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Abstract

Technology has become a daily activity in children’s lives, which brings various consequences
and parental concerns with it. Existing literature reveals how children and parents benefit and
experience disadvantages from technology. Besides, literature shows how the increase in tech-
nology consumption can lead to an individualistic society with less face-to-face interactions.
In order to prevent negative consequences of technology, parents try to manage their chil-
dren’s technology consumption. Yet it remains unclear in marketing research what the actual
consequences are from the consumption of technology by children and parents for parent-child
relationships. Accordingly, this research uses Consumer Culture Theory (CCT) to gain insight
into how technology consumption by children and families affects parent-child relationships,
through a family identity lens. This research contributes to CCT research by extending the
family identity lens with the conceptualisation of “family feeling”: the feeling that you are
living as a collective rather than an individual when at home with other family members and
the ability to completely be yourself among other family members. With data from family
interviews and netnography, the author identifies a process of technology consumption within
families. This process demonstrates how the family identity lens shapes children’s and fam-
ily’s technology consumption and what consequences this has on parent-child relationships in
terms of a family feeling. This process also reveals how negotiations between parents and chil-
dren arise and what impact this has on parent-child relationships. Finally, this research offers
insights into how firms can initialise advertisements and campaigns to reach both children and
parents and emphasise the feeling that family members live as a collective and be themselves
through the consumption of technology.
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Introduction

Technology has become an indispensable part of family life. One domain in which parents see
technology as a concern is the consumption activities of their children (Hammons et al., 2021).
Watching television, playing video games and using a laptop are becoming central to the lives
of children. Many children exceed the recommended two hours a day of total screen-viewing
time (Sebire et al., 2011). Exceeding this recommendation of two hours results in an increased
risk of children having depressive symptoms, less face-to-face interactions, and overweight
(Farooq and Bashir, 2021). According to parents of children with excessive screen time, con-
trolling access, providing alternatives, restrictions, and enforced rules are the best strategies
for changing screen time behaviour of children (Hattersley et al., 2009). Not only children’s
technology consumption plays a role in this research, as parents are now estimated to consume
technology approximately nine hours a day. Parents seem to experience more frustration, less
in-depth conversation, and lower sense of empathy when screens are consumed during social
interactions (McDaniel and Radesky, 2018). All these side effects of technology consumption
by children and parents might potentially endanger the feeling of being a connected family.

Regarding technology consumption, literature is prevalent, especially in social, psycho-
logical and health sciences. In marketing, there has been limited research on this, mainly as-
suming adolescents and parents (Mishra and Maity, 2021). Very little is known about children’s
technology consumption (Yang et al., 2014). Marketing research mainly addresses consump-
tion behaviour and purchasing decisions in general and how children and parents can influence
each other in this (Gotze et al., 2009; Cotte and Wood, 2004). Children could influence parents
in consumption behaviour and purchasing decisions regarding technology, since children are
more knowledgeable than parents on novel products (Gotze et al., 2009).

Several studies emphasise that the growing influence of technology on parenting is wor-
rying. According to the research of Schofield-Clark (2013), excessive consumption of tech-
nology can lead to ’paranoid parenting’ or "helicopter parents’, meaning they constantly keep
track of what their children are doing. Another concern is that adolescents’ excessive commu-
nication through technology with friends could be at the expense of the relationship with their
parents (Marchant and O’Donohoe, 2014). The research of Ekstrom (2007) assumes that the
widespread availability of technology may have led to new forms of interaction in families, but
it did not investigate how the interactions in families may have changed. On the other hand, an
advantage of parents who excessively consume technological devices is that they are often seen

1



by their adolescents as ‘absent-though-ever-present’. This is due to the feeling of adolescents
that they can always reach out to their parents when their parents are not at home (Marchant
and O’Donohoe, 2014). These studies address the disadvantages and advantages of parents’
and adolescents’ technology consumption. However, the family consequences of parents’ and
children’s technology consumption are not yet clear in marketing literature (Chaudhury and
Hyman, 2019). In order to contribute to the marketing literature on this topic, the following
research question for this thesis has been formulated:

“How can technology consumption affect parent-child relationships?”’

This research is a contribution to Consumer Culture Theory (CCT) research as it addresses
technology consumption practices and the relationship with the marketplace and cultural mean-
ings in families. A theoretical perspective that belongs to CCT research and investigates the
cultural meanings in families and family relationships is family identity (Epp and Price, 2008),
which is a lens through which this research is seen and written. An angle that is missing in
family identity literature so far is family feeling. Family feeling is relevant in the context of
technology consumption since the consumption of technology can divide families by lack of
communication and connection among family members (Gushée, 2023). This research defines
family feeling as the feeling that you are living as a collective rather than an individual when at
home with other family members and the ability to completely be yourself among other family
members (Regain, 2023).

The objective of this research is to gain insight into how technology consumption by chil-
dren and families affects parent-child relationships, through a family identity lens. The family
feeling concept, being a new angle of the family identity lens, contributes to the existing theory
regarding family identity. Moreover, marketing research moves forward with the inclusion of
children’s technology consumption in this research. Marketing managers can capitalise on the
positive influences technology has on parent-child relationships and incorporate this in adver-
tisements and campaigns.

This research provides a theoretical background in Chapter 2 about children’s and parents’
technology consumption, individualisation, family technology consumption, parental manage-
ment of children’s technology consumption, and the family identity lens within CCT research.
Chapter 3 contains the methodology which describes the research design, data collection, data
analysis, research quality, and ethics. Subsequently, Chapter 4 highlights the findings, fol-
lowed by the discussion in Chapter 5. Finally, Chapter 6 contains the conclusion of this re-
search including the answer to the research question.



Theoretical background

To gain insights into technology consumption in a family setting prior to collecting primary
data, this chapter discusses available data from existing research. First, section 2.1. addresses
technology consumption of children, followed by technology consumption of parents in sec-
tion 2.2.. Section 2.3. dives into individualisation, followed by section 2.4. which highlights
family technology consumption. Section 2.5. covers parental management of children’s tech-
nology consumption. Finally, section 2.6. provides background about the theory this research
contributes to with the lens through which this research is written.

2.1. Children's technology consumption

Within marketing research it is known that the influence of children on parental consumer be-
haviour has increased over time, according to the article of (Gotze et al., 2009). Children do
not only influence decision making in families, they also influence the purchase of innova-
tive products (Cotte and Wood, 2004). Children are more knowledgeable on novel products
like technology, which makes them quite active participators in the innovation buying process
(Gotze et al., 2009). Moreover, consumer skills increase as children grow older (Shoham and
Dalakas, 2003).

Children are exposed to technology from an early age, which can shape their development
both positively and negatively (Neumann, 2015; Zulec et al., 2022). According to the research
of Given et al. (2015), devices designed for adults are often independently consumed by chil-
dren at home, with television and tablets being the most common. Technology consumption
at home is even increasing. The research of Huisman et al. (2012) provides percentages of
technological devices consumed by children. First, over 90 percent of children watch televi-
sion at home on an average day. Secondly, tablets are being consumed by over 60 percent of
children, while 40 percent of children consume mobile phones. Additionally, the average time
children spend watching these screens is approximately 80 minutes per day. This resonates
with the research of Neumann (2015), which recommends to have a screen time of one to two
hours per day for children from five years and older. However, the research of Sweetser et al.
(2012) indicates there is substantial evidence that children from five years and older exceed
this recommendation. Children are using technological devices for multiple purposes, such
as entertainment, education, browsing on the internet, listening to music and connecting with
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friends and family (Neumann, 2015).

In the study of Richards et al. (2010), most children indicate that technology helps them
keep in touch with their friends as well as their parents. The article of Tadpatrikar et al. (2021)
does comply with this since it mentions that technology helps in social connectedness. More-
over, technology consumption at home seems to have a positive impact on children’s com-
munication skills and creativity. According to the research of Yilmaz and Griffiths (2023),
children who consume laptops or computers at home appear to score higher on communica-
tion skills in comparison with children who do not consume laptops or computers at home.
Problem-solving skills and creativity of children who play video games are better developed
(Yilmaz and Griftiths, 2023; Muppalla et al., 2023). However, excessive consumption of com-
puters and video games increases the risk of depressive feelings (Zulec et al., 2022; Muppalla
et al., 2023). Moreover, if these video games contain violence and aggression, children may
exhibit violent and aggressive behaviour as a consequence. Children can even become insen-
sitive to the emotions and feelings of others around them (Huisman et al., 2012).

All impacts on children as an effect of technology consumption create stress within fam-
ilies, regardless of parental supervision (Huisman et al., 2012). The recent article of Chrisafis
(2024) confirms this by recommending that children under the age of eleven should not own a
smartphone and should not have access to social media platforms because the negative effects
of excessive screen consumption are problematic. Furthermore, the article recommends that
primary schools should not give children individual screen-based devices to support education.
Only audio for storytelling is not harmful for the development of children in primary schools
(Chrisafis, 2024).

Parents dealing with all drawbacks and negative consequences of technology consump-
tion for children have feelings of exhaustion (Huisman et al., 2012). Nevertheless, parents can
also consume technology excessively, with all the consequences that this entails. The next
section discusses the technology consumption of parents.

2.2. Parents' technology consumption

Not only children influence their parents in consumption behaviour, as mentioned in the pre-
vious section. Parents can also influence their children in consumption behaviour, according
the study of Cotte and Wood (2004) in marketing research. Parents may set the tone for the
level of involvement and cognition required for consumption decisions. The more innovative
products parents consume, the more their children will consume these products as well (Cotte
and Wood, 2004).

