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We are the youth who live our lives
In the ashes of the fire
We share our hopes and dreams with the night
Along with all our desires
And when the day is done talking
We lose ourselves in imagination
Dancing shadows on the citywalls
The only thing that we're chasing
-

Text from the Thomas Azier song ‘Futuresound’
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thomas azier

Preface
Dear reader,
Hereby I present to you my bachelor thesis ‘Urbanism in a smaller sized city’. This thesis has been written
in the context of completing my Bachelor field of study Geography, Spatial Planning and Environment
at the Radboud University in Nijmegen. In choosing this subject it was foremost important for me to
have a strong interest and a personal affiliation with the chosen case study and research topic.
In this research, the main focus has been the city of Heerlen and the first Dutch Internationale Bau
Ausstellung (IBA). The research focussed on a particular aspect of the urban, namely the ‘urban lifestyle’.
Hence, the research is not a lifestyle study on itself, but aims to find out in what way certain lifestyle
changes are taking shape in a smaller-sized city such as Heerlen. Furthermore finding out in what way
the city governance or ‘city-makers’ facilitate these changes. Moreover, Heerlen is a very unique city in
a unique (geographical) position with a very tumultuous history.
I also want to thank a number of people for their contribution to my thesis. First of all I want to thank
Professor dr. Peter Ache for supervising me and my progress, for the useful meetings, feedback and for
giving me the space to do research in a topic which suits my interests the most. Secondly, I want to
thank all the respondents who took the time to fill in the online questionnaire, to talk to me ‘on the
streets’ and above all who were willing to do an in-depth interview with me. For being so open,
interested and of good-will. Thirdly I also want to thank all the people who shared my social media call
and helped me in the process of finding suitable respondents.
I also want to thank two persons in particular, first of all Kelly Regterschot, current director IBA,
who was willing from the very first moment to do an interview with me and provided me a good
framework of all things going on in the region. Secondly I also want to thank Marco Siecker for keeping
in touch with me and trying to arrange a meeting with another expert of the municipality. Both keeping
an open mind and approach towards students who are in need of assistance.
This research has really helped me in opening my own eyes, and seeing the city and region from
a new perspective. Whereas I used to be very biased towards the city because I grew up in a city not far
from Heerlen, this research has really surprised me, both as a person and as an urban researcher.
Possibilities in Heerlen and the Parkstad Limburg region are endless!
The only thing remaining now is reading and absorbing my research about the urban lifestyle in the city
of Heerlen. I hope it will provide you with some very interesting findings and possibilities for the city,
the region Parkstad and beyond, and of course that you will find this thesis both informative and
enjoyable.
Jordan Jansen
July 2017
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Executive summary
The future of the urban area is subject to change; aspects such as climate change, economic change and
political atmosphere all influence the way people live, perceive and experience a place. Cities have
become the mothers of economic development (Jacobs, 1997) and are essential in modern every-day
life. As many people live in cities, the question arises whether a certain ‘urban’ lifestyle is formed. This
urban lifestyle and its effects, changes and possibilities poses challenges for contemporary citymakers.
This research focuses on a smaller-sized city in The Netherlands, whereas most research is conducted
within the framework of larger cities or urban areas. This is very remarkable while most European
citizens live in smaller sized cities (ESPON, 2006, p. 14). These cities face a lack in discussion and
research. The aim of this research is then to provide new insights to urban theories and knowledge
within the large city ‘bias’ (Bell & Jayne, 2009; Giffinger, Fertner, Kramar & Meijers, 2008; ESPON, 2006).
Secondly, the research focusses on the aspect of lifestyle, which is a very important
aspect of the daily urban environment and also faces a lack in discussion and research. This thesis will
therefore look into lifestyle changes in general, how this is perceived by the inhabitants of a smallersized city and how this kind of city can cope with these changes. Urban lifestyle change is also notable
in general urban developments: the urban area has become more dense and cities have more mixed
uses, which consequently influences mobility needs and living standards (Rode, et al., 2015).
Consequently, these aspects have led to the formulation of the main question of this thesis: In
what way can an urban lifestyle be specified in the context of a Dutch smaller-sized city? And how are
these cities facilitating urban lifestyle changes?
As the main question makes clear, it is imperative to find out how the lifestyle of a
smaller-sized city is perceived by both the inhabitants and the city governance leading to a closer look
at the way governance facilitates these lifestyle changes.
A number of theories form the backbone of this thesis, starting off with Ed Soja’s theory of cityspace
and cityness and thirdspace (2000). Cityspace refers to the more intrinsic spatiality of a city which is
more open to individual interpretation and explanation Cityspace within thirdspace is seen as fully lived
space, this entails the real-and-imagined, actual-and-virtual, the locus of structured individual and
collective experience and memory, the every-day life. Thus, cityspace and thirdspace are, be it indirectly,
connected to the notion of lifestyles.
Furthermore, Soja (2000) and later Sassen (2005) elaborated on the concept of cityness, which
in terms of Sassen (2005) refers to the way people sense and consider features of the urban as cityworthy or city-like and are constantly ‘in the making’ (Simone, 2010:3).
The second parts of theories on which this research is built considers the importance of space and place,
whereas spaces and places are important spheres for overall well-being and perception of the city (Knox
&Marston, 2014). Next to this, people are constantly creating places and experiencing them through
daily routines which gives places meaning. Furthermore Tuan (1997) argued that spaces and places
require each other for definition.
The central theory however is Pierre Bourdieu’s theory of Habitus (1990), in which cities are
home to different people who have different lifestyles which in one way is expressed through the
habitus. The habitus refers to certain conditions were people of a particular class (lifestyle) internalize
structural elements and embody structures. Consequently bringing about specific lifestyles .
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In the project framework the most important theories are elaborately examined. A number of
essential aspects have been uncovered which are visualized in the conceptual framework. These
aspects are perceptions, the importance of urban amenities and governance. Next to this, cultures and
consumption will also be taking into account.
This research is conducted in the setting of a smaller sized city, whereas the Dutch city of Heerlen,
located in the southern province of Limburg, will be the main case study. In Heerlen, a qualitative
research method has been adopted and a number of in-depth interviews have been conducted. The
in-depth interviews have been conducted with seven different people, representing four parties or
actors in this thesis. These parties being: inhabitants of the city of Heerlen, the city governance, IBAParkstad and the province of Limburg.
Next to these main actors, an online questionnaire has also been used to reach a more diverse
composition of people: people from all over Heerlen, people from the Parkstad Limburg region and
some people outside of Parkstad Limburg
The city of Heerlen is the fourth largest city of the province of Limburg with just over 87.000 inhabitants.
Only the cities of Maastricht, Sittard-Geleen and Venlo are larger. Heerlen is part of the regional
cooperation Parkstad Limburg, which has the status of an urban area or city region with roughly 240.000
inhabitants. Furthermore the city is part of the Euroregion Maas-Rhine. However, the primarily
industrial city has seen a steady decline in population since the closing of the Dutch State mines in the
1960’s. Ever since the closing of the state mines, the city of Heerlen has felt the economic and social
effects: from declining population to increasing poverty, and vacancies and economic decline. It is very
interesting to see how lifestyles changed from a very prosperous one (when the mines were still
operating) to the way it developed up to now.
Some of the current issues the city faces at the moment are related to large scale vacancies,
degradation of public spaces and in a decline in population combined with rapid ageing. However, these
issues do not limit themselves to Heerlen but are being felt in the entire province of Limburg.
Furthermore it is the challenge for the municipality and city-makers in general to adapt to these
changes and try to facilitate them in an adequate manner.
The Parkstad Limburg region also hosts the first IBA (Internationale Bau Ausstellung) outside of
Germany. IBA is an approach towards revitalization of a city or area. Its goals are to change the
physical structure, the ways of thinking, working and appreciating an area along with the creation of
renewed pride and attraction of investments and innovation. IBA is a temporarily phenomenon in
which early adapters break free from walked paths and create new possibilities for the future of a city
or region. Consequently, IBA Parkstad is also one of the important actors for this research.
On the basis of the interviews, (policy) documents and theoretical literature the results have been
elaborated and conclusions have been made. Starting with the main aspects as stated in the
conceptual model:
Perceptions
The perceptions of the interviewees are very diverse. However some conclusions can be made from the
responses since there are a number of aspects which a larger part of the inhabitants addressed. Firstly,
the perception of lifestyle is interpreted very broadly, people do not have a clear image of their own
vi

lifestyle or the lifestyle of their city. However, a statement regarding Heerlen can be made: Heerlen is
not defined by its urbanity or by a single trademark, the city is often defined by its mixed uses and
versatility. This is what makes the city unique, not having a single identity, cultural or physical, but being
able to provide for all kinds of people and being open to all kinds of developments in the city.
Next to this, describing the ‘urban’ posed an issue, since the urban is also open to interpretation.
However, the experts do have a clearer image of things associated with urban and even set up a
development initiative in which the theme and framework ‘urban’ has been chosen for Heerlen.
Lastly, the most remarkable finding is related to the identity of the people of Heerlen and Limburg in
general. Since this is considered an important influence on the perception of lifestyle and the
development of the city itself. Pride (or the absence of) has proven to be an important issue in the
region. Lack of pride and a negative outlook upon developments in the region have contributed to
stagnation and a negative spiral of underdevelopment and (population) decline.
Urban Amenities
This part focuses on all facilities and amenities Heerlen has to offer. The interviews made clear that the
city provides ample opportunity for many of these aspects. For instance the cultural life and its facilities
are generally praised. However absence of green zones such as a city park or the relative larger distance
for more specific needs are considered more negatively.
Governance
The governance of the city faces issues, as stated before: population decline, economic issues (possible
fusion with neighbouring municipalities), degradation of public spaces and vacancies. However with the
help of IBA and new approaches from the city government, governance tries to boost the quality of
living in the city.
Attention is reinvested in the quality of public space, the perception of these spaces and the
possibilities the city and region have to offer. New structures are being created and an IBA functions as
an intermediary between the ‘systemworld’ and ‘lifeworld’. Which is very important in the current
lifestyle in Heerlen: people want (and need) to be involved in developments in their city.
Concluding, the research made clear that the lifestyle in Heerlen has changed. In what sense this is
urban is very much dependent on the conception of the people living in the city. However there are
some aspects which the city possesses which are often related to the urban lifestyle. Governance needs
to be open for innovation and ideas coming from society itself. Heerlen is on the right track but there is
still a lot to be done. Lifestyle issues are not tackled overnight and require thorough elaboration and
specification regarding what is wanted and what is needed.
Finally, a few recommendations are made, in short: focussing on renewed pride and place
attachment to benefit developments, addressing the mentality issue in similar cities (in Limburg), value
the qualities of public space, adequate communication and participation between people and
governance, and lastly using the inspiration of Heerlen to benefit other regions that face similar (urban)
issues.
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1 Introduction
Urban lifestyles have changed drastically over the years. Changing of lifestyles poses challenges for
contemporary citymakers and for urban futures. However, most research related to urban development
and change is done within a framework of a larger city or urban area. As the European Spatial Planning
Observation Network (ESPON) in 2006 already concluded in their report: ‘The Role of Small and MediumSized Towns (SMESTO)’ , European studies concentrate mostly on larger towns and cities or even only
on metropolises. There is no systematic research on smaller medium-sized towns although policy
making increasingly refers to them. Even statistically the information material available on European
level is very weak and lacks any kind of conceptual comparability (ESPON, 2006, p. 14).
Lifestyle is an important aspect of the daily urban environment and also faces a lack in discussion and
research. Lifestyles in relation to smaller sized cities create an interesting research scope. This thesis will
therefore look into lifestyle changes in general, how this is perceived by the inhabitants of a smallersized city and how this kind of city can cope with these changes.
As stated above, much of the scientific research is done on large cities (Bell & Jayne, 2009; Giffinger,
Fertner, Kramar & Meijers, 2008; ESPON, 2006) the smaller-sized city thus should not be ignored. A
smaller city could provide equally as much useful insights and even provide a different approach to
urban sciences.
Consequently, to form a comprehensive view of the importance of small cities and lifestyles, multiple
urban theories and aspects need to be consulted and taken into a different, in this case smaller,
perspective.
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1.1 Project Framework
The contemporary world is an urban world (Pacione, 2009). Urban areas have expanded all across the
globe and is more and more connected via all kinds of mediums: the internet, the mobile phone, social
media, cheap (air) travel and numerous of other possibilities the contemporary age offers. Furthermore
the interconnectedness of economics and trade, politics and cooperation between nations and cities is
also a consequence of this ongoing process of urbanisation and globalisation (Knox & Marston, 2013).
Urban dwellers have outnumbered rural residents for the first time (Pacione, 2009), whereas a huge
number of people also live in smaller-sized cities.
‘Studying towns and cities is a central element of all social sciences, including geography(…).’
(Pacione, 2009, p. xxi)
Cities are diverse in the way that they are the home to a diverse melting pot of peoples. Cities exhibit
the most common contemporary problems, such as inadequate housing, economic growth and decline,
crime, poverty, health and- environmental issues but are also the place for many positive aspects and
developments. Aspects such as innovation, knowledge accumulation, sustainability and recreation.
Many characteristics and concerns are shared by urban places (Pacione, 2009). Moreover, lifestyles and
lifestyle changes are considered increasingly prominent in modern Western society, where the domain
of unconstrained choice is ever expanding. Which in essence is an effect partly attributed to the erosion
of the old culture of ‘mass’ consumption, given shape by increasing uniformity and mass production,
and the growing influence of a culture of consumption where personalization is of great importance
(Binkley, 2007).

1.1.1 Defining cities
For this research it is important to define the smaller-sized city. What counts as a small-medium or large
sized city? In some literature the small city is defined as having 100.000 inhabitants or less which will be
the threshold in this research as well, although definitions often vary (Johansson, 2008). Furthermore
the literature is mainly focused upon the US, where conversely approximately 40% of the people live in
‘small cities’.
Population size matters, since urban places are generally larger than rural places. Along population size
scale it is possible to decide when a village becomes a town, a town a city and so on (Pacione, 2009).
However this threshold varies over time and space. It is very much dependent on the number of people
living in a country and in similar settlements. Pacione (2009) gives a clear example of this: in Sweden
any settlement above the 200 inhabitants is classed as urban, however in the USA the minimum is 2.500
and in Switzerland it is 10.000. Of around 260 million Europeans (EU27+NO+CH) living in city regions
almost half of all urban inhabitants live in city regions of less than 500.000 inhabitants. These city regions
with less than 500.000 inhabitants are considered ‘medium-sized’ on a European scale (Giffinger,
Fertner, Kramar & Meijers, 2008).
In Europe smaller cities are more common, whereas the Dutch city system is based upon administrative
criteria and the planning system which is shaped in the form of municipalities. Because of the often
small nature of the Dutch municipality, they cannot handle the number of tasks and authorities taken
over from the Rijksoverheid (or state government). Consequently, municipalities (cities) start working
together and form a cooperation between mostly one larger city and the surrounding cities or villages,
for better governance and financial funds, forming new fused municipalities (Rijskoverheid, n.d.).
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In 2017 there are 388 municipalities in the Netherlands (CBS, 2017). Since there is no official threshold
differentiating small, medium and large cities, a statistical differentiation has been made. Taking into
account the entire population of the Netherlands, all cities have been divided in three categories: small,
medium and large of which each contains 33% of the population. As a consequence, 265 cities count as
small, 96 as medium sized and 27 as large. Consequently, Heerlen is ranked as a medium sized city in
this thesis (also see appendix 8.4.6).

Figure 1. Differentiation in cities. Source: own

The number of inhabitants is one way of defining the city in a more physical way, cities are certainly
physical but inhabitants can also perceive cities differently. It is reasonable to think of a city as having
both an objective physical structure and a subjective or cognitive (perceptive) structure (Pacione, 2009).
Because this urban structure is open to interpretation in so many ways, research can be done in an
equally diverse way. A same space can be perceived totally different through the eyes of tourists,
inhabitants, workers, elderly people, workless and homeless people, women, children and minority
groups. The meaning of urban life(styles) is essential in identifying problems and possibilities for city
makers, planners and municipalities. The future of a city lies within its peoples and their perceptions,
attitudes towards- and demands of the city.

1.1.2 Defining lifestyles
The changing of human lifestyles seems evident: the increasing of human-demands and consumption,
the urge of being connected whenever and wherever you are changed our ways of living in the cities
drastically. The basic assumption is that objective material and immaterial living conditions promote
specific patterns of behaviour and a specific conduct of life (Ambrasat, von Scheve, Schauenburg,
Conrad & Schröder, 2016). The conduct of living has not only changed in a practical way; think of electric
vehicles, public transport, smartphones, shopping, and increased tourism, but also in the ways of
perceiving the city and feeling connection to a city is subject to constant change. City makers need to
cope with these changes and need to facilitate them in order to keep a city liveable and attractive. New
lifestyles bring more pressure to existing urban infrastructures and (public) spaces, and therefore pose
problems for city governance (Zukin, 1997).
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Contemporary understandings of lifestyles have evolved along two different pathways. Firstly as
identifying different ways of life and categorizing lifestyles such as ‘’green’’, ‘’gay’’ or ‘’alternative’’
(Brekhus, 2003 cited in Ambrasat et al., 2016). Consequently lifestyles are primarily reflected in shared
goals or common identities , expressed in certain behaviours, not necessarily linked to any form of social
or cultural identity groups (Zablocki & Kanter 1976:271 cited in Ambrasat et al., 2016). The second
perspective is more closely linked to stratification and inequality, classes or status. Within this view
lifestyles are perceived as less freely chosen yet more deeply socialized and embodied practices which
are less fluid and dynamic than lifestyles driven by motives of identities.
Lifestyle studies have been performed in different ways, one of these is the Shell youth study. Shell has
been commissioning academics and institutes to carry out these studies since 1953. The main focus is
on documenting attitudes, opinions and expectations of young people in the case of Germany. The
youth and their lifestyle and view upon current society is the future of the urban world and lifestyle.
Some interesting findings in the 2015 studies are that the German youth is much more optimistic
regarding their future (61%) and as a change in lifestyle they would like more flexibility in working
patterns and focus less on having children (Albert, Hurrelmann & Quenzel, 2015).
Furthermore, the increased attention to lifestyle changes has given rise to new, highly visible
consumption spaces, such as coffee bars, fast food chains, hipster districts, gentrified areas and
residential preferences (Rode, Hoffmann, Kandt, Graff & Smith, 2015). It has also generated new and
complex retail strategies, combining advertising and (city) branding strategies, sales and shopping
districts, real estate development and entertainment (Zukin, 1997).
Urban lifestyle change is also notable in general urban developments, the urban area has become more
dense and cities have more mixed uses, which consequently influences mobility needs and standards
(Rode, et al., 2015). For instance car dependency has lowered (after an initial increase) and the demand
for better accessibility by public transport has grown next to the increase in pedestrian zones and cycle
ways (Rode et al., 2015). On the part of city governments (or municipalities), attentiveness to urban
lifestyles has also encouraged strategies that focus on the (visual) consumption of public space.
Attracting a new group of possible inhabitants and tourists. Although this has also been accompanied
by an increase in private groups and entrepreneurs in control of the development of specific public
spaces (Zukin, 1997).
Consequently, lifestyles are widely interpreted. For this research, it is imperative to try to find a more
general description of lifestyles within the context of a smaller scale urban area and its governance.
Since a lifestyle can mean many different things to people and for governance. There are a number of
aspects which need to be taken into account for the continuation and further elaboration in this
research. These are the social aspects such as (consumer) preferences, attitudes and perceptions, but
also economic aspects such as consumption spaces, (retail) strategies and new entrepreneurs. From a
policy and governing side there is the attentiveness and strategies to cope with changing urban
lifestyles. These aspects will be elaborated later on.
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1.2 Research aim
The main aim of this research is to formulate new insights related to lifestyle changes and its perceptions
and impacts upon smaller-sized city formations, consequently contributing to existing urban theories
related to lifestyle changes and urban development. Furthermore providing a fresh look upon these
developments and giving smaller-sized cities a voice in the ‘’large-city bias’’ (Johnson, 2007) existing in
urban scientific research and literature. This research is firstly considered from a bottom-up view;
coming directly from the inhabitants of a smaller-sized city and relates to their views and perceptions
upon the changing of lifestyles and the development of ‘their’ cities. Whereas the aim is also to find out
what is understood by the notion of lifestyle in the framework of a smaller-sized city. Since there is no
consensus about a single definition. Secondly, the governance point of view towards urban lifestyle
changes and developments is of importance. In this way this thesis aims to find new insights, possible
solutions and approaches to problems and challenges smaller-sized cities face in coping with these
developments.

1.2.1 Scientific relevance
The scientific relevance of this research is dual: firstly because of the importance of studying smallersized cities and secondly related to the ambiguity of urban lifestyles. Bell & Jayne (2009) argue that it is
vital for theoretical and empirical engagements with small cities to develop a strong epistemological,
ontological and methodological focus on both their smallness and their cityness, in order to fully
contribute to these debates. Given the apparent contradictive nature of a ‘small city’, Bell & Jayne
(2009) also state that we need to explore how smaller cities are imagined and experienced and see how
the local–global or provincial–cosmopolitan impact on the way they are understood and ‘located’.
Furthermore, Bell & Jayne (2009) argue that the importance of studying smaller-sized cities needs to
increase, since these cities have been ignored by urban theorist for far too long, despite the dominance
of medium-sized urban regions (Friedmann, 1986 and 2002; Sassen, 1991; Scott, 2001; Taylor, 2003;
cited in Giffinger et al.,). Urban research has largely been dominated by a selection of greater cities and
larger global metropolitan regions. It could even be stated that researchers have a ‘’large-city bias’’
(Johnson, 2007). The emphasis on large cities might be natural since large cities are the home to a very
diverse population and growth brings about many new challenges and possibilities. Conversely, these
cities can be of great importance to regional systems by for instance serving as centre for the rural
surrounding areas (Ramsey, Michalos & Eberts, 2016). The challenges related to lifestyle changes of
these smaller-sized cities, which can differ from the larger ones, remain unexplored to a certain degree
(Giffinger et al., 2008).
Lifestyles have changed, and will continue to change in the future. However, the concept of ‘lifestyle’
does not have a formally agree definition or defined established body of theory, the use of ‘lifestyle’ is
often in a more colloquial or informal way (van Acker et al., 2013) and is given different meanings by
different people. Furthermore, until now, studies have mainly operationalized lifestyles as specific
patterns of cultural consumption (Chan & Goldthorpe 2007b; Holt 1998; Jaeger &Katz-Gerro 2010;
Petev 2013 cited in Ambrasat et al., 2016), paying less attention to underlying worldviews and patterns
of meaning making and valuation. The aim furthermore is not to define lifestyles and perform a lifestyle
study, since this would propose a whole new research in itself, but to find out in what way the changing
of lifestyles in general can also be accommodated in smaller-sized cities or urban areas. Looking into the
roles of the governance side and the side of the city-inhabitant.
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1.2.2 Societal relevance
The importance of smaller sized cities should not be underestimated whereas a large part of Europe’s
or even the world’s population lives in these smaller urban areas. For them it is essential that more
research is done on topics within a smaller scale. By researching on this smaller scale, new insights and
better solution might be found to the ever increasing demand from citizens towards cities and the
relevant actors in general.
Defining ‘lifestyles’ in the broadest sense is only one part of the knowledge deficit, but measuring them
poses another challenge. The aim of this research is to find out in what way lifestyles influence the city
and how changing lifestyles has played and possibly will play a part in future urban development.
Moreover, by doing research in a smaller-sized city, it opens up possibilities for the people living in these
kind of areas and providing city-makers of the small-sized city new ways to cope with the urban lifestyle
developments in their own city and for their own inhabitants.

1.3 Research Questions
After discussing both the scientific and social relevance of urban lifestyles in smaller cities and discussing
the framework of this research, the main question is formulated:
In what way can an urban lifestyle be specified in the context of a Dutch smaller-sized city? And how are
these cities facilitating urban lifestyle changes?
In order to be able to answer these questions, a number of sub questions are of essence. First of all it is
important to know what motivations people have to live in a smaller-sized city, since their choice might
be deliberate or not. Starting off with a basic framework to identify important aspects related to
lifestyles.
-

What (lifestyle) factors play a role for people to live in a smaller-sized city? I.e. What do citizens
demand; what quality of living related to the changed lifestyle is important?

Secondly, since most research is based on analysis of people living in larger urban areas, the question
of how people perceive their city in a smaller area needs to be answered.
-

How do these people perceive their smaller-sized city?

In order to understand what a changing of lifestyles means, the concept of ‘lifestyle’ in an urban context
should be described first. Since there is no unambiguous definition or conception to date (van Acker et
al., 2013).
-

How is the urban lifestyle shaped and perceived in a smaller-sized city?

As a result, the researching into urban lifestyles and the perception of these might provide new insights
to which we can add a few more questions related to the governance aspect of a smaller-sized city.
These questions are as follows:
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-

-

How do smaller-sized city-makers cope with changing lifestyles? In essence: in what way are the
changing lifestyles being facilitated through small urban developments, governance and
planning?
What important (lifestyle related) developments do smaller-sized city-makers expect for the
future?

And lastly, the question needs to be asked, in the eyes of the city-makers, in what way smaller-sized
cities might be able to cope better with these lifestyle related developments.
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2 Theoretical Framework
Cities or urban areas have gone through many chances throughout the years. In this chapter I will
elaborate on the important urban-and social-theories regarding urban change and the perception of a
city/place linked to the changing of lifestyles. I will start off by elaborating on these changing of lifestyles
and defining them.

2.1 Social theoretical perspective on lifestyles
In social theory, the ‘ontology’ of things is important. This aspect refers to assumptions of what the ‘real
world’ and the nature of reality is like (Inglis & Thorpe, 2012; Creswell 2013). One ‘ontological’ position
is called structuralism , this roughly claims that the primary elements of the human world are ‘social
structures’. These structures are not imagined but ‘real’ and therefore have a strong influence of the
behaviour of people, how they think and act. Structures are the most fundamental aspects of human
social life (Inglis & Thorpe, 2012).
Moreover, social theory generally uses the term ‘modernity’ to describe how contemporary
society has developed, operates and changes. Currently, society faces the ‘new modernity’ which
includes the network society and globalized society (Inglis & Thorpe, 2012).
In this chapter, the changes of social life will be elaborated upon, along with the most relevant theories
and developments found in (social) theory. Firstly starting off with a more general overview of the
concept of lifestyle.
An important definition of lifestyle by sociologist Mike Featherstone is ‘individuality, self-expression,
and stylistic self-consciousness. One’s body, clothes, speech, leisure pastimes, eating and drinking
preferences, home, car, choice of holidays, etc., are to be regarded as indicators of the individuality of
taste and sense of style of the owner/consumer’ (1987, 55). Lifestyles are considered to be able to
accomplish two main aspects according to sociologists (Binkley, 2007). On the one hand being able to
affirm a sense of self or identity, but on the other hand also differentiate individuals from other, thereby
contributing to further stratification of social groups (Binkley, 2007).

