his interaction with tourists was overall good. Because if we're nice to them, they're nice
to us too’(Damar,2024). Some inhabitants also bonded closer to particular tourists. For example Aji
recalls becoming friends with ‘Jose’ from California who kept revisiting. The inhabitants also report
becoming closer to each other: the social dynamic within the village changed following the
transformation. According to Saji, The lower and upper part from Kampung Pelangi came together.
Amisha adds to this, she feels like the community overall became a lot closer, especially the
neighbors. Yet, not everyone agrees. Only Damar feels like the interaction between inhabitants
stayed the same. He does add he did not have an active role in managing the village and did not help
painting the village. The next segment will focus more on the active management within Kampung

Pelangi.

12.3.2 Active management

As said before, not everyone included himself in the touristic management of Kampung Pelangi.
Nonetheless, everyone included themselves in making Kampung Pelangi a ‘cleaner place’ According
to Sari people became more concerned about cleanliness after the transformation into a Thematic
Village. This caused people to live cleaner and resulted in a cleaner area. Ahmed also states that he
feels like the village has become a lot cleaner after the transformation. This is according to Aji
because the inhabitants ‘have manners now’ (Aji,2024) and throw their trash in place. Following up
on the people including themselves more specifically on the active management, It was mostly the
house moms that participated in an active role in the tourist industry. Other than the house moms,
younger inhabitants were also active. The younger inhabitants had already, even before the
transformation, formed group called Karang Taruna. Following the transformation, Karang Tarana
participated in an active role through helping with giving tours to tourists. Dewi is also a member of
this youth group, sometimes joining in as tour guides if she had time, which was not often due to

school. During the peak of Kampung Pelangi, it was necessary for a new group to be created to
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manage the social media. The need for this group was also due to the fact that, as said in segment
11.3 the social media had become the responsibility of the inhabitants of Kampung Pelangi.
Subsequently, the group for managing social media was created under the name of ‘Pop Darwis’.
The goal of Pop Darwis was to manage and create social media for Kampung Pelangi. This was

necessary to provide Kampung Pelangi with a bigger media coverage, to attract more tourists.

12.3.3 Pride

As stated in chapter 12.1.1, Kampung Pelangi already received great media coverage for social
media. This did not only cause more tourists to visit, but it also caused the inhabitants of Kampung
Pelangi to experience a feeling of pride on their village following the transformation. Kampung
Pelangi was talked about on the TV, inhabitants were being interviewed for the news and the village
was even getting visits from celebrities. It was widely shown in the media, which made many people
familiar with the village. Damar states the following: 'People know about this place, of course, | feel

proud’(Damar,2024).

12.3.4 Crowds

Yet, the transformation also caused some social complications. When asked about any possible
negative side effects, Sari talks about Kampung Pelangi getting crowded in the lower parts. This
could possibly, according to Sari, make it hard for inhabitants to exit their house because the houses
were used to taking pictures. Aulia also talks about the crowds; she states the following ‘it was just

crowded, there were a lot of visitors, If you wanted to walk, you couldn't’ (Aulia,2024).

12.3.5 Un agreements fundings

As stated in 12.3.3 Pop Darwis was created for Kampung Pelangi to obtain even greater media
coverage. Dewi talked about pop Darwis, an attempt during the peak of the younger inhabitants to
make social media for Kampung Pelangi to attract attention to the village. This attempt ended up not
taking off, mainly because of the lack of funding. Aji recalls the situation in which Pop Darwis asked
for a percentage of the earnings from the parking lot. The requested funding was not given to Pop
Darwis, because Aji and others felt that Pop Darwis didn’t provide anything for them. Consequently,
pop Darwis asked Karung Taranu to make a social media page for them, and to participate in some
competitions and innovations. Karung Tarana did gather, but did not take on the role asked of them.
Dewi, part of Karung Tarana, recalls this situation: ‘We didn't have the money, we gathered, but we

didn't have food or drinks, so we were like, let's not do it’ (Dewi,2024).
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13 Situation now during decline Kampung Pelangi