Parents seem to struggle with the presence of technology. The research of Jiang (2018)
provides statistics that prove this. First, more than one-third of parents think they spend too
much time on screen-based devices. Secondly, more than half of children say their parents
are distracted by screens often when they are having a conversation with them. Lastly, almost
one-sixth of parents say they are often distracted by their phone at work, which makes them
lose their focus. The research of Neumann (2015) provides percentages regarding the activi-
ties through devices. First, email appears to be consumed several times a day by 32 percent of
parents at home, followed by browsing on the internet and scrolling on social media, both by
almost 25 percent of parents, several times a day. Lastly, messaging through other applications
than email seems to be done several times a day by 10 percent of parents.



According to the article of Huisman et al. (2012), parents consume laptops and mobile
phones to keep in touch with friends, colleagues, and family. This technology consumption
has resulted in an extension of the average workday, which can absorb initial family time. On
the other hand, access to laptops and mobile phones could help working parents to spend more
time with family, since they are able to plan their working hours more flexible and work from
home instead of an office (Huisman et al., 2012).

Even though technology offers opportunities for parents to be flexible with their working
hours, parents face challenges with certain aspects of technology. According to the research
of Gushée (2023), one of these challenges is that most parents have difficulties with balancing
family, work, and household activities because keeping up with ever-changing technology re-
quires a lot of effort. Moreover, most parents struggle with how they can keep children safe
from the dangers of excessive technology consumption (Gushée, 2023). Besides, the research
of Tee et al. (2009) indicates that respect for privacy is of importance for parents, which makes
it a barrier to consume technology. Lastly, a challenge is the feeling of guilt for not commu-
nicating enough due to the individual consumption of technology (Tee et al., 2009). Since
parents are getting used to the fact that they can communicate quickly via technology, even
with family members they see every day, this increases the risk of becoming socially isolated
(Lee et al., 2011) which contributes to individualisation.

2.3. Individualisation
The previous sections have made clear that technology has become part of our lives. The in-
creased communicational mobility that comes with it has individualisation as one of its primary
characteristics. This ’egocentric society’, as Requena and Ayuso (2019) name it, is charac-
terised by the decline of affiliation in family contexts. This does not mean the end of face-to-
face interactions, but rather a need of re-interpretation of relationships to include the cultural
and personal meanings that play a crucial role in families (Requena and Ayuso, 2019).
Although face-to-face interactions have not ended, they have declined significantly, lead-
ing to an increase in loneliness. Couples with children are reported to be lonelier than couples
without children (Strange et al., 2018). The absence of nonverbal cues and lack of warmth in
technological communication results in impersonality, shallow interactions, and struggles with
building and maintaining social connectedness (Lee et al., 2011). This is confirmed by research
of Rainie and Wellman (2012). The research indicates that while technology allows us to live
in a non-stop connected world, it can also pose challenges in keeping family members living
together in one household connected. Hence, individualisation could have consequences on a
parent-child relationship, through technology consumption. Therefore, perspectives on family
technology consumption are needed, which are addressed in the next section.

2.4. Family technology consumption

In this research, family technology consumption is defined as the consumption of screen-based
devices by two or more family members together (Walker, 2022). In marketing research, the
article of Marchant and O’Donohoe (2014) addresses that screen-based activities allow family
members to distance themselves from their families, leading to families living their lives ’alone
together’. On the other hand, screen-based devices can function as binding factors in families
(Marchant and O’Donohoe, 2014). For example, families can watch television together and



talk about the movie or program they are watching.

According to the study of Moawad and Ebrahem (2016), parents now have to compete
with technology that is a growing part of children’s lives, which may harm the relationship
with their children. The study mentions that the more time children spend on screen-based de-
vices, the lower the attachment to their parents. Besides, face-to-face interaction is decreasing
as a consequence of the increasing consumption of technology (Moawad and Ebrahem, 2016).
According to the research of Tadpatrikar et al. (2021), families are incorporating technology
into their daily communication and activities. Even when spending time together as a family,
technology has become indispensable.

Regarding technology consumption during mealtimes in families, the research of Chi-
takunye and Takhar (2014) states that parents and children experience confusion about what
amount of technology consumption is acceptable. Children experience a feeling of connected-
ness with their family members and friends during mealtimes by the consumption of devices
with which they can communicate. In contrast, parents experience a feeling of frustration due
to the consumption of communication devices during mealtimes, since it reduces face-to-face
communication (Chitakunye and Takhar, 2014).

Technology is currently connecting, shaping, replacing, and controlling people. Accord-
ing to the research of Kozinets (2019), it cannot be seen as a tool anymore, as it seems to be a
new force in people’s lives and cultures. As a consequence, this entangles people in more and
more technology consumption (Kozinets, 2019). Originally, technologies in a family context
were adopted to make life easier. Years later, technology has the additional purpose of family
entertainment (Huisman et al., 2012). Recently, the following purpose of technology has been
added: foster connectivity among extended families (Freeman et al., 2020) and allow for flex-
ibility with working hours (Brouge, 2023). To ensure these positive aspects of technology in
families, parents can manage their children’s technology consumption (Muppalla et al., 2023).
The different ways in which they can do this are indicated in the next section.

2.5. Parental management of children's technology consumption
In marketing research, three parental styles are identified to manage children’s exposure to
screen-based devices, according to the study of Wisenblit et al. (2013). Two of the three styles
concern parents who are more involved with children’s screen-based activities and prefer to
limit children’s exposure to screen-based devices. Parents who use these styles are struggling
with the growing number of marketer-sponsored campaigns aimed at influencing children.
The research of Smahelova et al. (2017) identifies four parental styles to manage their
children’s technology consumption. The first one is co-use, which means parents and chil-
dren are consuming technology together. The second one consists of access restrictions and
time limitations. Content-specific restrictions by banning certain sites and games is the third
parental style. Lastly, parent’s supervision of children’s technology consumption when the
children are nearby. According to the research of Huisman et al. (2012), parents could face
challenges regarding access restrictions, since cyberbullying has become a concern for fami-
lies. The presence of cyberbullying increases the importance of parental supervision of chil-
dren’s technology consumption to keep track of possible online stalking and harassment.
Setting guidelines and restrictions for technology consumption at home does not seem
to be easy, as pointed out by the research of Huisman et al. (2012). Most of today’s parents



grew up in a home without the availability of technology. Therefore, they have never had an
example of appropriate rules regarding technology in a family context. Conflicts may arise
between parents and children as a consequence of inconsistent guidelines and restrictions re-
garding technology consumption (Mares et al., 2018).

Although the literature about parental management and the preceding sections is help-
ful for collecting primary data regarding family technology consumption, it lacks impacts on
parent-child relationships. As mentioned in the introduction, the research question is “How
can technology consumption affect parent-child relationships?”. A helpful theory to address
impacts on parent-child relationships to answer the research question is CCT.

2.6. Family identity as lens of Consumer Culture Theory

CCT refers to theoretical perspectives that address the relationships between consumer actions,
the marketplace, and cultural meanings (Arnould and Thompson, 2005). These theoretical per-
spectives are referred to as lenses within CCT research, which helps the researcher to see the
topic through a lens. CCT can be insightful to marketing researchers and practitioners, as it
provides a framework for understanding consumers’ lived experiences of consumption activ-
ities and their social relations. What someone consumes mirrors the identity one was in the
past and desires to be and become in the future (Franco, 2022). For example, purchasing a
wedding dress is an important consumption activity that helps a consumer enact the identity
to be and become a loving partner. Likewise, the possession of old LP records played at a
couple’s wedding twenty years ago can remind the couple of a vibrant and romantic past.

This research highlights consumer actions as the consumption of and interaction through
technology in a family. To be able to address the consumer actions of families regarding tech-
nology, a family identity lens is used. The family identity lens, as discussed by Epp and Price
(2008), focuses on relationships in families and who families are as a collective of parents and
children. In turn, consumption shapes these collective senses and relationships within fami-
lies. Suppose that watching television is a common activity of a family that is central to their
identity, then there could be explored how this activity influences interactions among family
members. Everyday interaction among family members, via screens or face-to-face, is a com-
munication form of family identity. Each family is unique in their everyday interaction, which
includes common activities such as watching movies or playing games (Epp and Price, 2008).

According to the research of Geurts et al. (2021), parents have several reasons for allow-
ing their children to consume technology. In a family identity context, parents do so as part
of their daily routine or to improve social interactions between them and their children. More-
over, with children using technology, parents can finish other tasks, since their children are
distracted. Even conflicts can be avoided between parents and children or between a child and
his or her sibling (Evans et al., 2011).

Although former studies inform on how and which technology is important to families
and individuals, they do not uncover the interaction of families with technology and its conse-
quences on the feeling of being a connected family. Therefore, this research adds a new concept
to the literature: family feeling. Family feeling is defined in this research as the feeling that you
are living as a collective rather than an individual when at home with other family members
and the ability to completely be yourself among other family members (Regain, 2023).



Methodology

This chapter describes the methodology of this research with the aim of indicating the methods
used to obtain useful and reliable data. The methodology consists of a research design in
section 3.1., followed by section 3.2. which describes two data collection methods. Section 3.3.
covers the data analysis. Section 3.4. contains the research quality in terms of trustworthiness
of the research. Lastly, section 3.5. discusses the ethics.

3.1. Research design

A qualitative research method is applied in this research since it allows the researcher to ask
questions that cannot be quantified with the aim to understand social phenomena (Cleland,
2017). According to the research of Tenny et al. (2022), participants in qualitative research
have the freedom to explain how, why, or what they think, feel, and experience at a particular
moment in order for the researcher to understand phenomena such as behaviours and expe-
riences. Besides, topics that are under-researched in quantitative methods can be explored
in qualitative research (Tenny et al., 2022). The topic of this research is under-researched,
which makes qualitative methods fit this research. Applying this research design allowed the
researcher to obtain new information about family technology consumption in everyday reali-
ties. As part of qualitative research data collection methods, family interviews and netnography
are conducted in this research.