2.1.1 Cityspace and cityness
Lifestyles in the city start with living in the city: Soja (2000) addresses the concept of cityspace, this
refers to the city as a historical-social-spatial phenomenon, but with it its intrinsic spatiality highlighted
for more interpretive and explanatory purposes. Related to cityspace is the concept of urban spatial
specificity, referring to the particular configuration of social relations, built forms, and human activity
in a city and its geographical sphere of influence (Soja, 2000:8).
A link can be made between cityspace and other configuration of urban and social life(style). This can
for instance be cultural communities, structures of different social classes, city governance and local to
global economies. The production of cityspace generates a diversity in relevant local, urban and regional
forms of social organizations and identities (Soja, 2000) which all have their own lifestyles. Cityspace
can also be related to Soja’s concept of ‘thirdspace’. It is the space where all places are, capable of
being seen from every angle, each standing clear; but also a secret and conjectured object, filled with
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illusions and allusions, a space that is common to all of us yet never able to be completely seen and
understood (Soja, 1996).
Cityspace within thirdspace is seen as fully lived space, this entails the real-and-imagined, actual-andvirtual, the locus of structured individual and collective experience and memory, the every-day life.
Thus, cityspace and thirdspace are, be it indirectly, connected to the notion of lifestyles. Lefebvre (1991)
considered the everyday to be the decisive category linking the economy to individual life experiences.
A lifestyle is being practiced within the limits of cityspace and thirdspace.
Consequently, Soja (2000) introduces another aspect to the field, this is the aspect of cityness,
or as he refers to, synekism. Synekism connotes in particular the economic and ecological
interdependencies and the creative, occasionally destructive, synergies that arise from purposeful
clustering and collective cohabitation of people in space, the stimulus of urban agglomeration. A
combination of ‘home’ and ‘settlements’, in short the dwelling together of people which happens in the
‘home’ habitat. In these dwellings, qualities of living are of importance and this is related to different
lifestyles, since the lifestyle could determine the way the quality of life is rated: ‘dwellings are important,
but so too is the location of the dwelling’ (Allen, 2015; Buildings 2015, 5, p.87).
Cityness has been given slightly different meanings over the years as well, Sassen (2005) elaborates on
cityness as the way we sense and consider certain features of the urban as city-worthy or city-like.
However, urbanity is subject to a ‘Western’ notion of what a city or place is or should be, Sassen (2005)
furthermore states that this ‘Westernized’ notion of the urban consists of aspects of urbanity which do
not always fit with the general consensus, this is also considered as cityness.
Simone (2010:3) describes Cityness as a term for the state or condition of cities as things ‘in the
making', rather than things that are determinate, bounded and ready-made for analysis. Consequently
Lemert (2009) describes cityness as ‘those elements of city life that cannot be captured, least of all by
the organizing categories of modern social science (Lemert, 2009:x as cited in Kastner, 2012) So the
question here is, what processes in urban development and lifestyle changes create new forms of
cityness? Cityness is constantly being constructed, changed and moulded and there is evidently not a
single way of defining what cityness is, although is constantly under influence of the ‘Western’ notion.
So far, a number of aspects that could be related to the empiric research on lifestyles have been
uncovered. Starting with the importance of identity and differentiation of individuals according to
certain specific indicators. Shaped by a cityspace in which people live, experience and conceive their
living environment, whereas (social) structures are created as well as structuring behaviours and
conceptions of every-day life. Concluding with the notion of cityness and certain city-like characteristics
which are not determinate and open to interpretation.

2.1.2 Perceptions of lifestyle and the city
Living in the city also requires elaboration on the importance of conception and perceptions of the citydwellers. In the next part the relation between lifestyle, perception of space and place will be discussed.
Along with an elaboration of one of the main theories of this thesis: Pierre Bourdieu’s theory of Habitus.
Space and place
The city consists of many different (public) spaces and places, these spheres are important for the
overall well-being and perception of the city. Places are highly dynamic, and not clearly defined by
boundaries which makes places important in shaping people’s lives and influencing the pace and
directions of change (Knox & Marston, 2014). Places in general provide the settings for people’s every19

day life including social relations such as family interaction, working environment, social life, leisure and
political engagement (Knox & Marston, 2014). Knox & Marston (2014) also state that places exert a
strong influence on people’s well-being, opportunities and lifestyle choices: places have different kind
of structures, characteristics and opportunities which shape people’s choices and lifestyles.
Relph (1976) on the other hand builds on the more practical knowledge of spaces. We can work in one
place and live in the other. In smaller cities this might be the case, however it is also possible that the
commuting range is less than in larger cities. Relph (1976) also states that place determines our
experience, since the basic meaning of place lies in the largely unselfconscious intentionality which
defines places as profound centres of human existence.
Within the notion of space Seamon (1980) introduced his concept of ‘place-ballet’, which is a metaphor
for our experience of place. The ‘place-ballet’ suggests that places are ‘performed’ on a daily basis
through people living their everyday life. Hence the changing of lifestyles which can also play a role;
since we in essence create an experience of place through our own daily routines, we give place a
different meaning and we perceive place differently when lifestyles (demands and perceptions) change.
Through participating in daily routines or performances we get to know a place (in this case a city) and
feel or become part of it (Seamon, 1980). Furthermore, Tuan (1997) stated that these ideas of ‘space’
and ‘place’ cannot be defined independently but require each other for definition: ‘from the security
and stability of place we are aware of the openness, freedom, and threat of space, and visa versa’ (Tuan,
1997:6).
Cultural diversity and lifestyle change
Not only space and place are influencing lifestyles, other aspects such as different cultural backgrounds
can also influence the way of living and lifestyle of a person or group. Culture is a very broad concept
which would require thorough elaboration which is out of the scope of this research. However, the
following aspects will be taken into consideration: Country or place of origin, because this has been
essential in the creation of a person’s identity and behaviours, shaping a person’s perception upon place
and space whereas customs and habits are a form of expressing this identity in a similar way as a religion;
however a religion by itself also acts as a powerful shaper of daily life: this ranges from eating habits to
dress codes to holiday celebrations and family practices (Knox & Marston, 2014). The culture of a person
is an important ‘lifestyle shaper’: when a person is living in a certain foreign culture there are certain
norms and values which are important there, and as a way of integrating in this new society a person
adopts; but not always, these different forms of lifestyles. Knox & Marston (2014) also define culture as
‘a shared set of meanings that is lived through the material and symbolic practices of everyday life’
(p.162).

2.1.3 Pierre Bourdieu’s theory of Habitus
Cities are home to many different people with various lifestyles and cultural backgrounds, whereby
some lifestyles have more benefits for people than other lifestyles. The main theory of this thesis is
based upon the theory of Habitus by Pierre Bourdieu (1990), he states that ‘Conditionings associated
with a particular class of conditions of existence produce habitus (Bourdieu, 1990, p. 53).’ Habitus as a
state of mind where people internalize structural elements, they do this by embodying the structures.
Habitus thus refers to socially stratified patterns of perception, classification, and thinking that are
supposed to bring about specific lifestyles (Ambrasat, et al., 2016). Habitus can be traced in spatial
practices from different groups of people. The Habitus generates meaningful places. Each group has
adopted an unique habitus shaped by, for example, the common history and culture of a certain group.
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Because of habitus, people are socialized to act and think in a certain way, and, consider something as
‘normal’. This idea or perception is created by means of primary socialization and secondary
socialization. Primary socialization comes from the most direct contacts; one’s family, secondary
socialization happens by engaging with friends, fellow students or colleagues, sport clubs and so on
(Bourdieu, 1990).
In cities different classes of people can be detected, in the broadest sense: the upper class, the middle
class, and the working class. These classes each have different habitus and these differences can be
explained by Bourdieu’s concept of doxa. Doxa means that people take habitus for granted whereas
they do not ask why it is the way it is and why they act and perform their daily routines in a certain way.
People pass the habitus down to the next generation by means of the primary and secondary
socialization talked about earlier.
Social groups are also related to different lifestyles. These lifestyles are a result of the influence
which comes from family and other social groups people are part of. At the same time the lifestyle a
certain person has, is influenced by their history. That means that often lifestyles are passed from
parents to their children. However, people are not always aware of their habitus, and their way of
‘performing’ lifestyles. People only become aware of their habitus when for instance they get in contact
with other (social) groups different from the group they are a part of. They see the difference in the way
the habitus is performed, and these differences are expressed in different lifestyles.
Change of lifestyle is thus possible if people when a certain lifestyle comes in contact with other groups
who have a different lifestyle. By trying to integrate (socialisation) into their new society, people learn
new things about other lifestyles. These new experiences can lead to a change of lifestyle. As habitus
can be adapted, changed and moulded to perform within a new habitus environment so can lifestyles.
Lifestyle changes in for instance the increased awareness for environmental issues have also created
new (social) groups and movements. The question we can ask is in how far has the differentiation of
social groups made place for a differentiation in lifestyle groups?
Capital
There are different forms of capital: social, economic, cultural and symbolic capital (Bourdieu, 1990).
Social capital is about a person’s social contacts and networks. A person’s lifestyle is influenced by the
social groups and networks he or she is part of. If all his or hers social contacts have a luxurious lifestyle
and prefer to eat Caviar every evening it is likely that this person does the same, because he or she is
influenced by this sort of lifestyles and behaviour.
Economic capital is about certain economic resources, like money, welfare and also property rights. The
amount of economic capital a certain person has, influences the lifestyle this person can have. If a
person has for example no money, the person can’t live a luxurious lifestyle.
Cultural capital expresses in general the ability to show yourself in an environment in a way that is
expected of you. So when you are together with friends who have a luxurious lifestyle, you are for
instance expected to wear brand-name clothes. Cultural capital can exist in different forms (Bourdieu,
1986).
Bourdieu (1990) also refers to the embodied state of cultural capital, he is referring to the selfimprovement of a person. It is an effort that presupposes a personal cost, an investment (time) and
sacrifice. Each person has unique skills and knowledge. Someone with strong capabilities can use these
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unique skills to influence its social mobility: people can work themselves up in society. A person with
great motivation and ambition, would rather choose another lifestyle than a person with less motivation
and ambition. Skills and knowledge influence someone’s lifestyle, for example by getting a higher-paid
job or status.
Second, capital, in the objectified state, refers to capital that is touchable, like paintings, books,
dictionaries, pictures, etc. They can be inherited by for example your kids or family. These can also be
bought like economic capital, but the true value of ‘consuming’ (the embodied capital) cannot be
bought. The knowledge of how to use the capital is defined by the person buying it. One’s lifestyle can
be influenced by these objects or properties, because they have value and meaning. At the same time
people can use these objects to express their lifestyle.
Furthermore, the institutionalized state refers to academic qualifications a person can get in his or her
life. Academic qualifications, which are often influenced by one’s embodied state, can make a difference
in people’s lifestyles: higher qualifications often lead to higher-paid jobs or a luxurious lifestyle. These
qualifications as such cannot be inherited or sold, they belong to a unique person with unique skills and
knowledge.
Lastly, symbolic capital is not a real form of capital. It is a quality given to someone, because the person
possesses other forms of capital. As someone for example has a lot of economic capital and good
networks within the upper class, the chances are that this person lives a more luxurious lifestyle.
However, people can also remain in the same position when upward mobility is more difficult. Capital
plays a crucial role, for it determines for a large part your possibilities in life. When you are in the working
class it is very difficult to move to the upper class because you are short in economic and social capital.
This is why most people do not change lifestyles very often in their lives. In short: doxa, habitus and
capital play essential roles regarding lifestyles and lifestyle changes.
Field and place
Another important concept for Bourdieu (1990) is the concept of ‘field’. The concept of field is his
redefinition of the more common-known term ‘social structure’. Social structure describes the social
arrangements that are dependent on as the results as well as the interactions between people. A field
can be in all kinds of environments, it could be a policy-field or work-field. Lifestyles are performed in
these different fields of the living environment. Housing for instance happens on individual level, as
people decide on their own how to furnish their home. The field of mobility and transport is often more
an experience of shifting from one place to another which takes place on general level. A big part of
modern society participates by going by car, using public transport or walking from one place to another.
To participate in a certain form of fields an agent requires different forms of capital, provided by the
lifestyle or habitus of this person. For example, when buying a house, the agent is participating in the
field of the housing market and requires economic capital; money, to be successful in his or her
transaction. Which sort of house a person is interested in will depend on the agent’s lifestyle. But at the
same time social structures are also reproduced by the working of the field. Therewith fields give
advantages to people who have a powerful position, which means a lot of a certain capital.
Regarding to lifestyles, certain housing segments are only available to the agents who possess more
economic capital and a different lifestyle.
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So, the amount of field-relevant capital a person possesses is the basis for how successful they might be
in the game in each particular field they are involved in. Here, also history plays an important role, as
parents often pass their capital to their children. Nevertheless, relative success or failure in a field is not
fully dependent on how many capital someone has in a certain category, but it is also dependent on
whether the type of capital someone has is appropriate to how it should be used in a particular game.
So when someone wants to change their lifestyle, according to Bourdieu one has to make sure that
one’s capital is the right capital to achieve a different field, in example, a higher social class with a more
luxurious lifestyle.
This far, a number of aspects related to the main theory have been explained: the importance of space
and place, whereas these spaces and places cannot be conceived independently but need each other
and interact. Places are ‘performed’ through people living their every-day life. The habitus plays a role
as a structuring state or process of people who create, socialize and live a certain lifestyle in different
fields and places. People are not always aware of their habitus (or lifestyle), which is explained with
doxa, socializing with others will create more awareness as well as possibilities to leave a certain habitus.

2.1.4 Practice theory
The critical challenge for practice theory is to explain how practices remain the same and how practices
change (Caldwell, 2012), this can be related to lifestyles. Lifestyles have the ability to stay mostly the
same over years (think of habits, customs and etiquette), but they also change and create new lifestyles
or practices. Changing a certain practice does not necessarily have an influence on the agents (persons)
who perform a practice. This is the case in many lifestyle aspects such as for example sustainability, the
example given by Spaargaren, van Koppen, Janssen & Hendrikse1 (2013) about climate labelling and the
effects on the consumption of canteen food does not have its desired effect. The theoretical rationale
behind this assumption is rooted in practice theory, a lot of emphasis is put on the (highly) routinized
character of the ordinary, everyday life behaviours and thus lifestyles. The canteen lunch, among many
other structures at present, is regarded as normal, part of a lifestyle, highly routinized practices enacted
on the automatic pilot by majorities of people.
Lifestyle is difficult to comprehend, since there is no unambiguous single definition in (social) science.
However, if we maintain the broad notion of lifestyles, be it cultural, social and economic, we can
describe lifestyle as consisting of different sub-practices. Lifestyle is the main practice which cannot
exist without several sub practices. A lifestyle is created by having sub-practices, such as belonging to a
certain (social or cultural) group, having different religions, coming from a wealthy or less- wealthy
background, being a social or antisocial person, being clever or not etc. These sub practices constitute
the way for a lifestyle to arise. At present, it is maybe even possible to say that society does not consist
out of these different (social/ cultural/ economic) groups or classes but starts to divide people into
lifestyle groups. For instance: students amongst each other share very much the same characteristics:
going out, drinking (a lot), studying, having less money to spend, even though they come from different
social or cultural groups. They are now part of a lifestyle group, which all students share. The practice
and habitus of being a student has become more important than the group in which they originally are
from.

1

Spaargaren, G., Van Koppen, K., Janssen, A. and Hendrikse, A. (2013), ‘Consumer Responses to the Carbon Labelling of
Food: A Real Life Experiment in a Canteen Practice’, Sociologia Ruralis 53(4), pp. 432 – 453.
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2.2 Urban economic & governance perspective
Jane Jacobs (1997) stated that cities are the mothers of economic development and part of the main
condition for overall prosperity. The place were all economic development starts. This is due to the
conditions of density and the need and incentive of these cities to address problems in ways that haven’t
been addressed before, providing a new and fresh outlook. For this, a number of more economic and
urban-governance related theories that are relevant to this research will be elaborated on.

2.2.1 Consumption
In modern (capitalist) society, consumption and demands have drastically changed. High quality
products are demanded, mostly by the Global North. Globalisation has made it possible to trade
products all over the globe, and therefore has become a major aspect of modern ‘Western’ ways of
living. Lifestyles are created and adjusted through these developments. Consumption and lifestyles are
thoroughly connected with one another, since a lifestyle shapes the way a city can be ‘consumed’.
Consumer city
During the twentieth century, urban lifestyles have changed from ‘a prerogative of social status’ (Weber
cited in Zukin, 1997) to ‘an aggressive pursuit of cultural capital’ (Bourdieu cited in Zukin, 1997). It can
also be seen as a cultural change, where from the late 1970s and onwards materialism became more
and more part of society (Pacione, 2009). These shifts have led to numerous structural changes in
consumption and human-behaviour, the service industries have grown and high quality goods have
become an essential part of every-day life (Zukin, 1997).
The consumer city, introduced by Glaeser (2002) is an example of this changed situation. In the
consumer city, the city has become object of consumption. A distinction can be made between the
citizen and the outsiders, or tourists. The city has become a place where people go to entertain
themselves, to consume, to relax or even to go on holiday. This is done via amenities which the city
provides. These urban amenities will be discussed later on.
Glaeser (2000) states that the future of cities increasingly depends on whether cities are attractive
places for consumers to live. If cities are to remain strong, they must attract new workers and citizens
on the basis of quality of life as well as on the basis of higher wages. Importantly, taking in to
consideration that, ‘ (…) some cities are managing to be successful consumer haven, but that many will
not’ (p.22).

2.2.2 Governance
The concept of a system of cities has many facets, but one of particular interest to the importance of
smaller-sized cities is the concept of borrowed size, whereby a small city or metropolitan area exhibits
some of the characteristics of a larger one if it is near other population concentrations (Alonso,
1973:200). Processes of borrowed size are ‘also quite visible in Germany and the Low Countries, whose
cities, quite small by our standards, apparently achieve sufficient scale for the functioning a modern
economy by borrowing size from one another’. Here Alonso (1973:200) refers to the differences in scale
between the US and cities in Europe.
Smaller cities can do better because they do share the advantages of being in the vicinity of a larger
one, but might not share the negative aspects such as congestion, high crime rates and higher property
prices. However the concept introduced by Alonso remains ambiguous since he does not clearly define
the concept of ‘borrowing’ and ‘size’, his ideas also seem somewhat outdated and has often been
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proven otherwise. There has been no scientific evidence that borrowed size only applies to the small
neighbouring cities. Think of the ever increasing interconnectivity between cities, no matter what the
distance between them, across the globe due to the Globalization (Meijer, 2015). It seems more likely
that larger cities cast a shadow over smaller neighbouring cities rather than borrowing size from their
neighbours (Meijer, 2015). Good governance is essential either when ‘borrowing’ size or when a shadow
is casted upon a city.
Governments also have possibilities to change a way of ‘normal’ living, by for instance implementing
certain regulations, taxes or restrictions. A more recent example can be found in the pricing of plastic
shopping bags. In the Netherlands it used to be a custom that shops always provided free plastic bags
for their customers, however, since this is very environmentally-unfriendly the Dutch government
agreed on regulations to forbid the free distribution of plastic bags. From January 2016 all bags come at
a price and therefore people are encouraged to bring their own, reusable bags when they go shopping
(Rijksoverheid, n.d.). In this way the government tries to create more environmental awareness among
the people and lifestyle changes are brought about.
Cities are defined by developments related to high-quality living and acceptable standards of access to
resources, goods and activities. Herewith for example sustainability has just in recent times started to
play a more important role as well. By developing cities in a more sustainable way, for instance with
good (clean) transport connections and shorter distances, sustainability is given an extra hand. In this
way more sustainable transport modes other than the car can be used which results in lower use of
energy and reduction of emissions (van Acker, Goodwin & Witlox; 2013).
Sustainable policies in for instance reducing car use and promoting use of public transport, making
better connections within a city, and hereby reducing the need to use a more polluting way of transport
requires both cooperation from the governing side as well as the people’s. The inhabitants of a city need
to shift their way of life to a greater or lesser extent (van Acker et al., 2013). Sustainability can be
incorporated in many different ways of lifestyle changes, from using the public transport instead of your
car to having a ‘’meat-free Monday’’.
Higher rates of pollution might be more evident in large cities, where often the number of
commuters is higher than in smaller cities. If you work in a small city, your work-or study-place might
not be that far from your home, and therefore you can easily take the public transport or simply use the
bicycle, as it is the case in many cities in The Netherlands. Travel behaviour such as choice of mode of
transport and the frequency of trips made, destination choice, driving styles, level of comfort and
convenience are related to lifestyles (van Acker et al., 2013). Travel activities are generally considered a
derived demand (van Acker et al., 2013); people mainly travel in order to access activities in other, more
difficult accessible, locations. These activities range from working and living to recreating and shopping,
and are also part of many people’s every-day life.

2.2.3 Urban amenities
The theory of the creative class (Florida, 2002) focuses on attracting new, young, innovative, higher
educated persons to a city in which they can live and work. This is done via amenities, diversification
and tolerance within a place, and forms a unique place and sense of place (Kelly, Ruther, Ehresman &
Nickerson; 2016). Florida’s theory is based on the assumption that amenity-rich cities that are also
diverse and tolerant are most likely to attract new higher-educated migrants, labour and firms (Allen,
2015). Amenities can therefore be of great importance to the attractiveness and lifestyles of smallersized cities, since these amenities can generate advantages regarding economic activity and quality of
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life experiences.
As lifestyles change, and societies in general, people’s quality of life requirements and
aspirations change as well (Allen, 2015). Allen (2015) states that ’there are clear linkages acknowledged
in the literature between the provision of varied urban amenities and changing lifestyles and aspirations’
(in: Buildings 2015, 5, p.87).
Demographic changes can have a direct impact on urban-spatial configurations of a city, and
are consequently tied to lifestyle preferences. This can for instance be seen in the multiculturalism in
cites. Increasing the ethnic and cultural diversity through, for instance globalisation, contributes to
urbanism trends, since new city residents bring their own understanding of intensification, their own
relationships towards urban amenities and their perception of a good quality of life (Allen, 2015).
To gain more insights into the experience and perception of cities, Clark, Lloyd, Wong & Jain; (2002)
recognized that demographic and ethnographic changes also alter the way cities are viewed and
experiences by its inhabitants. Therefore, the provisions of urban amenities and the way they are
integrated into the urban area might require extra attention (Clark et al., 2002).
However, the researchers once again focus on larger urban areas. In typical suburban communities,
‘’work-at-homers’’ often feel isolated because of the lack of amenities in these areas, options such as
the corner coffee shop, lunch bars, local gyms or recreation areas should be better integrated in
suburban environment (Schmitz et al., in Clark et al., 2002). However, since smaller-cities can also be
considered in the way suburban is considered in this example, the opposite might be the case. Since
these smaller cities can have both the amenities and the working places in a short distance from one
another. However, the distribution of high-end cultural amenities in North West Europe still follows a
Christallerian logic (Meijer et al., 2014)
High quality living
High quality living has nearly become as self-evident as the right to have access to proper food and
water. This high quality of living comes in different forms: in The Netherlands high quality living is mostly
graded in terms of ‘Leefbaarheid’ or liveability, however this cannot be defined with a single definition,
instead, it is often seen from many different perspectives and is given subjective meanings (VROM,
2004). Leidelmeijer & van Kamp (2004) state that ‘Leefbaarheid’ is considered to be the appreciation of
the living environment by its residents (Marsman & Leidelmeijer, 2001) and also the well-being of
residents and users (physical, social and environmental characteristics) in their living environment.
Furthermore, the ‘quality of life’ is defined as ‘an individual’s happiness of satisfaction with life and
environment, including needs and desires and other tangible and intangible factors which determine
overall well-being’ (Cutter, 1985 as cited by Mitchell, 2000). Relating quality of life to lifestyle changes,
a good recent example is the availability of a good internet and mobile network connection throughout
an entire country and the availability of Wi-Fi in inner-cities, public spaces and tourist hotspots.
Important in this well-being is the sustainable environment, whereas it is seen as ‘a global process of
development that minimizes the use of environments resources and reserves the impact on
environmental sinks using processes that simultaneously improve economy and the quality of life’
(United Nations, 1987 as cited by Newman, 1999).
Concluding, the aspects of importance discussed in this part are: changing of consumption (of the city)
and consumer demands related to the way the city governance adapts and provides certain (urban)
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amenities for its peoples. Amenities are of importance for the high quality living in a city, an individual’s
happiness and attractiveness. Government policies also make it possible for certain ways of living to
change. Furthermore, the location of a city is important, whereas cities could ‘borrow size’ or be in the
shadows of larger cities.

2.3 Conceptual model
The theoretical framework and literature study leads towards the conceptual model. This model will be
used in the empirical research to identify the most important aspects related to the changing of
lifestyles, the perception of the citizens and city-makers and the influence on the small-city urban
development.
Changing lifestyles and their influences on a smaller-sized city and its development are the main focus.
Lifestyle changes consist out of multiple aspects such as cultures, perceptions of the city, consumption,
urban amenities and governance. Whereas the three middle aspects: perceptions, urban amenities and
governance, will be the main focus of this research. The aspect of cultures and consumption are
important for identifying a certain framework (what has changed in a particular city, how this is
conceived) .
Conceptualizing these aspects have led to the development of the following model:

Model 1: Conceptual model. Source: own.
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3 Methodology
This chapter will focus on the methods used for this research. First of all the research model will be
explained followed by an elaboration of the strategy and the way of doing qualitative research, followed
by an explanation of the use of methods and acquisition of respondents.

3.1 Research Model
The research model is the next step of the research. A research model is very helpful because it provides
a clear image and overview of the research, its aims and purposes and the contents of the thesis
(Doorewaard & Verschuren, 2010).

Model 2: Research Model. Source: own.

