


[bookmark: _Toc142927844]Abstract 
The media landscape proves to be constantly evolving. The rise of digital media has led to an increased importance of images ad narratives, catalysing a revaluation of the role visuals play within world politics. Traditional 20th century theories on the relationship between media and foreign policy fall short in explaining this relationship in the digital age. To bridge this analytical gap, this thesis conducts a comprehensive visual thematic analysis, centred around TikTok videos that revolve around the Russian-Ukrainian war. The results of this analysis reveal a trend of personalized narratives within these videos. The personalization of the story is given meaning by the cultural and geographical proximity. A connection emerges between these videos and their audiences, fostering emotional engagement with the subject. These people have a higher chance to remember the content, and therefore, the videos can have an effect on shaping the perceptions and judgements of these people concerning the war. Thus, this study contributes a nuanced understanding of the evolving dynamics between visual media, emotional engagement, and foreign policy support within the context of the Russian-Ukrainian war. 
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1. [bookmark: _Toc142927846]
Introduction 
[bookmark: _Toc142927847]1.1. Introduction 
Media has always been of influence on war. From shaping public opinion to distributing propaganda, media has played a central role in framing conflicts and shape the collective consciousness. One of the most prominent examples is the fully control of the media by Nazi Germany before and during the Second World War. Propaganda, in the form of radio, films and newspapers, was orchestrated to manipulate the public perception and to win support for the Nazi ideologies (Barbian, 2013). It is one of the early examples of how media is used to frame policy and to gather support.  A few years later in history, the Vietnam War serves as another good case study to discuss the relationship between media and foreign policy decisions such as war. Through the developments within the media landscape, television brought images of war and horror into the American living room, exposing the reality of conflict and war directly to the American citizens. As Hallin (1986) states, “Vietnam was the first true televised war” (p. 105). It led to a sentiment within the American society that the critically footage of war has contributed to its failure (Hallin, 1986). 

In the contemporary age, media developed further and transformed again with the rise of digital and social media. Therefore, digital tools became more important in accessing news. Smartphones became the main gateway to news for people, with social media as most important source, while the consumption of traditional media such as TV and printed newspapers declined further in almost every country (Newman et al., 2022). The shift to a more digital news consumption can have big implications for the way news can be presented. According to Bob Franklin (2014) “the age of digital media is witnessing innovation and radical change across all aspects of journalism” (p. 481). These transformations have impactions for the way media is used in foreign policy and during conflict as well. In the Russian-Ukrainian war, started on 24 February 2022 with the Russian invasion of Ukraine, social media platforms are being used for heavily influencing campaigns by both sides (Ciurak, 2022). Besides the battlefield, it is really becoming an online information fight, with disinformation, propaganda, and conspiracy theories to justify the invasion (Klepper, 2023). But apart from the governments, soldiers and civilians are posting images about the war as well that has the potential to reach a great number of users on these platforms. These messages are not controlled by journalists, news organizations or governments but do enter the news environment. They offer a different perspective and can lead to a new dynamic between media and foreign policy issues. This thesis will focus on social media footage of the Russian-Ukrainian war and the kind of emotions they evoke by its viewers. In this way, this thesis seeks to contribute to give a first explanation of the consequences of warfare footage on social media. It seeks to answer the following research question: 

To what extent does the imaging of foreign policy issues on social media affect the support for policies concerning that issue?

The research seeks to answer the question by using the Russian-Ukrainian war as an example for two reasons: one, it is a large-scale issue which has attracted considerable attention. Two, it has led to widely perceived civilian-produced news and video content “straight from the trenched” and predominantly posted on social media platforms. Therefore, the research question has been more specified on this case: 

To what extent does the imaging of the Russian-Ukrainian war on social media affect the support for foreign policy concerning this war?

This thesis investigates this research question by conducting a visual thematical analysis on highly viewed videos of the Russian-Ukrainian war on TikTok. Within the thematical analysis, both the videos itself as the comments on those videos are analysed. Focusing on the comments as well provides the opportunity to directly link the content of the video with the kind of comments it generates. The results of this analysis show that the videos are predominantly personalized. The personalization of the story is given meaning by the cultural and geographical closeness of the conflict for people in the Western world. Viewers do relate to eight of these videos, which leads to more emotional engagement with the topic. These people have a higher chance to remember the content, and therefore the videos have an effect on shaping the perceptions and judgements of those people concerning the Russian-Ukrainian war.

[bookmark: _Toc142927848]1.2. Scientific relevance 
This thesis seeks to contribute to the scientific knowledge in three ways. The first one concerns the relationship between media and foreign policy. This relationship had received great attention in the literature at the end of the 20th century. Contrary views were present at this point of time. One school supports the idea that the major news media tend to support dominant perspectives, and stories are framed satisfying the elites’ agenda (Chomsky & Hermann, 1988; Hallin, 1986; Herman, 1993). On the other hand, other scholars came up with the theory that because of the 24-hours real time news cycles, people and politicians were faced with dramatic television images of suffering and hardship. This could pressure politicians to act in circumstances they would otherwise not, and therefore, media could influence policy decisions (Gilboa, 2005; Livingston, 1997; Robinson, 2002). However, since the dissensus among scholars at the turn of the century, the attention and interest for the relationship between media and foreign policy has decreased. This, while the media landscape, with the emergence of digital media, transformed. There is surprisingly little research on the relationship between media and foreign policy in the digital age (Baum & Potter, 2019). This thesis aims to find to what extend the implications of images of a foreign policy issue, as the Russian-Ukrainian war, can have for foreign policy decisions and can thereby give a first indication of the changed relationship between media and foreign policy. 

Secondly, within the realm of international relations, there is a movement who argues that visuals are becoming more important within world politics. This ‘visual turn in IR’ acknowledges that images have the capacity to shape international relations and influence our understanding of them (Bleiker, 2001; Bleiker, 2018). However, research about the implications of foreign policy related images on social media remains limited. According to Bleiker (2018) “we still know far too little about the precise role visuality play in the realm of politics and international relations. And we know even less about the concrete practical implications” (p.14). This research gives a first indication of the role images via media can play in foreign policy decisions, and so contribute to a better understanding of visuals within international relations. 

Lastly, the emergence of social media led to a change in the dynamic between consumers and producers of news, resulting in a more fluid media environment (Wahl-Jorgensen, 2020). Interactive behaviour of people with news expanded enormously. Social media platforms give the opportunity to engage with news by sharing, liking or commenting on it. Consequently, scholars have done research about the emotional impact of images on social media users and its effects on engagement in terms of sharing, liking, and commenting on the video (Choi, lee & Ji, 2021; Soroka, Fournier & Nir, 2019); Trilling, Tolochko & Burscher, 2017; Yiend, 2010). Moreover, there exists some research about the emotional impact of images on social media and the memorizing of those events (Kohout, Kruikemeier & Bakker, 2023) and the connection to political engagement (Djef-Pierre, Lindgren & Dudinski, 2019; Maier, Slovic & Mayorga, 2017). However, the behaviour of social media users in relation to foreign policy support remains unexplored. This thesis seeks to build on this literature and tries to connect user engagement with foreign policy. Furthermore, this thesis seeks to this by using the social media platform TikTok, the biggest growing social media network reaching 40% of 18-24 years old (Newman et al., 2022). Additionally, the Russian-Ukrainian war increased the platforms reputation for news, since young Ukrainians used it to share their own war experiences (Newman, 2022). Specifically, research on the implications of images of the Russian-Ukrainian war on TikTok has not been done before. 

[bookmark: _Toc142927849]1.3. Societal relevance
In an era defined by interconnectedness and digital communication, the Russian-Ukrainian war is a good example illustrating the impact of visuals and narratives distributed through social media platforms on matters of foreign policy. These images and narratives have the potential to reach millions of users all over the world and are able to shape public sentiment. Understanding this dynamic is important to fully understand the consequences of visuals on social media. They could influence public opinion and therefore affect support for foreign policy actions. Moreover, understanding the online narratives is important for preserving democratic values. Misinformation and fake news could enter the information realm more easily, protentional threatening the function of democracies. This research can crystalize the mechanisms through which online content can evoke emotions and engagement by social media users and can contribute to develop strategies of governments for effectively gather support for certain foreign policy decisions and the fight against misinformation. 

[bookmark: _Toc142927850]1.4. Structure of the chapters 
This thesis is structured as followed. The next chapter provides an overview of all relevant theoretical knowledge on the relationship between media and foreign policy, the change of the media landscape, the rise of the importance of visuals within international relation and the new dynamic between digital media and foreign policy. Chapter three provides a description of the method of this thesis. It explains the choices made for a (visual) thematic analysis and describes the case selection. Moreover, it will discuss the limitations and methodological considerations concerning this thesis. Chapter four will be dedicated to the results of this research. The results of the thematic analysis will be presented and described in combination with several examples retrieved from the analysis. In the last chapter, the research question will be answered. Additionally, it will discuss how the results of this research fit within the larger theoretical framework and what is has contributed. It will wrap up with a discussion about the limitations and suggestions for further research.


1. [bookmark: _Toc142927851]Theoretical framework
This chapter provides an overview of the relevant literature about the relationship between media and foreign policy, the change of the media landscape and the rise of theories of the importance of visuals in International Relations. Firstly, it will provide an overview of the early theories of the relationship between media and foreign policy dominant at the end of the 20th century. Next, the transformation of the media landscape due to the advent of digital media will be discussed. Subsequently, this chapter outlines the ascent of visual IR theories and examines the repercussions of the evolving media landscape on the interplay between media and foreign policy.

[bookmark: _Toc142927852]2.1 Early theories of the relationship between media and foreign policy
[bookmark: _Toc142927853]2.1.1. The manufacturing school of thought 
In the literature, scholars do not agree about the relationship between foreign policy and media. In 1988, Chomsky & Herman (1988) presented in their book Manufacturing consent: the political economy of the mass media the idea that the mass media mainly functions to mobilize support for the policy preferences of the dominant elites, called the Propaganda model. They argue that the major news media tend to support dominant perspectives and stories are framed satisfying the elites’ agenda. Therefore, media are fully integrated into the institutional framework of society, but they do not have influence on public decision-making. Herman (1993) contributes to this that this is especially the case in foreign policy because it is unlikely that domestic voters will contest the government’s propaganda. Within foreign policy, states can employ ideological weapons like anti-communism and national security. In his structural analysis, he concludes that the media primarily function as a supporting arm of the state and dominant elites. Their focus lies on topics that serve them, debating and revealing within the accepted paradigms (Herman, 1993).

Hallin (1986) reaches the same conclusion. In his book The Uncensored war: the media and Vietnam he analysed the rapportage of the Vietnam war in the United States’ media. Therefore, he dived into the sentiment there was in the American society that print and television journalists, by critically opposing the government’s policy, contributed to the failure of the war. His analysis showed that the majority of the media supported the war in the early days. This changed after the Tet offensive. From that time of point, media became more critical of the Vietnam war. But the critical media coverage only occurred after the first political elites turned against the war. Based on these findings, Hallin (1986) developed a model on which he argued that the political elites first turned against the war, with some media following them into the sphere of legitimate controversy. The media could have stirred up the critical sentiment against the war in society, but only because they backed some critical politicians. Hallin (1986) concludes the following: ‘the collapse of America’s ‘will’ to fight in Vietnam resulted from a political process of which the media were only one part’ (Hallin, 1986. p.213). 

Bennet (1990) builds on this conclusion. He argues that news is indexed implicitly to the range and dynamics of governmental debate, and that it has little relation to the expressed public opinion. News stays within the governmental index and therefore, governments are able to define their own audience. This is not to say that news coverage cannot be critical; it can be, especially when there is governmental disagreement on the subject. In these situations, journalists highlight the tensions that exist at the center of power, but they do so in a reactive rather than proactive manner. The content analysis of media coverage of U.S. foreign policy crises of Zaller & Chiu (1996) shows this idea as well. They found strong evidence that, as Bennet (1990) suggested, reporters follow the lead of government officials in deciding whether to frame an issue more militant or peaceful. All within the index of the current administration of the United States.

[bookmark: _Toc142927854]2.1.2. The CNN-effect
Contrary to the manufacturing school of thought, a group of scholars argue that the media can indeed exert influence over policy outcomes. This idea gained significant traction in the aftermath of the Cold War. They argue that, following the collapse of the Soviet Union, there was a lack of consistent foreign policy, particularly on the part of the United States. In combination with the advances in communication technology, such as the emergence of 24-hours news channels and real-time global broadcasting, led to a new dynamic between media and foreign policy. As a result, the media acquired the potential to shape foreign policy decisions. This mechanism is called the CNN effect. (Gilboa, 2005; Livingston, 1997). When it comes to a precise definition of the CNN effect, there is a lack of clarity in the literature to substantiate the effect. According to Gilboa (2005), scholars have used a variety of confusing definitions in which some definitions only address the effect on humanitarian intervention decisions, while others suggest a new approach to foreign policymaking because of the influence of media in the decision-making process. 

These confusing definitions led to the description of different effects of the CNN effect as well. Livingston (1997) distinguishes three different effects, namely 1) media as a policy-agenda setting agent, 2) media as an impediment to achieve desired policy goals and 3) media as an accelerant to policy decision-making. This distinction shows that the CNN effect can be described to achieve different goals, as agenda-setting mechanism, to obstruct foreign policy or on the other hand, as a way to accelerate foreign policy decision. One thing all these definitions and effects have in common is the assumption that by covering a foreign policy decision, the media can influence the result. Furthermore, there exists a consensus on the method by which the media can achieve this influence. Media can pay attention to a foreign policy decision, often by using images about profound human suffering in wars, famine, or natural disasters (Livingston & Eachus, 1995). These images evoke emotional responses from the audience, thereby exerting pressure on decision-makers to take action. This mechanism became possible with the advent of television and the emergence of 24-hour news channels in the late 20th century.