3.2. Data collection

The data collection methods used in this research are family interviews and netnography. Sub-
section 3.2.1. addresses why and how family interviews are conducted. Subsection 3.2.2.
contains a description of why and how netnography is used in this research.

3.2.1. Family interviews

Fifteen interviews are conducted with Dutch families. The article of Hagaman and Wutich
(2017) found that fifteen interviews are enough to reach data saturation with relatively ho-
mogeneous groups within qualitative research. Data saturation refers to the point in research
where enough data is collected to draw conclusions and where collection of more data will not



add more value to the research (Dovetail, 2023a). Since these fifteen interviews are conducted
with families, parents and children are interviewed at the same time (Epp and Price, 2010).
The advantage of family interviews is to help the researcher observe the characteristics of the
identity of a family, through the way they communicate with each other during an interview.

The interviews were semi-structured as the interviewer prepared the questions and the
order of the questions beforehand, based on the theoretical background of the research. Since
the interviews were semi-structured, the researcher was able to adjust the order during the in-
terview, leave out questions that seem less relevant, or add questions and follow-up questions
to probe for more detail (Dovetail, 2023b). The interview guide can be found in Appendix A:
Interview guide.

Regarding the participants’ characteristics, this research focuses on parents having chil-
dren of five to ten years old. The age group of the children is based on the studies of Nielsen
and Arvidsen (2021) and Sigman (2019) that found that children between the age of five and
ten are more and more replacing playing outside by using screen-based devices and thereby
increase their technology consumption.

Participants for the interviews are intentionally selected based on the characteristic of be-
ing a family consisting of parents having children between the age of five and ten years old.
This sampling method is referred to as purposive sampling (Nikolopoulou, 2022a). Subse-
quently, convenience sampling is used to find participants who meet these characteristics. This
1s a non-probability sampling method where participants were included in the sample who were
the easiest to reach for the researcher (Nikolopoulou, 2022b). In this research, the researcher
contacted families living in the street where she grew up and asked to participate in a family
interview. At the moment not enough families participated through this way of convenience
sampling, the researcher applied snowball sampling. Snowball sampling is a non-probability
sampling method where the researcher started with one or a few participants, whereafter new
participants are found and added to the sample that derive from referrals from the first one
or few participants (Nikolopoulou, 2022c). The researcher continued asking for participant
referrals until the data saturation point was reached.

In order to reduce the workload for this research, the fifteen interviews are divided among
three master students with the same overarching thesis topic. Each master student conducted
five interviews and shared the results with the two other master students. An overview of the
interview participants is given in figure 3.1.



Interview |Participant
number number Psendonym name |Gender|Age |Familv member

1 Participant 1.1 |Ivo Williams Male |41 |Father
Participant 1.2 |Kyra Williams Female (39 |Mother
Participant 1.3 [Marin Williams Female (9 Daughter 1
Participant 1.4  |Naomi Williams Female |5 Daughter 2
Participant 1.5  |Dennis Williams  |Male |2 Son

2 Participant 2.1 Siebe Clark Male |43  |Father
Participant 2.2 [Greetje Clark Female (43 |Mother
Participant 2.3 |Bo Clark Female |14 |Daughter 1
Participant 2.4  [Dante Clark Male (12 |Son
Participant 2.5 |Senna Clark Female |8 Daughter 2
Participant 2.6  |Fien Clark Female |5 Daughter 3

3 Participant 3.1  |Brooke Morgan Female (45 |Mother

4 Participant 4.1  |Harper Reed Female (33 |Mother

5 Participant 5.1  |Daphne Siith Female (49 |(Mother
Participant 5.2 |Ashton Smith Male |51 |Father
Participant 5.3 Sabrina Smith Female |15 |Daughter

6 Participant 6.1  [Amalia Harper Female (49 |Mother
Participant 6.2  |Percy Harper Male |49 |Father
Participant 6.3  |Taylor Harper Female (16 |Daugther

7 Participant 7.1 Tobias Stewart Male |50 |Father
Participant 7.2 [Dani&lle Stewart  |Female |49  [Mother
Participant 7.3  |Romee Stewart Female |10 |Daughter
Participant 74  |Jens Stewart Male |7 Son

8 Participant 8.1  |Ronald Cox Male |40 |Father
Participant 82  |Inge Cox Female |38 |Mother
Participant 8.3  [Jackie Cox Female |7 Daughter 1
Participant 84  [Quinten Cox Male |3 Son
Participant 8.5 |Noa Cox Female |1 Daughter 2

9 Participant 9.1  |Hugo Fisher Male |38 |Father
Participant 9.2 |Maxime Fisher Female (36 |Mother
Participant 9.3 Thibeau Fisher Male |11 |Son
Participant 9.4  |Josephine Fisher |Female |9 Daughter 1
Participant 9.5 | Julie Fisher Female |6 Daughter 2

10 Participant 10.1 |Skylar Bennett Female (46 |Mother

11 Participant 11.1 |Lizzie Haves Female |2 Mother
Participant 11.2 |James Hayes Male |30 |Father

12 Participant 12.1 |Rose Parker Mother |2 Mother

13 Participant 13.1 |Luna Brown Female (36 |Mother
Participant 13.2 |Caleb Brown Male |38 |Father

14 Participant 14.1 |Imogen Jones Female (55 |Mother
Participant 14.2 |Bruce Jones Male |55 |Father
Participant 14.3 |Cressida Jones Female (23  |Daughter 1
Participant 14.4 |Elise Jones Female |21  |Daughter 2

15 Participant 15.1 |Carolina Johnson |Female |59  [Mother
Participant 15.2 |Greg Johnson Male |56 |Father
Participant 15.3 |[Morrigan Johnson |Female |22  [Daughter
Participant 154 |Theo Johnson Male |20 |Son

Figure 3.1: Participant overview




3.2.2. Netnography

To contribute to the interview results, netnography is executed as a data collection method.
Netnography is ethnography adapted to the study of online communities. It provides informa-
tion about consumption behaviour of consumer groups in a faster and less expensive way than
traditional ethnography (Kozinets, 2002). With netnography, data is collected from online fo-
rums and blogs (Dovetail, 2023c). Besides these forums and blogs, field notes are taken by
the researcher to help capture what is being observed and learned while immersing into these
forums and blogs. Netnography is a useful data collection method for this research since the
researcher gets a window into the lifeworlds of parents who post online about their family’s
technology consumption and their concerns about their children’s technology consumption.
To collect valuable findings, the online community platform Reddit is used in this research.
On Reddit, everyone can write posts or react to posts to initiate or contribute to discussions
(Simmonds, 2024). Interesting social trends and movements regarding family and children’s
technology consumption derived from these discussions that are useful for this research.

3.3. Data analysis

The approach to qualitative data analysis that is used in this research is inductive data analy-
sis. This approach involves analysing data without predetermined categories or theories. The
purpose of the inductive approach is to identify emerging patterns, themes and concepts from
significant themes in raw data through interpretations of the raw data by the researcher (Delve,
nd). Inductive data analysis involves open and axial coding (Rev, 2023). Open coding is de-
scriptive and involves analysing sentences or paragraphs in the text and summarising these
by the use of succinct codes. After open coding, axial coding is done to draw connections
between the codes to explain interactions between the descriptive codes (Myers, 2020). The
goal of coding is to raise raw data to a conceptual level by reflecting on the data and making
comparisons between data. As result, concepts will derive from this in terms of dimensions
(Corbin and Strauss, 2008). Before the coding takes place, the researcher transcribes the Dutch
interviews verbatim and translates the transcripts to English.

The data collected by netnography is also analysed by open and axial coding to identify
patterns and trends. These insights are used to contribute to the interview data. Thereafter, the
data of the interviews and netnography are compared to find similar trends that appear in both
offline and online spaces (Dovetail, 2023c).

3.4. Research quality

The quality of this research consists of trustworthiness, which is a fundamental component
in interpretative qualitative studies (Wallendorf and Belk, 1989). The trustworthiness in this
research is assessed by four criteria which are discussed in the article of Wallendorf and Belk
(1989): credibility, transferability, dependability, and confirmability. In terms of credibility,
peer debriefings are done on average once in three weeks with peer master students to discuss
the progress of the thesis and to assess each other’s writings (Delve, 2021). Besides, trian-
gulation is applied by using secondary data, semi-structured interviews, and netnography as
three different data collection methods to ensure credibility. Transferability is ensured by de-
tailed descriptions of the interview participants and settings to make the research applicable to
other contexts (QDAcity, nd). The author of this research ensured dependability by writing a



step-by-step methodology to make it possible for other researchers to follow the decision trail
(QueensUniversity, nd). The fourth criterion of trustworthiness, confirmability, is also met
in this research due to coding schemes on which the findings section is based and quotes of
interview participants that are used in the findings section to prevent researcher biases (Statis-
ticsSolutions, 2023).

3.5. Ethics

To comply with the research ethics, the researcher let all the participants sign a consent form
and plain language statement prior to the interview. A blank consent form and plain language
statement can be found in Appendix B: Interview ethics. With this, the researcher obtained
informed consent and protected the privacy of participants (InnovateMR, 2023). Besides, the
researcher asked the participants before the start of the interview whether they agree with the
interview being recorded. The recordings were only available to the researcher and the tran-
scripts including pseudonyms were only available to the researcher, the two other researchers in
the same thesis circle, and the thesis supervisor. After completion of the research, all privacy-
sensitive information that contributed to the research is deleted. If preferred, participants of
the interviews received an overview of the data from their interviews used in the research.