The research model as displayed above has been developed. In part (a) the relevant theories are
explained and elaborated. These theories consist of 1: Theories related to lifestyle studies 2: Theories
on (general) urban development(s) and 3: The social theories related to the urban life. These theories
will lead to a formulation of the framework and will expose the causes and effects of the theories, which
will be divided in two main focus groups: citizens and governance (b). Then the research will be done
via in depth-interviews and literature analysis (c). These results will eventually lead to an end-result in
which a recommendation or complementation to the existing scientific and social knowledge (d).

3.2 Strategy
For this research the use of qualitative methods has been selected. Starting with the main desk-research
and a case study. This case study will be the main focus of the research and thus will be researched in a
qualitative manner; this is because of two main reasons: first of all the use of a case study does not
intend to generalize results (Creswell, 2013; Verschuren & Doorewaard, 2007), but aims at finding
particular answers to the needs of a particular case. Furthermore, it could provide opportunities for
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other (similar) cases in the future. Secondly, examining motives and desires of inhabitants of a smallersized city on the one hand; going into the field and ‘on the streets’ and finding individuals on a chance
encounter in the form of narrative data collection. Combined with Phenomenology, whereas people
have experienced the phenomenon (criteria: living in or around the city and frequently visiting it)
(Cresswell, 2012).
And the other hand interpreting views of ‘city-makers’ of the future, which will provide more insights
regarding their interaction and positions in the particular case. Consequently, a structured interview can
go more in depth whereas available statistic data (from CBS) will provide a most suitable framework in
which to perform the research and to place the research and its results into context. Furthermore, in
case studies it is possible to use multiple sources of information. These range from observations and
interviews to pre-existing documents (Creswell, 2013).
3.2.1 In-depth interviews
For this research, the method for in-depth research seems the most adequate since this way of
interviewing can provide more in-depth insights into people’s motivations, perceptions and interactions.
Furthermore the purpose is not to only gain insights into the scientific perception of lifestyles but the
perception of lifestyles from a more societal view might be equally as important.
The interviews are all conducted face-to-face. In this way, aspects such as facial expressions and body
language can also play a role in the respondents answer (Verschuren & Doorewaard, 2007). The
emotions and ways of thinking can explain why a person acts or thinks in a certain way and can be of
value when it comes to analysing the results, since a great deal of questions are based upon opinions
and views of people upon their city and the developments going on in their city.
For the possible interviewees, the ‘ideal’ interviewees consist out of the following characteristics related
to their position in the case:
-

Multiple persons who came from another (maybe larger) city to live in a smaller one.
Multiple persons born and raised in the smaller-sized city and still live there
Persons who were born and raised in the smaller city but later moved to a different city
City planner/city-maker/futurist/architect/creative entrepreneur
Someone from the municipality working in the department related to urban development
Researcher on urban developments, maybe specialized in studying lifestyles (could be someone
with knowledge of the province in general)

The aspect of lifestyles can be approached in different ways. The sociographic lifestyle approach focuses
on shifts from common values and norms towards individual opinions and attitudes. These kind of
studies aim at monitoring changes and trends by analyzing changing individual opinions and attitudes
from a historical perspective (van Acker et al,. 2013). This can be researched in the form of in depth
interviews with citizens.
The interview questions have been formulated on based on the main question, sub questions and
conceptual model. In the conceptual model and theoretical framework, five main themes have been
subject of discussion whereas these also function as the driving force of the questions. Moreover,
iterative processes have led to the inclusion of several new questions which are useful in answering the
main question, but which have not been discussed in the theoretical framework and conceptual model.
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3.2.2 Case Study
This research is mainly focused on a smaller-sized cities, whereas the Netherlands will form as a starting
point. Given the limitations of time and capacities to research cases in depth the Netherlands provides
an ideal situation. The case study is researched via desk-research and via interviews with experts on the
area but the respondents above all could also add new knowledge to the main existing desk-research
findings.
There is no official threshold differentiating small, medium and large cities, therefore a statistical
differentiation has been made in this thesis. Taking into account the entire population of the
Netherlands, all cities have been divided in three categories: small, medium and large of which each
contains 33% of the population. As a consequence, 265 cities count as small, 96 as medium sized and
27 as large. These 27 large cities are out of the scope of this research. The remainder of cities are
considered smaller-sized whereas Heerlen is ranked as a medium sized city in this thesis (also see
appendix 8.4.6) with 87.453 inhabitants (CBS, 2017).
Case study: Heerlen, Zuid-Limburg, The Netherlands
The choice for doing a case study in the city of Heerlen has been made because of several reasons:
Firstly, it has the proper amount of inhabitants (87.453) and is the fourth largest city of the province of
Limburg. Only Maastricht, Sittard-Geleen and Venlo are larger. Heerlen is part of the regional
cooperation Parkstad Limburg, which has the status of an urban area or city region with roughly 240.000
inhabitants. Furthermore the city is part of the Euroregion Maas-Rhine. However, the city has seen a
steady decline in population since the closing of the Dutch State mines in the 1960’s. Ever since the
closing of the state mines, the city of Heerlen has felt the economic and social effects: from declining
population to increasing poverty, and vacancies and economic decline.
Furthermore the Dutch government has tried to boost economic -and population growth by
rehousing important national institutions to the city. Examples are DUO (student service) to the city of
Groningen and the CBS (Central Bureau of Statistics) and ABP (National Pension Fund) to the city of
Heerlen. However, this has not entirely had its desired effect (Atzema, O., Lambooy, J., Van Rietbergen,
T., Wever, E. 2012). Heerlen provides a very interesting case regarding lifestyle changes started from a
very prosperous one (when the mines were still operating) to the way it developed up to now and will
develop in the future.

3.2.3 Choice of data collection
For this research a number of methods of data collection will be used. As stated before, the research
will be mostly qualitative and therefore the use of a case study is evident. Furthermore the research will
consist out of in depth interviews which have to be arranged with multiple interviewees (citizens, citymakers). Next to these real-life research objects, the use of relevant literature (desk research) will also
be one of the main aspects of the research. Since the literature has already elaborated on more broader
themes in a larger urban context. The literature (both scientific and municipal/national published
documents but also media ) will serve as a backbone and as background material to the research
questions. These documents are analysed and critically reflected upon, hence keeping in mind the aim
of this research.
For the selection of case studies and interviewees, a first step in the research will quantitative. The
quantitative data , mostly derived from CBS, will be foremost based upon describing certain
characteristics of the different groups, and in what way the case study differs from for instance a larger
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Dutch city. So in essence placing the city within the Dutch city context. After having identified the
relevant groups and data, a selection of interviewees can be made. The total of gathered information
will be analysed, the interviews will be analysed with programs such as Atlas.ti.
The total of respondents will require a minimum sample size, in this way this sample size is calculated
according the following formula:

With a population size of 87.000, a confidence level of 95% and a margin of error of 15% at least 43
respondents would be required. The margin of error tells how much the results of this research would
be able to reflect the views of the overall population. With a total of 4 expert interviews, in-depth
interviews with 3 inhabitants, 7 street-interviews, 43 online responses (total: partly or completely filled
in) to the questionnaire. The minimum size has been reached with a total of 57 respondents to analyse.
However, the choice for mainly qualitative data collection has been made since the aim of this research
is to find out more about perceptions and ideas regarding lifestyle changes and, the facilitation of these,
in smaller urban areas. It is not the aim to generalize but to elucidate on this particular case, which is a
smaller city within a larger context. In-depth interviews will provide more interesting findings in this
case than a quantitative research.

3.3 Research material
The use of qualitative research is mostly suited for a complex and detailed situation such as a case study.
In this case, information is mostly gained through a direct, face-to-face interview with the relevant
actors of the case study (Creswell, 2013). In this research, the focus will be on one particular city, namely
Heerlen. In the research the interaction between its inhabitants and the city’s ‘makers’ and their views
upon the changing lifestyles in their city is the central point of focus. In case studies source triangulation
(‘brontriangulatie’) is of essence, which means that multiple sources will be used by the researcher the
attain the desired information (Verschuren & Doorewaard, 2007).

3.3.2 Scientific Literature
The scientific literature forms the basis upon which this research is built. The scientific literature has
largely been examined in the first two chapters and is used to describe and operationalize the most
important concepts related to this field of research. The central theories related to the main research
theme are Bourdieu’s theory of habitus and fields (1990), cityspace and cityness by Soja (2000) and
Sassen (2005) and the theories by van Acker et al. (2013) and Zukin (1997).

3.3.2 Policy documents
Secondly, (policy) documents are a reliable and suitable source of information. These documents consist
of regional reports upon (urban) development in general and in the particular region, such as
‘structuurvises’ and ‘regiovisies’ and other reports which might be of interest for the case-study.
Furthermore documents provided by institutions such as the CBS (Central Bureau of Statistics) will
provide a good framework and place the case into a larger context. These data will also be used to be
able to place the case and compare it with other (similar) smaller-sized cities in the Netherlands
according to some specific characteristics. The general documents (e.g. structuurvisies and regiovisies)
will be used to examine the role of the municipalities and governing institutions in the city of Heerlen,
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and will furthermore provide an overview of the (urban) developments occurring in the city and region
and which aspects are already on the agenda of the ‘city-makers’ of the future. These documents will
provide insight in the current challenges, opportunities and developments in the city and the
surrounding region.

3.3.1 Online questionnaires and street interviews
Online questionnaires have also been used. However, these questionnaires have an open-question
character, since it does not generalize, but provide more insights into the larger whole. By using online
questionnaires it will be possible to reach a larger target audience for comparison with the in-depth
interviews. The questionnaire will therefore also use as a way to provide a snow-ball effect to find more
respondents for an in-depth interview. The composition of the respondents who filled in the
questionnaires will are found in appendix 8.3 as well as statistical sample comparison (appendix 8.4).
Next to these online questionnaires, street interviews have also been conducted.
As a first order narrative (Creswell, 2013), asking people on a chance encounter shortly about
their experience of the city and their way of living in and around the city, is the most ideal way of getting
a diverse group of respondents. The most important findings of the online questionnaires will be
addressed. The main aim was to find out what was the overall opinion of the people living in the city
regarding city developments and the connection to their lifestyle.
These different aspects and sources of research methods and data material will lead to an increase of
internal validity (Creswell, 2013) or legitimacy of the research which will result in more valid (not
generalised) conclusion and analysis. Thus, the sources that will be used for data collection range from
the basic scientific literature to (policy) documents and data, online questionnaires, street interviews
and in-depth interviews. Next, the relevance of these sources will be briefly exemplified.
Furthermore, the aim was to find a diversity in respondents, therefore social media could not provide
for all responses. Going ‘on the streets’ has given the opportunity to also find people who are not able
to fill in these online questions. Consequently, the total sum of questionnaires (face-to-face and online)
have reached a very diverse composition of people, ranging from the ages of 19 to 88, man-and women,
Dutch origins and foreign origins (see appendix 8.3). People who are currently living in the city, or live
near the city, but consider Heerlen as their ‘main base’ have been interviewed. Even more, people with
a long history to the city also provided possibilities, since they can tell the difference between ‘then’
and ‘now’. It is therefore a prerequisite to have lived in the city for a long time, and still visit the city on
a frequent basis. Be it for personal or social purposes or work-related purposes.
The people who were interviewed and the people who have filled in the online-questionnaire are of
different backgrounds: the people who filled in the online questionnaire consisted of people who are
still living in the city or have lived there for a long part of their life. However a fraction of the respondents
live in one of the adjacent municipalities (mostly Brunssum & Landgraaf), but also a few from smaller
villages and larger cities such as Maastricht and Sittard-Geleen. Furthermore, some have an immigration
background and some are native to the city or region, some are older some are younger.
It is important for these people to have a connection with the city of Heerlen, either via work or
education or visiting the city on a more frequent base. If not, they would be unable to answer the
questions since these heavily rely on basic knowledge and perception of Heerlen.
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3.3.3 In-depth interviews
For the in-depth interviews, firstly social media (Facebook) has been used to find suitable interviewees.
Via social media a young inhabitant of one of main the city parts of Heerlen (see 4.2) was found willing
to do an interview. She then arranged her brother to join the interview as well. These two younger
persons (21 & 22) represent a ‘different’ generation than the people who grew up in the city in the
second half of the 20th century. Their lifestyle and motivations for living in the city as well as their
perspective can differ a lot from others, especially people of an older age.
The second respondent was a woman of middle age was also willing to do this interview after asking
her, she has mixed backgrounds and is mother of two (young) children and has lived in Heerlen her
entire life. Next to this, via snowballing, a couple of middle age and two children who grew up in Heerlen
but later on moved to another city in the region were also available to interview. The husband is still
working in the city and therefore visits the city centre on a frequent base and has a lot of social contacts
there. As for the woman, she also has a large part of her family still living there. These persons could
provide a clear view of how the city has changed and might contrast with the brother and sister (who
are now the same age as the older couple were when they lived in Heerlen).
Next to this, the expert interviews were conducted with three people affiliated with the urban
development of the city and region, the municipality and IBA-Parkstad. IBA-Parkstad is interesting to
look into since it is also fulfilling an intermediary role between governance and inhabitants (e.g. creative
bottom-up initiatives and entrepreneurs).
Kelly Regterschot, born in Heerlen, current managing director IBA Parkstad, former Plan
Economist and senior policy advisor of the municipality The Hague and Wethouder of the adjacent
municipality of Landgraaf. Secondly with Marco Siecker, also affiliated with IBA Parkstad as
gebiedsregisseur, but also has his own consultancy firm related to societal changes needs and (urban)
transition, Siecker Advies is the contact point between all the affiliated actors in a certain space: people,
living and space are the central focus). Thirdly with Lin Jacobs, strategist (Kaderstrateeg) of the
department of urban development at the provincial government of Limburg, in Maastricht. And lastly
with Rob Ubachs, urban architect ‘stedenbouwkundige’ at the municipality of Heerlen. He is specialized
in area development, spatial strategic advice, vision formulation, urban development and above all, he
is an architect. This could provide interesting conversation between his views as an architect and as a
city planner. These persons will function as informant and as ‘experts’ upon their fields of work and in
the case of the development of the city of Heerlen. Furthermore, some of these experts could also
function as respondent, since they also live in the city or region, and can therefore provide their opinions
upon Heerlen as a place to live. Their opinions and perceptions are thus also of importance.
The results will be presented in chapter 5, in the order of the sub questions, which will each have its
own, preliminary conclusion. While discussing the results, the main aspects displayed in the conceptual
framework will function as thread through the entire analysis of the results.

3.3.4 Observation
To accompany the research and to be able to place the reactions, feelings and perceptions of the
interviewees within context, a site visit has also been conducted. This site visit is part of the analysis of
the interview-questions and responses. The site visit has been conducted on two different days, in the
mornings and afternoons. For this site visit, an observational scheme has been constructed, in this
scheme it was attempted to relate to all five main aspects stated in the conceptual model, as well as
new information gained from the interviews and desk research. However when observing it is only
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possible to observe objects which are visible to the naked eye. Therefore most indicators are related to
the visible and not the invisible such as perceptions or culture. Consequently, urban amenities are
mostly observed.

3.4 Data processing
The interviews, whenever possible, have all been recorded with an audio-recorder and are transcribed
accordingly. Not all interviews have been transcribed due to personal requests. These interviews have
been summarized according to notes taken during the interviews. After transcribing, coding and
categorizing the most important codes and parts of the texts is the next step in the process of
researching and analysing findings. This resulted in the creation of code-networks, however these have
mostly been used for my own interpretation and overview, and have not been included in the main part
of the thesis. The interviews were conducted in Dutch, since all respondents are Dutch and the
transcripts are therefore also in Dutch. Furthermore, all transcripts have been put in a single document
and in individual Atlas.ti files which are submitted as appendix along with the codebook.
The steps as told before are also applicable here. Furthermore after re-reading the texts, coding,
categorizing and setting up networks have contributed in analysing the results. The detailed analysis is
found in chapter 4 (case study along with desk research) and 5 (interview results and analysis). The steps
of the analysis are found in the appendix (interview-questions, codebook, statistical data) and in the
primary data folder (audio, Atlas.ti files)
Finally, on the basis of the responses in relation to the main questions of this thesis a conclusion is
formulated and the sub-questions are answered in chapter 5. Concluding with the reflection upon the
working process and further recommendations.
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4

Case study

The case study is located in Limburg, the most southern part of the Netherlands. It is important
therefore to provide a locational framework of the case study. In this chapter the most important
(lifestyle) related aspects and developments in the province of Limburg will be discussed.

4.1 Locational Framework: the province of Limburg
The most southern province of the Netherlands; which is located between Germany and the Ruhr Area
on the east side and Belgium and its European capital Brussels in the west and south, has a long history
when it comes to (urban) development and lifestyle change. Two major cities of the province, Maastricht
and Heerlen, are among the eldest cities of the Netherlands. Both finding their origins in the Roman era.
Being a border-region provides opportunities and problems which require intensive cross-border
cooperation (Ponds, Woerkens & Marlet, 2013). From a Randstad point of view the province is
considered peripheral, however on a larger (European) scale, the province is located in a very
advantageous position: it is part of the strong economic networks of Eindhoven (NL) - Leuven (BE) Aachen (DE) (TTR-ELAt) 2and Brainport 2020. Core regions such as the Randstad, Liège, Aachen, Brussels,
Antwerp, Köln and Düsseldorf are within a few hours travel distance (Gebiedsagenda Limburg, 2012).
The province of Limburg was renowned in the first half of the 20st century for its intensive coal-mine
industries, ore mining, production of iron goods and handicraft activities. Mostly until the closure of the
intensive coal-mines industries (Dutch State Mines) ; the largest labour provider in the region, with
attraction of labour migrants from foreign countries as well. The province currently is situated in
technology transition from coal-mining industries (brown factories) to a clear and renewed emphasis
upon (sustainable) chemistry, health and agricultural industries. However, following the trend of the
closure of the mines, Limburg also faces increasing population decline and aging of its inhabitants (CBS,
nd.). The composition of the population is also changing: the potential labour force ‘beroepsbevolking’
is decreasing. Whereas the region Zuid-Limburg faces the largest population decline. Parkstad Limburg
(in which Heerlen is also located) and de Westelijke Mijnstreek are most affected with an approximated
population decline of 25% in 2050 (PROGNEFF , 2013).

Figure 2: Population development
Limburg, 1996-2050. Source: CBS
Statline and Etil

2

Top Technology Region/ Eindhoven-Leuven-Aachen Triangle (TTR-ELAt) – https://www.oecd.org/gov/regionalpolicy/publicationsdocuments/TTR-ELAt.pdf
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4.1.2 Regional ambition
The province of Limburg faces challenges regarding the strengthening of its economic profile. The
provinces aims to lead growth towards an international-orientated highly valued knowledge-economy
(Gebiedsagenda Limburg, 2012). To accomplish this, the province needs to focus on stimulating and
reinforcing the top sectors of the area: Chemistry, materials and sustainable manufacturing located in
Sittard-Geleen (Sabic & Brightland Chemelot campus), Life Sciences & Health (Maastricht), agrofood and
horticulture (Greenport Venlo) and logistics 3 (see figure 3). Next to this, the city of Heerlen is trying to
boost their smart services campus and to retain attention to their rich industrial heritage (Structuurvisie
Heerlen 2035, 2012), and is home to the headquarters of the Dutch CBS (Centraal Bureau voor de
Statistiek), the Royal DSM, a multinational with employers and facilities all over the world, and the ABP
(National Pension Fund).
Furthermore, Limburg Economic Development (LED) is a cooperation between companies, government
and educational institutions whose goal is to realise the Brainport 2020 programme in Zuid-Limburg.
Realise growth of labour possibilities, attracting knowledge workers, innovation in health care and
tackling the aging of the inhabitants (Gebiedsagenda Limburg, 2012).
Most recent developments are seen in the Brightlands campuses around the province, in which
the province and its municipalities are investing a large amount of effort in gaining more recognition
around the Netherlands and in attaining more and more students and professionals to the region. The
latest addition to the Brightlands Campuses is the newly set up Smart-Services Campus 4located in
Heerlen (which has not yet been added to figure 3 below)
The province is in the process of creating a ‘limburgagenda’ in which they state the development goals
of the entire province, its strengths, weaknesses and opportunities. Cities need to cooperate but also a
bit compete on different aspects in which they have a particular strength, for instance in leisure,
knowledge economy and the urban. The province offers a supportive role. Currently, the province is
also looking into the urban future, what aspects are of importance for the city of the future? And how
will the province, and the cities themselves provide enough economic capital (money) for a sufficient
(economic) development of the cities and the province. Investments are needed which requires strong
leadership and a proper control into the right and desired directions. This can be accomplished by a
strong and active municipality along with the other market parties (personal communication with Lin
Jacobs, 16-05-2017).
Maastricht has gained her place in becoming the ‘capital’ of Limburg, whereas Heerlen remained on
the background. Heerlen needs to find other ways to compete, competition provides opportunities for
both cities to find out their individual strengths, therefore the municipalities should coordinate and
work together to become complementary to one another. For instance, if Maastricht were to build a
large leisure park, it would be unwise if Heerlen were to do the same. They should for instance focus
on complementary facilities. Maastricht is ‘in de boeken’ called a knowledge economy as it benefits
from Maastricht University and other main offices located there whereas Heerlen is branded as
creative industry however, in reality these descriptions don’t always follow up as the rest of this
research will show.

3

‘’ Brightlands Chemelot Campus is a world-leading innovation location and home to a vibrant and fast-growing open
community of ground-breaking companies and knowledge institutes’’: https://www.brightlands.com/about-brightlands
4
Smart services campus: https://www.brightlands.com/brightlands-smart-services-campus
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Figure 3: Gebiedsagenda Limburg. Source:
http://www.limburg.nl/Beleid/Provinciaal_Omgevingsplan_Limburg/Afstemming_en_advies_Omgev
ingsbeleid/Infrastructuur_Ruimte_en_Transport/Gebiedsagenda_Limburg
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4.2 Heerlen: identity
Heerlen is home to 87.453 inhabitants (CBS, 2017) and is currently divided in four main city parts:
Heerlerheide, Hoensbroek, Heerlen-city and Heerlerbaan. Which according to the municipality all have
their own unique character and ambiance (Heerlen.nl, nd.). Furthermore it is located in the regional
cooperation Parkstad Limburg.
Industrial heritage
The city of Heerlen in its current form is the result of a period of economic prosperity between 1900
and 1970. In which the mining industry played the most important part in the development of the city
and the region. From 1900 until 1970 the city of Heerlen grew from a village of around 6.600
inhabitants to a city with over 75.000 in 70 years’ time. Until 2000, growth continued to 95.000 until it
stagnated and declined to 87.000 in 2016 (source: CBS, figure 4). Unsurprisingly, this era has left its
mark upon the spatial structure and urban development of the city.

Figure 4. Population Growth of Heerlen since 1900. Source: Gemeente Heerlen

From all over the Netherlands and beyond people migrated to Heerlen to work in the mines, these
people required proper housing and facilities such as shops and schools and healthcare. As a
consequence people were located near the mining-industry cores in complete ‘mining-villages’ also
seen as mining-colonies (Structuurvisie Heerlen 2035, 2012). These villages were built after the
concept of a the ‘Tuindorp’ to prevent and to provide an answer to the bad living conditions and
degraded labour districts in many industrial cities. The period of reconstruction after the Second
World War led to even more large scale expansion of the city in a fast pace.
The mining industry is also the prime cause of the strong financial-administrative sector in Heerlen. It
was the first place were salaries and pensions of the labourers were processed from one central place.
This administrative sector also provided in the labour opportunities of the region.
Furthermore, the mining-industry brought prosperity to Heerlen. Taken shape in for example
the construction of the ‘Glaspaleis’ (Palace of glass), an architectural work of art. The urge for expansion
continued after the Second World War: Heerlen needed to become a modern city. The inner-city centre
wished to compete with other inner-cities in the region and the city centre was rebuild after the example
of the city of Rotterdam. Resulting in a modern city-core with a pedestrian zone, large square with a
modern city theatre and large buildings on the flanks of the public spaces.
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Figure 5. State mine ''Emma'' located in Hoensbroek. Source: http://www.demijnen.nl/mijnen/mijn/staatsmijn-emma

However, in 1965 this prosperity came to an abrupt ending. The closure of the mines was announced
by the at that time secretary of Economic Affairs Joop den Uyl. Labourers lost their jobs and promising
people on the labour market searched for their possibilities elsewhere. Replacing job opportunities in
the field of the administrative sector, automotive and chemical industry was not fully suited for the exmining labourers, of whom many became incapacitated for labour ‘arbeidsongeschikt’ or workless.
Prosperity disappeared and social and economic problems along with drug-abuse and
prostitution led to nuisance and feelings of insecurity on a larger scale. Due the former combined with
population decline, Heerlen and the entire Parkstad Limburg region have a surplus of residential
buildings, commercial real estate, churches and other social institutions. However after 2001 the
nuisance was starting to be repulsed by city governance and has proven very successful (Structuurvisie
Heerlen 2035, 2012). Currently, population numbers have stagnated but is still slightly declining in
Heerlen and the surrounding Parkstad Limburg region. However this does not stop the city from
developing new initiatives to bring the city back to life, which can be read, for instance, in the
Structuurvisie Heerlen 2035 and takes shape via IBA-Parkstad.
The city that is never finished
Heerlen wants to identify themselves as the city that ‘is never finished’. The vision of the city emphasized
on the open character of the city and the possibilities the city has and the kind of city which they aspire
to be: a city which is able to adjust in all circumstances and to accommodate changing desires of society.
In this aspect, the lifestyles of the people living in Heerlen are of importance. Flexibility in (urban)
development as a prerequisite. Therefore Heerlen is ‘never finished’ (Structuurvisie Heerlen 2035,
2012).
Consequently this openness to developments are considered opportunities for Heerlen. Its
character creates an excellent playing field for new, creative and innovative ideas from society. In the
Structuurvisie it is stated that Heerlen can be a place to experiment, to create new concepts and that it
is a place with an unique ‘urban culture’ in Dutch terms. Sometimes even compared to a city like Berlin
(Structuurvisie Heerlen 2035, 2012).
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A small city with a global influence
The last main remnant of the intensive mining era is the headquarters of the DSM (former Dutch State
Mines). Royal DSM currently is a Dutch multinational active in the fields of materials, health and
nutrition. At the end of 2016 DSM and its associated companies deliver annual net sales of about €10
billion with approximately 25.000 employees in around 50 different countries (source: DSM).