However, the CNN-effect has been criticized by several scholars. According to Gilboa (2005), the CNN effect remains unproven, as there is a lack of concrete evidence supporting its existence. There are mixed, contradictory, and confusing results. Moreover, many previous studies may have overstated the magnitude of this effect. Baum & Potter (2008) argue that it was a temporary phenomenon made possible by the emergence of new technology and the absence of coherent geopolitical threat. Furthermore, Jakobsen (2000) concludes that the CNN effect only applies to a subset of Western interventions, it is only relevant in a small minority of cases. Moreover, media cannot drive governments to do something they want to. Governments decide for themselves, but indirect it can be a factor contributing to the decision-making process.

[bookmark: _Toc142927855]2.1.3. The policy-media interaction model
Finally, Piers Robinson’s (2002) Policy-media interaction model builds on the theories of the manufacturing school of thought scholars Bennet (1990) and Hallin (1986) discussed in the first paragraph. He challenges the notion put forth by those academics that the media plays a passive, non-influential role in decision-making and contends that, under certain circumstances, the media can actually affect foreign policy decisions. The first condition he describes is about the state of policymaking. Robinson (2002) sees policymaking as the outcome of a complex bargaining process between a set of subsystems in government. He argues that when there is consensus about a policy issue, news media are unlikely to challenge that consensus. Critical journalism is unlikely when issues fall within the sphere of consensus. But, contrary to Bennet (1990) and Hallin (1986), Robinson (2002) argues that when there is elite dissensus about an issue, media have the potential to play a more active and influential role in the decision-making process. In this case, media have the possibility to take sides in the elite debate and to create critical or supportive news coverage of the issue, and therefore, can play a role in causing policy change. Therefore, he concludes that when there is policy uncertainty within a government, media is able to influence policy decisions. 

The second condition Robinson (2002) describes is media framing. The way the media frames a policy issue is of crucial importance of the support or critique on that issue. When there is elite consensus about an issue, the media will report on it as a narrative of distance. It creates a distance between the audience and the people suffering, which leads to a supportive framing of the policy issue. On the other hand, when there exists disagreement within a government, the media can take their chance to frame the issue in a different way, showing their disagreement with the government. They can do so by framing the issue focussing on the victims of crises. It is about identifying suffering people as victims in need of ‘outside’ help, evoking emotions by the audience. In addition, in situations when the government do not take any action, the emphasizing coverage will often be accompanied by strong criticism of policymakers. These ways of framing can be seen as empathy and critical framing.

Combining these two conditions will lead to a possibility of the media to influence (foreign) policy decisions. So, Robinson (2002) argues that the CNN effect can take place when the conditions are right. There has to be policy uncertainty within the government. Moreover, the media must take the chance to report on that in an empathic and critical way. In this way, there is a possibility for the media to influence foreign policy decisions. 

[bookmark: _Toc142927856]2.1.4. Conclusion 
To conclude, the previous paragraphs have explained the early theories about the relationship between media and foreign policy. Where the manufacturing consent theory argues that the mass media mainly functions to mobilize support for the elites and therefore, news media tend to support the elites’ agenda, scholars of the CNN effect argue that, because of the lack of consistent foreign policy and advances in communication technology, media acquired the potential to shape foreign policy. Piers Robinson (2002) tried to describe the mechanism behind the CNN effect and developed the policy-media interaction model in which he argues that media can influence foreign policy, but only when certain conditions are met. 

However, the theories described in this section are all based on the media landscape of the 1990s. These theories are based on the change of the media landscape at that time with the rise of 24-hours news channels and real-time broadcasting. Nowadays, these theories are not up to date with the current media landscape. It is unclear how they apply to the renewed media landscape of the 21st century, in which digital and social media have become an important factor. Therefore, the next paragraph will dive into the change of the media landscape of the past decades, focusing on the rise of social- and digital media and its implications for producers and consumers of news. The last section of this theoretical framework will connect this change to the relationship between media and foreign policy. 

[bookmark: _Toc142927857]2.2 The changing media landscape 
The media landscape proves to be constantly involving, adapting to new technologies marked by shifts in how news is produced, distributed, and consumed. As described in the previous paragraph, the emergence of the 24-hours news channels in the late 20th century led to a new dynamic in the way news was presented, viewed, and constructed with real-time news updates and global broadcasting (Gilboa, 2005). In recent years, the appearance of the internet with the World Wide Web and the development of digital technologies, such as smartphones and social media led to another modification of the media landscape (Hermida, 2012; Nielsen et al., 2016). To illustrate, nowadays, the smartphone has become the dominant way in which people access news, while the interest in traditional media has declined over the years. Especially on the younger generation, social media is their main source of news (Newman et al., 2022). These innovations and changes in consumer behaviour does have implications for the dynamics between news media and its audience.

[bookmark: _Toc142927858]2.2.1. Journalism and news institutions in the digital age 
The traditional news organizations that dominated the industry throughout the twentieth century are being significantly impacted by the shift towards a media environment that is more digital, mobile, and focused on social platforms. When new technologies used to be adapted into the world of news productions, Bruns & Nuernbergk (2019) argue that this time, it is the other way around. News and journalism are being normalized into social media, controlled by a few large technology companies. This modification changes the power dynamic within the sector. Large technological companies like Google and Meta dominate the digital environment and therefore, play a new and increasingly important role in the distribution of news and the digital advertisement market (Nielsen et al., 2016). The positions of the established news organizations have suffered as a result of this transition. Their advertisements revenues will be smaller and less lucrative than they were used to, while the digital advertising is growing and revenues will flow to tech companies who do not invest in news production (Nielsen et al., 2016). To cut costs, Nielsen & Fletcher (2020) observe news companies changing their operations in the field by cutting their newsrooms and closing local and international bureaus, focussing more on general, national news.

Moreover, news organizations lost the position over the channels of communication. News read via social media or search engines are offered through complex algorithms operated by tech companies (Nielsen & Fletcher, 2020). In a time where social media is becoming the dominant way to access news, algorithms decide what kind of news users get presented. According to the Reuters digital news report of 2022, direct access to apps and websites is becoming less important, while the use of social media to access news grows (Newman et al., 2022). This is a shift in the power dynamic of the distribution of news, in which tech companies instead of news organisations become the new gatekeepers to news (Broersma & Eldridge II, 2019; Kreiss & Mcgregor, 2019). To tackle this situation, established news companies try to adapt to the new environment by investing in digital media and trying to maintain their dominant position. They have found new audience and resources in the new digital media and will, according to Chadwick (2017) continue to do so. Nielsen & Fischer (2020) note that these companies are trying to find ways to compete for online attention. They are working towards the algorithms. This leads to an environment in which statistics on news popularity are becoming increasingly important. It is more about what readers want to read, making stories and reports fitting the audiences’ needs (Al-Rawi, 2019). This could be at the expense of editorial judgement and diversity of news stories (Bright & Nicholls, 2014). Moreover, Djef-Pierre et al. (2019) argue that journalism used to be the watchdog against the powerful and enables public discussion on important matters in society. This position can be neglected by the developments in the media landscape.

[bookmark: _Toc142927859]2.2.2. The use of digital media by consumers of news 
For consumers, the emergence of digital media enables new ways of accessing and consuming news besides the traditional channels such as television and printed newspapers. Nielsen & Fletcher (2020) describe that consumers can do this in two different ways. The first way is via direct access to news through an app or website. In this case, consumers have full and active control and can decide for themselves where they get their news from. The second way to get access to news is via what Nielsen & fletcher (2020) call distributed discovery. In this way, users access news via social media platforms, search engines or news generators and therefore, do not choose themselves which news they encounter. Instead, algorithms do. Some scholars argue that the use of social media for news consumption may result in the formation of filter bubbles and echo chambers. The algorithms employed by these platforms are intended to personalize the user’s online news feed, potentially placing them within a bubble where they are exclusively exposed to information that is matched with previous consumption behaviour on the platform (Dylko et al., 2017; Pariser, 2011). Levi (2021) and Spohr (2017) argue that the selective exposure of information in line with the user’s beliefs can lead to ideological polarization in society. Users only find information confirmatively with their ideology. But not all scholars do agree with this argument. Zuiderveen Borgesius et al. (2016) found little empirical evidence that social media and search engines only provide selective information. Moreover, Fletcher & Nielsen (2018) argue that news reading news online can lead to initially exposure to articles users would not have encountered if they directly accessed news, and therefore have a more balanced news repertoire. Flaxman, Goel and Rao (2016) found in their analysis of the browser history of 50.000 US-located users evidence for both sides of the arguments, but that the effect of both is quite modest. They state that there is empirical evidence for both sides of the debate.

However, social media is not only a place to receive information and read news. Choi et al. (2021) argue that the interactive behaviour of people with news expanded enormously with the emergence of social media. The platforms give users the opportunity to engage with news by commenting on articles or sharing, liking news and opinion. The sharing of news can lead to the increase in people’s involvement and interest in new topics and can lead to the facilitation of political participation and civil engagement (Kümpel et al., 2015). Djeff-Pierre et al. (2019) reached the same conclusion on commenting on news stories. They argue that it can lead to discussions about social and political accountability, although they warn that engagement also evokes comments of anger, hate and harassment. When it comes to the way how news is shared, Trilling et al. (2017) did research on prediction of what they called the ‘shareworthiness’ of news articles on social media. They came up with different predicters of news sharing. The first one is geographical distance. Trilling et al. (2017) argue that domestic issues increase the number of shares, as do issues close to the domestic country. The second predicter is cultural distance. News culturally close to the users will increase the possibility of sharing. The same applies for conflict and the interest in the issue. Lastly, negative news, even as positive news has a stronger influence compared to neutral news. More research about the negative tone of news shows that people favour negative news over positive news (Soroka et al., 2019), and that readers give more attention to negative news, leading to more engagement and reactions on the post (Yiend, 2010). 

In all these cases, emotions play an important role. According to Kohout et al. (2023), people are likely to be more attracted by emotional content. This can lead to more selective attention for this content which according to Kohout et al. (2023) in turn leads to enhanced processing of the information. Emotional information will be memorized better and will be part of the knowledge generation of the readers. This process forms the foundation for the shaping of perceptions, judgement and evaluation of news and events (Kohout et al. 2023). In essence, the presence of emotional content not only captures the attention of people, but it also influences the perception and judgment of these people regarding the news event. But what makes content emotional? Wahl-Jorgensen (2020) found in her research that when news stories are more relatable to the audience, they are more likely to be emotionally engaged, remember information and to take action. This is often the case for the predictors of geographical and cultural distance. As is what Maier, et al. (2017) found in their research on reader reactions and story personifications of mass violence in Africa. They argue that story personification has the strongest influence on the emotional responses of readers and can lead to an appeal for help. How the story is told matters and therefore plays an important role in the news framing process of an issue. Moreover, Choi et al. (2021) found that the emotion sadness had the most significant impact on user engagement, particularly for cultural and international issues. Conversely, fear tended to diminish user engagement with political and economic news, although this does not count for international news. This is especially the case for social media platforms because visuals and images are more effective in evoking emotional expressions and responses (Choi et al., 2021; Gadarian, 2010). So, since the media landscape is changing, emotion is becoming more an important dynamic in how news is produced and consumed, and therefore, digital platforms have a profound impact on the space of emotion (Beckett & Deuze, 2016; Wahl-Jorgensen, 2020). 

Besides sharing and commenting on news, users actively engage in news and are becoming news sources who provide eyewitness photos, videos, and stories (Hermida, 2012). It is what Wahl-Jorgensen (2020) calls citizen journalism. Civilians who happen to be on the scene of breaking news events and sharing information on social media. The problem with these citizen journalists is that they have not been trained in objectively reporting the situation. Stories are often told in first person and includes more emotional views. This could challenge the objectivity of journalism. Moreover, it shows that journalists do not have the monopoly on the provision of public information anymore (Bruns & Nuerenbergk, 2019; Wahl-Jorgensen, 2020). On the other hand, it can lead to more relatability with the story, as the video is made from the perspective of the civilian, leading to more engagement in the news issue (Wahl-Jorgensen, 2020). Furthermore, this trend leads to a greater spotlight on the individual journalist as well. They try to profile themselves on social media by sharing more personal information and sometimes do not withhold their opinion on an issue. This creates a tension between opinion and objectivity of the journalists (Hermida, 2012), and shows digital media has broken the boundaries between news producers and news consumers, making it more of a fluid media environment (Wahl-Jorgensen, 2020).

[bookmark: _Toc142927860]2.2.3. Conclusion
Above, I described the changes in the media landscape from the perspective of the producers and the consumers of news. The emergence of digital media has led to the change of power dynamics within the system (Broersma & Eldridge II, 2019; Kreiss & Mcgregor, 2019). Large technology companies are increasingly influential in news distribution and digital advertising, impacting the revenues and positions of the traditional news organizations (Nielsen & Fletcher, 2020; Nielsen et al., 2016). Moreover, the distinction between consumers and producers of news have become more fluid. Social media users do not only use the platforms to consume news, but also to engage with news or post opinions and news themselves (Choi et al., 2021; Kümpel et al., 2015). Consumers have become producers of news as well. Within this news sharing and engagement, the role of emotions cannot be underestimated. Negative and emotional loaded content are more likely to be shared and commented on. This emotional aspect is amplified on social media platforms, where visuals effectively evoke emotions (Choi et al., 2021; Gadarian, 2010). Nowadays, it is important how news messages are framed in order to evoke emotions, and to increase the number of likes, shares and comments. In the next section, I will describe the current relationship between foreign policy and media, and what implications the change of the media landscape as described above had on this relation. 

[bookmark: _Toc142927861]2.3. Digital media and foreign policy 
In the previous section, I described the constantly evolving media landscape and the rise of social and digital media. This section relates these changes back to the relationship between media and foreign policy. Moreover, within the discipline of international relations, there has been a shift towards the idea that visuals are becoming more important in world politics. The visual turn in international relations can help explain what consequences the changing media landscape have on the relationship between media and foreign policy. 