Findings

This chapter elaborates on the findings from the family interviews and netnography. The find-
ings are supported by illustrative quotes from the interviews and Reddit netnography. For
more illustrative quotes, see Appendix C: Additional illustrative quotes. The findings are il-
lustrated in Figure 4.1 as a theoretical framework. This framework starts with family identity,
including the aspects ’common activities’ and ’everyday interaction’. Section 4.1. highlights
how family identity shapes technology consumption. Section 4.2. shows findings about chil-
dren’s technology consumption and what its consequences are on parent-child relationships, as
well as its indirect consequences on parent-child relationships through negotiations. Section
4.3. addresses the findings about technology consumption as a family and its consequences on
parent-child relationships. Parent-child relationships are highlighted in the findings through
the concept of family feeling.

Negotiations
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4.1. How family identity shapes technology consumption
This section highlights the first two blocks of the framework in figure 4.1: family identity and
technology consumption.

4.1.1. Common activities

One aspect a family identity is characterised by is common activities. There are several other
aspects that characterise family identity, but common activities and everyday interaction are
the two aspects that the researcher focuses on, as these are most prevalent in the data. Several
common activities appeared in the families that were interviewed. Eating together at the dinner
table, going out together by bike, going to the church on Sunday and family visits are most
frequently mentioned and are activities that are stimulated by the parents.

Daniélle Stewart (Mother): "We often eat together in the evening.”

Greetje Clark (Mother): "We like to have fun. We always eat at the table. We often make tea together.”
Inge Cox (Mother): "Well, we are always a bit laughed at in the family because we do relatively little with
our children. But lately we have been cycling quite regularly.”

Greetje Clark (Mother): "We always go to church on Sundays.”

Maxime Fisher (Mother): “Lots of family visits together.”

Watching a movie together and playing games together are also frequent activities. What dif-
ferentiates these activities from the four previous mentioned activities is that these are also
encouraged by the children sometimes.

Ivo Williams (Father): “Marin and Naomi regularly watch a movie together. And they also play games on

the screen together.’
Jens Stewart (Son): “We often play games or with Lego together. Sometimes the four of us play Monopoly.”

These quotes show that technology is woven into the common activities that families do. More-
over, there are relationships within the interviewed families that are characterised by technol-
ogy. This mainly concerns games played on a screen between two or three family members.
Most families indicate that relationships within the family are not entirely characterised by
technology, but also by playing football outside, for example. In most cases it is the family as
a whole that is partly characterised by technology, which is further discussed in section 4.3..

Hugo Fisher (Father): "Doing Roblox and Minecraft together, right? With things like that, a screen helps to
do it together.”

Tobias Stewart (Father): “On Saturday morning and Sunday morning Romee and Jens sit here and watch
something together.”

Reddit author: I do not feel guilty letting him play so much. I almost kind of feel like it is a dream come true!

My own son, my little boy playing video games with me!” (takeAseatChickenFeet, 2024).

Hugo Fisher mentions technological games that help to do an activity together. The last quote
from Reddit can be interpreted as a father who is proud to do a technology-related activity with
his child. These quotes can be interpreted as families enjoying technology as resource to do a



common activity. Besides common activities, family identity is also characterised by everyday
interaction.

4.1.2. Everyday interaction

Regarding everyday interaction, findings show that eating at the table during dinner is the most
common moment on a day that families interact face-to-face. During the day, a lot of inter-
action takes place via technology, non-face-to-face. This interaction usually happens between
the parents, as it is often mentioned by parents that their children are too young for mobile
phones. There are a few examples of children aged nine and ten who have a technological
device that allows them to have interaction with their parents when not physically together.

Elise Jones (Daughter): "We might sit at the table two hours after dinner and talk about something.”

Daniélle Stewart (Mother): “Last weekend Tobias was not there and I went to the football match of Jens,
then Romee got my private phone for the first time so she could text me to my work phone. That gave me a nice
feeling, if anything happened she could call me. But she is also ten already, so that makes the transition easier.”
Maxime Fisher (Mother): I ofien walk the dog and if something happens the girls can call me via the tablet.

Josephine also has a watch with which she can make calls.”

Technology appears to function as a tool to keep family members up to date during the day.
Moreover, it seems to be a conversation starter in multiple families when physically together.
Especially in the role of the parent, apps used by schools and daycare appear to have a positive
effect on providing conversation material with their children after a school day. Quotes from
two conversations between family members support these findings.

Bruce Jones (Father): "That binds the family, you can easily keep each other up to date throughout the day.”
Elise Jones (Daughter): “Even if we are sitting at the table and I have seen something ridiculous or some-
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thing funny or something on Instagram, I often talk about it. It is often a conversation starter.’

Greetje Clark (Mother): "It is also a form of technology that you now also have parent apps. That you
receive photos and stories from your children about how they are doing at school.”

Siebe Clark (Father): “In the past you never got a clue what they did. Then you asked what did you do at
school, but now you can say, hey, I saw that you had to do a very difficult assignment, tell me about that.”
Greetje Clark (Mother): It definitely connects! It indeed ensures more fun conversations than "oh how was
school?’, *Yes nice’. Sometimes they come back from school in the afternoon and they have completely forgotten

what happened at school in the morning.”

The first quotes from father and daughter Jones can be interpreted as technology that seems to
be a binding factor in the family and makes conversations possible with each other, both when
family members are physically together and physically separated. Father and mother Clark also
agree that technology functions as a binding factor and makes conversations possible between
family members, but especially between parents and children, when physically together. From
this it can be interpreted that, without the parent apps, everyday interaction would be less when
family members are physically together. These parent apps are a form of technology that the
parents consume. The next section goes into the technology consumption of children.



4.2. Children's technology consumption and its consequences on

parent-child relationships (through negotiations)
This section highlights the blocks ’children’s tech consumption’, ’negotiations’, ’consequences
on parent-child relationships’, and *family feeling’ of the framework in figure 4.1.

4.2.1. Children's technology consumption and its consequences on parent-child

relationships
In terms of screen-based devices that children consume most, a tablet i1s the most mentioned
device. Children mostly consume it to play games on their own, play games together with a
sibling, draw, and watch videos. Besides, tablets are consumed in many primary schools to
support education.

Josephine Fisher (Daughter): "I sometimes also play the game Brawl Stars with my sister. On the tablet.”
Inge Cox (Mother): "If you are allowed to use your tablet in your room, you often watch YouTube Kids and

then you often watch tutorials on how to make something. Then you often do crafts or something like that.”

Parents see positive and negative consequences of the technology consumption of children.
The most frequently mentioned negative consequence is that family members feel disconnected
from each other as soon as the children are on a screen and thereby in their own world. Children
then no longer respond to questions from their parents. Many parents say that the family feel-
ing is not present at such times. This indicates that the feeling of living like collective family
is not present at times children are in their own worlds due to individual screen-based activities.

Inge Cox (Mother): "Quinten likes Buurman en Buurman (a dutch TV program for young children). Then he
could be in a tunnel. Then he sits on the couch like a zombie and you can talk to him, but he will not hear you.”
Kyra Williams (Mother): "When they are on a screen, such as an iPad, their world seems even more closed
off- Then it is the iPad and nothing else.”

Even though the consumption of technology by children has negative consequences for the
feeling that families live as a collective, children can go through an individual development
process when they consume technology. Parents indicate that the positive consequences of
technology consumption by children concern social and creative development.

Brooke Morgan (Mother): I think it is great that she also uses her tablet a lot as a drawing tablet. When
you see how handy she is with it. We bought her a program for the tablet where she can draw in a little more
detail and she uses it a lot.”

Hugo Fisher (Father): “4iso social development. I do not think it is that dull these days what you can do
with that little screen. It is not just that they endlessly browse YouTube videos or something, but also like Roblox

and other creative games. I think that even helps with development.”

However, the latter contrasts with Hugo Fisher’s statement that not using technology will also
be positive for children’s social development.

Hugo Fisher (Father): “But it is also good for social development if they go outside more often. I think it
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would be good if you were together more.’

This could be interpreted as children being more outside with family and other children would
benefit their social development, which in turn benefits parent-child relationships. Many par-
ents try to encourage playing outside to keep their children away from technology as much as
possible. They also try this by setting rules. How managing children’s technology consump-
tion by parents creates negotiations is described in the next subsection.

4.2.2. Negotiations and its consequences on parent-child relationships

Parents try to manage the technology consumption of their children by setting rules. In most
families, children try to bend the rules by negotiating about screen time. The children would
prefer to spend more time on a screen, but the parents would rather not. Children also try to
negotiate about screen time by stating that they have been playing outside for a long time so
that they now deserve screen time. Parents realise that being consistent with the rules can pre-
vent a lot of negotiations because the children are then less likely to enter into a negotiation as
they already know what the answer will be.

Kyra Williams (Mother): "Ifwe take it away or if we say now it is done, it is always a matter of negotiation.”
Luna Brown (Mother): “Sometimes we have had a very nice day and they have been outside all day and
then they also say, can we use the tablet and then we allow that as a little reward? Or just to pass the time.”
Hugo Fisher (Father): "They want to get behind a screen quickly, that is the first thing they think about, if
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you are just resolute and consistently say no, that will be in their system.’

Not only children have to adhere to the rules about technology. Children also want their par-
ents to adhere to the rules. If the children are limited in their screen time, they then start paying
attention to their parents’ screen time. Almost all parents interviewed have a rule that no tech-
nology is consumed while having dinner at the table. Some parents do not always adhere to
this and occasionally check their phone during dinner. Children then point out the rules to their
parents and sometimes this causes negotiations.

Jackie Cox (Daughter): “Sometimes I really have to say 'no, we are eating now’ and tell them the rules.”
Jens Stewart (Son): "I often say to dad you can only have half an hour and then he says no I can go longer.”

Parents indicate that there is no pleasant atmosphere in the family when children start negotiat-
ing and when they become angry if they do not gain screen time by negotiating. According to
most parents, this unpleasant atmosphere lasts a few minutes and thereby harms a parent-child
relationship for a short amount of time.