In this last segment the current situation of Kampung Pelangi and its tourists interest, economical
lives and social lives will be discussed. Since this takes part in the current day, observations from
walking around the village can be used. When walking around the village of Kampung Pelangi, it is
noticeable that the paint has faded and the previously discussed decorations are not present. The
village doesn’t seem as occupied with cleanliness anymore, scooters being parked on the bridges
that were once an Instagram hotspot. After discussing the tourists interest, it can be read how the

economic and social lives of inhabitants look like during this decline of Kampung Pelangi.

13.1 Tourist interest now

Walking around attracts attention from the inhabitants; they are surprised to see tourists and ask
qguestions. The visit seems to gain attention from inhabitants: after all, tourists visiting isn’t a

common occurrence anymore. This observation gets reinforced by the respondents.

According to all respondents Kampung Pelangi gets a lot less visitors from tourists than before. On
the rare occasion of tourists coming, they come in a bunch in buses. According to Budiman this is
because Kampung Pelangi is sometimes incorporated in a Semarang city tour. This only happens
once a month, or sometimes even once in every two or three months and the tour visitors only stay

for one or two hours.

13.1.1 Social Media now

This decline in tourist interest is also visible in the current social media statistics. The biggest social
media page, Kampung Pelangi Semarang, with 1.4 thousand followers, posted their last post on
March 23, 2018 (Kampung Pelangi Semarang, 2024). Gradually, since the opening of Kampung

Pelangi less people start looking up Kampung Pelangi on Google, as visible in table 1 (p. 46).
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13.2 Economical lives of inhabitants now

In Chapter 12.1.1 the added wealth from the realization of Kampung Pelangi as Thematic Village is
discussed. As for today, the economic benefits of the peak have been fading since the decline in
tourists interest. The following sub headings of ‘Less income’ and ‘Long term COVID results’ will

further expend on this decline of economic benefits.

13.2.1 Less income

As discussed in 13.1, there is less tourist interest in Kampung Pelangi currently. The decrease in
tourists causes an overall decrease in possible customers. Yet, some tourists still visit Kampung
Pelangi. However, according to Amisha, these tourists don't spend much money. This is because, as
Amisha explains, the visitors tend to be older and only stay for a short period of time. The lack of
time and reduced mobility, as a result of the tourists being from an older demographic, makes the
tourists stay at the entrance of Kampung Pelangi. Aulia states the following; ‘Now, the tourists only
come, look around, and just leave, not really any profit to be made’ (Aulia,2024). There has also been
a decline in the added wealth coming from donations. According to Rowan, the chief decided to
prohibit the boxes for donations that inhabitants put in front of their house. This was done since the
chief was afraid the inhabitants would only use the money for himself, reinforcing the opinion of Aji.
This led to the inhabitants of Kampung Pelangi missing out on a part of their added wealth, which
was donations. Adding to that, the added wealth from entrance and parking fees also decreased.
Bima and Rowan both excited their parking regulation side job. This was done informally; they
simply ,over time, spend less time at the spots were the fees were collected. They did this owing to
the fact that there was little profit to be made anymore. Aji adds to this; ‘I just exited. Because
nobody really cared’ (Aji 2024). Besides some of the parking regulators exciting, some locals still pay
a parking fee if a parking regulator is situated, which is not always the case according to Ahmed. In

contrary to the parking fees, the entrance fee has been totally diminished.