[bookmark: _Toc142927862]2.3.1. The visual turn in international relations 
For a long time, international relations scholars seek to represent politics as realistic, authentically and as objective as possible, aiming world politics as it really is. However, in recent years, more scholars started to acknowledge that visuals are becoming more important in world politics, and they try to look at the formation of images within international relations (Bleiker, 2001). As Roland Bleiker (2018) argues: “We live in a visual age. Images shape international relations and our understanding of them … Images surround everything we do. This omnipresence of images is political and has changed fundamentally how we live and interact in today‘s world“ (p.14). Therefore, Bleiker (2018) argues that it is important to research images and try to understand them. The idea of the growing importance of images within world politics goes hand in hand with the transformations of the media landscape and the rise of social media. The speed in which images circulate and the reach they have increased significantly. Nowadays, anyone can upload an image on social media with a potential worldwide reach. Before, very few actors had access to images and the power to distribute them (Bleiker, 2018). People are exposed to more and more images from all over the world through digital and social media. 

However, visuals are not only important because of their content, but rather because of the ways it is interpret and in which the content evokes emotional responses by its audience (Crilley & Chatterje-Doody, 2020). As seen in the previous section, emotions play an important role in the engagement of users on social media. These emotions become manifested through the media, images, words, and gestures and enable the appreciation of the nature of emotions of viewers (Hutchison, 2014). Images do not have a meaning on their own, they get meaning in relation to other images, words, personal and social beliefs, and the cultural environment we live in (Bleiker, 2018; Smith, 2021). They are “adapted to the deep problems in the public culture at the time” (Hariman & Lucaites, 2007, p. 175). An example of this can be found in the story of the photograph of Alan Kurdi, a three-year-old Syrian refugee who drowned during his journey to Greece. His body was photographed by Turkish photographer Nilüfer Demir, lying on the beach with his face down in the ground (Walsh, 2015). The photo circulated on social media and evoked a lot of emotions by people. It shifted the migration discourse from numbers and statistics to a human child with a face, a body, and a personal story. The emotional response to the image of Alan Kurdi led to more support for the open-door policy for migrants in 2015, while on the other hand, the picture was used a year later to justify the controversial migrant agreement between the EU and Turkey in March 2016 (Adler-Nissen, Andersen & Hansen, 2020). It illustrates the power of images to shape political debates directly, even though it is only possible in rare circumstances (Bleiker, 2018). Moreover, it shows images can contribute to different policy goals, depending on the way how the issue is framed. 

Another event what cannot be understood without understanding the role of images are the terrorist attacks on the Twin Towers on 11 September 2001. The images of the attack evoked deep emotions such as anger and fear and had an impact on how people perceive issues of security and national identity (Bleiker & Hutchison, 2008; Gadarian, 2010). According to Gadarian (2010), the emotional response contributed to increased support for more aggressive foreign policy approaches by the U.S. government. Bleiker & Hutchison (2008) reach the same conclusion. They found that the evoked emotion anger is liked to blame, which leads to an intensified search for causal explanations. People are more eager to find the culprit of these attacks and therefore are more likely to support the more aggressive policy approaches of the U.S. Moreover, Bleiker (2018) argues that the images of the terrorist attacks not only influenced the public debates and policy responses, but they also remain deeply rooted in our shared awareness. Images do not automatically create sympathy for the situation and victims, the identity of the casualties play an important role (O’loughlin, 2011).  The events evoked more emotions because many people in the Western world can relate to the casualties and can identify themselves with them. The attacks became personalized and more relatable, which leads to stronger emotions, but also to a collective feeling of anger (Adler-Nissen et al., 2020; O’loughlin 2011; Wahl-Jorgensen, 2020). 

[bookmark: _Toc142927863]2.3.2. Social media and war
War is often an outcome of foreign policy decisions of a state and an important factor in international relations. In recent years, more scholars have researched the impact of portrayals of war in the media, motivated by the growing importance of visuals in international relations. Media has always been of influence in times of war (Payne, 2005). It is an important tool in persuading the public in supporting warfare (Pier, 2017). However, according to Yarchi (2022), the combination of technological developments and globalization has created a new situation in which we are all surrounded by information, particularly in the context of highly significant events like wars. The developments within the media landscape have a direct impact on the way wars are waged. ‘Soft power’ has entered the battlefield. Besides military and economic confrontation, military strategies focus on ways to achieve desired results through effective communication and framing the coverage of conflicts (Sheludiakova, et al., 2021). Cameras and images are being used as weapons in modern warfare. It is a fight of perceptions in which images are being used to evoke emotions and sentiment by the public (O’loughlin, 2011). The way how states use or misuse images to frame the conflict and achieve political goals can be referred to as imagefare (Yarchi, 2022). States use media to communicate messages in an attempt to gain public support for their actions. 

So is what the governments of Russia and Ukraine try to do. In the Russian-Ukrainian war, social media platforms are being used for heavily influencing campaigns by both sides (Ciuriak, 2022). Besides the battlefield, it is really becoming an online information fight, with disinformation, propaganda, and conspiracy theories to justify the invasion (Klepper, 2023). However, besides the states, soldiers and civilians are posting images about the war as well and could have the potential to reach a great number of users on these platforms. It links to the rise of citizen journalism as described in the previous section (Wahl-Jorgensen, 2020). Patrikarakos (2017) argues that this development makes it difficult for states to control the information flow of the conflict in the media, and thus the narratives and discourse around the war. Nonetheless, the war illustrates how social media is changing the way war can be experienced and understood and have increased the potential to use images, disinformation, and war content as a weapon of war (OECD, 2022).

[bookmark: _Toc142927864]2.3.3. Digital media and foreign policy 
The emergence of digital media had several consequences for the relationship between media and foreign policy. As the previous paragraphs have shown, the changing media landscape partly facilitated the entrance of the visual turn in IR which led to an increased focus on images and discourses within foreign policy. Democratization of the media landscape together with the speed in which an image can circulate on the internet with a potential worldwide reach (Bleiker, 2018). This change goes far beyond the idea of the CNN effect discussed in the first section of this theoretical framework. The change of the media landscape led to a new interactive dynamic that is rooted in various networks and web of relations (Bleiker, 2015). Emotions evoked by images such as the lifeless body of Alan Kurdi or the 9/11 terrorist attacks have had a great impact on individuals but also on societies. Negative emotional content is more likely to be shared, commented on, and remembered and so will reach more people (Choi et al., 2021; Kohout et al., 2023), and can have an impact on the support of certain foreign policy (Adler-Nissen et al., 2020; Gadarian, 2010). Furthermore, the democratization of the news landscape made it harder for governments to control the information flow, which makes it possible for contrary views to break through (Bleiker, 2018; Nielsen & fletcher, 2020; Patrikarakos, 2017).

Nonetheless, not every scholar agrees with the idea that the change of the media landscape contributed to a more diverse voice for foreign policy. There is a trend visible that, because of the rise of digital media, established news organizations have reduced expenses by cutting back on costly foreign correspondents and bureaus. Instead, they use politicians more frequently as news source, especially in the context of foreign policy (Baum & Potter, 2019; Nielsen & fletcher, 2020). The lack of independent sources actually creates a one-sided view on news about foreign affairs with a lack of different perspectives, neutral voices, and open discussions between different viewpoints (Baum & Potter, 2019). This is in line with the increased focus on communication tools and disinformation to win the information war in times of conflicts (Yarchi, 2022). States still try to control and influence the media by framing issues in their benefit. Social media gives the opportunity to speak to their public directly without the interference of news agencies (Broersma & Eldridge II, 2019). As an example, Duncombe (2019) concluded that governments use social media, and especially Twitter, to address crises and institute damage control. He argued that “Twitter has transformed into a significant platform through which state articulate and develop policy responses” (Duncombe, 2019 p. 424). These developments are more in line with the manufacturing consent scholars as described in the first section of this theoretical framework. Politicians nowadays try to control the media by framing issues in their favour on social media.

[bookmark: _Toc142927865]2.4. Conclusion 
To conclude, this theoretical framework started with the two main discussions in international relations literature about the potential for the media to influence foreign policy at the end of the twentieth century. The manufacturing consent scholars argued that media is mainly used by elites and politicians to mobilize support for their policy. These elites control the media, and therefore, media cannot influence foreign policy (Chomsky & Herman, 1988; Bennet, 1990; Hallin, 1986). The second movement on the other hand, argue that media can influence foreign policy by addressing foreign policy crises using images capitalizing on the emotions of the audience. Therefore, it could lead to a shift in public opinion and demand their leaders to do something (Baum & Potter, 2008; Gilboa, 2005). The second part of this framework dived into the change of the media landscape in the last decade. This change led to a whole new power dynamic between news organizations, audiences, social media platforms and governments (Nielsen & Fletcher, 2020; Nielsen et al., 2016; Choi et al., 2019; Wahl-Jorgensen, 2020). Additionally, I described that emotions play an important role in the distribution and engagement in news (Choi et al., 2021; Kohout et al., 2023). The changing media landscape also led to the revaluation of visuals and emotions within international relation theory. Scholars like Bleiker (2018) argue that we currently live in a visual age where images influence international relations and where our interactions with these images on social media had political implications. Because images do not have a meaning on their own, they are constituted through other images, words, personal and social beliefs, and the cultural environment we live in (Bleiker, 2018; Smith, 2021). The meaning given to these images can evoke emotions, increase engagement and give the possibility to shape foreign policy directly (Bleiker, 2018). The increased importance of images can be noticed by the way wars are conducted as well. Cameras and images are being used as weapons in modern warfare. It is a fight of perception to generate support, fought on social media (O’loughlin, 2011; Yarchi, 2022). 

The theory shows that, due to the changing media landscape, the relationship between media and foreign policy has been changed. There is an increased focus on the impact images of foreign policy issues can have on its policy. This thesis seeks to find to what extent images of the Russian-Ukrainian war affect the support for that same war. The next section will explain the method by which the research is conducted. 


1. [bookmark: _Toc142927866]Methodology 
This chapter will address the methodology that will be used to answer the main research question: To what extent does the imaging of the Russian-Ukrainian war on social media affect the support for foreign policy concerning this war? 

First, the research design will be discussed. In it, I will explain the choice for a qualitative case study research approach. Secondly, this chapter will discuss the choices made for the case, namely the Russian-Ukrainian war and the social media platform TikTok. The third section discusses the analysing method: a visual thematic analysis. It describes the steps made in the process and the choices made concerning the retrieval of data. Lastly, this paragraph will discuss the methodological reflections and limitations of the method used in this research. 

[bookmark: _Toc142927867]3.1. Research design 
This thesis aims to study the relationship between media and foreign policy and the implications of imaging foreign policy issues on social media. To study this, this thesis makes use of a qualitative research design. Qualitative research has its roots in interpretivism and constructivism and is known for its idealistic standpoint (Deshpande, 1983). It states that there is no objective existing reality independent from human perception, as positivist scholars argue. Instead, reality depends on how an individual interpretates it and therefore, is constructed (Smith, 1983). Consequently, qualitative research does not aim for objectivity and generalizability since both conditions are considered unachievable (Slevitch, 2011). Instead, the aim of qualitative research is to acquire a better understanding of the phenomena by describing it through meanings, interpretation, processes, and context (Guba & Lincoln, 1994). This thesis seeks to find meaning and context behind imaginaries of foreign policy issues on social media. Therefore, a qualitative approach fits the research and provides a possibility to answer the research question. 

The samples taken for qualitative research are evaluated based on the ability to provide important and rich information, not because they are representative of a larger group (Slevitch, 2011). Therefore, a case study is one of the most used methods in qualitative research (Gerring, 2004). A case study can best be understood as “a comprehensive description of an individual case and its analysis” (Starman, 2013 p. 31). Political scientists are often sceptical about the use of case studies as they do not lead to generalization of the findings. However, case studies can contribute to a broader understanding of the empirical world (Gerring, 2004). The research design of a qualitative case study fits this research because it seeks to find in depth explanations of the imaging of foreign policy issues. Moreover, a case study facilitates the possibility to study the meaning and interpretation of one specific phenomenon. The next paragraph will describe the case selection of this research.

[bookmark: _Toc142927868]3.2. Case selection
[bookmark: _Toc142927869]3.2.1. The Russian-Ukrainian war
On 24 February 2022, Russia invaded its neighbouring country Ukraine after an eight-year old conflict that began in 2014 with Russia’s annexation of the Crimea. Consequently, it started one of the bloodiest conflicts in Europe and the first time a country annexed another country since the Second World War (Masters, 2023). This invasion marks a challenge for the liberal world order as we know it since the end of the cold war. It can be stated that the war is a turning point in history (Mulligan, 2022). As a reaction on the Russian aggression, the EU, United States, and other countries imposed different sanctions on Russia, while they provided Ukraine from financial and military support. These developments resulted in high food and energy prices which subsequently lead to high inflation rates in European countries (Chachko & Benton Heath, 2022). The war affects the everyday lives of European citizens and can question the support for policies of European countries endorsing Ukraine’s efforts to win the war. 

As discussed in the literature, some scholars argue that imaging of foreign policy issues, such as this war, can contribute to greater engagement and support for the issue. Because the Russian-Ukrainian war is one of the biggest foreign policy issues since the end of the Second World War, and its implications on civilians’ daily life are enormous, it is important to look at the kind of emotions and reactions that are evoked by images of this war on social media. Therefore, it can contribute by answering the research question of this thesis.