4.2.1 Demography
Heerlen has a very diverse composition of population. However, estimated population numbers are
declining from 87.000 inhabitants in 2016 to less than 75.000 in 2040 (figure 6).

Figure 6. Population development Heerlen. Source: Primos 2016, Gemeente Heerlen

As of January 1, the population is quite evenly balanced with a slightly higher number between the ages
50-70. However the groups between 20-44 and 45-64 years are relatively the largest groups (see
appendix 8.1). 29,4% of the population of Heerlen is aged between 20 and 44 years, whereas 31,0%
between 45-64 years. The composition is very similar to the average Dutch population composition.
In the graphic on the next page the division of age groups is displayed. In 1990, the majority of the
people where between 20 and 40 years old, whereas this has shifted and currently this number has
declined. Ageing is becoming an issue in the city and in the region in general.
Furthermore 72,2% of the inhabitants have the Dutch ethnicity, 18,7% come from other western
countries (according to CBS-definitions), the remaining 9% of the population comes from non-western
countries, among whom the largest are from a Moroccan ethnicity (2,7%). The ideal situation for this
research would therefore be to find respondents that match these aspects as much as possible.
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Figure 7. Inhabitants in age groups and gender. Source: Kerngetallen Heerlen 2016

Respondents
To counteract a possible bias, a sample comparison has been made: the majority of the groups are
represented correctly however there are two groups over-represented and 3 groups are also slightly
over/under represented (see appendix 8.4)

4.3 Heerlen in perspective
To be able to provide a good look upon the developments in Heerlen. In this part the city will be placed
in perspective of other, larger cities, in The Netherlands. This in order to make distinctions between
them related to certain characteristics of urbanity.
Unemployment rates
The figures below describe the percentage of workless people in the city of Heerlen compared to the
average percentage of the similar smaller-sized cities in The Netherlands as well as the province of
Limburg and the national average. Heerlen has a notably higher amount of people without a job on all
aspects, but follows the national trends, for instance, in 2008 the unemployment was overall lower in
Heerlen as well as in the rest of the country (figure 8).
Income
The second figure displays the average income of a person in Heerlen also in comparison with other
smaller sized cities, the province and the nation. Once again, Heerlen faces larger unemployment rates
than other cities its size and the national average, but it follows the national trends (figure 9).
Vacancy of shopping spaces
The province of Limburg faces decline in population as well as increasing vacancies. In the figure it is
shown that the percentage of vacancies in Limburg and Heerlen is relatively higher than the national
average, however, the average of vacant buildings in similar sized cities as Heerlen is quite similar. As a
fact, vacancy in Heerlen has even been lower in certain periods (2009, 2012 & 2015). Vacancies have
increased substantially on a national scale from nearly 4,5% in 2003 to 7,8% in 2017 and in Heerlen from
4,9% to 10,8% in the beginning of 2017 (figure 10).
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Figure 8. Unemployment rate Heerlen compared to the national average. Source: heerlen.incijfers.nl, CBS

Figure 9. Average income per person. Source: heerlein.incijfers.nl, CBS
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Figure 10. Vacancy of shopping spaces. Source: heerlen.incijfers.nl, CBS

Some additional data is added to appendix 8.1
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4.4 IBA-Parkstad
Heerlen is located in the regional cooperation Parkstad Limburg. Which has the status of an
interconnected urban area. The Parkstad Limburg region hosts the first Internationale Bau Ausstellung
outside Germany. IBA originated first in Germany as Internationale Bau Ausstellung and has grown
towards a creative approach with a proven economic result for its project areas (iba-parkstad.nl, nd.).
Resulting in a physical change of the area, a cultural change of thinking, working and appreciating an
area along with renewed pride which attracts investments. In different terms: a lifestyle change. The
initiative was formed by the municipalities in Parkstad Limburg (Heerlen, Kerkrade, Landgraaf,
Brunssum, Voerendaal, Simpelveld, Nuth and Onderbanken) and the province of Limburg in 2013.
Current IBA project areas are in Basel (CH), Heidelberg (DE), Vienna (AU) and Berlin (DE).
For IBA-Parkstad, its goals are to tackle population decline, vacancies and aging population while
providing new opportunities for the city and region to develop in a positive way. The IBA initiative runs
until 2020.
‘The goal is to adapt the region to the negative trend. It will bolster urban renewal, tap new
business sectors – e.g. in the healthcare industry, nursing and logistics – and promote the energy
transition. IBA Parkstad aims to stimulate the economy, regional planning and society. By involving local
citizens at an early stage, IBA also wants to change values and raise awareness. The curator of IBA
Parkstadt is Jo Coenen, and Guido Derks is the managing director’ 5(open-iba.de, nd.).
IBA considers themselves as early adapters who need to put extra effort in to become successful. Finding
ways through chosen paths and finding new ways to adapt. Constantly looking at the future and very
goal oriented because of the limited timeframe in which things need to happen (personal
communication with Kelly Regterschot, 15-05-2017).

Figure 11. Structural overview of Parkstad Limburg. Source: IBA-Parkstad

5

The current director is Kelly Regterschot. Source: http://www.limburger.nl/cnt/dmf20170216_00036372/kellyregterschot-nieuwe-directeur-iba
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Figure 11. IBA International. Source: https://www.open-iba.de/site/assets/files/1026/zuidstad---

5. Respondents and analysis of research results
In this chapter the results of the interviewees and respondents will be discussed and analysed.
Consisting out of four expert interviews, three in-depth interviews with inhabitants, seven streetinterviews and the online responses to the questionnaire.
First of all starting off with general lifestyle factors which play a role in the decision of living in Heerlen.
Followed by the related perceptions and experiences in the city, thirdly discussing the way the urban is
perceived and shaped in Heerlen and concluding with the approach towards lifestyles from a
governance point of view. The themes are ordered in the same way as the sub-questions and will in the
end lead to the final conclusion.

5.1 Living in the small city
In the first part the central theme is based upon the sub-question: What (lifestyle) factors play a role for
people to live in a small city and what quality of living do they demand?

5.1.1 Being born and raised in Heerlen
The first aspects that will be addressed is the importance of place of birth and current place of residence.
Online questionnaires and street interviews
In both the questionnaire and the street interviews, the majority of the respondents (appendix 8.7/8.8)
addressed the importance of the place of birth. It has motivated them to either move away or to stay in
the region or city. People tend to stay where they are born, this might even be more the case in a region
such as Limburg, this relates to ‘Limburgse Identiteit’, which appears to differ a lot from the rest of the
Netherlands. Concluding from the interviews, people from Limburg often don’t feel a connection with
the rest of the nation as they are being considered ‘the weird shaped attachment of The Netherlands’
or labelled as ‘back-up Germans with a funny accent’, which creates also a sort of mutual identity of the
people living in this region. Furthermore the identity and mentality in Limburg differs from ‘above the
great rivers’ whereas respondents on the streets and in-depth referred to rivers as the Maas and Waal
which separates the south from the rest of the Netherlands. The mentality in the province is often
considered very laid-back, modest, but also more friendly and hospitable to strangers (appendix 8.8).
Furthermore, saying that ‘Ik ben er geboren en getogen’ which means ‘I was born and raised there’,
implicitly expressed a larger sense of place-attachment to their region or city, people attached value to
these specific words of being geboren en getogen in this particular region; and even a sense of pride
when saying these specific words. People decided to stay there because of family ties for instance,
being born and raised is one thing, but when family is still living there the attachment to the region can
be much bigger, whereas people decide to stay in the region, or even come back after studying or
working elsewhere (appendix 8.7/8.8).
In-depth interviews with inhabitants
Respondent Babette (49) also talked about the importance of being geboren en getogen in the city or
region. For her, this creates a certain bond with the region, not only via social contacts and family but
also to the aspect of feeling at home in the city. Consequently, feeling at home in the city is both for
Babette and the respondents above connected to being born and raised in a city. Next to this, feeling at

home also often depended on the number of social contacts, family ties and the way the city has (or has
not) changed up until present.
The city moreover did not really change in respondent Sanne’s (21) eyes, this is one of the reasons for
her feeling at home, there are developments going on which are not always considered positive (large
scale construction works and increased vacancy in the city centre for instance) but have not influenced
her feeling at home in the city. Feeling at home does not necessarily mean that the city itself needs to
offer everything an inhabitant wants, respondent Jesse (22) states that Heerlen has plenty to offer but
if there’s anything missing for his needs, he will choose to go somewhere else where his needs are
satisfied and he does not mind needing to go elsewhere. However, this is not the case for all
respondents, one also stated being ‘fed up’ constantly having to go elsewhere for certain facilities or
amenities (appendix 8.7). In the case of respondents Jesse and Sanne however, they show an increased
mobility among the younger generations living in or around cities. Even though they might dislike or
experience discomfort by the fact that they need to go elsewhere, they have the possibility to do so.

5.1.2 Working possibilities
The next aspect which was discussed relates to the working possibilities in the city and region.
Online questionnaires and street interviews
In the Parkstad region most job opportunities are found in the relative ‘larger’ city whereas one
respondent stated his/her motivation of living in Heerlen: ‘because of work and the ideal basis for the
region Parkstad and further surroundings’ which implied that the city of Heerlen is located very central
in Limburg, whereas some adjacent, smaller municipalities, are considered less accessible according to
other respondents. Furthermore Heerlen has a beneficial location on a larger (international) scale as its
‘close to Belgium and Germany’ one respondent literally stated and even more mentioned the nearness
to the German city of Aachen (appendix 8.7).
Another response which caught the eye is those of people whose parents came to live in Heerlen
because of working possibilities. The possibilities in Heerlen were primarily based on the mining industry
but later became more administrative, which also attracted people to the city, or gave former miners
the opportunity to find a job in a different branch. Work is one of the most given answers ( six times
explicitly, appendix 8.7) to the question of deciding to live in Heerlen and might therefore be and
important, if not the most important aspect. Next to this aspect, more general financial reasons can play
a role as well as ‘Heerlen is one of the cheaper municipalities of South-Limburg’ as one respondent
stated.
In-depth interviews with inhabitants
The two respondents representing the younger generation in Heerlen made it clear that they do not
limit themselves to the city’s borders. Regarding work, respondent Jesse (22) has worked at more places
around the country and even outside of it, albeit as a holiday job in France. This proves for him that the
current younger generation is very mobile when it comes to places to live and work.
Study possibilities can also play a decisive role in settling down in Heerlen. For respondent
Sanne, she stated that she wanted to live near her elderly home in Heerlen for two main reasons: both
her work and study are located nearby; partly in the municipality of Sittard-Geleen (20 minutes’ drive)
and partly in Heerlen. Secondly, the step of moving far away from place of birth at such a young age is
too radical for her.
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Respondent Jesse was primarily educated in Belgium, currently studying in Maastricht and hopes to find
a job in the region, while already being offered jobs in cities outside of Limburg, staying in the region is
mostly desired. Heerlen offers possibilities for his discipline since it is currently setting up a new smartservices campus. However Sanne’s job opportunities (teacher) are not that fortunate in the region and
she might move to the Randstad: ‘I really want to go to the North, the Randstad; Breda or Den Bosch, a
somewhat bigger city (…) I really like these cities, Heerlen is not that sparkling so to say’. For her, Heerlen
is not considered a ‘big city’ however she also claimed Maastricht and Roermond as being bigger cities,
whereas Maastricht is bigger but Roermond is smaller than Heerlen. This could imply the way the city is
perceived through different eyes: Roermond is known for its leisure and shopping activities, and for its
small historic centre which attracts millions of visitors each year. This could help in creating a view of
‘largeness’ to this smaller-sized city.
So far three main aspects are thus of importance: financial reasons such as work in the city; location,
preferably international; and being born and raised in a certain place.

5.1.3 Other factors and qualities of living in Heerlen
As described earlier ‘quality of life’ relates to all needs and desires, tangible and intangible factors which
determine overall well-being, happiness and satisfaction(Cutter, 1985, cited by Mitchell, 2000), in Dutch
often related to ‘Leefbaarheid’.
Consequently the main question here is: in how far does the city provide for you and your lifestyle?
Which entails questions such as: does the city have enough (social/cultural) facilities? Are there
developments going on that you like or dislike as inhabitant of the city? (for all questions see appendix
8.2). Next to the main factors of living in the city of Heerlen as described before, other aspects also
implicitly play a role in the decision of living in a place. Even though the respondents did not directly
state these aspects as decisive for their choice of living, they can be linked to one another.
Online questionnaire and street interviews
Certain facilities, amenities or aspects of experience do also play a role, one respondent described the
city as: ‘social and cultural with many nice hotspots and there’s always something going on’ (appendix
8.7) Which gives a clear example of how this respondent perceives and experiences the city and what
he or she thinks is important for a city to have. It is very similar to what other respondents considered
important aspects of a city. Summarizing the most important amenities a city should have; the presence
of public transport, accessibility to the highway, bars, cinemas, green, public spaces, places to eat and
ample shopping facilities are also considered essential for a city to have (appendix 8.7).
In-depth interviews with inhabitants
Respondent Sanne considers Heerlen as a good place to shop, whereas the most important thing for
her is accessibility of the inner city. The city has ample shops within walking distance from one another;
within ten minutes by foot, one can reach the other side of the city. Furthermore the inner-city is also
accessible by car, even though there are plenty of car-free zones. The disadvantage however, are the
high parking rates in and around the city. The three inhabitants that were interviewed in-depth all
considered this as an issue, consequently it was also mentioned three times in the online questionnaire
(appendix 8.7).
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Next to shopping possibilities, the availability of ample terraces and places to eat also plays a role in the
perception of the qualities of living in Heerlen, all in-depth respondents emphasized the importance of
enough places to eat and socialize: Heerlen has more than enough good places to eat and places to go
out on the terrace on a sunny afternoon. Contradictory, other respondents have stated that Heerlen
does indeed offer these facilities but that it does not attract enough people and that these terraces
structurally face empty seats (appendix 8.8/8.9).
Lin Jacobs, being both an expert as well as a possible citizen; since she is not living in the city of Heerlen,
also addressed the attraction of the anonymous way of living in the city. It can be attractive: because of
the diversity in people, one or two strange ones will not stand out anymore and people mind their own
business. This is much less the case in a village which has more social control, while in a city the
traditional role pattern is much less visible and is often much more progressive than a village. However,
some people are also drawn towards the smaller city, for instance because of the busy traffic each day
in the large city. People prefer the peace and tranquillity, but also having all necessary facilities nearby
(Personal communication with Lin Jacobs, 16-05-2017). A negative side to the anonymous living can be
found in people’s behaviour, whereas people in the city are sometimes considered less social, less
friendly and spontaneous ‘no-body says hello’ (Personal communication with Babette, 11-05-2017).
Furthermore the availability of cultural facilities and events can also play a role in deciding to live at a
place, for Sanne having enough cultural facilities (such as cultural events, expositions, theatre plays, art
etc.) is very important since she is very much ‘into it’. Heerlen offers sufficient facilities for her and she
states that the city theatre is ‘filled with people every night’. But, she also stated that the main cultural
events are all focussed on the inner-city; in the city part (Heerlerheide) where she lives, there is not so
much to offer culturally. However, all in-depth respondents, and 15 of the online responses addressed
the increase in cultural and youth events to the city, and regard this as a very positive development.
Lastly aspects such as mentality and culture can play a role, this relates to the feeling at home and place
attachment to the city and region: the south of the Netherlands is often considered more hospitable
and friendly as described earlier, respondent Jesse stated: ‘People don’t get friendlier the more you go
to the north so to say’. Which, for him, contributes to the willingness to stay in Heerlen or the region.
Interim conclusion
In this first part a number of important aspects related to the motivation of people to live in a city such
as Heerlen have been elaborated upon. Starting with the origins; whereas job opportunities or decisions
of relatives to live in the city resulted in a permanent, or long time stay in Heerlen; being born in Heerlen
is for a large part (8) of the respondents also enough incentive to stay in the city. Consequently their
social contacts are based in the city and surroundings next to this the urban amenities and a sufficient
provision of these is important; having certain atmosphere or ‘gezelligheid’; and ample job/study
possibilities in the region do also play a role.
Lastly a lifestyle change can be detected, whereas certain facilities, intentional or not, are not focussed
upon a single area anymore (such as a city centre) but are spread outwards into the region, and which
requires people to adapt and become more mobile in the fulfilling of their needs and desires.
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5.2 Perception of the city and lifestyle
This part of the analysis is based upon the question of how the people of Heerlen perceive their city.
Perception is very closely linked to the questions of what qualities of living people demand of their city
both questions will be addressed.

5.2.1 General perception and experience
Discussing perception means going deeper into the history of the city to find out how it is perceived at
present and how it has, or has not changed over the years. A great deal of factual information has
already been provided in the locational framework, however respondents also have their own view
upon the development of the city and the influence on their perception and experience in the city.
Online questionnaire and street interviews
When asking people about what places or spaces in the city are important for them, the overall
consensus relates towards the public space in the city (often mentioning the large shops, promenades,
parks, cafes and restaurants). The experience of these spaces is very important for an overall good
experience of the city, which can be derived from implicitly stated related responses such as ’The
Pancratiusplein is important because it provides ambiance in the city and provides relaxation in between
work or shopping’. Furthermore, the respondents also talked about the absence of a city park and/or
the decay of certain public spaces (such as vacant buildings) which are considered a negative impact on
the overall experience of the city.
The city is not always as attractive to young people as multiple respondents stated (appendix 8.7/8.8).
However, the city governance is trying to offer more (in terms of youth facilities, meeting spaces,
cultural/music spaces and events) for young people in the city and region.
Furthermore, there is a lot of construction work going on, for instance the construction of the new ring
road and the Maankwartier. Even though large scale vacancies and building decay is a serious issue, the
construction continues. A large part of construction works in and around the city on is not often deemed
necessary by the inhabitants. A widely discussed subject for instance is the building of the Maankwartier
which faced a lot of opposition. The question they ask is: why build new shopping space and offices
while there is plenty vacant space available in the city centre? Construction sites are seen from all over
the city and people wonder about the purpose of the municipality and the necessity to build more in
the city and region.
In-depth interviews with inhabitants
When Heerlen was still a ‘working-and office city’, it used to be described as ‘sprankelend’ (sparkling) as
two respondents stated, this has thus changed dramatically over the years: ‘After nine ‘o clock the city
is dead’ (Personal communication with Babette, 11-05-2017). Contrastingly, according to her a
trademark of the city used to be its nightlife; people would come from all over the region to go out
there. The city is attempting to regain some of its former ‘sparks’ by for instance housing many (cultural)
events through the year. The city has a certain positive ambiance when the weather conditions are
favourable, but that is also a part of the problem; the city should have a good ambiance disregarding
weather conditions. In this sense the city fails in giving the inhabitants a good experience in their city
and making the city a place to stay, to socialize and to wander around.
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Babette also addresses the lack in spaces for young people to socialize and ‘hang out’. She, and ten
other online responses indicated the importance of facilities for young people. However there is a
contrast, whereas Babette stated there is not much to do for the youngsters of the city, which leads to
an outflow of youngsters mainly towards the city of Maastricht. Where, evidently, is enough for them
to do. Even students who reside in Heerlen (cheaper rent) always find their way back to Maastricht
where the student life is manifested much more than in Heerlen.

5.2.2 The people of the city
Experiencing the city is accompanied by the people who shape the city. From the perspective of an
outsider to Heerlen, the people who live in Heerlen do not always create a positive image as the
following paragraph will examine.
Online questionnaires and street interviews
Firstly the most salient response: the label ‘sjappies’ was used three times; this label refers to a kind of
person who looks like he or she could be engaged in criminal activity, is often workless and enjoys an
unemployment benefit ‘uitkeringstrekkers’, often also related to alcohol/drug misuse and is of ‘lower
class’. All aspects several respondents mentioned (see appendix 8.7/8.8) Moreover, there is a slightly
higher number of people who meet some of these characteristics in Heerlen in comparison with the
rest of the Netherlands (Personal communication with Rob Ubachs, 24-05-2017).
The people are also associated with ‘werkvolk’ or working class as Lenny stated:
‘working class without labour… they have a mentality of working, but when the mines closed,
many lost their jobs, and of course the atmosphere changed, views and perceptions of the people
changed to a more negative outlook upon the city and the future. It’s a pity. People don’t have an
attachment to the city, they live there but that’s it. It doesn’t matter for them what the city has to offer,
and frankly, they don’t care…’
These people, of whom a large part became workless after the closure of the mines, easily got into the
WW (workless-law) and consequently stayed in this position of being dependent on government
dividend. ‘Who could blame them?’ Lenny stated, if you are in a situation where one’s craft of expertise
is being taken away, you will try to benefit the most out of the compensating measures (financial
compensations and locating new administrative job opportunities such as ABP and CBS in Heerlen).
These measures were mostly meant for the young people with health problems, even though many
perfectly healthy young people also took advantage of these financial compensations. This led to a
structural problem: people did not go out searching for new jobs themselves or found themselves
unqualified for the new jobs. A vicious circle emerged in which people could not escape and where the
mentality was born that ‘they could not do anything anymore’ and a feeling of dissatisfaction with their
situation emerged. In contrast to the dissatisfaction, in many cases (as respondents in appendix 8.7, 8.8
and 8.9 stated) this has grown from dissatisfaction towards an attitude of being in a situation which
cannot be changed, where their situation has become accepted.
In-depth interviews with inhabitants
Continuing on the aspect discussed in the last paragraph, a reinforcing process occurs which manifests
itself in the facilities of the city (personal communication with Rob Ubachs, 24-05-2017). These aspects
contribute to the foremost image problem the city has attained over the years, whereas the media has
also played an important role in only portraying ‘the bad things’ that happen in the city as respondent
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Jesse stated. This perception of is mostly used by people who do not live in the city itself but for instance
do visit it on a frequent base or left the city to live elsewhere.
Education plays part as well, the belief predominates (both expert as inhabitant) that in Heerlen
there are relatively more people with lower education levels than in other cities or regions (see appendix
8.1.2) This also contributes to its negative image and possibly in the lack of job opportunities and (urban)
developments in the past. People have a certain lag in their development as stated by respondent
Babette, there is a lot of generalization regarding people of different backgrounds or ethnicities. Partly
associated with the rise of the populist party PVV. Whereas these are the biggest parties in Heerlen and
surroundings, however this is notably so in the entire province of Limburg. Babette, as the child of
Indonesian immigrants, stated that in her view, people of colour in general are being looked down upon
and generalized by others in Heerlen, and this has been happening more the last few years than before.
Expert interviews
There are also positive sides to be found in Heerlen and the surrounding area. The neighbourhoods,
often finding their foundation in the mining-era, have a strong (cultural) identity (personal
communication with Marco Siecker, 24-05-2017). There is a very diverse mixture in neighbourhoods
regarding its inhabitants. Whereas there are neighbourhoods with higher crime rates, drug abuse and
loitering youth, there are also neighbourhoods with prominent big houses where the ‘elite’ is living. In
this sense, Heerlen and its surrounding cores is very much resembling a larger urban area where a
mixture of (social/cultural) classes is not out of the ordinary. These different identities shape the identity
of Heerlen whereas Heerlen does not have a single identity as all respondents agreed upon, but is home
to a mixture of different cultures and identities which shapes the city.

5.2.3 Sense of Pride
The aspect of pride has neither been discussed in the theoretical nor project framework, however in
the case of Heerlen, pride, or rather the absence of pride, appears to also play an important role. When
talking to respondents in-depth, both the ‘experts’ as the inhabitants brought up the subject of pride.
Heerlen has a tumultuous history as has been described earlier, this history has impacted the way
people perceive their own individual situations and how they perceive their city and its possibilities.
After the closing of the mines, and all its consequences, for many people it was hard to find positive
aspects in their lives or in their city
Street interviews
‘Back in my days, we, and all people of Heerlen did have this sense of belonging. The idea that we are
‘from Heerlen’. Nowadays, there are only a few people who still think that way’ (personal communication
with Lenny, 16-05-2017).
Sense of belonging differs from sense of pride, however they seem to be connected to one another.
One respondent stated that the identity and sense of belonging to a city, in this case Heerlen or province
of Limburg, also resembles the way pride is expressed. People of Limburg are generally considered more
on the background which leads to them not expressing their pride that much (see 5.1 and 5.5). While at
the same they can have a sense of belonging to a certain region or city.
In-depth interviews with inhabitants
However, it (the pride issue) has even come this far, says respondent Jesse, that he wouldn’t even
mention that he is from Heerlen at a job interview, because of a certain shame and the image the city
has been labelled with. Moreover, respondent Sanne mentioned the sense of pride of ‘nationalistic
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nature’ in the city of Maastricht and in contrast to this the lack of this kind of behaviour or feeling in
Heerlen. This partly has to do with the negative image Heerlen has attained over the years but also lies
in the people themselves and their personal situations according to all three respondents.
Expert interviews
However, it cannot be expected from all layers of people to even have a sense of pride ‘If you are the
third generation and you are still workless, how can you be proud of that?’ Here lies the challenge for
governance to get these people to work again and feel proud of what they have accomplished which
should begin with cherishing the small things first.
Furthermore, pride is an issue in the entire province, as discussed earlier, the Limburgse Identiteit plays
a role. People of Limburg are generally considered more on the background, reserved and not very
eager to show-off their own accomplishments: ‘Doe maar normaal, dan doe je al gek genoeg’ (If you
just behave normally, you are already weird enough) (Personal communication with Kelly Regterschot,
15-05-2017).