13.2.2 Long term COVID results

The loss of added wealth during the decline of Kampung Pelangi, following the decrease of tourist
interest, was not only due to tourist becoming less interested. The international crisis of COVID-19
has also taken its role in this. During COVID, all tourist attention was put on pause. Inhabitants
indicate that this caused economical changes that are still noticeable in the present day. Many small
businesses, such as Warungs or souvenirs shops, were forced to close temporarily or

permanently due to the significant drop in customers. For example; Ahmed had to close his coffee
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Warung during covid due to the decrease in sales: ‘during COVID-19, there was a decrease in the
economy, there was a time limit on sales; finally, the coffee shop was closed’ (Ahmed, 2024). When
the ‘pause’ was diminished, and the tourist could visit Kampung Pelangi again, not all small business
had the ability to open up again. This caused previous business owners to miss out on part of the

added wealth they had obtained before through their business.
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13.3 Social lives of inhabitants Kampung Pelangi now

In this section the social lives of the inhabitants of Kampung Pelangi in the current state will be
discussed. Overall, the social benefits that arose during the peak have been fading since the decline
in tourists' interest. The following sub headings of ‘Losing contact with tourists’, ‘Losing cleanliness’
and ‘Losing pride’ will further go into detail about the fading social benefits. The last section

‘Disappointment’ will focus on a new theme that emerged following the decline of Kampung Pelangi.

13.3.1 Losing contact with tourists

As said before in chapter 13.1, on the rare occasion of tourists coming, they come in a bunch in
buses. These buses are from tours provided by tourist companies that provide a full day tour.
Subsequently, the tourists that arrive only have a couple of hours to visit the village. More often, the
tourists only receive a greeting at the dome and then leave. Since there is no time to guide these
tourists to other parts of the village, there is no connection to be made with the tourists. Yet, the
wish for the inhabitants to connect with the tourist had not decreased. During the observation,
which meant walking around in the village, and being perceived as a tourist, caused a lot of
inhabitants to try to connect and ask questions out of interest. Overall, it was noticed that the

inhabitants did seem surprised, not expecting to have foreigners visiting Kampung Pelangi.

13.3.2 Losing cleanliness

In chapter 12.3.3 it was discussed how the active management caused the village of Kampung
Pelangi to overall appear cleaner. Yet currently, according to Ahmed, people don’t clean up any
more like they used to. This is noticeable during the observation when walking around the village.
The motorbikes that were once put away to form a better backdrop for the pictures during the peak,
are back where they used to be before the transformation. Image 3, P. 31, also show the
reappearance of the motorbikes in the street image. Besides motorbikes, also trash and personal

items are not cleaned up as they were during the peak.

13.3.3 Losing pride

In chapter 12.3.5 it was discussed how the change into a Thematic Village caused the inhabitants of
Kampung Pelangi to experience a sense of pride over the village. Currently, the inhabitants' pride
towards Kampung Pelangi has changed. Rowan talks about this situation in which tourists come with
expectations after seeing the pictures of Kampung Pelangi in 2017. ‘I feel sorry for the people who
come here, it [Kampung Pelangil,is different from in the photos (Rowan,2024)’. The inhabitants also
mention experiencing a change in the responses they get from outsiders when they tell about their

village. Adding to this, the following is stated by Damar: ‘When I said | am from Kampung Pelangi,
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people were actually like, wow, how is it there? they're curious. But now, people are just more like,
they don't really care, it’s just normal’ (Damar,2024). Kartika also adds to this: ‘ It's just that it's not

as famous as before’ (Kartika ,2024).

13.3.4 Disappointment

The current state of Kampung Pelangi caused a new theme to emerge; the inhabitants have
obtained a feeling of disappointed in the lack of continuation from the government following the
transformation. Ahmed feels like this is a general problem from the Indonesian government. He
states the following: ‘Of course, it didn't work, because the Indonesian government usually just does
it once, after that they don't have any continuation. Like, they only did the training once’ (Ahmed,
2024). In contrast, Aji believes the central government handled the continuation of Kampung Pelangi
well. He believes the central government can only help once or twice. He states that the government
can’t continuously help the inhabitants, and blames the decline on the inhabitant: ‘It's the people's
fault, because there's no input.” ‘Actually, it's a pity, Kampung Pelangi has been good for two years’
(Aji,2024). Overall, all other respondents blame the government for the decline of Kampung Pelangi.
Bima wishes the government had invested in extra attractions. ‘From the beginning, | thought if the
village was like this, it wouldn't last long .People would get bored ’'(Bima,2024). Despite some
conflicting opinions, all respondents wish for the government to invest in repainting the village. This
has been communicated towards the government, but no response has been received. This further
increased the disappointment, as the fading colors won’t attract tourists like the bright colors did in

the peak.
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14 Discussion of findings