[bookmark: _Toc142927870]3.2.2. TikTok as emerging social media platform 
The data used to conduct the qualitative content video analysis is retrieved from TikTok.
The social media platform originates from China in 2016 and in recent years, it emerged as a new player in the news ecosystem and becoming the biggest growing network, reaching 40% of the 18-24 years old (Newman et al., 2022). The Russian-Ukrainian war further boosted the platform’s reputation for news, as young Ukrainians utilized the platform to share eyewitness stories of ongoing bombardments in real-time. Moreover, more established news agencies are joining the platform since the war (Newman, 2022). It is important to understand these new dynamics, especially since the news habits under the younger generation are changing. They are generally less interested in news, and if they access news, they prefer to read it via social media networks (Newman et al., 2022; Nielsen et al, 2016). For this group, TikTok becomes a common source of news. Furthermore, TikTok is seen as a very innovative social media platform. It differs from other platforms by positioning its algorithm at the centre of the experience of the user. It determines the type of video the user is exposed to, and viewing content is the core of the platform (Bhandari & Bimo, 2022). It is different from other social media platforms such as Twitter and Facebook because it does not focus on the number of followers an account has by selecting a video into the users’ algorithm. Instead, it focusses on content ability to be spreadable and to sustain the interest of the user (Guinaudeau, Munger & Votta, 2022). Therefore, TikTok generates a new dimension of the ‘spreadability’ of content and has the power to select particular subjects and forms of storytelling to be more salient on the platform (Primig, Szabó & Lacasa, 2023). However, since the algorithm of TikTok is secret, users have not yet found ‘the recipe for success’ on the platform (Newman, 2022). TikTok uses this power as well to regulate its content. Its algorithm can decide which topics will have the potential to go viral, but also which topics could be silenced. 

These elements make it important to use TikTok as a source to conduct the content analysis in this thesis. However, getting data from TikTok is not very easy. The company is currently working on an API access for researchers, but for now this is only possible for researchers located in the United States. Moreover, TikTok has to authorize the use of data for scientific reasons. For this master thesis, it was not possible to access data this way. Therefore, data used in this research is retrieved manually from the platform.

[bookmark: _Toc142927871]3.3. Visual thematic analysis
Within this case study, a qualitative visual thematic analysis is used to analyse the videos and comments highly viewed on TikTok. According to Jewitt (2012) videos are increasingly a data collection tool for researchers because of its multimodal character of social interaction. However, Wu et al. (2016) notice that the use of social media data can be challenging because of its heterogeneity, fast changing character, and high volume. But, as seen in the literature, social media content can evoke emotions which subsequently can lead to greater engagement in foreign policy issues, placing it on the political agenda, and eventually call for action on the issue (Maier et al., 2017; Choi et al., 2021; Kümpel et al., 2015). A Thematic analysis is an approach used to recognize, analyse, and interpret patterns of meaning, known as themes, within qualitative data. It provides systematic procedures to categorize the data into different themes. The aim of the method is not to simply summarise the data, but to really identify and interpret the key features of the data, guided by the research question (Braun & Clarke, 2006). 

A way to categorize the data is by coding it. This could be done in an inductive and in a deductive way. While the inductive way of coding derives concepts directly from the data, deductive coding uses a preestablished code scheme based on previous knowledge (Elo & Kyngäs, 2008). This thesis uses both techniques. I developed a coding scheme based on the predefined themes and categories found in the literature. Since, it is important to remain open for alternative, interesting findings emerging from the data, codes are added in an inductive way that emerged from the data and were not based on previous literature. However, these could fit within one of the established themes found in the literature. This method gives me the possibility to look at the meaning and understanding of the data. This is important to answer the research question of this thesis, as it is needed to understand what kind of meaning and feeling is evoked by images of foreign policy issues on social media. To add strength to this analysis, both the videos and the comments are analysed. Reactions are an integral part of how people express their feelings and emotions. Therefore, this research approach can give an extra explanation for the reaction on certain videos. 

[bookmark: _Toc142927872]3.3.1. Data selection 
The videos used in this analysis are selected via keyword-based searching at one period of time. According to Wu et al. (2016) is this a way to find “visualize information which is retrieved by using a set of manually provided keywords or terms” (p. 2136). Keywords used to find the videos are Ukraine and #Ukrainewar. The results were filtered based on the number of likes per video. The reason for this is because earlier literature has shown that liking news is a way to support and engage with the video (Choi et al., 2021). Moreover, it was chosen due to practical reasons. TikTok only enables the possibility to filter videos based on ‘relevance’, ‘like count’ and ‘date posted’. For this research, the first 5 videos of the keyword #Ukrainewar were selected. The keyword Ukraine included non-war videos as well. Therefore, the first 5 war videos were selected. The total of 10 videos and its specifics such as source, duration, views, likes and reactions, can be found in appendix A. A limitation of this approach is that the research filters out possible highly viewed videos that do not contain the keywords. 

Besides analysing the videos, this thesis focusses on the comments under the videos as well. This combination is quite uncommon. It provides the opportunity to directly link the content of the video with the kind of comments it generates. By studying this relationship, we can begin to understand how audiences react on social media videos about foreign policy and what kind of emotions these videos evoke. To select the comments, I familiarized myself with the comments under the videos. Since TikTok does not allow to download comments, it is not possible to take a representative sample of it. TikTok sorts the comments based on its algorithm. It places popular and interactive comments on top, but not ranked. When scrolling further down, the comments are ordered chronologically. Since it is not possible to order them, this research seeks to have a general look at the comments. However, only English and Dutch reactions are interpreted because these are the only two languages the I understand. The most representative reactions are picked and coded to illustrate the emotional reactions evoked by the video. The selected reactions per video and the attached codes can be find in appendix B. Moreover, I provided a scheme with the most frequently present codes in the comments. Based on the attendance of certain reactions, the codes were coded on a three-staged scale: frequently, regularly, and occasionally. This approach gives an overview of the frequency of certain reactions in the comments. An overview can be found in appendix C.

[bookmark: _Toc142927873]3.3.2. Data analysis
A visual thematical analysis allows researchers the flexibility to analyse the data without strict methodological constraints. However, for this research I used the three analytical phases Elo & Kyngäs (2008) described when conducting a qualitative content analysis. Since the implementation of a qualitative content analysis and a thematical analysis are closely related, these phases could be used to conduct a thematical analysis as well and helps to offer a more systematic approach to the analysis. 

The preparation phase. 
In this phase, the units of analysis are selected, and the researcher should try to make sense, and understand the data (Elo & Kyngäs, 2008). The units of analysis are highly viewed videos of the Russian-Ukrainian war on TikTok and are selected as described above. Moreover, before starting the analysis, the researcher must decide what kind of content it wants to analyse. Elo & Kyngäs (2008) make a distinction between manifest content and latent content. The latent content also includes hidden meaning such as silence, laughter, and posture. This thesis also includes the latent meaning as especially for video analysis, it is important to analyse the hidden elements as well. Moreover, comments on the videos could have hidden meanings as well. The goal of this phase is to become submersed by the data. Therefore, the videos are viewed multiple times and transcribed. The description of each video can be found in appendix B. Furthermore, the researcher familiarized himself with the reactions on the videos, exploring a general feeling about it. 

The organizing phase.  
In the organizing phase, the researcher makes the decision to follow the inductive or the deductive pathway. This thesis uses both approaches. It started with a deductive analysis. Therefore, categories and codes have to be structured out of the literature (Elo & Kyngäs, 2008). Saldana (2016, p. 3) describes a code as “a words or short phrase that symbolically assigns a summative, salient, essence-capturing and/or evocative attribute for portion of language-based or visual data”. In the theoretical framework of this thesis, some phenomena described can help finding the first themes and key features of the data. The rational for inclusion into coding can be found in table 3.1. They give the basis to analyse the data and can be complemented with inductive codes. The codes from the theme ‘emotion evoked by the video’ are based on the key emotions as identified by Ekman (1992). He argued that there are 6 universally emotions, all activating different combination of brain regions. All other emotions are a combination of the six basic emotions. These contain fear, disgust, anger, happiness, sadness, and surprise, and are used in the video analysis. (Ekman, 1992). To be as transparent as possible, this study provides additional information for the reasons behind the assigning of the codes. Appendix D shows a table with the codes connected to the data and a description of the reason why that code is assigned to the video or comment.

Table 3.1. rationale for inclusion into coding the videos 
	Theme  
	Code
	Rationale for inclusion 
	Research approach

	Message
	Positive 
	A positive or a negative frame have a higher potential for a video to go viral, compared to neutral news (Trilling et al., 2017).

Readers give more attention to news with a negative tone (Soroka et al., 2019).
	Deductive 

	
	Negative
	
	

	
	Neutral
	
	

	Relatability
	Personification of story

	Higher relatability makes people more emotionally engaged, and gives a higher chance to act (Wahl-Jorgensen, 2020)
When something can be seen as personification: 
· Geographical and cultural proximity (Bleiker & Hutchison, 2008)
· Story told from a personal side of view (Adler-Nissen et al., 2020; Maier et al., 2017)
	Deductive 

	
	More general storyline
	
	

	Emotion evoked by the video
	Fear
	Images can evoke deep emotions such as anger and fear (Gadarian, 2010). 

Emotions as defined by Ekman (1992). 
	Deductive

	
	Anger
	Images can evoke deep emotions such as anger and fear (Gadarian, 2010).

Emotions as defined by Ekman (1992). 
	Deductive

	
	Sadness 
	Sadness has a significant impact on user engagement (Choi et al., 2021).

Emotions as defined by Ekman (1992). 
	Deductive

	
	Disgust
	Emotions as defined by Ekman (1992). 
	Deductive

	
	Happiness 
	Emotions as defined by Ekman (1992). 
	Deductive

	
	Surprise 
	Emotions as defined by Ekman (1992). 
	Deductive 

	
	Excitement 
	This code is arrived from the data when analysing the videos.
	Inductive

	
	Compassion 
	This code is arrived from the data when analysing the videos. 
	Inductive 

	Source 
	Government
	 Politicians and governments bypass the traditional media more often to communicate directly to with their public (Broersma & Eldridge II, 2019).

Camera and images are being used by states in modern warfare (O’loughlin, 2011).
	Deductive 

	
	News organization
	Traditional news media normally report the news and try to maintain their position (Chadwick, 2017)
	Deductive 

	
	Citizens 
	‘Citizen journalism’, citizens posting news on social media (Wahl-Jorgensen, 2020)
	Deductive 



As stated earlier, besides the analysis of the videos, most representative comments are selected from the reactions and coded based on the key emotions as identified by Ekman (1992). They cover the basis for the coding of the comments since these are specifically intended to explore the emotions behind the reactions of users. Codes are added inductively when a comment did not represent one of the key emotions sufficiently. The coding scheme with the inductively and deductively codes can be found in table 3.2. 

Table 3.2. rationale for inclusion into coding the comments
	Emotional reaction 
	Rationale for coding 
	Research approach 

	Fear 
	Emotions as defined by Ekman (1992);

Images can evoke deep emotions such as anger and fear (Gadarian, 2010)
	Deductive 

	Anger 
	Emotions as defined by Ekman (1992)

Images can evoke deep emotions such as anger and fear (Gadarian, 2010)
	Deductive

	Disgust
	Emotions as defined by Ekman (1992)

	Deductive

	Happiness 
	Emotions as defined by Ekman (1992)
	Deductive

	Sadness 
	Emotions as defined by Ekman (1992)

Sadness has a significant impact on user engagement (Choi et al., 2021).
	Deductive

	Surprise 
	Emotions as defined by Ekman (1992)
	Deductive

	Supportive 
	This is added based when analysing the data. Many reactions show supportive sentences; however, it does not fit one of the key emotions. Therefore, this is added based on an inductive research idea. 
	Inductive 

	Compassion 
	This is added based when analysing the data. Many reactions show compassion with the persons on the video. Therefore, this is added based on an inductive research idea. 
	Inductive 

	Irritation 
	This is added based when analysing the data. Some reactions offer an irritated view about the amount of attention for the Ukrainian-Russian war and not for other conflicts in the world
	Inductive 

	Being facetious 
	This is added based when analysing the data. Some reactions are making a joke of the situation. Facetious is added because it does not fit the code ‘happiness’. 
	Inductive 

	Grateful 
	This is added based when analysing the data. Some reactions display a sign of gratefulness 
	Inductive 

	Enthusiastic 
	This is added based when analysing the data. Some reactions display a sign of enthusiasm, about the war or about military equipment 
	Inductive 



Within a (visual) thematic analysis, the subjectivity of the researcher is seen as an integral part of the analysis and therefore, allows to a certain degree of interpretation (Terry et al., 2017). The coding of the videos as well as the comments was done manually. To be as transparent as possible, this study provides additional information for the reasons behind the assigning of the codes. Appendix E shows a table with the codes connected to the data and a description of the reason why that code is assigned to the video or comment. To be as transparent as possible, I reported the most common reactions and provided them with ‘a reason for coding’. These results can be found in Appendix B. 

The reporting phase. 
The last phase describes the reporting of the results. It can be seen as one of the most challenging phases of the study. It is important to keep the richness of original data and not to fall in summarizing conclusions (Elo & Kyngäs, 2008). Therefore, in the result section of this thesis, the results will be described in detail combined with examples obtained from the analysis. Moreover, this thesis will use the descriptive statistics of the videos to say something about the findings of the thematic analysis. Absolute numbers of the videos will be used (number of views, likes and comments), while on the other hand, the relative percentages of viewers who liked or commented the video will be used. The relative numbers give a better interpretation of the engagement of the users per video. The percentages can be found in appendix F.

[bookmark: _Toc142927874]3.4. Methodological reflections 
Throughout this study, several quality criteria were taken into account. According to Korstjens & Moser (2018), it is important to note that traditional quality criteria used in quantitative research, such as internal validity, generalizability, reliability, and objectivity, are not suitable for assessing the quality of qualitative research. Instead, qualitative researchers seek to rely on trustworthiness. Korstjens & Moser (2018) subdivide the criteria for trustworthiness in (1) credibility, (2) transferability, (3) dependability, (4) confirmability and (5) reflexivity. 