Kyra Williams (Mother): If you say something about it, it is 'no, I just want five more minutes’. That

’

eternal negotiation. That does not make the atmosphere more pleasant, no.’

Although the atmosphere between children and parents seems to deteriorate due to negotia-
tions, parents do not feel that negotiations give them the feeling that you live as an individual
instead of as a collective or that you cannot be yourself in the family.



4.3. Family technology consumption and its consequences on

parent-child relationships
This section highlights the blocks *family tech consumption’, ’consequences on parent-child
relationships’, and ’family feeling’ of the framework in figure 4.1.

4.3.1. Family technology consumption

Technology can be consumed separately or as a family together, where all or most of the fam-
ily members join a screen-based activity. Referring back to whether relationships in a family
are characterised by technology, in most cases it is the entire family as a whole that is partly
characterised by technology. This is partly and not completely because families are also char-
acterised by non-technology activities such as board games or playing football.

Ronald Cox (Father): “Het Klokhuis (a dutch informative TV program) does help to have quality time to-
gether. I think that Het Klokhuis is leading in this and for the rest it varies. Het Klokhuis is the moment we are
all watching after dinner.”

Greetje Clark (Mother): "Well, I must say that in the evenings we always watch something together on tele-
vision with the two eldest, and we still do that. So we are looking for fun in that way.”

Reddit author: “Last fall (he was 4.5) we introduced him to Minecraft on the family PC. As a family, we all
started playing together.” (take AseatChickenFeet, 2024).

From these quotes it can be interpreted that families are seeking for and having fun with a
program, movie or game on one screen. Family Cox can be characterised by Het Klokhuis,
since all family members like to watch this together. Since family Cox also has other common
activities as family such as biking and going to church, the whole family is partly characterised
by technology and partly by other common activities. In these quotes, families consume tech-
nology with all family members together, but family members can also consume technology
separately from each other, which is addressed in the next subsection.

4.3.2. Families consuming technology separately

When families watch or play something separately from each other on a screen, they are all
in their own worlds. Just as with children’s technology consumption, it also works like that in
a family context that family members feel less connected if everyone consumes a screen for
themselves.

Brooke Morgan (Mother): I do notice that when you are all sitting at home in the evening and everyone is
on their own tablet, laptop or phone, there are three of us in the room, but we might as well have been somewhere
else, because communication is just really lacking. And I really think that is a shame.”

Greetje Clark (Mother): "It creates less connection. I really think that is the disadvantage of everyone hav-
ing their own screen.”

Hugo Fisher (Father): "If everyone is watching their own movie, does that feel very much together?”

Josephine and Julie Fisher (Daughters): "No.”

From these quotes it can be interpreted that parents as well as children do not feel like living
as a collective when everyone is on their own screen, while physically together.



4.3.3. Families consuming technology together
On the other hand, when families watch or play something together on a screen, they have
something to talk about. Most families mention that this makes them feel like being together.

Luna Brown (Mother): “Afier dinner when you are sitting together. You sit together on the couch and watch
TV. Watching TV is different from watching a phone. Then you always have something to chat about.”
Carolina Johnson (Mother): ”You show each other things you are interested in, or you open a conversation
when [ see a nice video, or I forward something. We always have a lot of fun with that or if you share information
in that sense you use it as a family.”

Reddit author: "I have been online a lot with all sorts of devices, our five year old has been on his tablet, my
wife on her phone. Everyone is just kinda bored and bummed out as we would rather be doing outdoor activities
or traveling or something. I went through the closet and found our old Nintendo Wii, the steering wheel con-
trollers, and Mario Kart. We are still on a screen but now it is all of us doing it together on the couch and having
family time.” (andrewclarkson, 2024).

Based on the quotes, watching or playing something together on a screen as family seems
to be a contribution to family quality time. Family members talk about what they do or see
on the same screen, which makes them feel like they are living as a collective rather than as
individuals when at home with other family members. This aspect of family feeling is further
elaborated on in the next subsection.

4.3.4. Consequences on parent-child relationships

Previous sections addressed that parent-child relationships are shaped, among other things, by
a family feeling. As addressed in the introduction, family feeling is conceptualised by two
aspects. This and previous subsections in this chapter address these aspects. This subsection
emphasises the concept family feeling even further by showing findings on whether the fam-
ily feeling would be stronger or weaker without technology. Many families have the idea that
technology puts someone in a kind of bubble, resulting in little communication with each other.

Inge Cox (Mother): “Actually always when you want to communicate and communication is not going well
because someone is using a device.”

Rose Parker (Mother): I think that the family feeling will very often not be stronger. You are both very
easily on the phone without actually having a conversation with each other. I think it is very easy to get into a
kind of bubble when you are hunkered down on your own phone. So I think it has more negative effects than it
can have positive effects.”

Senna Clark (Daughter): "We want to ask some questions and dad is on his phone and he does not answer

at all. Ido not always like that.”

These quotes refer to the first aspect of family feeling, since a lack of communication due to
individual technology consumption gives family members the feeling that they are not con-
nected to each other and live as individuals rather than as a collective when at home with other
family members.

Regarding the second aspect of family feeling, all family members can be themselves with the
presence of technology, according to most parents. There is a wide selection, so there is always



something for everyone to watch or play. However, it is also stated that children might ex-
press themselves differently without technology because they would then come up with more
creative things that they really enjoy doing based on intrinsic motivation. In addition, when
each other’s preferences are clear with regard to technology, you can talk about them and take
them into account so that everyone can be themselves.

Daniélle Stewart (Mother): “Yes, I think everyone can be themselves. Digitally you have such a diverse
offering. Then you can just choose what you want to do or see.”

Hugo Fisher (Father): I think so but you do not know exactly because it is already so intertwined in our
lives. If you had no screen at all, you might be a little more bored and then do more creative things.”

Skylar Bennett (Mother): It is sometimes an issue, but then you have to express what it does to you. We try
to show the children examples of that. So if I am upstairs putting on make-up and getting ready for the working

day, then downstairs they have Joost Klein and Heppie the Peppie and everything.”

Almost all families interviewed think the family feeling would be stronger without the con-
sumption of technology. Parents think this would be the case because you could get bored
more quickly without technology and therefore have to entertain each other, pay more atten-
tion to each other and have more contact with each other, which makes families live more as a
collective and build on the parent-child relationship. In addition, it is mentioned that technol-
ogy helps to maintain the family feeling with people outside the circle of people you see every
day because technology enables you to keep in touch with them, but that technology detracts
from the family feeling with people you see every day.

Caleb Brown (Father): "I am sure that without technology the family feeling is stronger because you have
more contact. Without it you are more involved with each other. You are either busy with technology or with a
conversation.”

Harper Reed (Mother): I think the family feeling would be stronger without technology, because then you
have no other distractions, so you pay more attention to each other.”

Theo Johnson (Son): It is a bit ambiguous. At home you would have more family feeling if technology was
not there, but outside your circle of people you do not see every day who would speak to you by phone, you would
not have that family feeling anymore.”

1l

Bruce Jones (Father): “Ithink it strengthens because you are informed. It is easier to share joys and sorrows.”’

While most participants indicate that the family feeling would be stronger without technology,
a few think the opposite, like Bruce Jones. He indicates that technology keeps each other up to
date and makes it easier to share things when not together. From this, it can be interpreted that
he needs interaction and connection to keep a strong family feeling. This need for interaction
and connection is what the other quotes also indicate, but the participants of these quotes seem
to think that this can only be possible without technology. This contrasts with findings that
families enjoy using technology together and having conversations about it. From these con-
trasting findings, it can be interpreted that the family feeling would be stronger with technology
consumption that is limited to communication with family members when they are physically
apart and the collective consumption when family members are physically together.



Discussion

Section 5.1. discusses the theoretical contributions made by this research, followed by man-
agerial implications in section 5.2.. Section 5.3. addresses the limitations. Future research
directions are suggested through all sections of the discussion.

5.1. Theoretical contributions

The theoretical contributions of this research are addressed in this section, divided into sub-
section 5.1.1. that contains contributions to studies of children’s technology consumption and
subsection 5.1.2. that contains contributions to family identity research in marketing.

5.1.1. Contributions to studies of children's technology consumption

This research makes several contributions to the literature. At first, children’s technology
consumption was under-researched within marketing research. Passed research in children’s
technology consumption investigated that it increases social and creative skills (Richards et al.,
2010; Tadpatrikar et al., 2021; Yilmaz and Griffiths, 2023; Muppalla et al., 2023), but that ex-
cessive consumption has negative consequences for the development of children (Zulec et al.,
2022; Muppalla et al., 2023; Chrisafis, 2024), which creates stress within families (Huisman
et al., 2012; Gushée, 2023). This CCT research investigated that, in addition to the increase
in social and creative skills through the consumption of technology, spending more time out-
doors and being together as a family more often also contributes to social development. This
indicates that it seems valid for parents to find a balance in letting children develop their social
and creative skills by consuming technology and being outside or together with family with-
out technology to develop their social skills as well and avoid excessive consumption and the
associated negative effects.

Secondly, passed research investigated different management styles parents use to man-
age the technology consumption of their children (Wisenblit et al., 2013; Smahelova et al.,
2017; Huisman et al., 2012). This CCT research investigated that parents being consistent
with the management of their children’s technology consumption helps to avoid negotiations.
Negotiations can go both ways, from the parents to the children about their technology con-
sumption, but also from the children to the parents about not adhering to the rules made by the
parents. Negotiations seem to have a negative effect on the atmosphere in a family. To fur-
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ther strengthen this contribution to the literature, a suggestion for future research is to explore
how families describe a pleasant or negative atmosphere and how this could relate to a family
feeling. Negotiations that arise from technology consumption contribute to a negative atmo-
sphere, which offers opportunities for future research to investigate which components related
to technology in parent-child relationships contribute to a positive atmosphere. Subsequently,
this will open doors for future research to find out whether an aspect related to atmosphere in
a family could be a third aspect that can be added to the concept of family feeling.