In this paragraph, the main and sub questions will be answered, reaching the goal of this research.
This will be done by firstly providing a table (P. 58) which provides a summary of the founded results.
Following the table, the conclusion of findings will be laid out in text form, answering the sub and
main question and reinforcing the conceptual model. Secondly, the findings will critically be
discussed and compared to the used literature. Lastly, recommendations for future research will be

made.

Before doing so, the main- and sub questions and goal of this research will be repeated.

e What is the impact of fluctuating tourist interest following a government initiated Thematic

Village program on the socio-economic lives of their inhabitants?
e How was Kampung Pelangi as Thematic Village realized?

e What are Kampung Pelangi's tourist interests over time following the realization as a

Thematic Village?

e What are the socio-economic lives for Kampung Pelangi's inhabitants like before, during the

peak and now after the transformation as a thematic village

Goal: Finding out whether the transformation into a Thematic Village is part of an equity-enhancing
and sustainable urban development for the inhabitants.
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Aspect Before transformation
Tourist No tourist interest
interest
Economic -Working outside the village
Lives of
Inhabitants
Social Lives | -Separated
inhabitants

-Bad habits

-Bad living conditions
Creation of | Kampung Pelangi transformed
Kampung through government-led
Pelangi initiative

Thematic Villages

During peak transformation (2017-2019)

Increased tourist interest
Social media attention

False media representation

+Income increasing: selling goods
+Ilncome increasing: donations

+Ilncome increasing: parking and entrance
fee

+Investing the money

+Bonding with tourists
+Closer community
+Active management
+Cleanliness

+Pride

-Crowds

-Un agreements fundings

Few trainings and advice from
government
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Now

Declined tourist interest
Older tourist

Declined social media attention

-Selling less
-No donations

-Long term effects of COVID
related tourist hold

-No parking fee

-Losing contact with tourists

-Losing cleanliness

-Disappointment government: no
continuation

-Disappointment: each other

-Disappointment government:
fading attractions

-Losing pride

No government support
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In 2016, the Semarang government majorly started the idea of Kampung Pelangi following the
renovation of the flower market, following his idea to improve the background of the flower market.
After the mayor brought the idea into light, plans were made to turn the village of Wonosari, a
Kampung, into a Thematic Village called Kampung Pelangi. The inhabitants were not included in the
planning process. Kampung Pelangi translates to rainbow village and as a Thematic Village this
meant Kampung Pelangi started to get painted in all colors of the rainbow in 2017. Before the
transformation, the village was referred to as a normal, but dirty, slum. The life of the inhabitants
took place outside the village, and the geographical height difference caused the village to be
socially separated. Many of the inhabitants have a low income and low education level. After the
completion of the transformation into a Thematic Village, tourists quickly started to arrive, causing

the village to even sometimes get too crowded.

The high incoming tourist stream had its effects on the socio-economic lives of the inhabitants of the
village. During high interest, inhabitants mention a feeling of pride towards being part of the village
and mention enjoying the company of tourists. The village became cleaner and less socially
separated and inhabitants mention being more socially connected with each other, especially
neighbors. Mostly house moms and youth started an active role in managing the Thematic Village
and providing accessories and activities. Kampung Pelangi was widely being represented in the
media, despite not always painting a truthful image of the village and displaying it as a bottom-up
approach, it created more engagement for the village and resulted in more visitors. Economically,
the tourist stream caused economic benefits for the inhabitants. Firstly, inhabitants started getting
more customers and received increased sales. This made it interesting for inhabitants to start a
Warung as a side job. Secondly, money was collected through donations and fees. 30 percent of the

obtained money was invested in the management of the village.