Credibility is the equivalent of internal validity in quantitative research. It is about the confidence that can be placed in the truthfulness and accuracy of the research findings. A strategy to ensure the credibility is triangulation (Korstjens & Moser, 2018). This research makes use of data triangulation. Multiple sources are used to answer to research question. Besides the visual thematic analysis of the videos, this research applied the method to the comments on the videos as well. Another possibility to improve the credibility is through investigator triangulation (Korstjens & Moser, 2018). In this process, the data is coded and analysed by multiple researchers. Unfortunately, this master thesis does not allow to conduct research with multiple persons.

Transferability refers to the aspect of applicability of the results (Korstjens & Moser, 2018). Qualitative methodology does not seek to generalize findings to a population, it tries to understand the underlying mechanisms of specific phenomenon (Slevitch, 2011). To enable transferability, this research tried to be as transparent as possible, describing every step of the data analysis and providing additional information about the assignment of de codes to the data. In the end, the reader should judge whether the results of this research could be transferable to their own situation (Korstjens & Moser, 2018).

Dependability encompasses the aspect of consistency in research, while confirmability covers the aspect of neutrality (Korstjens & Moser, 2018). As stated before, a qualitative content analysis gives the researcher the freedom of a degree of interpretation. Researchers have different styles and make different choices based on their own judgement (Elo & Kyngäs, 2008). Nevertheless, interpretation should not be based on the preferences and viewpoints of the researcher but need to be rooted in the data itself (Korstjens & Moser, 2018). This is where reflexibility comes into play. It is important to be aware of the role of the researcher in the research process and of the positionality of the researcher. As a western, young male, the positionality of the researcher could be perceived as differently from other groups in society. For instance, the code ‘personification of the story’ is dependent for the person who looks at it. Relatability differs per person. Moreover, using a deductive approach makes it more likely that researchers approach the data with an informed, but biased view of reality (Hsieh & Shannon, 2005). Being aware of your position and pre-existed knowledge about the subject can help by perceiving the data as neutral as possible. Moreover, it is important to remain open for alternative, interesting findings emerging from the data.


1. [bookmark: _Toc142927875]Results 
This chapter presents the findings of the visual thematic analysis of the TikTok videos about the Russian-Ukrainian war and the results of the analysis of the comments of those videos. First, I present a short overview of every video and the most representative comments on that video. Secondly, I will provide an overview of the coded themes in relation with the videos. Lastly, this result section will end with the relative engagement of the videos.

[bookmark: _Toc142927876]4.1. Overview of the videos and comments
This thesis analysed 10 videos about the Russian-Ukrainian war. By using a visual thematic analysis, I coded the videos based on a predefined coding scheme and added new codes and themes on the videos inductively. The full description of the videos and video logbook can be found in appendices A and D. 

The first video analysed is with 155,3 million views and more than 158.000 comments by far the most viewed and commented video of this analysis. It portrays a young soldier sitting in a trench and eating out of a bag. While he is eating, an explosive is audible. The video is filmed with a front cam and shows a personal story of a young soldier. It is a sad video, seeing a young boy eating in a trench. What else stands out is the description of the video. Multiple hashtags are outlined, with three remarkable ones: #fakesituation #fakegun and #fakewar. It indicates that this video is not real but made to draw attention to the situation of the war. However, many viewers do not seem to notice it. Most frequently present are supportive and compassionate comments, for example sentences as ‘Omg it’s so sad or stay safe!’ are common. 

The second video is posted by the same account as the first one (Kim Tan Ukraine). It has 131,4 million views but with almost 62.000 comments relatively less comments than the first video. The video shows two soldiers lying in the shelter of a trench, filming the legs of both soldiers. They make a love sign with their hands and on the background an explosive is audible. It has the same description as the previous video with the remarkable hashtags but again, the viewers seem not to notice. Supportive comments are most frequently present, with sad and compassionate reactions as regularly present in the comment section. 

In the third video, a girl is filming herself and her life during the war in Ukraine. On the video, she shows damaged apartment blocks and debris on the street. Another frame shows broken windows and balconies. What is notably to this video is that there is a text displayed in the video and shows: ‘I really like home’. ‘What do you like about home?’. The text corresponds with the song in the video. This combination and the images in the video create a compassionate and an angry sentiment. This can be found in the comments as well. Compassionate comments such as ‘I am so sorry for you’ and ‘I think about Ukraine sometimes. The way the world just moved onto the next. I hope you and your family are healing’ show that most commentors try to relate to her situation and feel sorry for her. 

The next video is different from other videos because unlike the other videos, it is posted by the Ukrainian government. The video displays a Ukrainian soldier crossing the street, walking toward an old woman crying on her knees. He hugs her intensely. The description of the video tells us that the soldier was arriving home, where his grandma was waiting on him. This description is needed to place the video in context and to understand what is going on in the video. It gives the video more meaning and makes it compassionate, while the comments on the video most frequently show supportive and sad emotions. An example of a comment on is ‘we pray tis war will be stopped, it is so emotional’.  

The fifth video displays CCTV footage of a coffeeshop in Ukraine. The employee is helping a customer when suddenly two missiles hit nearby. The video displays very well how daily life in Ukraine is influenced by the war and that everyone can be a victim of this war. The video made the war become more personalized because the footage was an overview of a daily situation, familiar to people. It evoked sad, but also disgusted emotions by seeing what war can bring about for people who have nothing to do with it. Comments on this video are mostly compassionate, sympathizing with the employee. It shows the viewers can really relate to the situation. 

In the sixth video, a soldier is sitting on a broken wall of a house. While he is eating, an aircraft fly over. He is leaning a bit forward to see what is going on, and then continues eating. The description of this video is ‘when the enemy aircraft is flying above you, all you have to do is pray and eat cookies #ukraine #ukrainewar #military’. For this video this description is important for the interpretation of the video. It makes it possible to understand the context of the video. Although most videos in the comments are supportive, there are comments being more facetious about the situation in the video. ‘If you hear it, it is not for you (laugh smiley)’ and ‘bro accepted his fate when it was getting closer’ are examples of comments that were regularly present. 

In the seventh video, a soldier is filming himself while he is digging a hole with a scoop. On the background an aircraft is audible. The soldier huddles on the ground and says: ‘what the f*ck’. Then explosives are audible. He gets up and start scooping again. Comments on this video are frequently grateful and supportive. However, some comments argued that the soldier is British and went to Ukraine to fight against the Russians. Comments as ‘Go home before u get killed, it’s not worth dying over. Too many have died already.’ Can be found by this video. 

The eighth video displays two soldiers sitting in an underground shelter. Explosives are audible, but is does not seem to stress them. Moreover, the sound of the explosives is mixed by a rhythm with a bass in it. The sentiment of the video is a bit obscure. On the middle-bottom of the video, a text is visible during the whole video. It reads: ‘war is hell’ with the word hell in red. This video has a more general storyline because the focus on the video is not on the soldiers, but more on the implications of war. Comments on this video appear to be most frequently sad and focused on the implications of war itself, for example ‘war is good for nothing’, while compassionate comments are not present here.  

The ninth video is different from the other videos in this analysis. In it, a Ukrainian soldier is filmed in the woods. He wears a big machine gun with a string of ammunition attached to his backpack. The soldier is really demonstrating the machine gun, shooting in standing and laying position. The video is different because its focus is not on the war itself, but on the function of the machine gun. This is notable in the comments as well. Many comments are perceived as enthusiast and focused on the machine gun. Another interpretation of this video is that it shows the strength of the Ukrainian military. ‘Just use 10 of them backpacks and the whole Russian army would be destroyed’ is a good example of a comment that illustrates this view on the video. However, there are also comments who reject the way the soldier is using the machine gun and show irritation. 

The last video of this analysis contains of multiple videos sequentially edited. It shows videos of soldiers entering liberated parts of Ukraine. People in the different videos are cheering, happy to see the soldiers and they are celebrating. The atmosphere of the video is positive, and this can be found in the comments as well. Supportive comments such as “stay strong Ukraine. You got this. Love from Sweden” are frequently present. Moreover, comments that contained happiness were regularly present as well. 

[bookmark: _Toc142927877]4.2. Findings per theme 
All videos were coded for different themes. Most of these themes were deductively found based on previous literature. The theme ‘perspective’ arrived inductively during the analysis. Moreover, the theme ‘most frequently present comments’ arrived from the analysis of the comments. In here, the most frequent emotional comments per video are displayed in table 4.1. A more detailed scheme of the coded comments can be found in appendix C.  

Table 4.1. Result of the coding of the videos 
	Video ID
	Source
	Message
	Relatability
	Emotion evoked by the video
	Perspective  
	Most frequently present comments 

	1
	Citizen
	Negative 
	Personification of story
	Compassion – sadness 
	Front camera 
	Supportive, compassion

	2
	Citizen
	Negative  
	Personification of story 
	Compassion – sadness 
	Back camera
	Supportive 

	3
	Citizen
	Negative
	Personification of story
	Compassion – anger 
	Multiple frames edited
	Compassion 

	4
	Government
	Positive
	Personification of story
	Compassion
	Back camera
	Supportive, sadness  

	5
	Citizen
	Negative
	Personification of story  
	Sadness – disgust 
	CCTV - overview
	Compassion 

	6
	Citizen
	Negative
	Personification of story
	Compassion
	Front camera 
	Supportive 

	7
	Citizen
	Negative 
	Personification of story
	Compassion – fear 
	Front camera
	Grateful, supportive 

	8
	Citizen
	Negative 
	More general storyline 
	Sadness – fear 
	Front camera 
	Sadness 

	9
	Citizen
	Neutral 
	More general storyline 
	Excitement
	Back camera 
	Enthusiasm 

	10
	Citizen
	Positive 
	Personification of story  
	Happiness
	Multiple frames edited
	Supportive 



Source 
The first category regarding the videos is the source of the video. 9 out of 10 videos are from a civilian source, from which just one account is verified by TikTok (Robert Sepúlveda Jr.). One video uploaded is from the official account of the Ukrainian government. Since the selection of the videos is made by the number of likes per video, it shows that the most liked and highly viewed videos about the war in Ukraine are mostly from civilian accounts.

Message
The second category the videos were coded on was the message it brought out. Based on the coding of the videos, all videos can be seen as either positively or negatively framed, except from the 9th video. This shows that the most liked and viewed videos were mostly positive or negative in nature. Moreover, the positive videos are more related with supportive reactions for the Ukrainian soldier in the war such as ‘Keep fighting brothers!’ and ‘Love and pray for Ukraine!’. While on the other hand, more negatively related videos are more likely to be related with compassionated reactions and reactions of sadness such as ‘stay safe’ and ‘I’m crying with her, I can’t imagine what this woman has been through. Bless Ukraine’. It shows the kind of frame a video has does matter for the kind of reactions it generates.

Personification of story
This category is related to the relatability of the video. 8 out of 10 videos were seen as relatable and personal. One of the videos perceived as relatable was video 3. In this video, a girl films herself in different settings. In all the settings, the consequences of the war are visible, demolished buildings, debris all over the place and shortages of food. The text in the video states that it is her hometown. The personification of the video by telling it is her hometown, and filming herself with the demolished apartment complexes makes the video very personal. Therefore, most of the videos coded as personal seem to evoke compassionate emotions. The personification of the story was also reflected in the comments. Most frequently comments were supportive or compassionate. An example of comments focussed on the relatability were ‘I hope you will be safe!’ and ‘It is so strange to think most of us go about our day without realizing what is still going on’. The last comment is from the third video. It emphasises situation in Ukraine compared to the one of the commentor.

Emotions evoked by the video
Within this theme, the videos are labelled based on the kind of emotions they evoke. Most videos (6 out of 10) portray a feeling of compassion. All these videos are associated with a personification of the story and most frequently comments on compassionate videos are supportive. Moreover, the emotion sadness is labelled on 5 videos. This emotion is always compared with another feeling such as compassion, disgust, or fear. No video is only perceived as sad. The first video is a good example of this, where the young soldier is eating in a trench. It gives a feeling of sadness because of the situation the soldier is in. However, this sadness is accompanied with compassion for the soldier. Furthermore, videos 1, 2 and 3 received the most reactions and likes. All these videos are perceived as compassionate and the first two as sad. It shows that videos evoking a compassionate and sad feeling are widely viewed, commented on, and liked. 

Another finding is that the feeling happiness is linked with a positive message of the video. This is not very notable because happiness is perceived as a positive feeling. However, it is notable that these videos contain human happiness. In the fourth video, a Ukrainian soldier is crossing the street to hug his grandmother. The grandmother is crying on her knees, happy to see her grandson back home. Furthermore, the 10th video shows multiple shots of the liberation of parts of Ukraine. Both are positive emotional moments for the people in the video. Therefore, the sentiment is positive and happy. This is also to see in the reactions on these videos. They are in large parts supportive and positive. However, there are some sad reactions as well. Not negatively loaded, but reactions concern more the situation and how this could have happened in the first place. An example of this is the comment ‘we pray that this war will be stopped. This is so emotional (cry smiley)’. It shows people are feeling emotional about what they see. 

Perspective 
The theme perspective arrived from the data inductively. All videos in this analysis are amateur footage, which means it is not made by a professional journalist or cameraman. Four videos are made with the front camera of a smartphone, while three are made with back side camera of a smartphone. There is one CCTV camera, and two videos are edited and contain multiple videos. These edited videos contain amateur footage as well. 