5.1.2. Contributions to family identity research in marketing

The concept of family feeling is an addition to the family identity lens within CCT research,
since common activities and everyday interaction seem to stimulate the feeling of living as a
collective rather than individuals when consuming technology. In addition, common activities
and the ability to be yourself among other family members when consuming technology seem
to be related.

Everyday interaction appears to be enhanced in families through the consumption of tech-
nology (Epp and Price, 2008). This enhancement is complemented by families using technol-
ogy together as a common activity and therefore having more topics of conversation, which
increases everyday interaction. Even apps where parents are more informed about what chil-
dren are doing at school or daycare lead to more conversations in families. However, technol-
ogy can also detract from everyday interaction, as parents feel guilty for not communicating
enough with their family members because of their technology consumption (Tee et al., 2009;
Lee etal., 2011). Family members experience the decreased everyday interaction due to tech-
nology as living in a bubble, not being up to date about each other’s lives and therefore living
as individuals rather than as a collective when together with other family members. This could
indicate a decline of affiliation in family contexts, which could lead to an egocentric society
(Requena and Ayuso, 2019). To avoid this decline of affiliation, families should make use
of technological devices which can be consumed with all family members together, as it is a
binding factor for families (Marchant and O’Donohoe, 2014) and a stimulating factor for the
feeling of living as a collective rather than individuals. Linking this to family identity, it can be
interpreted that family members having common activities involving technology feel like they
are living as a collective rather than individuals when together with other family members.

Regarding the connection of common activities and the ability to be yourself, the findings
show that most family members can be themselves with the presence of technology because
every family member can watch or play the things they want. From this, it can be interpreted
that everyone can express themselves by watching or playing something for themselves when
technology is not a common activity in a family. Future research could build further on the
concept of family feeling by investigating whether everyone in a family can be themselves
at moments when technology is a common activity. For example, investigate the potential of
emerging technologies such as virtual reality (VR) in creating common activities for families.
It could be investigated how VR games affect parent-child relationships and the ability of all
family members to be themselves when using VR games together. The data collection method
of family interviews in this research already provides a solid basis for conducting this sug-
gested research and it could be made even more valuable by conducting the interviews at the
time families are engaged in a shared VR game to collect data from observations as well.



5.2. Managerial implications

Children are more sensitive to advertisements about products that match their hobbies. There-
fore, they also like the advertised products more and are more likely to want to buy the products.
Adults are less sensitive to this because they know that advertisements are adapted to their pref-
erences. This raises the question whether it is unethical to make children the target group for
advertisements (Reijmersdal et al., 2017; Gotze et al., 2009). The finding that technology is
valued in families when all family members can consume it together is valuable to marketing
managers. They can capitalise on the positive aspect of technology by marketing technological
devices that are seen by families as an enhancer of the family feeling. Marketing managers
could make it more ethical by not only targeting children when it comes to technological de-
vices, but by taking entire families as a target group for the advertisement because the purpose
of the advertisement is then to stimulate the family feeling. For example, marketers could
create an advertising video to portray a family playing the game Roblox on the Playstation,
talking and laughing about it together, giving them the feeling that they are living as a collec-
tive. Moreover, marketers could create a campaign for Playstation showing the wide range of
games you can play on it, reaching both children and parents, and communicating through this
campaign that everyone can be themselves using technology.

Understanding the concept family feeling can help companies design products and ser-
vices that families find valuable. For example, products that enable face-to-face interactions
and enhance parent-child relationships, such as the streaming service of Disney+. Disney+
possesses a wide range of family-friendly content including movies and TV shows suitable
for all ages (Disney, 2024) that enables all family members to have interactions about it and
thereby enhancing the feeling of living like a collective when consuming technology. An ex-
ample of a company that could benefit more from the concept of family feeling is LEGO.
LEGO could integrate more technology into their products that families find valuable, such
as augmented reality apps as addition to their physical LEGO sets to create interactive family
experiences.

5.3. Limitations
A limitation to this research is that the data obtained from the two other master students in
this thesis circle does not only contain data in the desired age range, which might have an ef-
fect on the interview results. Furthermore, the fifteen interviews conducted via convenience
and snowball sampling appear to have been mainly with families in the higher social class in
society. It would be interesting to do a follow-up research including interviews with families
in a lower or middle social class in society, since they may have different levels of access to
technology compared to higher social classes. This can potentially lead to different outcomes
in how technology is consumed for educational, entertainment, and communication purposes.
Another limitation is that the quality of the research can be influenced by the researcher’s per-
sonal biases and interpretations of the data (Anderson, 2010).

Some children between the ages of five and ten were too shy to answer the questions or
had to go to bed during the interview, which meant they could not answer all the questions. A
limitation that follows from this is that parents usually had to answer for the children whether
everyone can be themselves when using technology. It would be valuable in future research
to ask children separately from parents whether they feel they can be themselves when using



technology to get a more reliable view of whether technology consumption by children influ-
ences the two different aspects of a family feeling. If there are children in this age range who
do not fully understand what it means to completely be yourself with the presence of technol-
ogy, observations could be conducted with those children as well. Their reactions to collective
screen-based activities can be observed and there can be compared whether children’s individ-
ual screen-based activities correspond to collective screen-based activities.

The family feeling concept opens up new areas for future research in marketing. For ex-
ample, it could be interesting to investigate what happens to a family feeling when marketing
aims at day trips such as an evening at the cinema or a day at an amusement park. It may be
that not all family members can be themselves in an amusement park or in a cinema or during
other day trips. Besides, the day trips may cause that family members do not feel as a collec-
tive, since you hardly talk to each other at the cinema or not all family members want to do
the same rides in an amusement park. In addition, it would be interesting to investigate what
a family feeling does to brand loyalty. From this research, the question arises whether fami-
lies remain loyal to brands such as Nintendo because it has games that you play together as a
family. This can also be outside a technology sector, such as a make-up brand. If all family
members in a family consume make-up, can thereby express themselves and feel like they live
as a collective, this could potentially influence brand loyalty. Finally, the research of Epp and
Price (2008) addresses that families may use vacations to strengthen parent-child relationships
within the family. The concept family feeling could be valuable to their research, as it opens
doors to investigate whether parents as well as children feel like living as a collective and be
able to be themselves during such vacations.



Conclusion

This research shows how technology is woven into the identity of families and what its con-
sequences are for parent-child relationships. In addition to providing a detailed picture of
children’s technology consumption, the author found that balance in children’s face-to-face
and technological activities is key for parents to prevent negative effects of excessive technol-
ogy consumption for children’s development. Finding that balance could help parents alleviate
their concerns about children’s technology consumption. Additionally, negotiations that arise
as a result of technology consumption create a negative atmosphere in families, which can
leave a mark on parent-child relationships. To avoid negotiations, parents should set rules re-
garding technology consumption, be consistent with them towards their children, and adhere
to the rules themselves.

Regarding technology consumption as a family, this research provides insight into which
technology related activities could foster or damage a family feeling. In order to maintain and
continue to encourage the ability that all family members can be themselves with the pres-
ence of technology in families, it is important that all family members communicate their
preferences regarding technology and take each other’s preferences into account. Addition-
ally, when families consume technology separately and thereby disrupt everyday face-to-face
interactions, this detracts from a family feeling. On the other hand, when families consume
technology as a common activity and interact with each other about it, this contributes to a
family feeling.

The results of this research show valuable opportunities for families to stay connected with
the presence of technology. The findings suggest that the family feeling would be stronger with
technology consumption that is limited to communication with family members when they are
physically apart and the collective consumption when family members are physically together.
With this balanced approach of technology consumption, technology serves as a tool to rein-
force parent-child relationships. Ultimately, this research aims to help both marketers and
readers reflect on their technology consumption and what potential consequences this could
have for relationships with their family members.
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Interview guide

INTERVIEW GUIDE
Project: Family technology consumption

Interview details:

Interviewer:

Date & Time:

Audio/video recorder?

Participant details:

Name:

Age:

Gender:

Pre-interview:
‘What do I know about the participants prior to the interview? How well do I know them? What is our relation or how did we meet?

INTERVIEW START
Thank you for taking the time for this interview. This interview will be conducted to gather information on the topic of technology
consumption in families to complete my Master's Thesis. First I will ask you some general questions about yourself and the family
and then on your general technology usage. After that, I will dive deeper into questions related to three technology topics. In this
research, when I am talking about technology, I am referring to screen-based devices and screen-based activities, such as the
internet, wearables, phones, tablets, laptops.

Can you tell me a little about your family:
e  What do you spend most of your time on (work, study, hobbies)?
e What do you do in your free time outside of work and school (alone or together)?
e Can you tell me what is important in life for your family?
e What do you do together as a family in your free time / on the weekends?
e Are there specific traditions or activities that you do together as a family?

Now I am going to ask you some questions about how technology can affect parent-child relationships. I will ask questions about
your relationships within the family, the technological devices you use as a family and how this, as specifically as possible,
influences parent-child relationships.