Over time, the active management became warry, which firstly caused the idea to create social
media pages for Kampung Pelangi to fail and caused Kampung Pelangi be dependent on features on
other pages, who stopped posting in 2018. Besides, the new chief prohibited donation boxes
creating less budget for management. Inhabitants ‘stopped caring’ and also fees were not always
collected. While COVID-19 caused the tourism stream to be on pause, and caused some small
businesses to close, once the tourist stream was continued, it was the lack of interest from
outsiders; caused by the fading paint and decrease of activities and accessories, that made the

incoming stream of tourists fade.

The economic benefits started to decrease due to lack of tourists and the tourists that do visit

annually, stay too short and walk around too little to make revenue and connect to inhabitants. The
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Thematic Village of Kampung Pelangi is not as appealing to tourists as it used to be; the colors and
thereby positive effects have mostly faded. Since the majority of people saw the tourist industry as a
side job, this did not have drastic consequences. The village also stayed more socially connected
than before, yet many inhabitants lost their pride in their village. Still, the inhabitants are stuck in a
state of disappointment in the village not being sustained. Many inhabitants feel disappointed by
the lack of continuation of the government, while the government believes the inhabitants are the

ones responsible for sustaining Kampung Pelangi.

As said before, these findings reinforce the conceptual model. According to the conceptual model it
was expected that, in short, the government’ focus on improving urban conditions through tourism
would influences the changes socio-economic lives of inhabitants through the creation of Thematic
Villages, under the influence of tourists having an impact, which could fluctuate on the basis of
tourists engagement which is influenced by tourist interest, which is caused by the creation of
Thematic Villages. In the case of Kampung Pelangi, The government’s initiative of the creation of the
Thematic Village program, was aimed at urban development and tourism enhancement. Under the
circumstances of tourists having interest, tourists engaging (for example visiting all parts of the
village, posting on social media and buying goods) caused the tourists to have an impact. Under the
circumstances of this impact the creation of thematic village caused changes to the socio-economical
lives of the inhabitants of Kampung Pelangi. In the case of decreased tourist impact, caused by
decreased tourist engagement (from for example the older demographic of tourists) and decreased
tourist interest (less overall tourists visiting) the changes that were found during the peak for the
socio-economic lives of inhabitants, faded. Yet, a new theme has emerged following the process of
the growth and decline of the village that was not taken into consideration in the conceptual model:
the level of disappointment. While the inhabitants lives are similar as to their lives before the
transformation; a new concept of disappointment in the government has been created among

inhabitants following the peak and decline of Kampung Pelangi.

Yet, the inhabitants do not necessarily feel negativity. In short, it is seen that the high tourist interest
caused by the creation of a Thematic Kampung overall had a positive effect on the socio-economic
lives of their inhabitants. However as said before, these positive effects are directly tied to the
tourists interest, and a decrease in tourist interest means a decrease in the greatness of the positive
effects. Other than changing the effects on social-economic lives of inhabitants, the biggest impact
of experiencing the fluctuations of tourist interest in a Thematic Kampung, is the uncovered
recurring question of ‘Who is responsible?’ between the inhabitants and the government. This
ongoing process of pointing fingers caused uncertainty and disappointment for inhabitants. Still,

although the inhabitants had no choice in boarding this rollercoaster, the inhabitants of Kampung
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Pelangi are proud that their village got the chance to shine so vividly. They hope that one day the

colors will get repainted so that Kampung Pelangi can reclaim its glory.

To explain as to why this conclusion in reliable and what needs to be taken into consideration when
interpreting this, the methods section of this research will be discussed. This will firstly be done by
reflecting critically on the used data set. The eleven respondents interviewed formed a reliable data
set. Primarily, this is because a diverse selection of respondents, with different occupations and ages

have been found, representing different demographics of the village.