Comments
In this research, besides the videos this thesis analysed the comments on the videos based on the kind of emotions they contain. A selection of the most representative comments can be found in appendix B. The selection process for these comments was predicated upon the representation of coded emotions and their frequency within each video. These codes can be categorized as either ‘frequently’, ‘regularly’, or ‘occasionally’ present (outlined in appendix C). The findings indicate a predominated presence of supportive comments, with six out of ten videos in which they were most frequently present. Additionally, in three videos they were found to be occasionally. One exception is the nineth video, where the supportive element was not present at all. This can be explained by the different focus of the video, which is not on the war but on the function of the machine gun, as described in the first section of this chapter. Moreover, all videos that evoke compassionate feelings are linked to supportive comments. It appears that, when people feel compassionate about a video, they tend to leave supportive comments to the video. 

Compassionate comments are the second most found comments in this analysis and are frequently or regularly present in the first six videos, while they are not present at all in the last four videos. An explanation of this could be in the keywords used to select the videos. The first five videos are selected with the keyword Ukraine, while the last five are selected by the keyword #ukrainewar. It seems that compassionate comments are more present for the first keyword. 

Lastly, this analysis found several comments who shown irritation. It was mainly about the fact that the Russian-Ukrainian war received much online attention, while there are other wars in the world as well. For example, someone commented under video 10: ‘Everyone is thinking about Ukraine but what about other wars?’. These comments were present for video 3, 5 and 10, which all portrayed the daily lives of civilians in Ukraine. 

[bookmark: _Toc142927878]4.3. Engagement with the video
Based on the data of the videos provided in the video logbook (see appendix A), it was possible to calculate the percentage of viewers that liked or commented on the video. All results can be found in appendix F. Video 10 is with 17,6% of the viewers who liked the video and 0,27% who commented on the video the video with the highest percentage of engagement for both categories (average percentage for likes is 11%, for comments 0,095%). However, this video is the video in the analysis with the lowest absolute views and likes. The most viewed videos of this analysis (video 1, 2, 4 and 9) are low on percentages of the viewers who liked or commented on it. This indicates that, for this sample, higher views do not lead to relatively more engagement of the viewers. 

What else is remarkable is that videos 3 and 10, both edited videos and containing multiple frames, both score high on the engagement of likes and comments, while all videos made with a back camera are very low on the percentage of likes per viewer. Additionally, the three videos with the highest percentages of likes (video 3, 6 and 10) and percentage of comments (video 3, 5 and 10) all are labelled to a personal storyline, while the videos with a more general storyline (video 8 and 9) have a low engagement in terms of comments. It indicates that, within this sample, videos with a personal storyline score higher in user engagement than more general storylines do. 


1. [bookmark: _Toc142927879]Discussion and conclusion 
This last chapter includes the discussion and conclusion. The discussion will provide an overview of the most important results and connect them to the literature discussed in this theoretical framework. It will place the outcome of the (visual) thematic analysis in the context of the existing literature and it will discuss how this thesis has contributed to the literature. The combination between the analysis and the literature will give a comprehensive picture of the relationship between media and foreign policy in the digital age. This is an important step for answering the research question of this thesis, which is done in the conclusion. Furthermore, this chapter will address the limitations of this research and discuss recommendations for future research. 

[bookmark: _Toc142927880]5.1. Discussion 
In recent years, the focus on visuals has increased. The transformation of the media landscape has made people more exposed to images, videos, and other digital content (Bleiker, 2018). This transformation and the renewed focus on visuals have led to a new dynamic between media and foreign policy. This thesis focused on TikTok videos of the Russian-Ukrainian war as a case study to research the implications of images of foreign events for foreign policy decisions. By selecting the ten most liked videos on TikTok, this thesis conducted a (visual) thematic analysis on the videos as well as on their comments. Based on different themes, the videos were coded. The comments were coded based on the theme emotion to research the kind of emotional reaction it evokes. Three broad themes stood out in relevance with the theory. 

The first theme is the source of the video. All videos except from the fifth video were uploaded from a civilian account, from which just one was verified. It shows that amateur footage are the most liked videos on TikTok. This can be seen as the consequence of the development within the media landscape that the boundaries between consumers and producers of news have become more fluid. TikTok is not only seen as a platform to consume news, but an interactive place where it is possible to engage with news or to post news by yourself (Choi et al., 2021; Kümpel et al., 2015). It is a development which Wahl-Jorgensen (2020) called citizen journalism. Journalists and states do not have the monopoly of the on the provision of public information anymore, which makes it more difficult for states to control the information flow in times of conflicts such as the Russian-Ukrainian war (Patrikarakos, 2017). This citizen footage is mostly present in this analysis as well. Another consequence is that these videos are unverified and may contain disinformation. The first two videos of this analysis exemplify this. These videos where the most viewed videos of this analysis. However, both are amateur footage and unverified. The description of the videos reveals that, by writing down the hashtags #fakesituation #fakegun and #fakewar, both videos are fake. Nonetheless, viewers do not seem to notice it. Most representative comments for these videos are supportive and compassionate, while no comments question the authenticity of the video. It demonstrates the changing role of journalist and news organizations, who once were the gatekeepers of public information (Broersma & Eldridge II, 2019; Kreiss & McGregor, 2019). 

The next theme contained the message the video brought out. This could be perceived as positive, negative, or neutral. In the analysis, just one video is seen as neutral, while two videos were positive, and seven videos were negatively loaded. Since the videos are the most liked videos on TikTok, it indicates that, in line with the theory of Trilling et al. (2017), positively and negatively perceived videos have a stronger ‘shareworthiness’ than neutral images. Moreover, Sokora et al. (2019) argued that negative news is favoured over positive news, and that readers give more attention to negative news, leading to more engagement and comments on the post (Yiend, 2010). This is not the case in this analysis. No differences are found between the engagement of negative and positive news. There is a difference between the neutral video and other videos in terms of engagement. However, the neutral video is just one video, which does not make it possible to draw conclusions on this result. 

The theme relatability focuses on the personification of the story of a video. Most videos in the analysis include a personal story, which is relatable for people. This result is in line with the theory of Maier et al. (2017) and Wahl-Jorgensen (2020), who argued that personification leads to more emotional engagement with the topic. This indicates why most of the videos are indeed perceived as personal. People tend to remember personal stories better and will act earlier on related topics in daily life. However, sympathy for these personal stories is not created by the videos itself, but culture and identity play an important role (O’loughlin, 2011). It shapes what we as people emphasize with, and so relate with, and what not. It is part of the public culture (Hariman & Lucaites, 2007). Therefore, it is more likely to emphasize with people who are relatable to the viewer. Cultural and geographic proximity is of importance of it. An example that illustrates this dynamic were the several comments identified as irritated. ‘Everyone is thinking about Ukraine but what about other wars?’ was a striking comment on the fact that the focus is on The Russian-Ukrainian war, probably because of the cultural and geographical closeness and therefore relatability as described above. It exemplifies that framing a video in a way it gets meaning through social and personal identities matters to achieve a higher sense of relatability and engagement. In this way, it makes viewers more emotionally engaged. Kohout et al. (2023) found that emotionally engaged people have a higher chance to remember the content, which can result in shaping the perceptions and judgements of those people. 

[bookmark: _Toc142927881]5.2. Conclusion 
The discussion discussed the connection between the results of the thematic analysis and the literature of this thesis. It provided an understanding of the place of this research within the literature and gives an extra inside to answer the research question of this thesis. This thesis focused on TikTok videos of the Russian-Ukrainian war as a case study to research the implications of images of foreign events for foreign policy decisions. The related research question is as followed: 

To what extent does the imaging of the Russian-Ukrainian war on social media affect the support for foreign policy concerning this war?

The (visual) thematic analysis was focused on the emotional perceptions of viewers concerning the videos. The most relevant outcomes indicate that videos about the Russian-Ukrainian war on TikTok were predominantly amateur footage, made with a mobile phone. Additionally, most of these videos evoke a compassionate feeling, while the comments on the videos were for a large extend supportive. 

Moreover, most videos contain a personal storyline. This feature can be seen as a result of the previous three outcomes. Referring to the literature, Wahl-Jorgensen (2020) stated that amateur footage made by citizens are stories told from the perceptive of the civilian, which can lead to more relatability of the story. Based on this theory, it does make sense that amateur footage is connected with personification of the story. Therefore, it stands to reason that the most evoked emotion in this analysis is compassion, while the comments are supportive. Both emotions underline the viewers sympathy with the video. 

In this light, the research question can be answered by following the mechanism described in the discussion. Videos of the Russian-Ukrainian war on TikTok predominantly contain a personal storyline. The personalized videos in this analysis are given meaning by the cultural and geographical closeness of the conflict for people in the Western world. Viewers do relate to eight of these videos, which leads to more emotional engagement with the topic. These people have a higher chance to remember the content, and therefore the videos have an effect on shaping the perceptions and judgements of those people concerning the Russian-Ukrainian war. These changed perceptions and judgement can affect support concerning this war.

This answer indicates that visuals, and the way it is given meaning to, do have the power to change people’s perception and judgement and so their support for certain policy. In the previous century, manufacturing consent scholars argued that media mainly functions to serving the government’s agenda (Chomsky & Herman, 1988). However, the rise of digital media led to an increased importance of images and emotions. Moreover, social media has broken down the boundaries between consumers and producers, making the provision of public information accessible for everyone (Broersma & Eldridge II, 2019; Kreiss & McGregor, 2019). It makes it more difficult for states to control the information flow (Patrikarakos, 2017). Tech companies have taken over the distribution of news, creating algorithms which can make certain videos go viral, uncontrolled by governments or journalists. As seen, videos have a higher potential to go viral when they are relatable and evoke emotions, and so can influence perception and judgement. 

This new media landscape and the importance of images make the issue go far beyond the CNN effect. Media is not controlled by journalists or news organization either. It is an algorithm and the power of the image which can change the perception of people. The CNN effect did not take into account the fundamentally new interactive dynamic of visuals, which is constructed by culture and beliefs and rooted in networks and web of relations (Bleiker, 2018).

[bookmark: _Toc142927882]5.3. Reflection and recommendation 
In retrospect, the process of conducting this research has provided valuable insights into the effects of video footage of the Russian-Ukrainian war on social media on support for that war. However, it is important to acknowledge the limitations encountered during this study. One notable limitation is the results presented in this thesis to answer the research question. The focus of the analysis was on the characteristics and the emotional impact of these videos. Although, this analysis contains valuable results, it is important to note that the direct correspondence of these outcomes to the research question is not definitive. The argument for supporting the Ukrainian-Russian conflict is deducted indirectly, based on the perspectives of Kohout et al. (2023) and Wahl-Jorgensen (2020). They argue that more emotionally engaged people have a higher chance to remember the content they saw which can result in shaping its perceptions and judgement. This research has shown that the most liked videos on TikTok contain characteristics for which people engage more emotionally. Following the theory of Kohout et al. (2023) and Wahl-Jorgensen (2020), this can lead to more support for policies concerning the Russian-Ukrainian war. However, conversely, the same could apply. When emotionally content is framed based on Russian suffering, it could lead to resistance against policy supporting Ukraine. This study focused on videos emphasizing Ukrainian harm and suffering. This limitation opens an avenue for further investigation for the impact of visuals more broadly to foreign policy support. Moreover, it could focus on the consequences of unverified sources and fake news on social media and its impact. This thesis excluded fake news as a factor for its analysis. However, the first two videos show that fake videos are highly shared and liked and can therefore have a potentially big impact on foreign policy support.  

Another limitation of this research is concerned with the coding of the videos. As stated in the literature, images do not have a meaning on their own, but they are constructed by the cultural environment and social and personal beliefs of the viewer (Hutchison, 2014). I coded the videos by myself. For the practical reasons of a master thesis, it was not possible to have it coded by other researchers as well. However, I am aware of the fact that I am a Western white male, the coding could be influenced by my cultural environment and perspective on the world. Therefore, the results could be biased. To maintain transparency, I justified the codes in appendices B and E.

The final limitations of this research include TikTok as a source. TikTok is a very closed social media platform. TikTok does not retrieve any data, so the videos were selected based on keywords, filtered on the numbers of likes. This data selection could have excluded highly viewed videos that were not present under the keywords but did have a big impact. Moreover, the lack of transparency of TikTok did not make it possible to download comments and take a representative sample per video. Therefore, the comments are interpretated and selected by the researcher himself. Since some videos had above 50.000 comments, it was not possible to read them all. It could lead to biased and incomplete view of the comments. 

Considering these limitations, future research could focus on the interplay between TikTok’s functionality and its influence on the public perceptions of foreign events. Since TikTok is an emerging social media platform with the emphasis on amateur-generated content, its role in shaping the dynamic between visuals and foreign policy support remains underexplored. Furthermore, besides social media platforms, traditional media still play an important role in the media landscape, although their role is changing, it is important to explore to which extent they can contribute to the debate of visuals within foreign policy. 
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	ID
	Search word 
	Channel
	Date 
	Duration
	Views 
	Likes 
	Reactions
	Link

	1
	Ukraine
	Kim Tan Ukraine 
	15-01-2023 
	00:08
	155,3 million
	14,6 million
	158.702
	https://vm.tiktok.com/ZGJxEa4Qt/ 

	2
	Ukraine
	Kim Tan Ukraine
	11-01-2023
	00:08
	131,4 million
	7,9 million
	61.637
	https://vm.tiktok.com/ZGJxEGrtd/ 

	3
	Ukraine
	Valerisssh
	30-08-2022
	00:19
	44 million
	6,3 million
	57.063
	https://vm.tiktok.com/ZGJxE3V52/


	4
	Ukraine
	Ukraine: official TikTok account of Ukraine
	12-11-2022
	00:09
	53,7 million
	4,1 million 
	28.888 
	https://vm.tiktok.com/ZGJxEHa5P/ 

	5
	Ukraine
	Robert Sepúlveda Jr.
	28-10-2022
	00:36
	37,1 million
	4,0 million
	53.120
	https://vm.tiktok.com/ZGJxE3c9w/ 

	6 
	#Ukrainewar
	Vladymir Fedorov
	18-11-2022
	00:28
	24 million
	3,6 million 
	14.389
	https://vm.tiktok.com/ZGJxEXX8Y/ 

	7
	#Ukrainewar
	Temps
	03-03-2023
	00:33
	28,6 million
	3,4 million
	13.640
	https://vm.tiktok.com/ZGJxEqxN5/ 

	8
	#Ukrainewar
	. (@notmil001)
	4-08-2022
	00:08
	20,2 million
	2,6 million
	9522
	https://vm.tiktok.com/ZGJxEpTgH/ 

	9 
	#Ukrainewar
	MURENA_IN_UA
	28-03-2023
	00:43
	51,1 million
	2,3 million
	30.484
	https://vm.tiktok.com/ZGJxE3LaE/ 

	10
	#Ukrainewar
	ninjaohm_nakub

	14-11-2022
	01:27
	10,8 million
	1,9 million
	28.629
	https://vm.tiktok.com/ZGJxETPtM/ 
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	Video ID 
	Comment
	Code 
	Reason for coding 

	1
	Love Ukraine from Finland 
	Supportive 
	It shows to support Ukraine by sending its love 

	
	Omg it’s so sad (sad smileys and cry smiley)
	Sadness 
	The comments says that he/she finds it very sad what happens on the video. 