Questions about how family identity shapes technology consumption:
e Does technology help you have quality time together as a family?
e Are certain relationships within your family characterized by technology? (For example, one of the parents spends quality
time with one of the children through a video game)
e Do you notice changes in forms of communication with each other due to the presence of technology in the family?
e Are there certain habits or routines in the family that involve technology? (e.g. watch Wie is de Mol together every
Saturday evening)

Figure A.1: Interview Guide part one
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General questions about technology consumption:
+ To the parents: Which technological devices do you use the most, both individually and together? (think of mobile
devices, internet, mobile applications, gaming systems, wearables and other entertainment devices).
e To the children: Which devices with a screen do you use?
©  Which one do you use the most?
o  Which devices do you use together with your brother/sister?
+ Which of the different technological devices you use, do you use most in your free time?
e Can you estimate the number of hours you usually use these devices per day?
o Do you think that is too much, do you think that is a good amount or would you like to reduce it? Why?
e To the parents: What do you think of your child's use of technology?
« To the parents: Do you have rules to manage technology use for yourself and for the children? (such as no devices in bed,
maximum number of hours per day, etc.)
o Ifyes, what are these rules?
o Ifyes, why do you have these rules?
o If not, why not?
o To the parents: Do you think your technology use influences that of the children? How?

Specific questions about technology consumption:

o To the parents: Can you give an example of a situation in which you became frustrated with the children's technology use?

+ To the children: Can you give an example of a situation in which you became a little angry with your parents because you
were not allowed to play with a screen / look at a screen?

+ Can you give an example of a situation in which you enjoy using technological devices together as a family? (TV,
Nintendo Switch, reading from an e-reader)

* Can you give an example of a situation where the use of technological devices had a negative effect on the atmosphere in
the family?

+ Do you use technology during breakfast, lunch or dinner? (or other moments on a day when you are together as a family)

Questions about family feeling:
e Do you feel that you are really together as a family when one or more family members are sitting behind a screen? (Or do
you have the feeling that everyone is in his/her own world? (Together alone))
e Do you feel that everyone can be themselves in the family with the presence and use of technology?

In my study I define family feeling as the ability to be fully yourself among other family members, the unconditional love and
support for each other, and the feeling that you live as a collective instead of as an individual when you are at home with other
family members.

e  Would the family feeling be stronger or weaker without technology?
o Why do you think so?

Questions Britney Stoffels:
Now I am going to ask you some questions about technology paradoxes. The goal of her research is to gain insights into how
families view modern-day technologies and how they manage their consumption.

Questions Anne-Fleur Elsenaar:

Now I am going to ask you some questions about attitudes towards privacy when using technology. The goal of her research is to
investigate how parenthood changes attitudes towards privacy, specifically when parents are sharing sensitive information about
their children on social media.

Questions to wrap up:
o Is there anything I have left out?
o Is there anything else you would like to add/discuss?
e Anything else you like me to know about?
e Is there anyone you recommend I should talk to?

Figure A.2: Interview Guide part two



Interview ethics

PARTICIPANT CONSENT FORM
PROIJECT TITLE: Family technology consumption

This is a student research project contributing to the fulfillment of the requirements of the Master's degree of Business Administration -

Marketing being completed by the student researcher.

Name of participant:

Name of investigator(s):

Student Researcher:
Anne-Fleur Elsenaar, Department of Business Administration at Nijmegen School of Management, Radboud University; anne-fleur.elsenaar@ru.nl

Maartje Spaanjaars, Department of Business Administration at Nijmegen School of Management, Radboud University; maartje.spaanjaars@ru.nl
Britney Stoffels, Department of Business Administration at Nijmegen School of Management, Radboud University; britney.stoffels@ru.nl

Supervisors:
dr. P.J. Franco, Assistant Professor of Marketing at Nijmegen School of Management at Radboud University; paoclo.franco@ru.nl

1.

2.
3.

o

I consent to participate in this student project, the details of which have been explained to me, and I have been provided with a written
plain language statement to keep.

I understand that after I sign and return this consent form it will be retained by the researcher.

I understand that my participation will involve observations and I agree that the researcher may use the results as described in the plain
language statement.

I understand that the data collected and analyzed in this project might also be used by the researchers in closely related research projects.
I understand that my participation may involve audio, photo, and/or video capture if possible and appropriate, and may involve a period of
discussion with the researcher over the interview recorded.

I understand that persons under the age of consent (under 18) might be present during the interviews at home, and their responses may
be collected, and their behaviors observed.

I understand that my participation includes:

This initial interview with the researcher(s).
A potential invitation for further interview(s) with the researcher(s). This is at my discretion.

I acknowledge that:

a.
b.

[
d.
e.

the possible effects of participating in the observations have been explained to my satisfaction;

I have been informed that I am free to withdraw from the project at any time without explanation or prejudice and to withdraw any
data I have provided;

the project is for the purpose of academic research;

I have been informed that the confidentiality of the information I provide will be safeguarded subject to any legal requirements;

I have been informed that with my consent the observations may be recorded and transcribed. Recordings will be destroyed
after transcription (but no less than six months after the fieldwork). The transcriptions will be retained indefinitely in safe storage;

T am aware that all reasonable measures to de-identify my responses will be taken, including the removal of personal information in
audio transcripts and using a pseudonym instead of my real name while the interview is being recorded.

Due to the small sample size of this study and in consideration of all reasonable measures to de-identify my responses, I have been
informed that there is still a risk that my responses and I may be identified through the outputs of this study.

I am aware that there are legal limitations to the confidentiality of the data collected from me after all measures to de-identify my
responses have been taken. This includes that the data provided can be subject to subpoena, freedom of information requests or
mandated reporting by some professions.

I have been informed that a copy of the research findings can be forwarded to me, should I desire.

1 consent to the researcher observing behaviour oyes ono

(please tick)

1 consent to interviews being audio-taped oyes oho

(please tick)

1 consent to the use of a pseudonym instead of my real name after the interview has been transcribed and the usage of this pseudonym in
resulting outputs of this study. oyes oOno

(please tick)

I wish to be notified when outputs of this research project are published and receive a summary of research findings (If yes, please also provide

your email address below) Ooyes Ono

(please tick)

Participant signature: Date:

Participant contact email:

Figure B.1: Consent Form
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PLAIN LANGUAGE STATEMENT

PROJECT TITLE: Family technology consumption
Dear Sir/Madam,

We invite you and your family to take part in this student research project being conducted by the student researchers
Anne-Fleur Elsenaar, Maartje Spaanjaars, and Britney Stoffels through the Department of Management & Marketing
at Radboud University. This student research project contributes to the fulfillment of the requirements of the Master's
degree being completed by the student researcher.

Purpose: The purpose of this study is to investigate technology consumption in a family context. We are interested in
examining the types of technology that impact you as a family and your technology consumption in everyday life (e.g.,
phones, iPads, computers, wearables, gaming systems, internet, applications, social media, etc.). We hope this project
will help us better understand the way technology fits into everyday family life at home.

Research Process: The researcher will ask you and your family members questions about the ways you view and
consume technology, ranging from your attitude towards the privacy concerns regarding technology, how technology
affects the family feeling, to how you view and manage the technology paradox. Please note that this will likely require
you to talk about the technologies you and your family members are consuming and your personal views on them.
Since we are carrying out these interviews in person at your home, the researcher will observe the family interactions
relating to technology consumption.

The length of these interviews is expected to be around one hour and is contingent on how long you are all willing to
participate in this study. This is at your discretion. Further interviews following the initial interview are possible and
may allow your family and the researchers to continue our discussions. Participation in any future interviews is at your
discretion. All interviews including any further interviews, as well as your family's overall participation are voluntary;
you can withdraw at any time, and you can withdraw any data you have supplied (up to the point of
analysis/publication).

Confidentiality and Data Use: Only the researchers involved in this project will have access to the raw data in this
study. Confidentiality of information provided is subject to legal restrictions. We audio-record the interviews for
research purposes. Once we have transcribed and analyzed the recordings we remove any personally identifiable
information from the transcript documents to provide you anonymity. In resulting research publications you will be
referred to by a pseudonym. A copy of the results — in full or redacted form - of the study, or a summary of the
research findings are available to you if you wish to be sent a copy.

Possible Effects: No physical or psychological risks to you are foreseen. You will not be audio-recorded or your
personal details collected without consent. With the small sample of participants in this study, there is the possibility
that you and your responses may be identified through the outputs of this study. However, all reasonable measures
will be taken to mitigate this risk, including de-identification of any personal information in transcriptions of recorded
audio and reference to you using a pseudonym in any written outputs produced from the research.

Providing Consent: Each member of your family over the age of 18 will be required to fill out a consent form to
participate in the research or provide verbal consent at the start of a research interview.

Researchers:

Anne-Fleur Elsenaar (Student Researcher) anne-fleur.elsenaar@ru.nl
Maartje Spaanjaars (Student Researcher maartje.spaanjaars@ru.nl
Britney Stoffels (Student Researcher) britney.stoffels@ru.nl

Dr. Pao Franco (supervisor) paolo.franco@ru.nl

Any Questions?
For more information or for a request for the final report to be sent to you in an electronic format, please contact the
student researchers.