On top of that, there was no other reason for the inhabitants to be interviewed, other than helping
this research. No financial gain was present, and it was merely the inhabitants that wanted to share
their story, face-to- face. It has been explained that participation was anonymous, and the
inhabitants of Kampung Pelangi were able to speak in their mother language via the use of a
translator during the interviews. Since this transformation into a Thematic Village brought up a lot of
emotion, it was necessary for these interviews to be in-depth. The process of recording, taking notes
and transcribing the interview made the research more resilient against interpretation. This together
provided this research a thorough and generalizable image for the experience of inhabitants of
Kampung Pelangi. It should be noted that this research is not without its limitations. In this research
an attempt is made to look at a process as to look at a bubble. It should be noted that this process of
researching the impact of fluctuating tourist interest on the lives of inhabitants is impossible to
disconnect to other uncovered processes. While this research can be generalized to other Thematic
Villages, it should not be done literally and only form a basis of possible impacts of tourists

fluctuations on the social-economical lives of inhabitants of Thematic Villages.

Besides that, Kampung Pelangi was picked as a case study to generalize to other Thematic Villages to
research the effects of tourist fluctuations on the socio-economical lives of inhabitants. It is notable
that Kampung Pelangi is the most popular Thematic village in Semarang and has thereby
experienced the biggest tourist fluctuations. This causes the impacts of the tourists fluctuations to
increase. While this does make it easier to uncover the impacts on the socio-economic lives of
inhabitants, it should be taken into account that the effects in Kampung Pelangi might be amplified

and the impacts might be less significant in smaller Thematic Villages.

The researched effects of the tourist fluctuations on the socio-economical lives of inhabitants in
Kampung Pelangi, did not completely match the expectations based on the literature. On page a
table has been created to display the difference between the most relevant research, and what has

been observed in Kampung Pelangi.
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All with all, a big expected difference was the ethical part of Kampung Pelangi. On the sources
regarding slum tourism (Fenzel, Koens & Steinbrink,2012) and the phenomenon of Mickeynization (
Fowlone,1996) it was expected the inhabitants would experience a moral dislike on the
transformation of their village into a colorful Thematic Village. This expectation could be due to
cultural differences between the Netherlands and Indonesia, and a western bias in which people are

more critical of changes made by the government.

However, it was confirmed in this research that governments need to establish an effective policy
environment and play a strong regulatory role for tourism to be sustainable and equity-enhancing,
as found by Scheyvens & Momsen (2008). The government of Semarang did not play a strong
regulatory role for the tourism, causing the tourism stream to be unsustainable and the effects not
stay equity-enhancing. It was found that in the casus of Kampung Pelangi that if the strong
regulatory role is not present it does cause disappointment in inhabitants, the inhabitants expected
more of the government. The transformation was a top-down approach. While this approach is how
planners ruin cities, according to Jacobs (1961), the inhabitants look back to the transformation in a
positive manner, and despite their surprise when the paint showed up they enjoyed the
transformation. Besides, it was also found the inhabitants took an active role in managing the village
during the peak of Kampung Pelangi. According to Canter (1977) this means that the inhabitants of
Kampung Pelangi experienced a positive sense of place, even after the transformation into a
Thematic Village. It was not expected for the inhabitants of Kampung Pelangi to maintain their sense
of place, since the transformation into a Thematic Village was a top-down and sudden drastic
intervention. Overall, most inhabitants seem to have trust in their government, and held on to high
expectations following the transformation; not expecting the decline in tourists. Their trust in
government could explain why the inhabitants were less bothered by this transformation being a
top-down approach, and their trust in the government could also be why the decline ended up in

such disappointment for inhabitants in the government.
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Author

Romao &
Saito

(2017)

Aref (2011)

Fedyk et al.