	
	Hope you stay safe bro. I wish you will meet your family soon 
	Compassion 
	It feels compassion with the person on the video. 

	
	Stay strong, stay positive, and please stay alive
	Compassion 
	It feels compassion with the person on the video. 

	
	Stay safe!
	Compassion
	It feels compassion with the person on the video. 

	
	This makes me cry your so young
	Sadness 
	Emphasizing its age shows that the person who wrote this

	
	I hope you win (ukrainain flag)
	Supportive 
	Supports Ukraine’s win in the war. 

	
	He is just trying to eat
	Being facetious  
	This one is making a bit of a joke of the situation. 

	2
	I hope you will be safe 
	Compassion 
	Emphasizing the safety of Ukrainians. 

	
	Keep fighting brothers 
	Supportive 
	Supports the Ukrainian efforts in the war.

	
	Keep strong slava Ukraine 
	Supportive 
	States that Ukraine needs to stay strong, supporting the Ukrainian efforts in the war. 

	
	Good luck for you all 
	Supportive 
	Wishes good luck to Ukrainians 

	
	Thanks for the service, may God bless and protect you. 
	Being grateful  
	Thanking the efforts of the Ukrainian people. 

	
	Stay strong, we believe in you!
	Supportive 
	Supports the efforts of the Ukrainians  

	
	Bro the heart they made at the beginning (crying smiley)
	Compassion, sadness 
	Compassion for the soldiers in the trench, having a sad feeling about the heart sign 

	
	Bro record war time (death face)
	Being facetious 
	Making a joke about making a video in war time. 

	3 
	Sending prayers (heart)
	Compassion 
	Prays for the soldiers 

	
	Thank you for raising awareness about this because some people are forgetting. 
	Grateful 
	Thanking the maker of the video for raising awareness for the issue. 

	
	I am so sorry for you
	Compassion 
	Feeling sorry 

	
	I think about Ukraine sometimes. The way the world just moved onto the next. I hope you and your family are healing (heart in bandage)
	Compassion 
	Thinking about the situation in Ukraine. 

	
	The crib inside the apartment (sad face)
	Surprise, sadness 
	Is surprised about the effect of the war, in this case the crib inside the apartment. Feels sad about it.  

	
	It is so strange to think most of us go about our day without realizing what is still going on 
	Compassion
	Realizing that this is happening in another country, while everybody is just living their lives. 

	
	Everyone is worried about Ukraine, but there is a bunch of other wars going on too that no one is talking about, but no one cares. 
	Irritation 
	Irritation about the fact that the Ukrainian-Russian war is getting this much attention in the media while there are other wars that does not get that much attention. 

	
	Same in Palestine but no one paid really attention 
	Irritation 
	Irritation about the fact that the Palestinian situation does not get the attention on internet the Russian-Ukrainian war receives. 

	4
	I’m crying with her, I can’t imagine what this woman has been through. Bless Ukraine
	Compassion, sadness 
	She is sad about the situation, stating that she cannot imagine what the lady on the video has been through. 

	
	We pray that this war will be stopped. This is so emotional (cry smiley)
	Sadness 
	Finds the video very emotional and want the war to be stopped. 

	
	Love from Australia 
	Supportive 
	Support from Australia 

	
	I am crying right now glory to Ukraine (Ukrainian flag)
	Sadness, supportive 
	Sadness because of the situation and support for Ukraine. 

	
	(Ukrainian flag) Slava Ukraine! This video makes me cry (Ukrainian flag)
	Sadness, supportive 
	Video make the commenter cry, while supporting Ukraine. 

	
	Love and pray to Ukraine
	Supportive 
	Sends loves and prays to Ukraine. 

	
	My heart breaks for these people. The relief must be made immense. 
	Compassion 
	Is compassionate with the people on the video. 

	
	That’s America for you. Everywhere they set a foot, the whole world is crying.
	Anger 
	Angry about America and the interference of it in the war. Blaming America for the consequences of the war.  

	5 
	The lady didn’t scream or anything, she is brave
	Compassion 
	Complimenting the employee in the video, stating she is brave 

	
	I cant even imaging the anxiety I would feel. These poor people
	Compassion
	Tries to imagine how he/she would feel in the situation of the employee.

	
	There are no words, praying for these wonderful people and their land. 
	Supportive 
	Giving support by praying for Ukraine 

	
	Wow I couldn’t imagine living and trying to live a normal life during that
	Compassion 
	Tries to put himself in the situation of the employee on the video. 

	
	That brief moment knowing it’s gonna hit but not whether it’s going to be the end of your life… I can’t imagine (sad face) it is so wrong.
	Compassion
	Having compassion for the situation and the people in the video. 

	
	This has been happening in other countries for decades now
	Irritation 
	Stating that war this war is not the only war, and attending people to the fact that it happens in other places as well.

	
	Sooo did they get free coffee or what? 
	Being facetious 
	Making a joke about the coffee order of the customer.

	
	On second thought I will take that coffee to go!
	Being facetious 
	Making a joke about the coffee order of the customer.

	6 
	Take care brother we love Ukraine (Ukrainian flag). 
	Supportive 
	Support for Ukraine 

	
	Good luck soldier
	Supportive 
	Wishing the soldier on the video good luck in the war. 

	
	Okay but no honestly this is actually scary to experience. God speed to the soldiers fighting slava Ukraine.
	Fear, supportive
	Fear because the commentor addresses the anxiety of the situation of the soldier. Moreover, his messages supports Ukraine. 

	
	Hope ur okay much love (heart smiley)
	Supportive 
	Sends love and hopes he is okay

	
	He said if it hits me it hits me
	Being facetious
	Telling that he was okay with dying if a bomb hits him

	
	Wow when he bent down a little he was ready to face reality even if that meant death itself that instant very scary and sorry he gotta go through this
	Compassion, fear
	Feeling sorry for his situation, fear for the situation the soldier is in.  

	
	Bro just accepted his fate when it was getting closer
	Being facetious 
	Telling that he was okay with dying if a bomb hits him 

	
	Bro stop camping (laugh smiley)
	Being facetious  
	Making a joke about the situation of the soldier eating while aircrafts fly over. 

	7 
	Thank you for defending Ukraine (and the rest of us too). Sending you the best vibes, stay safe. 
	Grateful, supportive 
	Thanking the soldier for fighting I the war, moreover, supporting him by saying to stay safe. 

	
	Thank you for your service  many reaction like this
	Grateful 
	Thanking him 

	
	Keep fighting brother (bicep smiley)
	Supportive 
	Supports him to keep fighting

	
	Keep safe dude!! Glory to Ukraine 
	Supportive 
	Supports his actions in Ukraine 

	
	Go home before u get killed, it’s not worth dying over. Too many have died already. 
	… 
	

	
	This man is from England fighting for Ukraine a lots of sh*it is going on (doubting smiley)
	… 
	

	
	He is not dirty enough 
	Being facetious 
	Thinking the soldier is not dirty

	
	Bro in army with a rolex (death face smiley)
	Being facetious 
	Talking about the watch the soldiers wares. 

	8 
	In war, nobody wins, everybody loses
	Sadness 
	Emphasizes that war only have losers 

	
	War is good for nothing 
	Sadness 
	Emphasizes that war only have losers

	
	War is something that must be done no one can avoid it. 
	Sadness 
	A negative and sad view on war. That it is unavoidable. 

	
	It is sad people are making edits of war videos…
	Sadness 
	Talking about the way the video is made. 

	
	I have never been more ready to go to war!
	Enthusiastic  
	Enthusiast about going to war.

	
	Stay strong and safe brave warriors. Praying for you and your country. Slava Ukraine (Ukrainian flag)
	Supportive 
	Supporting the soldiers and Ukraine. 

	9
	This is the way!
	Enthusiastic  
	Enthusiast about the weapon 

	
	I want one!!
	Enthusiastic  
	Enthusiast about the weapon

	
	Just use 10 of them backpacks and the whole Russian army would be destroyed. 
	Enthusiastic  
	Enthusiast about the weapon, believing it would destroy Russians

	
	Wow amazing, I want to be in the army
	Enthusiastic  
	Enthusiast about the weapon

	
	Just playing with my tax money, eh? Good to know it’s being used well (angry smiley)
	Being facetious, irritating  
	Emphasizing the money Ukraine receives from Western countries and what they do with it. 

	
	I thought you guys were running low on armour? 
	Being facetious
	Emphasizing messages that Ukraine is low on amour, while shooting at nothing in the video.

	10
	Never have been more proud of another country! 
	Happiness 
	Proud of the country

	
	This makes my heart smile so beautiful & touching! God bless Ukraine (heart smiley, Ukrianian flag) l 
	Happiness, supportive
	Happy and supportive for Ukraine. 

	
	Stay strong Ukraine. You got this. Love from Sweden (flag Sweden, heart smiley, flag Ukraine)
	Supportive 
	Support for Ukraine.  

	
	Slava Ukraine!
	Supportive 
	Support for Ukraine.  

	
	Made me cry beautiful. This country deserves all the best there is to offer in this world (heart smiley)
	Happiness, supportive 
	Support for Ukraine and happy with what she sees on the video, the liberation of Ukraine. 

	
	Everyone is thinking about Ukraine but what about other wars? 
	Irritating 
	Irritated about the fact that other war are under representative on social media. 
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	Video ID
	Code 
	Frequency 
	Example of comment

	1
	Supportive 
	Frequently 
	· I hope you win (Ukrainian flag)

	
	Compassion 
	Frequently  
	· Stay strong, stay positive, and pleased, stay alive!

	
	Sadness 
	Regularly 
	· This makes me cry so young 

	
	Being facetious
	Occasionally 
	· He is just trying to eat 

	2
	Supportive 
	Frequently 
	· Keep fighting brothers!

	
	Compassion 
	Regularly 
	· I hope you will be safe.

	
	Sadness 
	Regularly 
	· Omg I cry every time (cry smiley)

	
	Being grateful
	Occasionally 
	· Thanks for the service, may God bless and protect you.

	
	Being facetious
	Occasionally 
	· Bro record war time (death face)
· How do you have battery?

	3
	Compassion 
	Frequently 
	· I’m so sorry for you. 
· Sending prayers (heart)

	
	Supportive  
	Occasionally 
	· You guys are so strong! Slava Ukraine (Ukrainian flag).

	
	Grateful 
	Occasionally 
	· Thank you for raising awareness about this because some people are forgetting.

	
	Irritation 
	Occasionally 
	· Everyone is worried about Ukraine, but there is a bunch of other wars going on too that no one is talking about, but no one cares.

	4
	Supportive 
	Frequently 
	· Love and pray to Ukraine. 
· I am crying right now, glory to Ukraine (Ukrainian flag)

	
	Sadness 
	Frequently 
	· We pray that this war will be stopped. This is so emotional (cry smiley)
· I am crying right now, glory to Ukraine (Ukrainian flag)

	
	Compassion 
	Regularly 
	· My heart breaks for these people. The relief must be made immense.

	
	Anger 
	Occasionally 
	· That’s America for you. Everywhere they set a foot, the whole world is crying.

	5
	Compassion 
	Frequently 
	· I can’t even imagine the anxiety I would feel. These poor people
· Wow I couldn’t imagine living and trying to live a normal life during that.

	
	Sadness
	Regularly 
	· There are no words, praying for these wonderful people and their land.
· This is so sad (sad smiley)

	
	Supportive 
	Occasionally 
	· There are no words, praying for these wonderful people and their land.
· The entire world is with you guys (Ukrainian flag)

	
	Irritation 
	Occasionally 
	· This has been happening in other countries for decades now

	
	Being facetious 
	Occasionally 
	· Sooo did they get free coffee or what?

	6
	Supportive 
	Frequently 
	· Take care brother we love Ukraine (Ukrainian flag).
· Good luck soldier
· Slava Ukraine!

	
	Compassion 
	Regularly 
	· Thank you for your service, I am so sorry you gotta go through this (broken heart smiley).
· I feel so bad for him

	
	Being facetious
	Regularly 
	· If you hear it it is not for you (laugh smileys)
· Bro just accepted his fate when it was getting closer
· Bro stop camping (laugh smiley)

	
	Fear 
	Occasionally 
	· Okay but no honestly this is actually scary to experience. God speed to the soldiers fighting slava Ukraine.

	7
	Grateful 
	Frequently 
	· Thank you for your service

	
	Supportive 
	Frequently 
	· Keep fighting brother (bicep smiley)

	
	Being facetious 
	Occasionally 
	· He is not dirty enough

	
	… 
	Occasionally 
	· Go home before u get killed, it’s not worth dying over. Too many have died already.