5.2.4 Greenness of the city
When asking people for their opinions of their city, the aspect which, next to pride, stood out the most
is the (absence of) green in the city.
Online questionnaire and street interviews
Green in the city appeared as an important aspect regarding experience of place: 10 out of the 24
responses to the question ‘what is important for you in the city’ mentioned the presence of a city park
or more green zones in general. The respondents state that the city currently does not have enough
green zones and a single green zone in the shape of a city park would be very welcoming. There are
some exceptions (see observation)
In-depth interviews with inhabitants
Respondent Sanne also mentioned the lack of green in the city, not having a park, and that green needs
to make space for new development such as the new ring road. However, Jesse argued that new green
spot will be placed elsewhere to compensate for this loss. Kelly Regterschot (IBA Director) also
acknowledged this.
Expert interviews
As an outsider to Heerlen, respondent Lin Jacobs was very straightforward in stating that she would
never want to live in Heerlen. The vacancies, the greyness of the city, the lack in characteristic buildings
(fast urban development in the 60’s) gave her the impression that there was no life in the city. In her
experience the city was just ‘ugly’. There is no uniformity in the city, it does not fit in its whole. The
atmosphere is very much dependent on the weather for instance. Heerlen misses certain creative
solutions (at this moment) to cope with the vacancy, furthermore the lack in green in the city is also
remarkable. Whereas one of the main problems might be the lack of a city-park, a real loss for the city.
Green in the city does not only have impact on the perception of the city but can also impact experience,
liveability and attractiveness to the city in general (personal communication with Lin Jacobs, 16-052017)
All experts addressed (see expert interviews) the missing of green in the city, ‘If you see a tree, you
would almost want to hug the tree for existing’ (personal communication with Kelly Regterschot, 15-0453

2017), and the lack of a certain amenity such as a large city park; which is mostly associated with having
an urban character. Marco Siecker (area director) referred to central park in New York City, whereas
something just like this would have a big impact on people’s well-being and experience in the city,
however, he noted, this does not necessarily need to be in the city-centre itself.
The city, as Kelly Regterschot also stated, is located in an area with ample green zones such as
the Brunssummerheide, however these are not yet considered as amenities ‘of Heerlen’, the challenges
lies in creating a mutual identity in which people consider a park such as the Brunssummerheide as
theirs, and associate it with Heerlen.

5.2.4 Cultural activities
The cultural activities have shortly been discussed in the general perception and demands of the people
of the city. Culturally, Heerlen is on the right track, as the next responses make clear.
Online questionnaires and street interviews
The majority of the respondents (17) all agreed upon the positive developments regarding cultural
activities in Heerlen. They acknowledged the municipality’s aim to boost the cultural life in the form of
arts, music, plays and events. This can also be seen through art projects such as the murals (painted
buildings) which is mentioned three times. These murals are for example a cultural boost, an
enhancement of the experience and a creative solution for the considered ‘greyness’ and vacant
buildings in Heerlen.
In-depth interviews with inhabitants
Respondent Sanne also stated that Heerlen is a very ‘cultural’ city, which has enough for her to offer.
The cultural programme is very attractive to people in the region, as she stated that the ‘theatre is filled
with people every night’. Respondent Babette also agreed upon the many cultural events the city hosts
each year, but she stresses the fact that attracting and organizing events are only temporary solutions
to more structural issues in the city.
Expert interviews
Heerlen is thus doing good culturally, it has been labelled the ‘event-city’ in the category of middle-sized
cities and requires to manifest itself even better with its good cultural programme. The cultural life in
Heerlen is of very high level, they possess an unique cultural programme in the region combined with
the city theatre, which is an asset for the city (personal communication with Kelly Regterschot, 15-052017).

5.2.5 More lifestyle changes
Heerlen has changed from being a shopping city and a working city towards a city with more mixed
functions. From regular services to high-end services, retail, urban functions, students & education but
also with a lot of green hotspots which are becoming more important in the urban lifestyle; pleasure
and leisure. ‘There are beautiful green areas where you will not hear the city and the sounds of the city’
(Personal communication with Marco Siecker, 24-05-2017). However, this is contrasting with the view
of some inhabitants who addressed the absence of green in the city centre itself.
A lifestyle change such as the increased amount of internet shopping has impacted the shopping
facilities in the inner-city as well, this is the case in Heerlen but also in other cities in The Netherlands.
However, as three experts also stated, next to internet shopping and the convenience it provides,
people also have an increased interest in the exact opposite: they require personal service and contact
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with a seller as well as good quality products. Furthermore the little extras a physical shop can offer
such as a cup of coffee or a conversation with the shopkeeper which all contribute to the overall
experience. Convenience and experience are maybe the most important notable lifestyle changes when
it comes to consumption: convenience food, convenience store, fast-food and ‘on-the-go’.
Interim conclusion
The city of Heerlen and its lifestyle consists out of many aspects and contrasting opinions. Among the
respondents there are those who are positive towards everything the city has to offer and its
developments, but there are also negative aspects found, often relating back to the mining era and its
impacts. Subsequently, the mentality of the inhabitants of Heerlen, their sense of pride, the absence of
green spaces and the quality of public spaces seems to have upper hand in the discussion about the
perception of the city. There is still a lot of work to be done, or as a respondent stated, the city is still
raw, unfinished and open-minded and has the ability and potential to surprise.

5.3 Shaping the urban
Grasping the urban, and describing it poses a challenge, since the urban or the city-like can be associated
with many things as Sassen (2005) stated. Cityness is addressed as the way we sense and consider
certain features of the urban as city-worthy or city-like. Therefore the question related to this is: how
urban is the city of Heerlen? Combined with the question how the lifestyle is shaped and in what sense
this represents an urban lifestyle in a small city.
Online questionnaire, street interviews and in-depth
The urban is open to interpretation, this also becomes clear when talking to the respondents. The urban
is associated with certain (urban) amenities, people, possibilities and experiences. There was no
significant difference found in the responses of the respondents. However, there are some very specific
characteristics the respondents mentioned when talking about what is urban, these will be briefly
summarized as follows:
❖ The presence of car-free zones; which Heerlen does have in the inner city.
❖ The need for public transport in and around the city; which is not necessary in Heerlen, nor
possible in the inner centre (relative smallness).
❖ Traffic (issues) and commuting; traffic jams on the highway (A76) occur quite regularly from the
neighbouring municipalities towards the city. Whereas a respondent also explicitly stated the
amount of commuters coming from cities and villages outside of Heerlen.
❖ High density built inner city and business districts;
❖ Playing a role in the knowledge economy with for instance a university; Heerlen is currently
developing a new campus of hopefully (inter)national meaning.
❖ Having international and national importance (for instance economic or education wise).
❖ The availability of cultural, social and leisure facilities such as cinema’s, restaurants, theatres,
museums, large public squares and a cluster of shopping areas; Heerlen does have ample of
these facilities. However they are not always ‘in trek’ (attracting people)
❖ Segregation of subcultures; Heerlen is often associated with its mixture of peoples of different
cultural background, this in contradiction with segregation of ethnicities in most ‘urban’ areas.
❖ Mixture of uses: residing, living, working , recreating; which Heerlen does offer to a certain
extent.
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❖ Lively atmosphere, ‘24/7 mentality’, sparkling; The city used to have this but a change is noted
in the past decades.
❖ Tourists; tourism is not associated with Heerlen by the respondents, Maastricht and the
countryside however attract the most attention in the region.
Expert interviews
The experts have a clearer view about what is considered as urban, whereas the municipality has
chosen ‘urban’ as their city theme which will be elaborated later on.6 The city of Heerlen is not directly
associated or recognized as being urban. The in-depth respondents associate the urban with large
metropolitan areas, such as the Randstad in The Netherlands. But the ‘urban’ can also be found in the
smaller developments in the city, as Rob Ubachs stated:
‘The city used to be very traditional: traditional restaurants and cafés, chain stores such as
Blokker and V&D, but nowadays the ‘urban’ shops are upcoming. Urban in the sense of multiple uses, a
shop where you can buy clothes you can also go for a coffee, shops that are very much focussed on a
particular lifestyle’ (personal communication with Rob Ubachs, 24-05-2017).

5.4.1 Observation
To accompany the research and to be able to place the reactions, feelings and perceptions of the
interviewees within context, a site visit has also been conducted. This site visit is part of the analysis of
the interview-questions and responses.
The observation has been conducted as objectively as possible since, as a researcher, some biases can
exist. Therefore the observation solely exists out of objects and aspects which are essentially visible to
anyone, disregarding age, gender, profession, background etcetera.
Accompanying images and overview of location are added to appendix 8.6.
Indicator Observation
Public Space

•

•

•
•

6

There is a lot of public space, squares and shopping streets. The most iconic
squares are the Pancratiusplein ( photo 11), the Bongerd ( photo 10) (with its
weekly markets), the Burgemeester van Grunsvenplein (photo 12) and the
Homerusplein. De promenade and the Saroleastraat (main shopping streets).
These are all located within 15 minutes walking distance from each other. The
public space seems to have the upper hand in the city centre, this also gives the
city a certain urban character and it actually ‘breaths’ space. (1)
Next to this, there are also two shopping centres located in the city centre. One on
the north side and one on the south. These are the Corio Center and T’Loon.
Whereas the Corio Center also functions as a walk-through from the train station
towards the inner city of Heerlen. The shopping centres look somewhat outdated,
but provide an open character with enough breathing space.
Much of the city centre has become car-free, or at least nearly free of traffic. This
also gives it a more urban character with pedestrians walking on most streets. (2)
The public spaces are all filled with colours, be it on the walls or on the surface.
Which also gives the centre a colourful and creative vibe. It gives the impression
that the city government pays a large amount of attention towards the feeling and

Bidboek Urban Heerlen: https://www.heerlen.nl/gemeente-heerlen/bidboek-urban-heerlen.pdf
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ambiance of the centre and its public spaces. Because of these aspects, the city
does really feel very urban from time to time. (1 & 3)

Shopping
space

Vacancy

Greenness

General
(public)
facilities

Urban
renewal

•

Shopping space is an issue, this has become clear during the main research and the
interviews. When observing this has proven right, there is too much shopping
space for a city the size of Heerlen. In the main shopping streets, most of these
spaces are filled, this is also were most of the people were walking. However, when
walking over to the Bongerd (2) and reaching the promenade (1), it is clear that
Heerlen was built in a more prosperous time: large prominent buildings rule the
eyesight. Whereas a large part of these buildings, shopping spaces in along this
promenade remain vacant, and unfortunately have been vacant for quite some
time.

•

However there are still shopping areas still sufficiently used, such as the Corio
Center (4) and the Bongerd (2) which has many shops and places to eat.

•

The recently built Maankwartier also provides for basic needs (supermarket and an
Action store). However this is not (yet) very accessible from the main shopping
streets (you will have to walk the stairs through the main train station).

•

As stated above, there are too many shopping spaces left in the centre which have
become vacant over the years. The city governance has tried to conceal some of
these vacant parts (5 & 9 ) .

•

Furthermore, the same counts for the old office buildings and business centres. A
large amount of these buildings remain vacant (for example the old CBS building,
with a new one built nearly adjacent). In the centre itself, but also around the inner
city-core.

•

The recently built Maankwartier, on the edge of the inner city, with purposes such
as living, leisure, business and commerce is also for the most part still vacant(6).

•

Green is missing in the most part of the inner-city. The large squares (all tiled) do
not have much green such as grass, lawns and trees. There are trees along the
promenade and also some along the main squares but it does not give the
impression of a green zone. A park of some kind is missing in the centre. However,
there are exceptions (1,2 & 7).

•
•

Overall the impression of the city centre is very ‘grey’.

•

The main performing arts theatre is also located in the city, on the Burgemeester
van Grunsvenplein (12). Which is renowned for its high quality and unique theatre
performances in the region (and maybe even the entire province)

•

There is even an automated public toilet on the promenade which truly gives the
impression of a large urban city (13)

•
•
•

Furthermore there is a cinema located not far from the main shopping area

In the city centre a number of public facilities can be found. First of all the
Glaspaleis which is home to Shunck a large cultural institution with exhibitions,
lectures, meetings, work/study spaces and a library.

The municipality’s office is also located in the same street (Geleenstraat)
The skyline is dominated by large buildings and strikingly by large cranes from
building sites (8).
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•

As stated before, Heerlen has a lot of public space which has been (re)used for
example to create an attractive space where people can meet and can hang
around. Often with colours on the walls or on the surface. It gives the impression
Heerlen is definitely trying to use all their public space to give it an urban and
welcoming character.

•

The vacant buildings along the Promenade remain unused. Since these are mainly
shopping spaces which are still owned by many different landowners. Much of
these buildings face decay, along with graffiti and broken windows (5,9).

Building
sites

•

One large building site next to the train station stands out. Since this site is
adjacent to the recently built Maankwartier and the edge of the inner city. Along
the site a passageway will also be built to connect the inner city with the
Maankwartier (and the other side of the city for that matter).

Living space
(residential
buildings)

•

Currently, shopping space dominates the inner city. However, when you redirect
from the main shopping streets, most buildings are with a residential function. This
also counts for many ‘gemeenteflats’ located above the shopping spaces and
around the Burgemesteer van Grunsvenplein (12).

Accessibility

•

The inner city is for the most part car-free. However cars can reach the streets
adjacent to the main shopping streets.

•

Parking spaces are mostly inside (above) the shopping centres, as well as below the
Burgemeester van Grunsvenplein. There is ample parking space, however this space
is all owned by Q-Park.

•

In the morning it wasn’t that crowded. However there is almost a constant flow of
people coming from the station towards the city centre.

•
•

Naturally the main shopping streets were the busiest.

•

The people encountered were people from all kinds of ethnicities, genders, ages , a
stray person, foreigners and so on. There was a very diverse mix of people.

•

The overall ambiance was quite vibrant, also quite relaxed (in the morning). There
was a lot going on in the city centre, and it definitely did not feel abandoned or any
such thing. This maybe also had to do with the weather, since it was one of the first
days with good weather in the region. But in the end, as observing the city, it felt
very welcoming, urban, relaxed and laid-back.

Population
density and
composition
(observed)

Overall
ambiance

In the afternoon, the city was actually quite filled and which contributed to the
overall ambiance in the city. The city felt very vibrant at this time (maybe also due
to the weather).The terraces were not filled in the morning, but during the
afternoon, much more terraces started to get crowded (11).

Concluding from the respondents answers and the observation, Heerlen features a combination of
urban, suburban and rural aspects: ‘In my opinion it’s mostly suburban, not very urban, there are many
cores, also not very rural. It’s the green foothills of Parkstad which make it a mixture, I would say a middle
form’ (personal communication with Marco Siecker, 24-05-2017). These green areas of the Parkstad
region are an asset to the environment, which in its whole, forms a dense urban one since the 1950’s
(personal communication with Kelly Regerschot, 15-05-2017).
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5.4.2 Preliminary conclusion
The lifestyle interpretation has remained open to interpretation, since the aspects associated with
lifestyles differed very much from respondent to respondent. For instance: one respondent refers to
more urban amenities and facilities in city, whereas another refers to people and their behaviours.
Discussing one’s own lifestyle made it clear that people are not always aware of their specific lifestyle
the lifestyle in their city, or create a certain image regarding their lifestyle .
Asking about one’s own lifestyle and in what sense this is urban, the urban is generally considered as
living in the city (centre) and being dependent upon all facilities in the city. For the in-depth respondents
this is not the case, they for instance don’t need public transport to get around the city (because of the
relative close distances). For respondents Sanne and Jesse this is because they live in a neighbourhood
not directly near the city centre, so the exact place of residing is also a factor in the shaping of one’s
lifestyle, since living in the city centre could differ from living in one of the city parts. However both
respondents stated that they don’t think that this way of living is any different in the city centre of
Heerlen. In their opinion the city does not have a real urban lifestyle.
A single lifestyle of the ‘Heerlenaar’ is therefore difficult to describe, among all the respondents, people
described themselves as having a lifestyle which for instance belongs to a housewife, a student, a
workaholic, a shopaholic, a green person, a social person, an entrepreneur, a traveller, a ‘bourgondiër’,
very involved with the environment or living your life one day at a time. The ‘Heerlenaar’ is not defined
by a single lifestyle, but each individual lifestyle defines the individual ‘Heerlenaar’ who lives in a semi
or sub-urban environment.
Furthermore, for most of these lifestyles, there are aspects which they all have in common: the
need for certain (urban) amenities in their city. A housewife and a shopaholic require enough shopping
pleasure, a ‘bourgondiër’ desires restaurants, bars and coffeeshops, a student and a youngster require
a lively (student) nightlife, a social person requires places and spaces to go out, to wander and meet
people, a workaholic requires good accessibility to his or her work, a coffee shop on walking distance
for the afternoon break, a green person would like to see more durable (green) solutions in the city
centre and a very involved person needs (better) communication from and to the city governance.
The smaller sized-city and its inhabitants are not defined by what the inner-centre itself has to offer, it
has changed from a centralized view towards a structure in which facilities and amenities are spread.
Whereas, in a large city, the chances are that most of facilities and amenities are a stone’s throw away,
people in smaller sized cities depend more on their individual mobility and accessibility of outer regions
and even cross-border. This manifests itself clearly in the case of Heerlen, Parkstad Limburg and Limburg
in general:
‘My children are swimming in Hoensbroek, are playing tennis in Ubach over Worms, play in the
Schrieversheide, and we drive to the Darteldome in Kerkrade. It’s not only in our backyard anymore, it’s
not only the club or association in our own village. These steps are made by all of us, we shop on the
internet, not in the city anymore, and definitely not in the village’ (personal communication with Kelly
Regterschot, 15-05-2017).
As the literature study beforehand already mentioned, there is no single definition regarding lifestyle
and therefore the ‘urban lifestyle’ is also difficult to define in this research. The urban lifestyle very much
applies to individual cases: the ‘urban’ lifestyle of Heerlen might be very different from the urban
lifestyle of Amsterdam or any other city, however people can still judge the ways of living as ‘urban’
subjectively. Which makes it difficult for governance to identify lifestyle issues in an urban environment.
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5.5 Governance
The central questions in this final part are related to the way small-city makers cope with changing
lifestyles and how these are being facilitated through urban developments and concluding with the
question what the future has in store for the region and the city of Heerlen in particular. Since a single
lifestyle has proven difficult to describe and identify, governance should focus on lifestyle changes in
general: looking at trends, particular indicators (e.g. increased use of cars or shopping experience) which
ultimately will shape the urban of Heerlen.
Heerlen has faced many issues over the past couple of decades, that has become clear throughout this
research. Vacancies, degradation and junkies have created the bad image the city is still often associated
with. Something needed to be done: a ‘centrumvisie’ was erected in 2005, which was not just an urban
development vision, such as giving spaces a new function, but it was also a socially invested approach:
integral security was one of the first things that was tackled via camera’s and control which led and a
reversal took place. Furthermore an implementation vision ‘uitvoeringsvisie’ was set up which led to
different (renewal) approaches in different areas: each area requires a different approach.
Society has changed, lifestyles have changed which need to be addressed via a policy-oriented
vision upon the future development of the city: what to do with the vacant office buildings their quality
and public spaces? How do we account for developments and how do we get the financial resources
needed? Most buildings and plots are not even in the hands of the city governance but are owned by
property owners and landlords. Challenges which have and will be tackled in the future (personal
communication with Rob Ubachs, 24-05-2017).

5.5.1 Perception of city governance
Online questionnaire and street interviews
Developments in the city have not always gone hand in hand with the inhabitant’s (but also within the
city council’s) opinions. Whereas the recently built Maankwartier perhaps proves the best example. It
was built while there was a serious question of its necessity in a city like Heerlen. However, as has been
decided in local politics, the construction went on. A respondent stated:
‘The Maankwartier is too big a phenomenon which has little added value to the potential innercity, because of this, the inner-centre along the Pancratius Church, shifts outwards and Heerlen is unable
to identify itself as the authentic city it is. It has been a Roman city but there is little to be found of this
history nowadays (…) take the opportunity to revalue and appreciate the existing vacant buildings and
don’t leave them to rot. Choose for the ‘Heerlense maat’ and not for megalomania’
In-depth interviews with inhabitants
Heerlen is in development, inhabitants do see this happen, but they have the idea the city government
could do much more, and in a different way than they’ve (visibly) already done in the city. Furthermore,
two respondents stated that a lot is decided ‘from above’ whereas the ‘elite’ decides without consulting
the inhabitants and their needs: a connection is missing between the governance side and the
inhabitants side, which also leads to the idea that there is no innovation going on. Babette states:
‘There is no innovative thinking going on, no renewal (…) they are currently working with graffiti
projects which gives the city some colour, that is really necessary in the city. If you look at the city from
a helicopter-view it’s all grey, a grey mouse. Compare that with Maastricht’.
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While on the contrary, the city is profiling itself as a place for innovation and experiments (Structuurvisie
Heerlen 2035, 2015)

5.5.2 Municipality in cooperation with IBA
The role of the municipalities in general have changed in The Netherlands, as it used to a developer’s
role, it has now mostly changed to a facilitator of market demands, Heerlen is no different. Lifestyle
issues are important to consider, as Marco Siecker stated, things are happening and changing and as
governance party you want to intervene. A new approach is needed, innovation in governance, the
parties who create boundary conditions for society, and society itself: creating participation, innovation
among users, inhabitants and professionals. The municipality is working closely together with
institutions such as IBA and the province or the development of the city and region. This has for instance
resulted in the formulation of the ‘Bidboek’.
Bidboek: Urban Heerlen
Heerlen is described as raw and unfinished, where proper choices related to spatial planning have not
been made in the past. The city was defined as a working-city, and office-city with little attention for
spatial quality. Degradation and bad architecture is the current consequence (Personal communication
with Rob Ubachs, 14-05-2017).
The theme Urban 7has been chosen for the city however once more there is single definition and people
are able to create their own conception of the urban: young, not-standard, just a bit different than we
are used to i.e. experimental. In the Bidboek, the municipality has formulated its ambitions and goals
for the development of the city, this will take shape within the framework of ‘urban’. Four main themes
are formulated: urban experience, urban living, urban culture and urban heritage. The course for the
city has become clear: improving the city, appreciating its qualities, making these visible again and
attracting a mixture of young people such as students and young families and consequently adapting
the facilities to their wishes.
The traditional way of living in the city is constantly changing, because of the absence of certain aspects
change is desired, there are specific areas in the city where entrepreneurs set up their own initiatives.
This also happens because the municipality is aiming for certain (unique) events, such as a skate event,
and making urban sports visible in public space. Moreover, the municipality aims for new projects which
all manifest themselves within the framework of ‘urban’ which will eventually lead to a renewed urban
image of the city. In the ‘urban’ acceptance and tolerance are also important lifestyle features: involve
all people of the city in the development and the creation of a new image.
Furthermore, the city should not deny the things it has, the ‘rotten’ spots in the centre should be
converted into quality. Creating new types of residences and rebuilding existing real estate. Strive for
the unique in addition to what the city already has to offer. Appreciation of what the city already
possesses is important for future development.
In the context of this appreciation, one of the municipality’s priorities is to improve public space,
which is deemed very valuable for the city. Creating places to stay and meet other people while also
creating possibilities for events in the inner city. However, in the past, too little budget was cleared to
tackle the public space issues which has led to bad visual quality and unappealing places to stay. Tackling
these aspects is essential to bring back a good experience and image to the city.

7

Bidboek Heerlen, as found in: https://www.heerlen.nl/gemeente-heerlen/bidboek-urban-heerlen.pdf
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IBA-Parkstad
IBA has been briefly discussed earlier; IBA works bottom-up: a phase of open invitations of ideas and
people. IBA-Parkstad was very surprised by the project submissions from the locals: the expectation was
that most of the entries would tackle subjects such as restructuring and residential issues, however they
were mainly about the greenness, the connection of green elements and low-speed connections such
as walking and cycling. People in the region seem to attach value to these aspects more than ‘stones’
and hardware. A lifestyle indicator. The feelings among the people in the region are very much focussed
upon their living environment as a boundary condition (personal communication with Kelly Regterschot,
15-04-2017). The city facilitates these changes and parties such as IBA are shaping the transition of the
region. Whereas the region already has gone through a transition from ‘black to green’: the leftovers
from the mining era have mostly been erased and has made place for new green environments.
The IBA experts addressed lifestyle changes as important issues that need to be tackled, lifestyles
related to the people’s mentality (e.g. pride), to the way they experience the city and how they live in
and around their city and green zones. How they entertain themselves, the importance of tourism,
shopping and leisure, the importance of good accessibility and proper housing. A way of doing this is
looking into different structures, not the municipality’s structures but aimed at the social and the society
itself.
When speaking to the experts it also became clear how much value they attach towards, once again
public space, but also towards the (large) gestures a city can make. Large gestures in the form of
landmarks and unique developments which impacts people’s perception on a much higher level than it
does at this moment. The lifestyle of today is very much focussed upon receiving certain incentives
‘prikkels’ which one will not forget overnight. For example, the Demolishing of significant buildings will
have an impact upon the perception of a certain place, because this building might serve a recognizable
purpose in the region ‘I live near those flats’. It can be a serious interference of one’s living environment
and this needs to be considered beforehand. Creating awareness, along with meaning in a place, is
essential for the experience of place. For instance, IBA and the municipality also want to reinvest in
showing the rich Roman heritage, which is currently not visible enough in the city and region.
The impact of incentives has become more difficult in current society as Marco Siecker states, most
incentives that are received and remain are related to: ‘red’ and ‘stones’, this refers to more negative
incentives which remain longer, therefore people need larger incentives such as a large central-park like
environment, this would have a larger impact than the little pieces of green in the city ‘schaamgroen’
would have. Current society is open to so many incentives from the outside, that it becomes harder and
harder to send out and receive our own incentives: a larger and manifested approach is needed for
people to be able to receive new incentives and give new experience to spaces and places.
Places and spaces need to have an impact on people, Marco Siecker gave the example of SnowWorld 8
in Landgraaf, which is situated upon a large hill and has magnificent views over the region, which stands
out in the scenery. Something similar on a prominent place will lead to impact, experience and an ‘above
regional’ meaning. Leisure and tourism is also one of the aspects the municipalities and IBA are
improving. Sometimes it is also best to choose between the urban or the exact opposite, in this way

8

Snow world is one of the largest indoor-ski resort in the Netherlands. Located on an old mining mountain. Visit:
www.snowworld.com
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the differences are highlighted even more which is beneficial for the experience and its impact (Personal
communication with Marco Siecker, 24-05-2017)
With the help of IBA in combination with the city government (Bidboek) and the province, the city and
region have already become more dynamic and a mentality change is being set in motion. People are
starting to find the positive again in the region a, ‘everybody feels that there is something happening
here’.
Connection with the inhabitants
People want to see results immediately, otherwise they tend to be very sceptical or negative towards a
certain development in the city. This happened with the construction of the new Ring-road, the
Maankwartier, and will continue to happen in the future (personal communication with Kelly
Regterschot, 15-05-2017). However, when everything is finished and fully operational, these people will
use these new possibilities and people will see the benefits for themselves. As Marco Siecker stated:
‘Sometimes people think governance is ‘bigger’ than civil society, while it’s the exact opposite: it’s only
the tip of the iceberg’.
Governance in general is also one of the parties in the level-playing field. Which is equal to the
civilians or a societal organisation. Consider it from the big society or civil society, where the government
is not ‘the high tower’ anymore but in the middle of society. A change in behaviour is desired where
different projects are embraced. Sectoral policy is no longer the goal, society is more based upon
individuals and not particular target audiences (youth, families, elders etc.). Policy must not come topdown anymore but on an equal level with society. As for IBA, being part of the ‘systemworld’ and
‘lifeworld’ is contributing towards a better connection with the inhabitants: projects are coming through
that couldn’t before, realising IBA is working from bottom to top. It is important to remain a crossborder organisation which exceeds municipalities and sectors. Standing above parties and remaining
independent. The municipality governs while IBA carries out in an integral way (personal communication
with Marco Siecker, 24-05-2017). Furthermore it is important to listen to the people, finding out if
certain demands truly exist before planning new developments. Whereas the involvement of youth, the
future of the region, is equally as important.