(2020)

Fenzel,
Koens &
Steinbrink
(2012)

Louis,
Lucas &
Hubert
(2024)

Scheyvens
& Momsen

(2008)

Expectations

Tourism causes economic development of a region

Tourism has a positive effect on the quality of life of

residents

Excessive tourism can cause degradation of natural

and cultural resources and rising prices

Tourists visiting slums exploits the slum in a morally

controversial way

Tourism can be fluctuating, which can result in only
part-time or temporary employment, and potential
issues related to working conditions, wages, and job

quality

Governments need to establish an effective policy

environment and play a strong regulatory role for

tourism to be sustainable and equity-enhancing
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- Observed Kampung Pelangi*

Inhabitants of Kampung Pelangi experience economic
growth from selling goods, donations or fees from the
incoming tourist stream following the realization as

Thematic Village

Inhabitants of Kampung Pelangi experience a better
quality of life, caused by an increase in pride, a closer
community, bonding with tourists, cleanliness and
active management following the realization as

Thematic Village

No big negative effects of over tourism were recorded

in Kampung Pelangi other than a slight overcrowding

The inhabitants of Kampung Pelangi mention
appreciating the new incoming tourists and colors

and did not experience feeling exploited

The inhabitants of Kampung Pelangi only experienced
temporary employment in side jobs following the

popularity of Kampung Pelangi

The Semarang government lays the responsibility of
maintenance at inhabitants of Kampung Pelangi and
fails to play a strong regulatory role causing the
tourism and thereby connected positive effects to

have faded



Canter

(1977)

Bourdieu

(1990)

Jacobs

(1961)
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When changing place, not only the physical aspects The inhabitants obtained new relationship with each
will be affected, but also non-physical dimensions other and the tourists visiting, and obtained a new
such as socio-cultural aspects are to change feeling of pride following the physical process of the

realization as a Thematic Village

Within a field, or setting, a habitus is connected The creation of a new field did cause the inhabitants

which decides the ‘normal’ of a group of people. of Kampung Pelangi to attain new social norms

The use of a top-down approach causes programs to Despite not being included in the planning process,
not be able to include the cities (or villages) social the inhabitants of Kampung Pelangi thought well of

interactions, which can ruin cities. the implemented Thematic Kampung program

*Table is organized from specific to broad

Since there is no answer on who is responsible for Kampung Pelangi, the future will remain
uncertain. It is possible either the inhabitants or the government will repaint the village, and provide
active management to gain tourists. With no intervention the tourism interest could keep on
declining. Yet an intervention and a new tourist stream would still create uncertainty regarding the
responsibility of the village. How much responsibility does the chief have in management, how much
do the inhabitants have and how much responsibility does the government have. How much

responsibility should they have, or own up to?

| believe that the concept of Thematic Villages holds great opportunities for promoting equity-
enhancing and sustainable future urban planning. This is due to the fact that in this research it was
found that overall, the transformation of Kampung Pelangi had a positive effect on the socio-
economical lives of inhabitants. Nevertheless the casus of Kampung Pelangi shows the importance of
clear boundaries regarding the responsibility following the transformation into a Thematic Village, to

prevent feelings of disappointment among inhabitants.

These findings point out that the three sustainable development goals that have been discussed
before, in chapter 4.2 ‘Social relevance”, could be reached through the use of Thematic Villages. It is
found that Thematic Villages could help countries to reach the goals of ‘reducing poverty’ and
‘providing decent work and enhancing economic growth’ by creating opportunities for local
businesses and employment. Besides this, addressing the importance of clear boundaries as to who

is responsible in this study, can result in ‘peace, justice and strong institutions’ in future governance.
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This research has provided an open door for new research regarding the situation of ownership
around Thematic Villages. Future research could research these effects more thoroughly and create

a fitting policy for the governments to prevent this situation of disappointment.

Lastly, even though the decrease of pride of people regarding their village was a small aspect of this
research, it could have mental implications. Future psychological research could further investigate

the effects of fluctuating pride regarding their village on the mental state of inhabitants.
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16 Appendix

16.1 Questionnaire inhabitants

Introduction:

Halo! First of all, thank you so much for participating in this interview. Your insights are very valuable

for my research.