	8
	Sadness 
	Frequently 
	· In war, nobody wins, everybody loses

	
	Enthusiastic 
	Occasionally 
	I have never been more ready to go to war!

	
	Supportive 
	Occasionally 
	· Stay strong and safe brave warriors. Praying for you and your country. Slava Ukraine (Ukrainian flag)

	9
	Enthusiastic
	Frequently 
	· This is the way!
· I want one!!
· Wow amazing, I want to be in the army

	
	Being facetious 
	Occasionally 
	· Just playing with my tax money, eh? Good to know it’s being used well (angry smiley)

	10
	Supportive 
	Frequently 
	· Stay strong Ukraine. You got this. Love from Sweden (flag Sweden, heart smiley, flag Ukraine)
· Slava Ukraine!

	
	Happiness 
	Regularly 
	· Made me cry beautiful. This country deserves all the best there is to offer in this world (heart smiley)
· This makes my heart smile so beautiful & touching! God bless Ukraine (heart smiley, Ukrainian flag)

	
	Irritating 
	Occasionally 
	· Everyone is thinking about Ukraine but what about other wars?
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	Video ID 
	Description 

	1
	The video shows a young soldier, recording himself from what it looks like a front cam. He is sitting in a trench and eating out of a green bag. While he is eating, you can hear an explosive. The soldier scares and huddles. 

Sound: on the background of the video plays the last part of the song another love from Tom Odell. “My tears have been used up”. On the 4th second the explosive is audible. 

Description under the video: Ukrainian flag – sad smileys - #army #soldier #ukraine #ykpaïha # strong # viral #cool #go #fakesituation #fakegun #fakewar #fyp


	2
	The video is filmed with a phone camera. It starts with two soldiers making a heart sign with their hands. The video shows the legs of two soldiers laying in a covered trench. At the end of their feet lies military equipment, helmets, and a bullet-proof vest. Behind that is the entrance of the trench. After 4 seconds an explosive goes off. The video and the legs of the soldiers are shaking.

Sound: on the background of the video plays the last part of the song Another love from Tom Odell. It starts with one of the solders chuckling, after 4 seconds, an explosion goes off. 

Description under the video: Ukrainian flag – sad smileys - #army #soldier #ukraine #ykpaïha # strong # viral #cool #go #fakesituation #fakegun #fakewar #fyp

	3
	The video starts with the with a girl filming herself and the background via her front camera. She is dressed in a thick jacket and on the background, there is a damaged apartment building. The middle of the video, right behind the girl’s head a text is visible. 
Text: for me… I really like home. What do you like about home? 

The next frame, the girl is pointing at the same damaged apartment building while her video is put on the ground. 
Text: what do you like about home? ITS UKRAINE

The following frame shows the pavement of a street with debris on it from a building attached to it. it is recorded from the back camera of a phone. 
Text: Ruzzia wants to destroy my home

This frame shows the girl standing in front of another apartment building. It is three floors high, and all the windows and balconies of the building are broken. The girl is spreading her arms. The phone is placed on the ground, and it is filmed with the front camera of the phone. 
Text: no windows and apartments anymore

The next frame shows one of the windows from the previous frame up close, filmed by the back of the phone camera. 
Text: no windows and apartments anymore 

This frame displays an empty fridge from a supermarket.
Text: and hard to find food 
After that, the camera is positioned on the ground again, and filmed with the front cam. The girl is standing in the middle of the frame, in the middle of a destroyed apartment building. It is quite close up and on the ground is debris all over the place.
Text: it’s UKRAINE 

The continuing frame displaces the side of a building where the walls are vanished. The inside of the houses is visible. 
Text: I can tell you all about it!

The last frame shows the girl filming herself and another girl in front of an improvised stove. The other girl is leaning forward and cooking. 
Text: I mean look at this strange life. 

Sound behind the video: 
A girl is talking and says: “I really like corn”. Another guy is asking back: “what do you like about corn?” than, music plays, and she sings” It’s corn, A big lump with knobs, it has the juice, I can’t imagine a more beautiful thing. It’s corn, I can tell you all about it. I mean, Look at this thing. 

Description: Just a reminder about my home (Ukrainian flag) #ukraine #russiastopthewar


	4
	In this video, a person is filming a Ukrainian soldier crossing the street. He is walking towards a house. In the doorway, an old woman is crying on her knees. The soldier runs towards the women and hugs her. 

Sound: on the background, sounds of honking cars and the crying woman are audible. 

Description by the video: This is one of those moments we are fighting for (heart in bandage) A Ukrainian soldier approaches his home in Kherson where his grandma meets him, kneeling on the ground. 

	5
	This video shows CCTV footage of a coffee shop in Ukraine. the video is stated in the corner of the store, behind the window desk. It shows the employee reading her phone. A customer walks towards the window of the shop, the employee puts her phone away and talks with the customer. He is ordering a coffee. While she turns, a sound of a missile is audible. The customer and the employee are looking towards the street. A second later, an explosive is audible. The image is shaking, coffee cups are falling on the ground and more boxes and products are moving. The employee scares and moves out of the CCTV cam. After a second, she is coming back, taking something from the desk and leaves again. Then, a second strike hits. The image is shaking again, and items fall. 

During the video, above the image a text is visible. It states: ‘massive missile explosion in Ukrainian hits near coffee shop’. The text is visible who video long. 

Description: #missiles #war #Ukraine #explosion #fire #bomb #StemDrop001 #coffee


	6
	The video displays a soldier sitting in a house on a window without frames. It looks like a big hole in the wall. He holds his weapon on his thighs and has something to eat in his right hand. From the camera standpoint, he is looking to the right. When an explosive and aircraft is audible, he leans a bit forward to try to see what is going on. Then he continues eating while he keeps watching. He sighs deeply and says something in Ukrainian. 

Description under the video: when the enemy aircraft is flying above you, all you have to do is pray and eat cookies. 

	7
	The video displays a soldier standing among threes with a scoop. He tries to dig a hole. When he shovelled a piece of land, the sound of an aircraft is audible. The soldier huddles on the ground and says: “what the f*ck”. Then explosives are audible. When he is laying on the ground he says: “my foxhole is not big enough, shit”. He takes his gun and put it behind the camera. Then, he gets on his knees and start scooping again. 

Description: any moment could be your last! #Ukraine #artillery #closecall #war #ukrainewar #slavaukraine

	8
	Two soldiers are sitting in a shelter under the ground. The left one has a cigarette in his right hand and pinches with his eyes while his hand is going towards his face the left soldier is just sitting with a piece of cloth covering his nose. Explosives are audible. 
The next frame the left soldier is stretching is left arm. When an explosive is audible, he withdraws his arm. 
The next frame, the right soldier is wiping something of his back. The camera is zoomed in shorty to him. Then the frame is going back to the two soldiers and again, zooming in at the right soldier. The changing of the frame is simultaneously with the sound of an explosive. 

On the middle-bottom of the video, a text is visible during the whole video. It reads: “war is hell” with the word hell in red. 

Sound on the background: besides the explosives. Rhythm is playing with a bass in it. 

Description: (broken heart) #warishell #war #Ukraine #military #viral #military001 #fyp #foryou

	9
	A Ukrainian soldier is filmed next to a porch in the woods. The soldiers wear a big machinegun a string of ammunition with attached going into his backpack. he walks a few meters forwards, holds the machine gun in front of him, and starts shooting. After a second of shooting, the soldier looks in the camera. Then, he starts shooting again in front of him. The ammunition runs through his gun. Empty shells fall on the ground. Now, the soldier is getting down on his chest, placing the machine gun in front of him. He starts shooting again. He stands up again and starts shooting from standing position. 

Music under the video: the song Valhalla calling is playing during the video. 

	10
	This video is an edit of multiple short frames in a row. 
It starts with a Ukrainian soldier is attaching the Ukrainian flag to a destroyed bridge. The video is closing up to the soldier, films the Ukrainian flag and the view from the bridge. 

The next frame, two Ukrainian soldiers are filmed from the back sitting on a military vehicle. The soldiers wave to an old man behind the road. He waves back. 

The video continues with a new image. The person films children walking on a road, the video moves along with the children. The cameraman is talking in Ukrainian with the boys. They are walking towards a line of military vehicles. 

The next frame is footage from two soldiers in a vehicle. The soldier on the passenger side is filming around himself. Outside are people cheering towards the vehicle and waving with Ukrainian flags. 

The video continues with a Ukrainian soldier being filmed. he is standing with a watermelon and his gun in his hand. Behind him, a civilian is holding the Ukrainian flag in the air. The soldier salutes. 

The next frame is the front camera of a car. In front of the car, a military vehicle is stopping, and soldiers are getting of the vehicle. Besides the streets people are sheering and hugging and giving flowers to the soldiers. More people are standing in front of the car and people keep hugging and walking around the vehicles. 

Sound behind the video was the song ‘another love’ from Tom Odell. 

Description: #Ukraine #SOF #war # viral #trending #fyp





[bookmark: _Toc142927889]Appendix E: Justification for coding the videos 
	Video ID
	Code 
	justification for coding 

	1
	Negative
	Negative because of the frame that a young male is eating in a trench while in the battlefield.  

	
	Personification of story
	Personification of story was chosen because a young solder is filming himself eating out of a bag. It is a view of how people have to do normal things like eating during a war.

	
	Compassion, Sadness
	Sadness because of the background music, but also because it feels sad to see someone eating in a trench while he scares from an explosive. It is a young man who needs to fight in the war. I feel with him. 

	2
	Negative
	Perceived as negative because the video shows two soldiers laying in a shelter of a trench. On the background explosives are audible. 

	
	Personification of story  
	The storyline was personal because it showed two persons laying in a trench, and they displayed a love sign. The video was filmed by one of the soldiers which makes it more personal.  

	
	Sadness – compassion
	Sadness and compassion because of the background music and because the soldiers are hiding in a trench hearing an explosive. 

	3
	Negative
	The video has a negative connotation because it shows multiple destroyed buildings combined with the storytelling that it is a girl’s hometown. 

	
	Personification of story
	It is labelled as a personification of story because the young girl shows the consequences of the war on their own neighbourhood. 

	
	Compassion, anger 
	Compassion because the girl on the video shows her hometown. Buildings are damaged or collapsed and there is debris on the street. It shows people are living in a city destroyed by war. It makes me anger that these things happen to innocent people. 

	4 
	Positive
	A soldier coming home, greeting his grandma with a hug. It gives a positive notion to the story

	
	Personification of story
	It shows solders are real persons, having to leave their family behind. It shows war is about people.

	
	Compassion  
	The soldier is coming home, hugging his grandma after having served in the war. I feel with them by what they have gone through.

	5
	Negative 
	This video is coded negatively because it shows the consequences of a missile hitting a Ukrainian city. Daily things in life are negatively influenced by the war.  

	
	Personification of story  
	This video is relatable because it shows CCTV footage of a coffee shop. It is a relatable situation to get a coffee at a shop. Only here, customers and employees are exposed to a war.  

	
	Sadness, disgust 
	The fact that the video displaces the consequences of a missile explosive indicates the impact of war on daily life. 

	6
	Negative 
	The video is coded negative because it displays a soldier eating and seeking shelter from an enemy aircraft. The video starts with the sound of an explosive.  

	
	Personification of story
	The soldier is sitting and eating, while seeking shelter from the enemy aircraft. It gives the soldiers in the war a face, making it personal. 

	
	Compassion
	Compassion is attached to this video because the personification made the viewer feel compassionated with the soldier. His life could be over any moment. 

	7
	Negative 
	The video is perceived as negative because a soldier is digging a hole to protect himself from airstrikes. 

	
	Personification of story
	There is a personification of the story because the soldier is filming himself while he digs a whole. It makes soldiers more personal and gives soldiers in the war a face. 

	
	Compassion, fear
	Compassion is labelled to the video because it displays a soldier trying to seek shelter for an air attack by digging a hole. Fear because airplanes are audible and something bad could happen. 

	8
	Negative 
	The video portrays a negative frame because of the sound on the background, the view of two soldiers who are seeking shelter and the text in the image stating “war is hell” 

	
	More general storyline
	The video is a bit stark, the soldiers are not really impressed by the explosives. It does not feel very personal.

	
	Sadness, fear
	The video evokes fear and because of its stark character. The explosives in combination with the text “war is hell” evokes both emotions. 

	9
	Neutral
	The video is labelled as neutral because it just showed the use of a machine gun with an ammunition line. 

	
	More general storyline 
	There was no personification of the story, the video merely demonstrated the use of a machine gun. There is no personal story attached to it.

	
	Excitement 
	The video tries to evoke a feeling of excitement. The video is meant for gun lovers, try to enthuse, and impress them with their weapon. Video is focused on the function of the gun. 

	10
	Positive 
	The video is perceived as positive because it shows different images of liberating parts of Ukraine. People in the video are happy and pleased with the soldiers. Moreover, the soldiers in the video are happy as well

	
	Personification of story  
	Even though the video consists of multiple frames, the general feeling of this video is rather personal. It shows the liberation of Ukraine from mostly a first perspective, which makes it very personal and relatable.  

	
	Happiness 
	Is evokes happiness because it shows the liberation of parts of Ukraine. People and soldiers are happy. 





[bookmark: _Toc142927890]Appendix F: Descriptive statistics of data
	ID
	Views 
	Percentage of viewers who liked the video
	Percentage of viewers who commented on the video

	1
	155,3 million 
	9,4%
	0,10%

	2
	131,4 million
	6,0%
	0,04%

	3
	44 million
	14,3%
	0,13%

	4
	53,7 million
	7,6%
	0,05%

	5
	37,1 million
	10,8%
	0,14%

	6
	24 million
	15%
	0,06%

	7
	28,6 million 
	11,9%
	0,05%

	8
	20,2 million
	12,9%
	0,05%

	9
	51,1 million
	4,5%
	0,06%

	10
	10,8 million
	17,6%
	0,27%
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