Thank you for your assistance,

Anne-Fleur Elsenaar, Maartje Spaanjaars, and Britney Stoffels

Figure B.2: Plain Language Statement



Additional illustrative quotes

Interview participant /

Section |How family identity shapes technology consumption Reddit author

4.1.1. |"On Sunday morning we always have breakfast with buns." Inge Cox (Mother)
"We also do family visits." Inge Cox (Mother)
"On Sundays we go to church. Sometimes, not always." Hugo Fisher (Father)
"Cycling every now and then, going to town every now and then." Ivo Williams (Father)
"Watching Ice Age movies together." Tobias Stewart (Father)
"No, we do try to make time for each other and eat meals together." Harper Reed (Mother)
"Days away, eating somewhere together. But it is mainly about spending time together, which we also do by playing |Harper Reed (Mother)
games."
"A lot of time away, many weekends away, shopping, visiting family. Kind of standard family stuff." Daphne Smith (Mother)
"[ also really enjoy playing games." Elise Jones (Daughter)
"Escape rooms indeed, once a movie, but not that often anymore because the preferences vary a bit." Carolina Johnson (Mother)
"You sometimes use the Playstation together." Luna Brown (Mother)
"Yes, the girls sometimes sit together on the Nintendo Switch and play a game together. If you want to have fun Thibeau Fisher (Son)
together, playing a game on the screen is fun."
"It is not my interest to have a connection through the Playstation. We do that by playing football outside. I am their |Caleb Brown (Father)
trainer and he sometimes asks after dinner to kick a ball outside the door."
"During the holidays we sometimes watch a family movie together." Inge Cox (Mother)
"And Make Up Your Mind, there are a few TV programs that we often watch together." Elise Jones (Daughter)
"I sometimes play a game with my mother, Brawl Stars, we like that." Thibeau Fisher (Son)
"When 'Wie 1s de Mol' (a dutch TV program) was on TV we watched it on Sundays after church." Thibeau Fisher (Son)
"We always watch Formula 1 together." Carolina Johnson (Mother)
“In the morning they always watch the Youth News and then eat a sandwich on the couch.” Tobias Stewart (Father)
"Every year we all sleep downstairs, stay up late, eat snacks, watch a movie." Josephine Fisher (Daughter)
"Watching "Wie is de Mol' (a dutch TV program), sitting together on the couch on Saturday evening." Amalia Harper (Mother)
"On Saturdays we often eat fries and then we often watch laughing at home videos afterwards." Inge Cox (Mother)
"We watch the news together, traditionally just eight o'clock news and studio sports." Bruce Jones (Father)

4.1.2. |"Or in terms of support, if T have a grade, it is always in the group app. Or indeed when stupid things happen at work." |Elise Jones (Daughter)

"Being able to go through the day together during dinner. How was your school day? Dennis always wants to be the
first to talk, he does not actually say anything, but it is always very funny."

"When I was young and someone wanted to play, you had to walk there, physically ring the bell, and now when Marin
‘wants to play with a friend, who lives two houses away, she asks if we can send a message to see if she can play. Yes,
we still do that, and vice versa, it has just been ingrained."

"We communicate a lot via WhatsApp during the day when we are both at work, so I think we could hardly live
without it. And a digital agenda is also life-saving."

"But it can be about children if you talk about a daycare center for example, they often communicate about the
children via apps. School too."

"For example, if I am upstairs and we need to eat, my mom also texts via Whatsapp instead of shouting from the
"Thibeau has had his own telephone since he was ten. So then I can text him."

"I do not think many days go by without talking on the family app."

Ivo Williams (Father)

Ivo Williams (Father)

Inge Cox (Mother)
Inge Cox (Mother)
Thibeau Fisher (Son)

Maxime Fisher (Mother)
Cressida Jones (Daughter)

Figure C.1: Additional illustrative quotes section 4.1.
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Interview participant /

Section |Children's technology consumption and its consequences on family feeling (through negotiations) Reddit author

42.1. |"We recently have a tablet on which she can occasionally listen to an audio book." Ronald Cox (Father)
"Romee has her own tablet at home. She got it for her birthday this year. And they also have an old telephone, but Daniélle Stewart (Mother)
they cannot make calls with it. WiF1 and Spotify only."
"Normally they always helped with the cooking, but now they have the tablet so they would rather sit on the tablet Luna Brown (Mother)
than help cook."
"When I was little I already had a tablet and I could watch videos on it." Sabrina Smith (Daughter)
"We sometimes have Sundays when we watch TV and the children are on the tablet." Luna Brown (Mother)
"Where you used to have to explain entire stories, you now quickly pick up a tablet and show a video. On Tuesday Tobias Stewart (Father)
they had a day off and a fiiend of Romee was staying over and they wanted to come up with a fun activity. And the
girls then looked up what would be fun for nine-year-olds to do with crafts. Then we found and printed a manual that
they needed for crafting instead of having to buy a whole book."
"Romee was just drawing something and then she asks the computer "how do you draw a mountain' and then she Daniélle Stewart (Mother)
knows how to easily draw a mountain."
"They have to realize there are more things than just your tablet or your phone. Instead of just simply watching videos |Rose Parker (Mother)
or playing whatever games."
“Yes, I personally think that sometimes you cannot make contact with them at all. The moment they are on that screen|Ivo Williams (Father)
and you ask them something, they really do not get it. Then they are completely in their own bubble. Then it quickly
turns negative. And then they quickly end up in your irritation zone. Or if you want to ask them to clean up this, clean
up that. There is just no room for that, they are completely focused on the screen. And if you pause it, they
immediately react irritated. Yes, that does cause frustration.”
"If they have 30 minutes of screen time, you do not feel like you are really together. I do have the feeling that if you |Daniélle Stewart (Mother)
are busy on a screen you are less present.”
"Those two are really on standby, so to speak. Then you really have to shout two or three times if you want their Tobias Stewart (Father)
attention."”
"But also Julie, for example, who speaks fluent English, could have this entire conversation in English. I think thatis [Maxime Fisher (Mother)
because you have heard so many videos in English. So there are definitely positive aspects to it."
"I think there are positive sides to it, such as that they can learn a lot from it. Josephine uses technology as inspiration [Maxime Fisher (Mother)
for drawings."
"Now technology helps Romee a lot because she also draws a lot." Tobias Stewart (Father)
“When you see what they use it for, like Thibeau has contact with all kinds of people from abroad through gaming. Maxime Fisher (Mother)
Josephine uses it for creative things. Julie would like to find coloring pages and print them out and color them, so they
can also use it for the things they like.”

42.2. |"We have every week with Marin that she says like I have not even been on the tablet for an hour and a half, while  |Ivo Williams (Father)

she is already over the two hours, and then she can become quite annoying when I take it away. That sometimes

"I think it could prevent a lot of fighting. Particularly because if we take it away or if we say now it is done, then it is
always a matter of negotiation. That can sometimes be a struggle. You would not have that without technology."

"I have been playing outside for a long time, so can I now go on the screen a little earlier? Things like that also happen,
10, that is not allowed."

"The children do not negotiate often because we are quite consistent in that, so no means no."

"The main thing is that you have to apply your own rule. If you say half an hour, then you have to keep an eye on
‘when that half hour has passed. Then one person will say to me, yes, he has been sitting there for more than half an
hour. So you have to keep an eye on that yourself."

"Mom and dad must also follow the rules."

Kyra Williams (Mother)
Maxime Fisher (Mother)

Inge Cox (Mother)
Daniélle Stewart (Mother)

Romee Stewart (Daughter)

"Jens sometimes says 'your screen time is up' to his father."

Daniélle Stewart (Mother)

Figure C.2: Additional illustrative quotes section 4.2.




Interview participant /

Section |Family technology consumption and its consequences on family feeling Reddit author
43.1. |"We always watch Ice Age together. And the four of us also watch Life on Our Planet." Jens Stewart (Son)
"It is nice 1f we want to do something fun together, we often choose a movie, then we make popcorn and then we all |Hugo Fisher (Father)
just watch a movie together."
“We played Mario Karts all Sunday afternoon. ... We also have movie nights on Fridays, which they love.” Usual Owl 5936 (Reddit
author)
"There are things like Wii Sports, tennis, bowling, that is just hilarious to do together. I know that from experience." |Ronald Cox (Father)
"What do we often watch on Saturday evenings that you can watch for the first half hour, Fien? Wie is de Mol and if |Greetje Clark (Mother)
the weather is very bad we sometimes do a movie on Disney+."
"But we also have a lot of fun if, for example, a few of you play games or play Mario Party or Mario Kart. You can  |Greetje Clark (Mother)
really have a lot of fun with those family games."
4.3.2. |"With a telephone you are immediately in a bubble." Luna Brown (Mother)
"I do not have the feeling that you are together. Yes, you are in the same room together, but there is no connection or |Hugo Fisher (Father)
anything like that."
"I do think there is a feeling of distance. Then you are not really together." Luna Brown (Mother)
"I wish we would have more communication together, but I doubt that is actually the case." Brooke Morgan (Mother)
4.3.3. |"With TV we always have something to chat about." Caleb Brown (Father)
"No there is no connection, unless we play a game with them on the sereen. Then I actually find it very enjoyable." [Maxime Fisher (Mother)
"Yes, but then you also have conversations about it, so that is different. Hugo Fisher (Father)
"We can also watch movies together, then you have technology and quality time. I think it is a bit of both, you can use |Morrigan Johnson (Daughter)
it to have quality time, but in some things it is also a disadvantage."
"As long as something in common can be found to watch, then it is our binding factor." Skylar Bennett (Mother)
“I think 1t 1s different when we watch television together, because then we sometimes interact about it.” Inge Cox (Mother)
"While we chat and prepare food, my sons are sitting on the couch and playing the same game. But the fun that comes [Skylar Bennett (Mother)
from that room and the fanaticism."
"What is that game called again? Werewolves it was. This is a card game where you can play scenarios and then the |Tobias Stewart (Father)
scenario 1s read out loud by the smartphone. Then you can all join the game."
“I see value in turning screen time into family activity time.” Advanced Mediocrity (Reddit
author)
"[ agree it can be included in having a family connection and spending time together.” Usual Owl 5936 (Reddit
author)
43.4. |"Yes I think everyone can be themselves, I do not see why not." Caleb Brown (Father)

"I think everyone can be themselves because I do not know any better than that Ronald is a gamer and it is also
negotiable. So you know I find it annoying. And you know I am not a gamer."
"I think if you did not have the technology, the family feeling would be stronger."

"I would think that the sense of family would be stronger without technology because you are forced to entertain and

visit each other."

Inge Cox (Mother)

Morrigan and Theo Johnson
(Daughter and Son)
Maxime and Hugo Fisher
(Mother and Father)

Figure C.3: Additional illustrative quotes section 4.3.
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