5.5.3 Future Heerlen
People today are looking for the different, the unique they want to escape from their own living
environment from time to time. People leave their own city to visit others because of the difference in
culture, architecture, ambiance and unique qualities a different city possesses.
Next to job opportunities, as stated earlier, a city should offer other possibilities as well, these
range from going out in the city to just having a beer, having sports facilities and a creative sector such
as music. To give everyone ample opportunity to do as he or she likes. Heerlen can offer this, culturally,
but also because of its green environment in the ‘park’-like environment or ‘Het park aan de stad’
(personal communication with Kelly Regterschot, 15-05-2017). This can be accomplished through a
combination of governance, people, space and in the end perception working together. This is what the
municipality and IBA are striving to reach, an attractive environment with ample green zones, while still
remaining the large urban area Parkstad is.
Brenner & Schmidt (2011) address the ‘blurring and rearticulation of urban territories’ (p.12) in which
urbanisation processes are being regionalised and reterritorialized. Former ‘central’ functions such as
shopping facilities, businesses and cultural facilities are spreading outwards, away from just the citycentre.
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A similar development is also occurring in Heerlen, whereas the city has changed from a shopping and
office city towards a city with mixed functions. Each municipality in Parkstad has its own strengths,
possibilities and functions and the region should also function in this differentiated way. Its municipality
has its own ‘existence-right’ or ‘bestaansrecht’ regarding their own unique function in the region. IBA
has distinguished seven of these main structures for future development.
Possibilities in the city and in the region should not be limited: Heerlen wants to manifest itself as the
city where it is possible to experiment with a good quality of living and possibilities. Heerlen is setting in
on its public spaces in combination with a ‘greenification’ of the city. This should result, in combination
with the incentives and large gestures Marco Siecker addressed, in a bigger brand awareness and more
(inter)national recognition.
Furthermore, a fusion of the Parkstad municipalities, which has not been unrivalled, might also become
reality in the (near) future. The experts that were interviewed all agreed upon a minimum size of a city
to be able to cope with current societal (lifestyle) changes and challenges. A fusion would be beneficial
since a larger city would be heard by ‘Den Haag’ and therefore can lay claim on more financial resources
and political support. Most developments in planning and legal and financial arrangements in the region
are already being facilitated in cooperation with multiple municipalities, thus the single municipality is
not as influential anymore.
Next to this, creating one municipality would contribute to more unification instead of the
differentiation of people Parkstad Limburg currently faces, differentiation and fragmentation is only a
good thing if this proves something very unique. Moreover, a larger city is normally home to a more
diverse mix of peoples and subcultures, which makes it a powerful whole, with, market wise, more
opportunities and more initiatives. However, a smaller city is also more open to ‘local’ resistance,
whereas the population can have a bigger influence on the city’s developments (personal
communication with Rob Ubachs, 24-05-2017).
Lastly, both the respondents and inhabitants have argued according to the municipality that they do not
want to be associated with people from a different neighbourhood or municipality and that they fear
the loss of identity. But as Kelly Regterschot stated; people will always be from the particular place you
were born and raised, no matter how the city will be called or what kind of people now live in the same
city. The fear of losing identity is in this case, according to her, ill-founded.
Concluding, Heerlen has to be open for dynamics: the capacity to be flexible and adapt to the time it is
living in. Which means that what we want now, might not be what we want in ten years, the city should
be able to cope with these (lifestyle) changes constantly. After 2020, IBA must go on, IBA is not the
project owner but the people are, therefore these individuals need to remain passionate and IBA must
convey its positivism to the people of the region. This in order to remain up front, and not lagging behind
anymore. As for IBA in Heerlen, it is most of all important for all actors and stakeholders to play along
whereas the incentive should not be: IBA ‘does’ Parkstad or IBA ‘does’ Heerlen but the other way around
Heerlen ‘does’ IBA and everyone can participate (personal communication with Kelly Regterschot, 1505-2017).
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6. Conclusions and recommendations
In this final chapter, the answer to the main question of this thesis will be given. The main question of
this thesis was: In what way can urban lifestyles be specified in the context of a Dutch smaller-sized
city? And how are these cities facilitating urban lifestyle changes?

6.1 Conclusion
6.1.1 Lifestyle of Heerlen
Lifestyles adapt to one’s living environment, living in a large neighbourhood with ample facilities, with
a large number of (younger) families, two working parents and two cars, then a person is more inclined
to play a part in this lifestyle. A degraded inner-city, a larger group of workless and a ‘giving up’ mentality
are all related to the lifestyle a person adopts: your life adapts to this environment. However, less
environment and less boundary conditions also create a different lifestyle. Attention to the
environment and the perception is thus of great importance. This attention has to come from both
sides, one the one hand the people themselves, on the other hand from the side of the ‘city-makers’.
People are free to attain their own lifestyle even though this is not always a possibility, relating
back to Bourdieu’s (1990) theory of habitus. Only when one is able to choose not to, then these
boundaries are broken. People have become more and more aware that there is a possibility to break
free from the undesired environment towards a new one. However, this is largely determined by the
environment. Some people make these choices and some people don’t. As Bourdieu (1990) stated in
his theory of habitus and doxa, people tend to remain in a certain way of living that has become common
to them. They do not question why their life is the way it is and they accept their situation. However,
changing the habitus is the real challenge, the development in Heerlen is proving that this is possible:
people can change their ways of living and perceiving the city.
Here lies the challenge for a phenomenon such as IBA and the municipalities of the Parkstad region to
provide in people’s needs and wishes and to give the opportunity to break free from a certain social
position. A differentiation in social groups is much less visible whereas a differentiation in lifestyle
groups might become more like reality. These lifestyle groups are differentiated by certain indicators
which they possess, for instance, people who have a car and use it on a daily basis might share this
lifestyle-indicator but differ very much in their individual lifestyles. A lifestyle is therefore differentiated
between general (social) lifestyle and lifestyle indicators.
The lifestyle in Heerlen cannot be described in a single way, lifestyles have changed as this has become
clear throughout this research: people value aspects such as the importance of public space, cultural
events and accessibility and mobility. People also have other possibilities and lifestyle-opportunities
regarding their own capital and possessions.
The mentality, and the dominating negative outlook upon the city and region, needs to change
if the region wants to manifest itself better than it has the last decades. A self-fulfilling-prophecy has
dominated in the region: ‘If it doesn’t work out now, it won’t work out later’, this negative outlook and
a lack of perseverance prevailed among many in the region. However, currently eyes are being opened
and changes are being felt, both physically and mentally. IBA-Parkstad is one of the main examples of
this increase in positivism and perseverance: people from all over the region (and even beyond) come
together and formulate new plans and ideas for the region. IBA is helping, along with the municipalities
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not only in creating a new image for the city of Heerlen and the Parkstad region in general but it also
gives ‘the people’ the opportunity to participate.

6.1.2 Lifestyle change
The lifestyle of the city has changed, beginning as a small village in the beginning of the 20th century,
towards unstructured growth and developments in the middle of the 20th century whereas a working
mentality and lifestyle came into existence, towards an era of decline, increased worklessness which
resulted in a negative spiral and a bad city image. This is what the city, and region, still impacts at the
moment, however the incentive has changed at present. More and more people in the city and region
are willing to do the necessary adjustments to provide a new image for the region and to give the
regional development a new boost.
There is thus a difference between an overarching lifestyle and the lifestyle of individuals and the
indicators, if a small city such as Heerlen is not defined by a single lifestyle, how can a larger city be
defined then? As this research points out, a city cannot be defined by a single lifestyle but by the unique
mixture the city possesses. Lifestyle studies should therefore focus on the individual and his or her needs
of the city. Within a certain lifestyle, there are lifestyle aspects such as the use of a car, public transport,
and shopping, which correspond with people from a different lifestyle: not all car-users have the same
lifestyle.

6.1.3 Research aims and adjustments
As stated before, a lifestyle consists out of different sub-practices, in this case the using of a car.
Consequently, this research and its formulated goals have not provided all answers in a clear way. The
conceptual model was as follows:

Model 3: Conceptual model (recap). Source: own

In the end, for the case of Heerlen one aspect can be added: mentality/pride. This has proven an
essential part of the lifestyle in Heerlen with a large influence on the city’s developments. However the
conceptual model, along with the main question: In what way can urban lifestyles be specified in the
context of a Dutch smaller-sized city? Have proven very difficult to answer: Heerlen is not defined by its
urbanity, lifestyles or by a single trademark, the city is often defined by its mixed uses and versatility.
This is what makes the city unique, not having a single identity, cultural or physical, but being able to
provide for all kinds of people and being open to all kinds of developments in the city.
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6.1.4 Facilitating governance
The urbanity or cityness as Sassen (2005) refers to is shaped by the inhabitants and their perception of
all things ‘urban’. Furthermore, as being het ‘park-aan-de-stad’ , the region itself manifests in a unique
way, the challenge for IBA and the municipalities lies in creating a better brand-awareness and attracting
people to the region: a combination of urban within a green environment with ample space for high
quality living and leisure.
The city is facilitating lifestyle changes in offering possibilities for new initiatives and ideas. This happens
one way via IBA-Parkstad but also requires the people of Heerlen to participate. Creating and aiming for
a new lifestyle in which there is a positive outlook upon the city and region and with ambitious people
with a heart for the region will lead to renewed pride and success in the region. There will be more to
gain, economically, and more room for entrepreneurs. The region is dynamic, as the history has shown,
therefore the future holds many possibilities for the transformation of the region.
The smallness of the city in Heerlen is considered relative, since the city is part of Parkstad Limburg
which is a large urban region with roughly 250.000 inhabitants who all make use of the facilities in the
main cores such as Heerlen. However, a certain smallness does have influences on the city development:
first of all, a smaller city is more able to encourage participation of citizens, even though the experts did
not explicitly state this, more people in a region mean more different needs and demands which
requires the governance side to tackle more issues. A smaller-sized city is also more susceptible for
citizen protest. However, when a fusion of municipalities happens, which leads to more people, this also
means larger budgets and financial capacities to tackle area transcending issues. Furthermore, more
people also could mean more ideas and possibilities for (urban) developments. Smallness and largeness
thus have two faces. The smallness of the city furthermore has also led towards a different lifestyle,
whereas people need to become mobile to provide for their own needs and demands: not all facilities
are located in the same core. Governance needs to provide for the accessibility of other places, in this
case other places in Parkstad Limburg, larger cities in the vicinity such as Maastricht, Sittard-Geleen or
Aachen.
In the Structuurvisie 2035, the municipality states: ‘in Heerlen there is space to experiment, where new
concepts arise from on the streets, and where a unique urban culture is taking shape, Heerlen is never
finished’. The challenge lies in actually living up to this statement made, and move on from top-down
government to bottom-up whereas a municipality truly listens to its people, acting accordingly is just as
important as making a statement. Perhaps Heerlen should keep this in good consideration for a future
that is more bright and positive.
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6.2 Further recommendations
This research has elaborated on a number of aspects regarding city development in a region which faces
decline and ageing. A few recommendations can be made regarding future research and practical
application of acquired knowledge.
Inspiration
A phenomenon such as IBA, which is now focussing on Heerlen and Parkstad in general can be a good
inspiration for other areas which also require a fresh look upon its development. Whereas projects that
don’t survive in IBA-Parkstad might be able to survive in another region, because of each regions’ unique
qualities. Other regions can learn from the outcomes of IBA-Parkstad, knowledge can be spread via the
numerous stakeholders and actors involved with IBA and the development of the region.
Attachment
Feeling a certain attachment to the region is important for the region to be able to flourish and develop.
Believing that one could really accomplish change in the region and transforming it to the new lifestyles
is important. The people who can help a city and region such as Heerlen and Parkstad to ‘get back on
its feet’ are found not only in the main core itself but also around the core, there needs to be an open
attitude towards people who want to do something for their province or region. Attracting these
motivated people, an showing them the possibilities is a crucial role for city governments and
institutions related with the development of the city and region.
Mentality
Mentality of the ‘Limburger’ has proven to be an important aspect in the development of the cities and
regions in Limburg. A research into the influence of the mentality in Limburg and (urban) development,
or development in general could provide insights regarding the best way to cope with changes in a
region such as Limburg.
Public space
Furthermore, public space is very important for a city, the challenge lies for other cities, to learn from
developments in a city like Heerlen and how they cope with these issues (Bidboek?). The public attaches
a large amount of value to public space, a lesson can be for other cities who face decline or degradation
of public space to keep the quality of the image and experience of these spaces high on the city agenda.
Where the city of Heerlen did not consider this from start, it has felt its contradictory effects in the
inner-city. Quantity came before quality, hence it should be the other way around: quality is a boundary
condition to accommodate the larger mass and to be able to attract new people to the city.
Communication and participation
Citizen participation, cooperation and bottom-up initiatives seem to be more of this time, it does not
only happen in Heerlen in the form of IBA but is happening all around is. As this might be how the future
of development will take shape, therefore it could be of importance to do a research into the effects of
citizen participation and bottom-up initiatives in urban developments. Whereas, after 2020 IBA will no
longer be in Heerlen, but the long-lasting effects, or the ‘waves after the fish’, are still being felt. Lastly,
there is still work to be done in the communication of IBA and the municipality towards the citizens:
people do not have the idea that they have a say or that the city is developing the way it currently is. A
communicative task lies ahead which is imperative to create enough support among the citizens.
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7. Reflection
In this final chapter I will reflect upon my own research process. Starting in the beginning of February,
the first issues I encountered were related towards time-pressure and finding a suitable subject within
the theme. In the beginning I did not have a clear idea of what I wanted to do, the only thing I did know
is that the theme should be related with cities and urban development, since this is what I find the most
interesting. After a conversation with the supervisor, we discussed some themes to do research about.
However, for me this was not exactly what I was looking for. Very much ‘last minute’ the idea to do a
research about lifestyles came about, this happened when I started to globally search for documents
and researches already done in urban areas.
Furthermore, the idea struck me that most of the research is done in larger cities or urban areas.
Therefore I wanted to focus upon a smaller city for my research. When looking into this, I found out that
there was a good scientific foundation regarding the importance of researching smaller-sized cities.
Consequently I had decided upon a topic: researching the urban lifestyle in the context of a smaller sized
city.
The aim of the research was still very broad, this is one of the issues I often face, a good demarcation of
the research and research goals was needed. When looking into the literature, I found a number of
suitable theories to accompany my research and narrow the research down a bit. Initially I wanted to
do this research in Maastricht, however when talking to the supervisor he pointed out that this city was
still ‘too big’. Because of my place of birth, also in Limburg, I knew that there were two other cities in
the region suitable for research: Roermond and Heerlen. Roermond is known for its large shopping and
leisure environment and Heerlen is known for its mining history and turbulent developments
afterwards. Furthermore it was imperative that my own personal opinions did not play a role in the
research.
I decided to do two case studies. This was in the end not achievable within such a short timeframe,
therefore, after doing a kind of ‘pilotstudy’ in Roermond (which did not lead to good results) I decided
to focus upon Heerlen as main case study. Heerlen itself has a long history and provides enough material
to research on its own. When looking deeper into the developments going on in Heerlen, I found out
about the existence of an IBA in Heerlen and the Parkstad region. Which has proven to be very useful
for the aim of this research. However caution was needed since IBA is focussed on more than just
Heerlen alone. I managed to do interviews with two affiliated persons, one being the director, whom I
am very grateful.
Finding interviewees did not go smoothly all the time, I made a planning for conduction of the
interviews, however in reality I was not able to do these interviews within the planning. Contact via
email can often be more problematic than talking on the phone, therefore I also started calling people
later on. In the end, I was also lucky that some of the emails I sent out, without response, did find its
way to other affiliated people who then contacted me for an interview. The interviews were conducted,
just in time to still be able to provide a good analysis.
Next to this I also sent out an online questionnaire, since the questions are mostly qualitative, this again
posed some issues: unfortunately not all people were as elaborate as others. People are more willing to
just tick answers to multiple choice questions than to really sit down for a moment and think deeply. As
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a result, not all questions were filled in and some even quitted after the first few questions.
Furthermore, I was not overall satisfied with the composition of questions, therefore I should have
done a ‘try-out’ first before the definitive handing out. However because of time-constraints I wasn’t
able to do this. During the weeks of the in-depth interviews and street-interviews, I used each interview
to improve my next interview. Each interview provided new insights in questions that I should or should
not ask, therefore I can say that the interviews, and also my interview qualities improved with each
interview.
I could not go in depth as I wanted with the online questionnaire, therefore not all aspects were
addressed. When you are conducting a semi-structured interview, it is possible to try to get answers
regarding a specific subject or to keep digging deeper into the questions. Consequently, the online
answers only addressed people’s first thoughts upon certain subjects or themes.
Transcribing, coding, categorizing and creating networks and analysis of the interviews took more time
than I initially thought it would, however I did manage to do this in time to still be able to form a proper
analysis and conclusion. However, I did need a ‘refreshing’ of my memory since I hadn’t worked with
Atlas.ti for quite some time. The coding and transcribing mostly served as an overview of results,
whereas I perhaps could have used the codes and networks in a more efficient way. For instance, coding
all interviews the same way. Which in the end would make the connections and findings more clear.
In the end, I also realised I should have used more statistical data. Whereas I did not ask all
people their ages, work, location, education etcetera. This information would be very helpful in the end
the provide more background and differentiation between groups. As well as presenting the results in
an unbiased way.
I also had some issues in the overall structure of the thesis, since this was very confusing in the
beginning, however, after the feedback I was able to change the structure and provide findings in a
more systematic and orderly manner.
Concluding, I am satisfied to a certain extent with my working process and I have noticed progress in
efficiency and capability of doing research. There are aspects which I need to improve in further
researches, however I have learned a lot from doing this research. I also found it very useful and
interesting to get in touch with real people from the working field which suits my interests best.
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8.1 Figures
8.1.1 Population to age groups (1 january 2016)

Source: kerncijfers Heerlen 2016
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8.1.2 Education levels

Source: kerncijfers Heerlen 2016
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8.2 Interview guides
8.2.1 Online questionnaire and street interviews
Note: these questions are the main guiding line of the interview, however, for the street interviews
not all questions were asked and not necessarily in the same order. It depended upon the willingness
of the people to talk and upon their own knowledge. The interviews were conducted in the form of an
informal conversation.
Levensstijl en Stedelijke Ontwikkeling
Intro Mijn naam is Jordan Jansen, ik ben derdejaars student Geografie, Planologie en
Milieuwetenschappen. Voor mijn afsluitend bacheloronderzoek kijk ik naar de veranderende
(stedelijke) levensstijl en de invloed daarvan op stedelijke ontwikkeling in de stad Heerlen. Het is niet
van belang dat u hier veel van af weet; gewoonweg benoemen wat in u opkomt is al voldoende! Weet
u echt geen antwoord dan mag u de vraag leeg laten. De enquête bestaat uit 16 vragen, dit zal
afhankelijk van uw antwoord ongeveer 10 minuten in beslag nemen. Wees alstublieft zo duidelijk
mogelijk en probeer zo uitgebreid mogelijk te antwoorden, hier zou u mij heel erg bij helpen! De
enquête is volledig anoniem! Alvast bedankt!
Jordan Jansen
Q1 Wat is uw leeftijd?
Q2 Wat is uw geslacht?
 Vrouw (1)
 Man (2)
Q3 Waar woont u?







Heerlen (stad) (1)
Hoensbroek (2)
Heerlerheide (3)
Heerlerbaan (4)
In een aangrenzende gemeente (o.a. Parkstad) namelijk: (5) ____________________
In Heerlen gewoond voor een langere tijd (6)

Q4 Waarom heeft u gekozen om in Heerlen (of omgeving) te wonen?
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Q5 Hoe zou u uw levensstijl omschrijven? (Voorbeeld: Ik ben erg duurzaam en ik houd heel erg van
winkelen óf ik ben heel erg betrokken bij mijn omgeving)
Q6 Hoe zou u de levensstijl van de stad Heerlen omschrijven? (Bijvoorbeeld: in Heerlen houdt men erg
van cultuur, dat uit zich in de vele culturele voorzieningen zoals musea/theaters)
Q7 ''Heerlen heeft een stedelijke levensstijl'' - Hoe zou u het begrip stedelijke levensstijl omschrijven?
(dit mag alles zijn wat bij u opkomt)
Q8 Hoe is de levensstijl in Heerlen veranderd? ( Bijvoorbeeld: tegenwoordig wordt er veel aandacht
besteed aan jonge mensen, cultuur en recreatie, terwijl Heerlen vroeger een echte arbeidersstad was
en er dus een arbeidersmentaliteit/levensstijl overheerste)
Q9 Wat vindt u een belangrijke plek in de stad? (Bijvoorbeeld: ik vind het belangrijk dat er een
bibliotheek is waar ik rustig een boek kan lezen of ik vind het stadspark belangrijk om tot rust te
komen)
Q10 Waar moet voor u een stad over beschikken om 'stad' of 'stedelijk' genoemd te worden?
(Bijvoorbeeld: Er moet voldoende winkels of bioscopen zijn, dit vind ik karakteristiek voor een stad)
Q11 Wat is kenmerkend voor de stad Heerlen? (Voorbeeld: als ik aan Heerlen denk denk ik aan het
industriële erfgoed)
Q12 Wat vindt u belangrijk in een stad? Noem zoveel mogelijk op. (Bijvoorbeeld: overal gratis Wi-Fi
verbinding)
Q13 Zijn er ontwikkelingen in de stad die u anders zou willen zien/of wat ontbreekt er nog in de stad?
En waarom? (Bijvoorbeeld er wordt teveel gebouwd terwijl dit naar mijn idee niet nodig is of ik mis
een winkel zoals de Primark)
Q14 Hoe is de communicatie vanuit de gemeente naar u, de inwoner? Heeft u het gevoel betrokken te
worden en luistert de gemeente voldoende naar de vraag vanuit de inwoners?
Q15 ''In Heerlen is plek om te experimenteren, hier ontstaan nieuwe concepten op straat, hier heerst
een “urban culture” die uniek is in Nederland, Heerlen is zogezegd nooit af ''. Dit wilt zeggen dat
Heerlen voortdurend in ontwikkeling is, dat iedereen mee kan denken en zo ruimte biedt aan
creatieve (jonge) ondernemers. Kunt u zich in deze stelling vinden? Waarom wel/niet?
Q16 In hoeverre biedt de stad ruimte aan uw levensstijl ? (Bijvoorbeeld ik geef een 4 omdat ik graag
meer zou willen kunnen winkelen in de stad)
______ 0 laagste - 10 hoogste (1)

Einde Bedankt voor het invullen van mijn enquête!
Bent u verder nog geïnteresseerd in het onderzoek of heeft u aanbevelingen? Stuur een mailtje naar
jt.jansen@student.ru.nl. Tot slot, wilt u nog uitgebreider over dit onderwerp praten? Dat kan! Ik zoek
namelijk nog inwoners van Heerlen om daar een uitgebreid interview mee te doen, ook dan kunt u mij
via dit mail adres bereiken! Klik op de pijl rechtsonder om uw antwoorden te bevestigen!
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8.2.2 Interview guides (In-depth)
Inhabitants
Final Version: DUTCH
Hoofdthema: Changing urban lifestyles and the influence on smaller-city developments
Geïnterviewde: Bewoner
Introductie
Beste (….) heel fijn dat u wilt deelnemen aan dit onderzoek voor mijn bachelor scriptie. Mijn naam is
Jordan Jansen, ik ben derdejaars bachelorstudent aan de Radboud Universiteit in Nijmegen. Voor mijn
onderzoek naar de veranderingen in levensstijlen en de invloed op (klein)stedelijke gebieden moet ik
een aantal interviews uitvoeren. Ik zal allereerst kort uitleggen waar mijn scriptie en de vragen over
gaan. Vervolgens komen er een aantal vragen aan bod, u bent vrij om vragen niet te beantwoorden.
Het interview duurt ongeveer 40 minuten, afhangend van de lengte van de antwoorden.
Het interview wordt, met uw toestemming, opgenomen. Het interview wordt alleen voor studiegerelateerde doeleinden gebruikt, en zal niet publiekelijk gepubliceerd worden. Mocht u dat willen,
kan het interview ook geheel anoniem blijven.
Heeft u verder nog vragen? Dan kunnen wij beginnen.
Introductievragen
Allereerst wil ik u een aantal algemene vragen stellen, vragen met betrekking tot uw relatie met de
stad en over de stad in het algemeen.
1. Om te beginnen met uw leeftijd:
2. Kunt u kort vertellen waar u werkzaam bent en wat dit werk inhoudt? Waar werkt u en wat
houdt dit werk in ?
▪ Hoelang bent u hier al werkzaam?
▪ Heeft u hiervoor nog ergens ander gewerkt?
- Zo ja, waar?
- En wat was uw reden om over te stappen naar uw huidige baan? Waarom daar?
- Of welk soort werk hij/zij ambieert? Toekomst gericht.
3. Welke opleiding(en) heeft u volbracht? ( en waar?) Zijn er bepaalde
verwachtingen/gewoontes van belang geweest die u hiertoe heeft gedreven?
4. Kunt u kort vertellen over uw opleiding, waarom u gekozen heeft voor die opleiding op die
locatie?
5. Waarom bent u in Heerlen gaan wonen (bewuste keuze of niet)?
6. Hoe zou u Heerlen, uw stad, omschrijven?
Dit mag vrij geïnterpreteerd worden: korte geschiedenis, waarom de stad belangrijk is, op
welke gebieden het minder goed/beter gaat
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7. Wat is een ‘trademark’ van uw stad, ofwel: wat definieert of kenmerkt uw stad/regio? Wat is
typisch Heerlens?