The purpose of this interview is to understand the effects of social media on the inhabitants of

Kampung Pelangi over time.
The interview will last max 30 minutes. Are you okay with me recording this
1. Demographic Information:

® Canyou please provide some background information about yourself
- age

- gender

occupation

years lived in Kampung Pelangi

2. Life Before the Transformation:

® What was your occupation before the transformation

® How did the community interact with each other before the transformation?

3. Life During the Touristic Peak:

® Did your occupation stay similar? If not, what changed?

® Did, and if so how did, the tourists affect your daily life as told before?
® Do you feel like this was a positive or negative change?
® What do you think of the tourists visiting Kampung Pelangi
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® What changes did you notice in Kampung Pelangi after the transformation within the

community's interaction?
® Did the public attention impact your perception of Kampung Pelangi during this period?
® How did people react when you told them you are from Kampung Pelangi during the peak?

e if there weren't any financial benefits involved, do you think you'd still appreciate having

tourists around ?

4. Life now

® Canyou describe the current situation in Kampung Pelangi?

® How has life changed in Kampung Pelangi since the tourist peak period?

® Have you noticed any changes in media representation of Kampung Pelangi during this time?
® How do people react when you tell them you are from Kampung Pelangi?

® How do you feel about the current state of Kampung Pelangi compared to before the

transformation?

5. Overall:

® Looking back, what do you think are the positive and negative effects of tourists coming to

Kampung Pelangi?

® Do you feel like the Semarang government made a good choice changing this area into a

thematic village?

® |nyour opinion, how can the community navigate the changes brought by tourists coming?

Thank you so much for sharing your experience. Do you have any questions for me, or is there

anything else you would like to add?

Do you feel like you have had the chance to be open?

Closure:Your stories will help my research and future urban decisions. Thank you, hari yang baik
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18.2 Questionnaire government

1. Introduction and Background Information:

e Age, role government

2. Realization of Kampung Pelangi as a Thematic Village:

® (Can you describe the process of transforming Kampung Pelangi into a Thematic

Village?
® What were the key factors and stakeholders involved in this transformation?

® What strategies were employed to promote Kampung Pelangi as a tourist

destination?

3. Tourist Interest Over Time:

® How has tourist interest in Kampung Pelangi evolved since its transformation into a

Thematic Village?

® Can you provide insights into tourist arrivals and activities in Kampung Pelangi
during three distinct time periods: before the transformation, during the peak, and

presently?

® Have there been any noticeable trends or fluctuations in tourist interest over the

years?

4. Socio-Economic Lives of Inhabitants:
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® What were the socio-economic conditions of Kampung Pelangi's inhabitants before

the transformation into a Thematic Village?

® How did these conditions change during the peak period of tourist interest? What

were they then?

® What is the current socio-economic status of the inhabitants post-transformation?

5. Challenges and Opportunities:

® What are some of the challenges faced by the inhabitants of Kampung Pelangi as a

result of fluctuating tourist interest?

® Have there been any unexpected positive outcomes or opportunities arising from

the Thematic Village program?

® How has the government responded to the socio-economic needs of the inhabitants

in light of these changes?

6. Future Directions:

® Based on your observations and research findings, what recommendations would
you make to enhance the socio-economic resilience of Kampung Pelangi's

inhabitants?

® How can the government sustainably manage tourism in Thematic Villages to

maximize benefits for both tourists and residents?
® Do you feel like the government has done enough?
® Are there any future plans for Kampung Pelangi?

® Are there any plans or initiatives underway to address the long-term sustainability

and well-being of Kampung Pelangi?

® Do you feel like the way that Kampung Pelangi was planned is sustainable?
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7. Closing Remarks:

® Your stories will help my research and future urban decisions. Thank you, hari yang

baik
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