Hoofdthema: Levensstijl

1. Hoe zou u het begrip/idee van stedelijke levensstijl omschrijven?
▪ Verschilt dit van die niet-stedelijke levensstijl?
2. Hoe zou u uw levensstijl omschrijven? (Dit mag in principe alles zijn wat in u opkomt bij het
begrip ‘levensstijl’)
▪ Kunt u een gemiddelde dag in uw leven beschrijven?
▪ Zou u uzelf ook binnen een bepaalde ‘levensstijl’ groep plaatsen?
▪ Waarom wel/niet?

3. Hoe is uw levensstijl veranderd over de jaren?
▪ In het geval dit niet veranderd is, kunt u verklaren hoe dat komt?
Zo ja: wat zijn volgens u de achterliggende oorzaken?
4. Hoe zou u de levensstijl van de stad beschrijven?
▪ Waar uit zich dit in?
▪ Sluit dit aan op uw levensstijl?
5. Denkt u dat mensen zich bewust zijn van de levensstijl die zij toegeëigend hebben?
6. Op welke manier is deze levensstijl veranderd en hoe denkt u dat dit nog gaat veranderen?
7. Hoe beschouwt u de ‘globale’ levensstijl en de veranderingen daarvan in de context van uw
stad? Welke verschillen zijn er denkt u?
▪ Met andere woorden: hoe verhoudt uw stad zich ten opzichte van andere steden of
globale ontwikkelingen (verschillen de levensstijlen).
▪ En waarom verschilt dit/of niet?
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Subthema: Cultuur
1. Hoe omschrijft u de cultuur van uw stad?
▪ Wat zou u identificeren met de ‘Heerlense’ cultuur of identiteit?
▪ In welke mate denkt u dat de cultuur belangrijk voor de vorming van een levensstijl?
2. Op welke manier is de samenstelling van mensen met verschillende culturele achtergronden
veranderd in (deze/uw) stad?
3. Hoe zou u uw eigen cultuur omschrijven?
- Tradities en gebruiken/feestdagen
4. Hoe beïnvloedt uw cultuur/identiteit uw levensstijl?
▪ Met andere woorden, hoe komt uw cultuur tot uiting in de levensstijl?
▪ Kunt u voorbeelden noemen?
5. Hoe denkt u dat deze verschillende culturen de ‘overheersende’ levensstijl doen veranderen?
Verschillende culturen zijn een verrijking voor de ‘stedelijke’ levensstijl. (Stelling: doen of niet?)
6. Sociale contacten: hoe zou u uw directe sociale contacten beschrijven? Divers/verschillende
leeftijden/verschillende leefstijlen/groepen/klassen etc.?
- Heeft dit invloed op uw levensstijl?

Subthema: Consumptie
1. Op welke manier is uw consumptie, dus de vraag naar bepaalde sociale/recreatieve
voorzieningen of goederen en diensten, veranderd? (Vraag naar Wi-Fi/meer bars etc.). Geldt
dit voor meer mensen in de stad denkt u?
▪ Welke invloed heeft deze verandering op de stad en haar aanwezige faciliteiten?
2. Op welke manier speelt uw stad in op deze veranderingen in consumptie? Als u hier geen
beeld van heeft: denk aan het vestigen van extra recreatieve voorzieningen, vestigen van
winkelmogelijkheden, faciliteiten, zorg etc.
3. Op welke manier beïnvloedt het hebben van voldoende (economisch) kapitaal/mogelijkheden
uw levensstijl/consumptie?
▪ Denkt u dat dit ook geldt voor uw medebewoners?
▪ Waar uit zich dat in?
▪ Waarom wel/niet?
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Subthema: Percepties
1. Hoe denkt u dat de inwoners van de stad hun levensstijl zien?
2. Hoe beoordeelt u uw levensstijl, past dit bij de levensstijl van de stad in het algemeen?
3. Voelt u zich thuis in uw stad?
4. Wat vindt u een belangrijke plek in de stad? (Bijvoorbeeld, het stadspark of de openbare
bibliotheek). En waarom?
5. Waar moet voor u een stad over beschikken om 'stad' of 'stedelijk' genoemd te worden?
(Bijvoorbeeld: Er moet voldoende winkels of bioscopen zijn, dit vind ik karakteristiek voor een
stad)
6. Wat vindt u belangrijk in een stad? Noem zoveel mogelijk op. (Bijvoorbeeld: overal gratis Wi-Fi
verbinding, genoeg culturele voorzieningen zoals bioscopen/theaters, goede aansluiting op
het openbaar vervoer)
7. Hoe wordt de algemene leefbaarheid ‘quality of living’ in uw stad ervaren?
▪ Hoe ervaart u uw levenskwaliteit?
▪ Kunt u hier meer over vertellen/waar ligt dit aan?

8. Wat vindt u essentieel als het gaat om het bevredigen van uw wensen/verwachtingen van de
stad? (Essentieel als hetgeen wat u als bewoner graag zou willen zien in de stad om uw
levensstijl te kunnen uitoefenen (beter OV/internet/faciliteiten/recreatie/culturele
voorzieningen etc.)
9. Zijn er ontwikkelingen in de stad die u anders zou willen zien/of wat ontbreekt er nog in de
stad? En waarom? (Bijvoorbeeld er wordt teveel gebouwd terwijl dit naar mijn idee niet nodig
is of ik mis een winkel zoals de Primark)
10. Hoe is de communicatie vanuit de gemeente naar u, de inwoner? Heeft u het gevoel
betrokken te worden en luistert de gemeente voldoende naar de vraag vanuit de inwoners?
11. Wat vindt u van uw stad in het algemeen? (Mag heel breed geïnterpreteerd worden)
▪ Van de politiek?
▪ Van de bevolkingssamenstelling?
▪ Van de economie?
▪ Van de (winkel) voorzieningen
▪ Van de sociale voorzieningen en faciliteiten
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▪

Bereikbaarheid

Subthema: Urban amenities en governance
Het thema urban amenities en governance bespreekt de aanwezige faciliteiten en voorzieningen in
een stad. Deze amenities zijn doorgaans een aantrekkingskracht op een bepaalde stad. Voldoende
aanwezigheid van amenities zorgt voor een betere levenskwaliteit en een betere aansluiting op de
levensstijlen die aanwezig zijn in een stad.
1. Hoe vindt u dat uw stad inspeelt op veranderingen in deze ‘stedelijke’ levensstijl?
2. Vindt u dat een stad zich moet aanpassen aan veranderende levensstijlen (demands)?
▪ Zo ja/nee, waarom?
▪ Hoe zou een stad dat kunnen doen?
3. Op welke manier is de samenstelling van faciliteiten/voorzieningen
(economisch/sociaal/cultureel) veranderd in uw stad?
▪ Zijn er specifieke faciliteiten door de stad tot leven geroepen om de veranderende
levensstijlen te faciliteren?
4. Op welke manier speelt de stad in op veranderingen in levensstijl? (m.a.w.
sociale/culturele/economische veranderingen)
▪ Is dit voldoende naar uw mening?
▪ Op welke manier schiet uw stad nog tekort? (Met andere woorden: welke
veranderingen wordt nog geen plaats geboden?)
5. Heeft de stad voldoende faciliteiten/voorzieningen?
▪ Zo ja, kunt u deze faciliteiten benoemen?
▪ Zo nee, wat ontbreekt er nog in de stad?
6. Voelt u zich wel eens benadeeld t.o.v. van bijvoorbeeld een grote stad/stedelijke regio? Waar
uit zich dat in? (Bijv. beter ov)
7. Op welke manier onderscheidt uw stad zich ten opzichte van andere steden?
8. Hoe concurreert/of niet, de stad met omliggende steden/gebieden op het gebied van
aantrekkingskracht en leefbaarheid?
9. Op welke manier (beleid?) probeert de stad de wensen qua levensstijl van haar inwoners een
plek te geven? (denk aan bijeenkomsten, openbare plekken, buurthuizen etc.)
10. Wat is naar uw idee de grootste uitdaging voor een stad in het algemeen aan haar bewoners?
▪ Is er een specifieke uitdaging voor Heerlen die de stad aan moet gaan?
▪ Zo ja, kunt u hier meer over vertellen?
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11. Welke veranderingen in levensstijlen verwacht u in de toekomst te zien in Heerlen?
12. Zouden de levensstijlen erg verschillen in een andere, grotere stad?
13. Op welke manier denkt u dat een kleine stad als Heerlen beter met veranderingen kan
omgaan dan een grotere stad?

Afsluitende vragen
8. Welke andere factoren beïnvloeden levensstijlen?
▪ Wat is de invloed van verschillen in sociale groepen?
▪ Wat is de invloed van opvoeding?
▪ Wat is de invloed van sociale contacten?
9. De differentiatie in sociale groepen (economisch/cultureel) heeft plaats gemaakt/maakt plaats
voor een differentiatie van levensstijl-groepen.
10. Na het doorlopen van dit interview, zou u dé stedelijke levensstijl in een zin kunnen
benoemen? Met andere woorden; wat is de stedelijke levensstijl?
11. ''In Heerlen is plek om te experimenteren, hier ontstaan nieuwe concepten op straat, hier
heerst een “urban culture” die uniek is in Nederland, Heerlen is zogezegd nooit af ''. Dit wilt
zeggen dat Heerlen voortdurend in ontwikkeling is, dat iedereen mee kan denken en zo
ruimte biedt aan creatieve (jonge) ondernemers. Kunt u zich in deze stelling vinden? Waarom
wel/niet?

12. Tot slot, als u uw stad een beoordeling zou moeten geven met betrekking tot de
aansluiting op de door u beoogde/gewenste levensstijl; in hoeverre de stad ruimte
biedt aan uw levensstijl, wat zou u dan geven en waarom?

Conclusie

1. Heeft u nog aanbevelingen voor dit onderzoek?
2. Heeft u nog aan/opmerkingen op de vragen/het interview?
3. Heeft u wellicht nog contacten die ook geïnteresseerd zouden zijn om mee te doen aan dit
onderzoek? Dan hoor ik dat graag!

Bedankt voor uw tijd. Ik hoop dat u wellicht ook wat aan dit onderzoek heeft gehad en ik kan dit zeker
goed gebruiken. Mocht u nog geïnteresseerd zijn in het volledige onderzoek dan kan ik u deze (in het
Engels) per mail sturen zodra het af is. Nogmaals heel erg bedankt voor het meedoen -en denken!
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Version: DUTCH
Hoofdthema: Changing urban lifestyles and the influence on smaller-city developments
Geïnterviewde: Expert
Locatie: Hoofdkantoor IBA Parkstad, Heerlen
Datum: 15-05-2017
Tijd: (…) minutes
Note: these are the general questions, so the main template used for all interviews. However, because
of the different backgrounds of the experts, some interview guides were changed slightly according to
their fields of interest.
Introductie
Beste (….) heel fijn dat u wilt deelnemen aan dit onderzoek voor mijn bachelor scriptie. Mijn naam is
Jordan Jansen, ik ben derdejaars bachelorstudent aan de Radboud Universiteit in Nijmegen. Ik studeer
Geografie, planologie en Milieuwetenschappen. Voor mijn onderzoek naar de veranderingen in
levensstijlen en de invloed op (klein)stedelijke gebieden moet ik een aantal interviews uitvoeren. Ik zal
allereerst kort uitleggen waar mijn scriptie en de vragen over gaan. Vervolgens komen er een aantal
vragen aan bod, u bent vrij om vragen niet te beantwoorden. Het interview duurt ongeveer 45
minuten, afhangend van de lengte van de antwoorden en de bruikbaarheid.
Uitleg over het onderzoek
Het interview wordt, met uw toestemming, opgenomen. Het interview wordt alleen voor studiegerelateerde doeleinden gebruikt, en zal niet publiekelijk gepubliceerd worden. Mocht u dat willen,
kan het interview ook geheel anoniem blijven. Heeft u verder nog vragen? Dan kunnen wij beginnen.
Introductievragen (5)
Allereerst wil ik u een aantal algemene vragen stellen met betrekking tot uw persoonlijke achtergrond
en met betrekking tot uw relatie met de stad Heerlen
1. Wat is uw leeftijd?
2. Wat is uw rol in de stad (Heerlen/)?
▪
▪
▪

Waar werkt u en wat houdt dit werk in ?
Hoelang bent u hier al werkzaam?
Heeft u hiervoor nog ergens ander gewerkt?
- Zo ja, waar?
- En wat was uw reden om over te stappen naar uw huidige baan?
- Waar woont u en heeft u een specifieke reden daarvoor?

3. Hoe zou u uw stad (Heerlen) omschrijven?
Dit mag vrij geïnterpreteerd worden: korte geschiedenis, waarom de stad belangrijk is, op
welke gebieden het minder goed/beter gaat
4. Wat is een ‘trademark’ van uw stad, ofwel: wat definieert uw stad/regio?
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-

Wat is kenmerkend voor de stad Heerlen? (Voorbeeld: als ik aan Heerlen denk denk ik aan
het industriële erfgoed, aan de hogeschool of aan het uitgaansleven)

Hoofdthema: Levensstijl (10)

1. Hoe zou u het begrip/idee van stedelijke levensstijl omschrijven?
2. Hoe zou u uw levensstijl omschrijven? (Dit mag in principe alles zijn wat in u opkomt bij het
begrip ‘levensstijl’)
3. Hoe zou u de levensstijl van de stad (Heerlen/) beschrijven?
4. Hoe beschouwt u de ‘globale’ levensstijl en de veranderingen daarvan in de context van uw
stad (Heerlen/).
▪ Met andere woorden: hoe verhoudt uw stad zich ten opzichte van andere steden of
globale ontwikkelingen (verschillen de levensstijlen)
▪ En waarom verschilt dit/of niet?
5. De differentiatie in sociale groepen (economisch/cultureel) heeft plaats gemaakt/maakt plaats
voor een differentiatie van levensstijl-groepen.
Subthema: Cultuur (5)
1. Hoe omschrijft u de cultuur van uw stad?
▪ Wat zou u identificeren met ‘Heerlens’?
▪ In welke mate is de cultuur belangrijk voor de vorming van de levensstijl?
2. Op welke manier is de samenstelling van mensen met verschillende culturele achtergronden
veranderd in (deze/uw) stad?
3. Hoe denkt u dat deze verschillende culturen de ‘overheersende’ levensstijl doen veranderen?
4. Verschillende culturen zijn een verrijking voor de ‘stedelijke’ levensstijl. (Stelling: doen of
niet?)
Subthema: Consumptie (5)
1. Op welke manier zijn consumptie patronen veranderd in uw stad? Bij consumptie kunt u
denken aan de vraag aan sociale/recreatieve voorzieningen, maar ook aan de vraag naar
bepaalde goederen en diensten.
▪ Welke invloed heeft deze verandering in consumptie op de ‘consumptie’ van de
stad en haar aanwezige faciliteiten?
2. Op welke manier speelt uw stad in op deze veranderingen in consumptie?
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3. Wat zijn de raakvlakken tussen consumptie en stedelijke levensstijl?
4. Op welke manier beïnvloedt het hebben van (economisch) kapitaal de levensstijl?

Subthema: Urban amenities en governance (15)
Het thema urban amenities en governance bespreekt de aanwezige faciliteiten en voorzieningen in
een stad. Deze amenities zijn doorgaans een aantrekkingskracht op een bepaalde stad. Voldoende
aanwezigheid van amenities zorgt voor een betere levenskwaliteit en een betere aansluiting op de
levensstijlen die aanwezig zijn in een stad.
1. Hoe vindt u dat uw stad inspeelt op veranderingen in deze ‘stedelijke’ levensstijl?
2. Vindt u dat een stad zich moet aanpassen aan veranderende levensstijlen (demands)? Of
moeten levensstijlen zich aanpassen aan een stad?
▪ Zo ja/nee, waarom?
▪ Hoe gaat dit in de praktijk? – Kunt u voorbeelden noemen ?
3. Op welke manier is de samenstelling van faciliteiten/voorzieningen
(economisch/sociaal/cultureel) veranderd in uw stad?
4. Op welke manier speelt de stad in op veranderingen in levensstijl? (m.a.w.
sociale/culturele/economische veranderingen)
▪ Is dit voldoende naar uw mening?
▪ Op welke manier schiet uw stad nog tekort? (Met andere woorden: welke
veranderingen wordt nog geen plaats geboden?)
5. Heeft de stad voldoende faciliteiten/voorzieningen?
▪ Zo ja, kunt u (een aantal van) deze faciliteiten benoemen?
▪ Zo nee, wat ontbreekt er nog in de stad?
6. Op welke manier ondervindt u als kleine stad/regio voor/nadeel t.o.v. een grote(re)
stad/regio?
7. Op welke manier onderscheidt uw stad zich van andere steden?/ Hoe concurreert/of niet, de
stad met omliggende steden/gebieden?
8. Op welke manier probeert de stad de wensen qua levensstijl van haar inwoners een plek te
geven? (denk aan bijeenkomsten, openbare plekken, buurthuizen etc.)
9. Wat is naar uw idee de grootste uitdaging voor een stad in het algemeen aan haar bewoners?
▪ Is er een specifieke uitdaging voor Heerlen die de stad aan moet gaan?
▪ Zo ja, kunt u hier meer over vertellen?
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10. Welke veranderingen in levensstijlen verwacht u in de toekomst te zien in Heerlen/?
11. Denkt u, dat als ‘kleine’ stad Heerlen/ is, deze stad beter met veranderende levensstijlen kan
omgaan? - En waarom denkt u dat wel/niet?

IBA – Parkstad (15 min)
-

Waarom is IBA tot leven geroepen in de regio Parkstad? Kunt u kort de doelstellingen van
IBA-Parkstad uitleggen
Wat is de rol van de gemeente/provincie bij IBA?
Wat zijn de projecten van IBA? Zijn er al projecten definitief/uitgevoerd?
Kunt u initiatieven/projecten noemen die specifiek te maken hebben met een veranderde
levensstijl?
Welke projecten hebben de meeste kans daadwerkelijk uitgevoerd te worden?
- En waar ligt dat aan?
Kunt u de werkwijze van IBA toelichten, en op welke manier dit zich onderscheid van
andere?
Wat is vanuit IBA de doelstelling voor specifiek Heerlen?
Denkt u dat IBA als het ware een uiting, of een vorming van een veranderende
levensstijl/vraag is?
Waarom denkt u dat specifiek de Parkstad regio gekozen is voor een IBA aanpak?
In hoeverre wordt ‘’de gewone bevolking’’ betrokken bij de initiatieven van IBA?
Wat is de toekomst van Heerlen en regio parkstad na het einde van de IBA periode?
Wat definieert de stad Heerlen en de Parkstad regio in het algemeen? Waarmee
onderscheid het zich ten opzichte van andere stedelijke regio’s?
''In Heerlen is plek om te experimenteren, hier ontstaan nieuwe concepten op straat, hier
heerst een “urban culture” die uniek is in Nederland, Heerlen is zogezegd nooit af '' Kunt
u zich in deze stelling vinden? Waarom wel/niet?

Conclusie

1. Heeft u nog aanbevelingen voor dit onderzoek?
2. Heeft u nog aan/opmerkingen op de vragen/het interview?
3. Heeft u wellicht nog contacten die ook geïnteresseerd zouden zijn om mee te doen aan dit
onderzoek? Dan hoor ik dat graag!

Bedankt voor uw tijd. Ik hoop dat u wellicht ook wat aan dit onderzoek heeft gehad en ik kan dit zeker
goed gebruiken. Mocht u nog geïnteresseerd zijn in het volledige onderzoek dan kan ik u deze (in het
Engels) per mail sturen zodra het af is. Nogmaals heel erg bedankt voor het meedoen -en denken!
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8.3 Statistical data online questionnaires
*note: for complete statistics and methods used, see additional submitted primary data

8.3.1 Place of living

Most of the respondents who filled in the questionnaire live in the city centre, whereas there is also a
great number of respondents who are living in one of the adjacent municipalities or have lived in
Heerlen for a longer time. Unfortunately there was no respondent from the city part ‘Heerlerbaan’.

#

Answer

%

Count

1

Heerlen (stad)

44.44%

20

2

Hoensbroek

4.44%

2

3

Heerlerheide

6.67%

3

4

Heerlerbaan

0.00%

0

5

In een aangrenzende gemeente (o.a. Parkstad) namelijk:

26.67%

12

6

In Heerlen gewoond voor een langere tijd

17.78%

8

Total

100%

45

*Note: these results are the total results of all people who entered the survey. They unfortunately did not all
complete the survey (less than half of the respondents actually filled in all questions).
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Of all people not living in Heerlen, there are 3 living in Landgraaf, 1 in Kerkrade, 4 in Brunssum, 1 in
Eygelshoven, 1 in Beek and 2 in Sittard-Geleen.

8.3.2 Gender of respondents

The male-female ratio is quite evenly balanced among the respondents

8.3.4 Age of respondents

In the figure below, the composition of ages is displayed. Most respondents are aged between 18-26.
*note: 2 major outliers, age:12 and age:88 have been cleared from the total.
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8.3.5 Grading lifestyle
The last question that was asked related towards the people’s overall perception of the city in relation
to their own lifestyle. Asking them in how far the city provides for their lifestyle and how satisfied they
are with the possibilities in the city of Heerlen.

Overall, the respondents graded Heerlen as sufficient with a mean of 6.67. From this final question, it
becomes clear that 18 respondents truly completed the entire questionnaire and will therefore be
taken into account for the analysis.
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8.4 Statistical data and analysis
8.4.1 Inhabitants Heerlen 2017. Source: Heerlen.incijfers.nl
Inwoners naar kenmerken (v.a. buurtniveau) 2017 Heerlen
Man
Vrouw Totaal
0-4 jaar
1854
1764
3618
5-9 jaar
1913
1785
3698
10-14 jaar
2020
1864
3884
15-19 jaar
2306
2151
4457
20-24 jaar
2419
2381
4800
25-29 jaar
2814
2703
5517
30-34 jaar
2798
2418
5216
35-39 jaar
2529
2453
4982
40-44 jaar
2483
2399
4882
45-49 jaar
3248
3066
6314
50-54 jaar
3627
3478
7105
55-59 jaar
3531
3587
7118
60-64 jaar
3188
3276
6464
65-69 jaar
2927
2844
5771
70-74 jaar
2225
2440
4665
75-79 jaar
1622
1925
3547
80-84 jaar
1036
1638
2674
85-89 jaar
539
1120
1659
90-94 jaar
201
513
714
95+ jaar
28
109
137
Totaal
87222
Eenheid
aantal
CBS/BRP
bewerking
ABF
Bron
Research
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8.4.2 Data of all respondents (online, street and in-depth)
Ingevulde
TOT enquetes

Totaal

0
0
1
2
16
7
2
4
4
1
1
5
0
0
0
0
0
1
0
0
44

MAN VROUW
21
23

TOT Straat interviews
MAN
0
0
0
0
0
1
0
2
0
0
0
2
2
0
0
0
0
0
0
0
7

TOT

VROUW
2

MAN
5

1
1

1

Diepte interviews

1

2
1

0
0
0
0
2
0
1
1
1
2
0
0
0
0
0
0
0
0
0
0

Totaal

VROUW
3

1

1
1

1
1

MAN
VROUW
26
32

4

1
1

1
2
18
8
3
7
5
3
1
7
2

1

7

58

8.4.3 Location of the respondents
Locatie (straat+online)
Heerlen stad
22
Hoensbroek
2
Heerlerheide
5
Heerlerbaan
1
Overig
Landgraaf
Kerkrade
Brunssum
Eygelshoven
Beek
Sittard-Geleen
Merkelbeek

3
4
2
1
1
2
1

Map source: open street maps
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8.4.4 Sample comparison
0-4 jaar
5-9 jaar
10-14
jaar
15-19
jaar
20-24
jaar
25-29
jaar
30-34
jaar
35-39
jaar
40-44
jaar
45-49
jaar
50-54
jaar
55-59
jaar
60-64
jaar
65-69
jaar
70-74
jaar
75-79
jaar
80-84
jaar
85-89
jaar
90-94
jaar
95+ jaar
Totaal

Heerlen
Sample
0,04148036
0,04239756

1854
1913

1764
1785

3618
3698

0
0

2020

1864

3884

2306

2151

4457 0,051099493 0,039215686

2419

2381

4800 0,055031987

2814

2703

5517

2798

2418

5216 0,059801426 0,039215686

2529

2453

4982 0,057118617 0,117647059

2483

2399

4882 0,055972117 0,078431373

3248

3066

6314 0,072389993 0,019607843

3627

3478

7105 0,081458806 0,019607843

3531

3587

7118 0,081607851 0,137254902

3188

3276

6464 0,074109743 0,039215686

2927

2844

5771

0,0661645

0

2225

2440

4665 0,053484213

0

1622

1925

3547 0,040666346

0

1036

1638

2674 0,030657403

0

539

1120

1659 0,019020431 0,019607843

201
28

513
109

0,04453005 0,019607843

0,31372549

0,06325239 0,156862745

714 0,008186008
137 0,001570705
87222

(source: CBS)
*note: for complete statistics, see additional submitted primary data

0
0

8.4.5 sample comparison with z-scores and p-values

0-4 JAAR

HEERLEN
0,04148036

5-9 JAAR

0,04239756

0

10-14
JAAR
15-19
JAAR
20-24
JAAR
25-29
JAAR
30-34
JAAR
35-39
JAAR
40-44
JAAR
45-49
JAAR
50-54
JAAR
55-59
JAAR
60-64
JAAR
65-69
JAAR
70-74
JAAR
75-79
JAAR
80-84
JAAR
85-89
JAAR
90-94
JAAR
95+ JAAR

0,04453005

0,019607843

0,051099493

0,039215686

0,055031987

0,31372549

1,485613513
1,502667519
0,862852325
0,385409168
8,101295196

0,06325239

0,156862745

2,746371036

0,006025857

0,059801426

0,039215686

0,535263129

0,057118617

0,117647059

0,619991886
1,86263265

0,055972117

0,078431373

0,697753726

0,485331223

0,072389993

0,019607843

0,145773906

0,081458806

0,019607843

0,081607851

0,137254902

1,454622113
1,614779455
1,451600761

0,074109743

0,039215686

0,341450281

0,0661645

0

0,053484213

0

0,040666346

0

0,030657403

0

0,019020431

0,019607843

0,951303599
1,900913762
1,697594504
1,470340168
1,270030411
0,030710588

0,008186008

0

0,516472277

0,001570705

0

0,648792855
0,283252462

SAMPLE
SIZE

SAMPLE

Z-SCORE
0

P-VALUE
0,137381379
0,132924803
0,388218666
0,699934291
4,44089E-16

0,062513967

0,106358464
0,146612647

0,057313309
0,089584321
0,141469647
0,204073798
0,975500347

0,776983315

51

P-value: The significance level,( p-value), is calculated using a z-test.

Smaller than 0.05, (red) alpha 5%.
On the basis of this calculation, in the category 20-24, and 24-29 are slightly overrepresented,
whereas the categories 35-39 (over), 65-69 (under)and 70-74 (under) are also not entirely
represented adequately. Therefore the conclusions based on this sample might be biased.
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MAN

HEERLEN
0,496526106

SAMPLE
0,450980392

Sample size

Z-SCORE
-0,65053861

51

Regarding gender (male/female) there is no bias.

8.4.6 Differentiation small-medium-large cities
Reach
Small
Medium
Large

Frequency
265
96
27

avg.inhabitants
21.169,40
58.641,99
216.369,85
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P-VALUE
0,51534437

PERCENTAGE CITY SIZES
Small

Medium

Large

7%

25%

68%

When regarding the differentiation in three categories (each 33% of the population). 68% of the Dutch
cities count as small, 25% as medium and 7% as large. Whereas the largest part of the Netherlands
consist out of the small sized cities.

*note: the complete dataset will be submitted separately in excel.

98

8.5 Code-book and Atlas.ti data
Thema
Codes
Algemeen leeftijd
locatie
ambitie
Wonen waarom in
Heerlen
bewust
werk
aantrekking
voorzieningen
randstad
thuis blijven
Limburg
Omschrijving stad cultuur
mix
veelheid
gemeente
sfeer
geschiedenis
trademark
stil
Levensstijl breed
sociale klasse
gemiddelde dag
niet stedelijk
andere mensen
levensstijl
aspecten
belangrijk vinden
in de stad
onbewust
technologie
horeca
openbaar vervoer
natuur
Cultuur identificeren
vorming levensstijl
normen en
waarden
generaliseren
invloed
Culturele voorzieningen theater
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werkzaamheden
opleiding (niveau)
mogelijkheden
waar

overstappen

onbewust
persoonlijke situatie
genoeg te bieden
Limburg
wegtrekken
Heerlen
persoonlijke situatie
mentaliteit
mogelijkheden
ontwikkeling
werkzaamheden
openbare ruimte
positief
definieert
druk
wel over nagedacht

ouders
Verhuizen
cultuur
Mentaliteit
thuisvoelen
Maastricht
sociale contacten
eigenschappen
uniek
leegstand
bouwen
horeca
negatief
karakter
relaxed
niet over
nagedacht
hobby’s
stedelijk
gevolgen
veranderen
cultuur

leuk vinden
plaatsen in groep
oorzaken
sociale kring
consumptie

woonwijk

belangrijk vinden in het
leven
mobiliteit
winkelen
sfeer
IKEA
buiten
identiteit
tradities
samenstelling cultuur

bewust

open staan voor andere
culturen
te veel
bioscoop

samenstelling
sociale contacten
te weinig
vermaak

mogelijkheden
voorzieningen
belangrijk
recreatie
mobiel zijn
‘heerlens’
gebruiken
afkomst

verantwoord
evenementen
openbare ruimte
veel mee bezig
Consumptie veranderd
winkelen
mogelijkheden
stad inspelen
economie
Percepties bewoners
levensstijl Heerlen
mentaliteit
belangrijke plek
voorzieningen
groen
karakteristiek
nieuwbouw
graffiti projecten
levenskwaliteit
stedelijke
ontwikkeling
leegstand
aanpakken
communicatie
mening
kwaliteiten

mogelijkheden
kunst
jongeren
weinig mee bezig
wi-fi
leegstand
goederen
horeca
veel te besteden
zien
thuisvoelen
positief
belangrijke faciliteit
cultuur
park
oud centrum
openbare ruimte
opfleuren
niet mee eens zijn
luisteren naar bewoners
stadscentrum aanpakken
bereikbaarheid
stedelijk
essentieel

trots
wensen
Urban amenities inspelen

imago

onvoldoende
leefbaarheid
benadeeld
hogeschool
ziekenhuis
winkelvoorziening
Overig experimenteren
beoordeling stad
expert
leefwereld
betrekken
voorlopen
smart services

samenstelling
voorzieningen
beleid
kleine stad
voordeel
universiteit
bioscoop
horecavoorziening
urban culture
fusie
top-down
systemwereld
inwoners
outsiders
urban
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genoeg
muziek
ouderen
interesse
communicatie
voorkeuren
belangrijk
evenementen
weinig te besteden
beschouwen
levensstijl stad
negatief
belangrijke
voorziening
economisch
Brunssumerheide
nieuw centrum
verval
grijs
Maankwartier
niet luisteren naar
bewoners
gemeente
vinden van de stad
niet-stedelijk
bevredigen
behoeften
associatie inwoners
voldoende
uitdaging voor stad
grote stad
bereikbaarheid
school
station
openbare ruimte
IBA-Parkstad
bottom-up
out of the box
participatie
meedenken
tijdelijk
thema

imagoprobleem
Limburgse
mentaliteit
Parkstad
rol provincie
leisure
IBA actoren
verbinding
waarom Parkstad
in beweging
zetten
op de kaart zetten
doelstelling
initiatieven
gemeentes
herstructurering
groen
prikkels
Gemeente doel
financiën
mogelijkheden
provincie Limburg
Bidboek
aanpakken
ontwikkeling

mentaliteit
Landgraaf

trots probleem
Kerkrade

Brunssum
samenwerken
toerisme
partijen
projecten
mogelijkheden
resultaat

stadsdelen
heuvelland
SnowWorld
boven partijen
staan
bottom up
verandering
trademark

vraag
gemeente
inspiratie
fusie
herontwikkeling
ontwikkeling
grote gebaren
samenwerking
kleine gemeente
positief
bevolking
evenementen
Maankwartier
faciliteiten

communicatie
samenwerken
concurrentie
financieel
provincie Limburg
openbare ruimte
landmarks
fusie
grote gemeente
negatief
luisteren
leegstand
groen
openbare ruimte
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8.5.1 Atlas.ti output
In this part a number of the essential networks are displayed as example for the entirety of the research. For all networks and codes/categories I refer to the
added primary datasets.
Identity Heerlen
Important aspects related to identity of Heerlen. Network of interview with respondents Jesse and Sanne.

Example: The most important codes
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Above you can see a number of most important codes used in the first interview. The similar can be seen in the remaining atlas.ti. bundles (see added primary
data)

104

8.5.2 Summary street interviews
Street interviews (short summary)
Contains key words and sentences, retrieved from notes (not recorded).
Demografische data
Leeftijd geïnterviewden - 25, 37, 39, 56, 63, 64, 58
Geslacht: 5 vrouw, 2 man
Locatie: Heerlen centrum en Heerleheide (kern)
Datum: 16-05-2017 en 20-05-2017
Woonachtend: 2 Heerlen Centrum, 1 Brunssum, 1 Merkelbeek, 1 Heerlerbaan, 2 Heerlerheide.
Motivatie wonen in Heerlen
-

Vanwege ouders komen wonen en hun werk
Familie woonde en werkte er
Er komen wonen om te werken bij CBS
Geboren en er gebleven
Vriendin leren kennen, zij woonde er al, opgegroeid. Ik ben toen er ook komen wonen
Vanwege de aantrekking van de stad. Er was veel te beleven. Ook redelijk wat werk te vinden
wat interessant was voor mij.
Groene parken in de buurt (brunssumerheide, parkstad, heuvelland)

Wat is levensstijl en is er iets specifieks waar je aan denkt bij Heerlen?
-

Niet echt een duidelijk beeld bij levensstijl
Levensstijl denken aan sporten en gezond eten
Heerlen redelijk stedelijk, maar komt vooral door de gebouwen. Niet door de mensen.
Mensen soms boers in Heerlen. Alsof je in een dorp woont.
Asociale mensen, rommel op straat laten liggen.
Buitenlanders ook vaak vervelend, zijn altijd in groepjes, loop je liever in een grote bocht
omheen.

Perceptie Heerlen
-

-

Heerlen is oud
Limburg is oud
Bijvoorbeeld de grote concerten Andre Rieu, trekt alleen maar oud volk aan.
Wel evenementen voor jongeren, maar ook nog te kleinschalig in het algemeen. Trekt niet
genoeg aan, slechter bereikbaar ook.
Terrasjes wel gezellig. Echter alleen met mooi weer. De rest van de tijd alles leeg.
Structurele leegstand, niet alleen bij de winkels maar ook op de terrassen
Ik ga nog vaak op het terras in Heerlen. Voor mij altijd wel gezellig. Veel oude kennissen
tegenkomen.
Vaak op terras, maar ik wijk uit naar Maastricht. Heeft die speciale ambiance.

-

Limburg is alleen tijdens carnaval leuk

-

-

-

Gevoel van benadeling: voorbeeld, tijdens carnaval vroeger extra bussen/treinen om van en
naar grote limburgse steden te gaan  nu afgeschaft. Als jongere extra moeilijk gemaakt om
te kunnen feesten. Terwijl in de Randstad en zelfs brabant er wel nachttreinen gaan en extra
bussen worden ingezet= het leeft daar meer
Heerlen ontwikkelt slecht, weinig voorzieningen voor jongeren, maar dat komt ook door de
cultuur van de mensen die er wonen.
Veel laagopgeleiden, straalt de stad ook uit. Mensen die je liever niet tegen wilt komen
Vroeger was dit erger, het is nu wel verbeterd door meer beveiliging ook.
Zwervers, (drugs)criminelen

-

Missen groen in de stad (3 respondenten zeiden dit expliciet)
Groene gevel wel een aanwinst, mooi om te zien. Laat ook mogelijkheden zien.
Groen boeit me niet zo veel. Ik kom niet zo veel in het centrum. Alles draait daar toch om?

-

Maastricht nog het meeste te beleven, redelijk bruisend studentenleven
Maastricht aantrekking voor ondernemers uit het noorden, Heerlen wordt vergeten
Heerlen niet associeren met ontwikkelingen, misschien moet ik me er wat meer in
verdiepen?  Verdiepen zou eigenlijk niet moeten, want Heerlen zou het moeten uitstralen!

-

Mentaliteit Heerlen
-

Als limburger zijnde in het algemeen achtergesteld voelen ten opzichte van de rest van
Nederland.
Limburgers altijd belachelijk gemaakt: voorbeeld kijk naar ons op TV of de radio
Limburg gezien als raar wormvormig aanhangsel van Nederland, hoort het wel bij Nederland
Het grappigste wat ik ooit gehoord heb is dat iemand Limburgers beschreef als nep-duitsers
of back-up duitsers
Waar ligt dat aan? Waarschijnlijk het accent, manier van doen.
Sommige mensen komen ook wel dom over vind ik zelf. Vooral delen in het oostenlijk deel
van Limburg. Tegen de duitse grens aan.
Mentaliteit Limburger: rustiger, terughoudender. Niet zo veel trots uitdragen. Wel trots
hebben
Limburg is gastvrij, daar staan we om bekend. Kijk maar naar Maastricht. Luister naar wat
mensen uit het noorden over ons zeggen.
Limburger is relaxt.
Limburgers voelen zich niet verheven boven anderen. Noorden arrogante mensen.
Er is nog veel werk aan de winkel in Heerlen
Oude elite regeert. Verandert dat nu? Geen idee: kijk naar het Maankwartier. Nodigt men
ons uit om mee te denken? Nee.
Sinds sluiting van de mijnen veel mensen werkeloos geraakt. Nooit meer uit geraakt. Deels
ook aan hun zelf te danken.
Sommige mensen zijn wel echt ‘uitkeringstrekkers’. Leven van uitkering, doen ook geen
moeite.
Schuld van de overheid, te weinig steun gegeven aan de mensen die nu zonder baan kwamen
te zitten. Geen goede alternatieven gebracht.
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Perceptie gemeente
-

-

Parkstad in het algemeen wel veel ontwikkelingen, snowworld, leisure: bioscoop, happy italy
in Kerkrade bij stadion Roda JC.
Centrum wel weer nieuwe ontwikkelingen: nieuwe winkels zoals TK Maxx. Maar ook een
beetje voor mensen met minder geld. Had ook graag een primark gezien. Enige in zuid
Limburg dan!? Aantrekking voor de stad
V&D Leeg, maar moet wat mee gebeuren. Gemeente niet weten wat er mee te doen
Gemeente is besluiteloos
Gemeente maakt juist wel nieuwe besluiten. Kijk maar naar ringweg, ontwikkelingen
parkstad algemeen. Schilderingen in de stad zelf
Te weinig gebeuren in de stad: de stad staat stil en loopt leeg.

Toekomst Heerlen
-

Wegwillen uit regio
Opgegroeid  weg van ouders willen. Tegenstrijdig, meer vrijheid krijgen
Randstad aantrekkelijker  meer leven, meer drukte, meer jongere mensen
Maar: vaak te zien dat jongeren toch terugkomen. Eerst geld verdienen in het Noorden, een
bruisend stadsleven hebben en dan er toch voor kiezen om terug naar de ‘roots’ te gaan.
Levensstijl van jong past minder bij Heerlen, maar hoe ouder je wordt, hoe beter de
levensstijl bij je past en je kan weer terugkomen.

One street interviews was conducted more structured, since I was invited with her to have a drink.
The woman I encountered on the street was of Indonesian heritage. Her husband was an ordinary
Dutchman. She was born near one of the mines (in the 60’s) in a place called ‘’Passart’’.
How much did you notice regarding the closure of the mines?
‘Not much’, she responded. ‘The mines were already closing, however Andre’s (her husband) father
did work in the mines for a long time. Until he got disqualified after the closure…
In my time, there were a lot of young people in the region, mostly attracted because of the mines but
now mostly workless people who could claim the ww (werkeloosheidswet). And of course they did,
massively. In essence, fully healtyh youngsters made use of this government instrument for the
support of the unqualified youngsters’. ‘I can’t blame them’ André said.
‘In the 80’s, the government tried to reinvest in the region. By moving other types of jobs to the
region, mostly administrative jobs such as CBS, ABP but also technical such as DAF. More people
went to work again, and the region started to flourish more’. Lenny got a job at the municipality
because of the WVM measure by the government. She has worked there ever since, and she
attended the Open University.
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What is your connection with the city of Heerlen?
‘I was born there, but that’s all. When I met André, he wanted to move out to Merkelbeek (where
they live now), a small village, located in the green and hills. Not far from Heerlen, nor any other
larger city in the region’.
‘I don’t have a lot of social contacts there anymore, because I haven’t lived there for quite some
time. I only visit the city because I work there, and sometimes, but really not often to go shopping.
The city has lost its vibe, it’s not ‘sprankelend’ anymore. Which it used to be, a vibrant, cosy and
atmospheric place. We always used to go out in the city, each night there was something to do and
Heerlen was ‘the place to be’ for the young people back in my time… However, nowadays…. It’s a
real shame, there is not much going on anymore, the city has died out… I don’t go there for shopping
(I am not a big shopper anyways) and I don’t think many other people do. But, I am only there on
weekdays, I can’t tell for the weekends for example’.
‘I am not that much of a terrace-goer. That’s just not my cup of tea, however there are enough
terraces in the city centre I think. But when there are no people, then the atmosphere is gone
unfortunately. I do visit some events in the city though, but then again, as soon as the event is done,
the city is empty again…’
‘We went to the cinema in the city centre not that long ago, on a weekday, however, the cinema was
empty! The hall was barely filled, and this is yet another example of how the city has changed…’
How would you describe the people of Heerlen?
‘ ‘Werkvolk’… yes really, labour people… without labout then haha! They have a mentality of
working, but when the mines closed, many lost their jobs, and of course the atmosphere changed,
views and perceptions of the people changed to a more negative outlook upon the city and the
future. It’s a pity. People don’t have an attachment to the city, they live there but that’s it. It doesn’t
matter for them what the city has to offer, and frankly, they don’t care…’
‘Back in my days, we, and all people of Heerlen did have this sense of belonging. The idea that we are
‘’from Heerlen’’. Nowadays, there are only a few people who still think that way’.
What do you miss in the city centre?
‘Hmm, that’s a difficult one… A meeting space for people, a place where people stay to hang out. We
always go to Italy on holidays, large squares where people walk and sit and talk, large green parks
where people eat, sleep, do barbeques and so on. The atmosphere is so different, and Heerlen does
not have any of this at the least’.
Would you say the city is very urban?
‘Yes, it has a very urban character, a lot of neighbourhoods, a city centre with shops and a lot of
working people. The city fills itself during the break times of the large businesses with workers who
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go for a quick shop or to have something to eat and drink. That’s the only moment when it’s really
busy. They are building a lot in the city, which I don’t know if it’s a good thing but we’ll see…’
But that’s why we always wanted to move out of the city. We chose this village to live because you
can still reach the city very easily, even though living in the green and the hills. Which I like.
And how about the Maankwartier?
‘I haven’t been there since they built it, so I wouldn’t know. There is nothing there, only a
supermarket and an Action (store) which used to be in the other shopping centre on the other side of
the city. I used to go there a lot, but now… for me it’s too far for my working break in the afternoon.
It’s a pity, but also the shopping centre T’Loon… half of everything is vacant and then they build
something like the Maankwartier… I don’t know what they wanted to accomplish with that…
Oh yes, I have an idea! Demolish T’Loon and create a beautiful big city park there!’
And lastly, how would you describe your own lifestyle?
‘Gypsy! Adventurous, we always go travel with our camper when we have the time. Nearly every
weekend you can find us somewhere in the countryside of Limburg or Belgium… We can’t stay at one
place for too long. That also might be why we decided to live out of the city’.
Thank you very much! Have a nice day!

8.5.3 In-depth interview report (not recorded)
Interview: Expert
Anonymous Expert (Lin Jacobs) – Kaderstrateeg Province of Limburg – Department of Urban
Development
Date: 16-05-2017
Location: Gouvernement, Province of Limburg, Maastricht
Duration: 00:50:00
*Note: The interviewee requested not to record the interview because of previous negative
experiences with recordings. Lin Jacobs is a random name chosen for this research. Therefore this
will be a summary of the important points in the interview. The interview was more a friendly
conversation between two people with an expertise on certain areas and there was a very informal
atmosphere and we could talk about the urban developments and general developments of the
region.
Function at the province
L. Jacobs is strategist at the province of Limburg (department of Urban Development) since a few
years and has been working for the Province (Provinciale Overheid) since 2005. She was born in a
small village in the north of Limburg, near the city of Venlo. However does not have a very outspoken
place attachment to the province and therefore went to study and live in other places such as
Utrecht and Amsterdam and Belgium. But, she returned to Limburg to work at the provincial
government in Maastricht. Her role as strategist at the province is to have affiliation with all terrains
of policy making and the counterweigh the ‘verkokering van het beleid’ in essence being responsible
for fields of policy to interact with each other and getting free from conventional, conservative ‘grey’
means of policy execution. Finding out how the best ways of cooperation are achieved whereas
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urban development can go hand in hand with development in general. Functioning as the ‘smeerolie’
of policy making. Her job is also to keep in mind of important questions and problematics, even when
it doesn’t get on the policy agenda, it is important for her to keep an open mind and take every
opportunity to get an important matter into the regional policy and getting it discussed by the
province.
Role and goals of the province
The hierarchy in the province consists out of people like her but of two main layers of policy makers
and governors. This is the GD ( Gedeputeerde Staten), which is the ‘daily governance’ and the PS
(Provinciale Staten), which consists of the legislative assembly and monitors the GD. This in essence
forms the province, which interacts with each other and are supervising the municipalities. The
province plays an important role when it comes to finance and providing the necessary means for
cities to enhance their development. The budget of the urban development was 40 million euro’s in
the beginning of the 4 year coalition period. Whereas the city of Heerlen was entitled to around 11
million euro’s. However, the province also sets certain terms, whereas the province demanded that
investing in the city would lead to extra job opportunities in the region.
Furthermore the province is in the process of creating a ‘limburgagenda’ in which they state the
development goals of the entire province, its strengths, weaknesses and opportunities. Cities need to
cooperate but also a bit compete on different aspects in which they have a particular strength, for
instance in leisure, knowledge economy and the urban. The province offers a supportive role.
Currently, the province is also looking into the urban future, what aspects are of importance for the
city of the future? And how will the province, and the cities themselves provide enough economic
capital (money) for a sufficient (economic) development of the cities and the province. Investments
are needed which requires strong leadership and a proper control into the right and desired
directions. This can be accomplished by a strong and active municipality along with the other market
parties.
Role of Maastricht, Heerlen and Parkstad
Maastricht has gained her place in becoming the ‘capital’ of Limburg, whereas Heerlen remained a
bit on the background. Heerlen needs to find other ways to compete, whereas competition is not
necessarily a bad thing for both municipalities. Since this provides opportunities to find out their
individual and particular strengths, therefore the municipalities should coordinate and work together
to become complementary to one another. For instance, if Maastricht were to build a huge leisure
park, it would be nonsense if Heerlen were to do the same. They should for instance focus on
building facilities which complements the leisure park in Maastricht. Maastricht, is ‘in de boeken’
called a knowledge economy whereas it benefits from Maastricht University and other main offices
located there whereas Heerlen is branded as creative industry however, in reality these descriptions
don’t always follow up.
The region (Parkstad) achieved a leisure and tourism of the future award. Which, in the eyes of many
people in the region itself, seems very remarkable. Since the region is often not considered very
touristic nor ‘beautiful’ by the inhabitants. Furthermore, the possible fusion of municipalities in
Parkstad (Heerlen, Hoensbroek, Brunssum and Landgraaf) faces a lot of opposition. The opinions
among the population and among (local) policy makers and in the province are divided. Since a
fusion of this kind could provide certain economic benefits and the province needs to take into
account the needs and desires of the province at large. Whereas municipalities should look to what is
best for their own and try to enhance each other’s strengths along to their individual profiles.
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Overall, a mentality change is needed and this is happening as we speak, since the governance of
Heerlen has become more positive and open to new developments, there is more enthusiasm among
policy makers. Opportunities are more and more becoming visible which leads to more investments
into the city.
The governance side needs to give the city a boost, and communication towards the inhabitants is
also very important, since most people don’t have the feeling of being involved. They want to see
results. Whereas plans are made by the mostly higher educated and privileged elites through means
of lobbying and economic capacities.
Perception of Heerlen
When I asked her about her opinions of Heerlen as an outsider she was very straightforward in
stating that she would never want to live in this city. The vacancies, the greyness of the city, the lack
in characteristic buildings (fast urban development in the 60’s) gave her the impression that there
was no life in the city. In her experience the city was just ‘ugly’. To her it doesn’t really matter where
she lives, since she has no particular attachment to a region or city, but Heerlen would certainly not
qualify for a possible place to live. There is no uniformity in the city, it does not fit in its whole. The
atmosphere is very much dependent on the weather for instance. Heerlen misses certain creative
solutions (at this moment) to cope with the vacancy, furthermore the lack in green in the city is also
remarkable. There are very few green spaces. And idea would be, if Heerlen would want
international attention, to provide more greenness in, around and on the buildings. Which would be
positive for the inhabitants as well as the city’s image, to become a frontrunner in green
development for instance. However, arguments are that ‘green’ is too expensive, requires too much
maintenance. But governance should instead look to the positive impacts of more green in the city,
and maybe even calculate the economic impacts of a more green lifestyle and a happier city dweller.
It is no surprise then, when I asked her what she finds important in a city is a city-park. Heerlen city
itself does not have a city park, which in her opinion is a real loss to the city.

Perception of urban lifestyle
When asking her about what she considered as urban lifestyle she thought of a couple things. Firstly
for her it is typically urban when the weather is good, people are always heading outside, sitting on
the grass, relaxing in the sun. Mostly in city parks and green zones. Mostly eating and drinking
outside the door, spending much more money on these recreational aspects. Even going to more
small shops for small parts of the groceries is more urban, for instance when living in a village, people
are more inclined to go once a week to a large supermarket to buy all the groceries. Transportation
through the city is mostly done via bicycle and the public transport. However, because of the relative
smallness of the cities of Heerlen and Maastricht, public transport isn’t that self-evident. Since
everything can be reached on the bicycle or on foot. It is in essence more efficient than getting on
the bus. The city should have enough cultural facilities. Which for her, Maastricht and Limburg in
general does not provide, when being used to all the facilities the Randstad has to offer. Limburg is
lagging behind on this sector.
One aspect she also really likes of living in a city, and as an aspect of cityness is the anonymous way
of living in the city. Because there is such a diversity in people, one or two strange ones won’t stand
out anymore and everyone just goes with the flow and minds their own business. In a village there is
much more talking behind backs and more social control. In a city the traditional role pattern is
much less visible and the city is much more progressive than a village. However, in Heerlen and
Maastricht, Limburg in general, the population tends to be more conservative, which expresses in
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urban (non) developments as well as in politics (and the voting behaviour of the inhabitants). People
are less positive and more focussed on the negative aspects, especially in Heerlen. Ageing also plays
a role in Heerlen and the province in general. Furthermore, she also explicitly emphasizes the
importance of green in the city.
However, some people are also drawn towards the smaller city, for instance because of the busy
traffic each day in the large city. People prefer the peace and tranquillity, but also having all
necessary facilities nearby. In a city such as Heerlen or Maastricht this is possible.
Mentality in Limburg
Of course not all people are the same, however the mentality in Limburg, and especially the smaller
villages is far more outspoken towards conservatism (PVV voters) However this is also the case in the
cities of the Province. There is in general, not only in Limburg, a lot of resistance towards change. On
the one hand people want change but on the other hand they don’t. Often they don’t see
possibilities or want to see results from scratch. The province is urging for new (young) perspective
which is open to new developments and influences from the outside. The reign of ‘bobo’s’ is still too
large, and there is a gap between the governance, policies and what the society wants, requires or
needs. Fear is prevailing in regions such as Heerlen. The question we face is what we can do to cope
with this fear, or unwillingness towards change, and to find a solution to this problem this way of
living and mentality.
Hope and future perspective, under guidance of governing institutions is important. Along with more
personality and communication from both sides towards both sides. Politics should therefore also
focus more on the future development of the regions and cities.
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8.6 Observation images
Some useful information: on 24 May 2017 the weather was nice, with an average temperature of 23
degrees and sunshine from time to time.
The photos were shot at the following locations (differentiated by colour)

Location of observation photos. Map source: open street maps

Photos on the following pages
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